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No Heat, So Salesmen Sweat... | 


This Year's Unseasonable Weather 
Cools Men‘s Ardor for Summer Suits _ 


New YorK, July 8—Unseason- 
ably cool weather—a condition that 
has existed in this market for sev- 
eral months—is responsible for a 
general drop in the sale of men’s 
summer clothing and furnishings 
and a rash of early clearance sales 
with advertised reductions ranging 
up to 50%. 

While individual retailers are 
generally chary about admitting 
that business is bad, premature 
newspaper clearance advertising, 
by its frequency as well as the 
amount of reductions, indicates 
that the sweat is beginning to pop 
out on retailers’ brows while their 


customers remain as cool as cu-. 


cumbers. 
A spot check by ADVERTISING AGE 
reporters shows several leading re- 


tailers making special drives to! 


combat the sales drop-off. 
Browning King & Co. says con- 
siderable promotion is in the works 
to counteract the steep drop its 
business suffered in May. Normal 
promotions are being stepped up. 


a Witty Bros. had lower sales vol- 


ume in April and May than in the 


preceding year but reports June 


sales way ahead. However, “we 


have to give some goods away,” the 
company says, in order to maintain 
volume. Witty is running its first 
sale on summer clothing since 
World War II, offering reductions 
from 12142% to 22%. Reductions on 
sportswear range up to 40%, es- 


pecially on style items which must. 


be sold now or never. 
Arnold Constable, which took a 
‘drop of some 20% in May, reports 


sales up in June and says its sale 
advertising is largely responsible | 
for the pickup in business. 
Wallach’s reports that its promo- 
tions are generally on schedule; 
and declines to comment on its 
sales picture. 


= Samuel Sennet, president of 
Howard Stores Corp., said sales of 
men’s summer suits, slacks, and 
other summer apparel is off about 
5% generally, compared with a 
year ago at this time. He attributed 
| this to unseasonable weather. If we 


|have a few warm spells, he said, 


‘sales of summer goods will zoom 
upward because lots of men need 
new suits and summer changes. 

Neither retail inventories or 
prices are out of line, he said. Dur- 
ing the depression men’s summer 
suits were as low as $16.50, he 
pointed out, and today you can get 
them for $29. The differential, con- 
sidering increased costs of produc- 
tion and distribution, and the in- 
crease in personal income, is much 
less, Mr. Sennet insisted, than in 
_the case of many other products. 

He predicted a marked pick-up 
in fall business. 


s On the happier side, Brooks 
Bros., generally 15-20% ahead of 
the field for the last few years, re- 
ports that despite a back-up in 
May, June sales were extremely 
heavy and the company is “defi- 
nitely ahead of last year.” 

In today’s New York newspapers 
outstanding retail clothing ads in- 
cluded the following: Leighton’s 
(Continued on Page 82) 


Rum Shortage Threatened by Longshoremen 
Strike; Puerto Rican Ads May Be Canceled 


New York, July 8—Liquor deal- 
ers say there’s a rum shortage in 
the making. 

Half kiddingly and half wish- 
fully, they’re saying: “In another 
month you may have to buy a bot- 
tle of Scotch to get a bottle of 
rum.” Then they tell you about 
the war years when bars and li- 
quor stores had to take two cases 
of rum to get a case of Scotch. 

Rum shipments from Puerto Ri- 
co are being held up by a long- 
shoremen’s strike. Puerto Rico 
supplies 90% of U. S. bottled rum 
imports (1,736,964 gallons out of 
1,952,405 gallons imported in ’53). 


= The strike is an inter-union 
fight between the International 
Longshoremen’s Union, an Amer- 
ican Federation of Labor group, 
and an independent union. In the 
recent National Labor Relations 
Board election the AFL group 
won in Puerto Rico but lost here. 
The ILU and the independent un- 
ion struck and set up picket lines 
June 24. Since then no ships have 
been loaded or unloaded in Puer- 
to Rican ports. 

Local importers say they do not 
expect any trouble in meeting de- 
mand for rum unless the strike 
lasts more than 30 days, but they 
say they started 1954 with the low- 


| 


est rum inventories they’ve ever 
had. Wholesale stocks are estimat- 
ed at about one month’s supply. At 
the present rate of consumption, 
retail stocks probably could be 
stretched out a couple of months. 

During the first quarter, rum 
consumption was up 6.1% over the 
same period of ’53. Shipments to 
the U. S. were down 18.8%. 


s July and August are traditional- 
ly big months for rum. Consump- 
tion usually climbs upward as 
much as 30% during the hot 
weather when people order more 
rum collins, rum and cola, Bacardi 
and daiquiri cocktails than at oth- 
er seasons. 

A major development of the 
strike in Puerto Rico is that it 
may force suspension of advertis- 
ing in the U. S. by Rums of Puerto 
Rico, the rum promotion division 
of the economic development ad- 
ministration for the commonwealth 
of Puerto Rico. 

The division is currently spend- 
ing about $100,000 a month for ad- 
vertising in about 18 market areas 
and using 22 newspapers three 
times a week, plus outdoor posters 


third class mail users, was reported More expensive show. 


in February, but has been pigeon-| its tv time period is Electric Auto- 


New TV Hazard: 
a al ‘Sponsors Losing 
Choice Time Spots 


New York, July 9—The most 
vulnerable man in television seems 
to be the sponsor with a modestly 
budgeted, long-running tv show in 
a choice nighttime period on CBS 
or NBC. 
| Advertisers and their agencies 
are becoming increasingly appre- 
hensive as the line of dispossessed 
|sponsors steadily lengthens. No- 
| body feels really safe any more as 
the 13-week cycle rolls around. 

Many of the “bounced” agencies 
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i 


OFF-WHITE GOODS—Hotpoint Co. will 
run this color page in 19 newspaper 
supplements starting July 11 for its 
new “Tusque” (blue-green-gray) 
range. Maxon Inc. is the agency. 


Compromise Bill May 
Solve Pay Raise, 
‘pioneered in television, working 


Rate Hike Dilemma hard to build an audience, some- 


WASHINGTON, July 8—A compro-|times without benefit of strong 
mise bill worked out by adminis- | adjacencies. They succeeded in 
tration leaders today may break building their shows to a good 
the log jam which has kept Con-|cost-per-thousand payoff for their 
gress from acting on postal pay clients. However successful they 
and rate increases. |may have been at selling goods for 

While there is overwhelming|their sponsors, several of these 
congressional support for pay hikes | telecasts did not fit into the fall 
for postal workers and other gov-| programming plans of CBS and 
ernment employes, there has been NBC, which are clearing the way 
a bitter fight by the administration |for color spectaculars and other 
to block the type of bill that organ- lavish productions to strengthen 
ized postal workers have been de- their ratings. 
manding. 

On the other hand, Congress is, s Sponsors unfortunate enough to 
reluctant to approve a rate bill, and, be caught in this program realign- 
leaders have felt that rate in- ment have usually been given 
creases would be considered only three choices: 
if they are offered as part of a| 1. Buy a much more expensive, 
“package” involving the politically network-produced telecast in the 
attractive postal and federal pay | same time period. 
hike bills. | 2. Move their old show to a 

marginal slot—for example, after- 
# A rate increase bill providing | noon or late evening. 
for a 4¢ rate on out-of-town let-| 3. Get out to make way for 
ters, plus increases for second and somebody else who can afford the 


by the House post office committee | Latest advertiser kicked out of 


(Continued on Page 79) (Continued on Page 83) 


Vitamin Corp. Cuts Sales Staff, Boosts Ad Budget 


a $750,000 increase in next year’s advertising budget, bringing the 
total to about $4,000,000. The company’s direct accounts have been 
pared from 6,400 to 1,100, concentrating on chains and wholesalers. 
subsidiary) got $8,000,000 business from 1,000 accounts and $1,000,000 


counts—$1,000,000—prompted the reorganization. 


New York Agency Sues Former Account Exec 


Polaroid Appoints Doyle Dane Bernbach 


and car cards. 
If the current advertising by, 


Rums of Puerto Rico has to be account remains with Cunningham & Walsh. 
(Continued on Page 8) 


Last Minute News Flashes 


NEWARK, July 9—Vitamin Corp. of America has reduced its sales 
force from 42 to 10 men and will replace the 32 dropped salesmen with 


Exec. v.p. Larry J. Paskow explains that VCA (a Rexall Drug Co. 


worth from 4,000 accounts. The prohibitive sales cost for these ac- 


New York, July 9—Schank Advertising Co. has filed suit for $8,590 
in supreme court here against Andrew Galla, former account execu- 
tive employed by the agency in 1951. The complaint charges that 
Mr. Galla misappropriated that sum by “fraudulent representation” in 
inducing accounts which he had gotten for the agency to pay him 
instead. Mr. Galla, now an account executive with Burstin Co., de- 
clined to comment. He has 20 days in which to file an answer. 


CAMBRIDGE, Mass , July 9—Polaroid Corp. has appointed Doyle Dane 
Bernbach Inc., Nev, York, to handle advertising for the Polaroid Land 
camera, film and <ccessories, effective Sept. 1. Batten, Barton, Dur- 
stine & Osborn is ‘he present agency; Polaroid’s 3-D viewing glasses 


(Acditional News Flashes on Page 83) 


Three Crowell-Collier 
Publishers ‘Relieved’ 


Paul Smith Takes Over 
as Editor-in-Chief in 
Top Management Shuffle 


New York, July 8—Crowell- 
Collier Publishing Co. today re- 
moved the three publishers of its 
magazines from their jobs, and 
radically reorganized the publish- 
ing structure of the company. 

The “publisher system” within 
the company had been eliminated, 
a company announcement said, 
and in the process: 

1. Edward A. Anthony, publisher 
of Collier’s, v.p. and 30-year em- 
ploye, “has been relieved of the 
post of publisher.” Mr. Anthony 
would take a vacation, and at the 
end of 1954 will report to C-C 
president Paul C. Smith for “pos- 
sible reassignment.” In the inter- 
im Mr. Anthony will continue as 
a v.p. of the company. 

2. John W. McPherrin, v.p. and 
publisher of American, has been 
“relieved” and the question of his 
“further relationship” with the 
company will be resolved next 
week. 

3. W. A. H. Birnie, v.p. and pub- 
lisher of Woman’s Home Compan- 
ion, who is now on the West Coast, 
has been “relieved” as publisher, 
but will assume new responsibil- 
ities as a v.p. and “assistant to the 
president” for publishing and edi- 
torial liaison under a new title yet 
to be assigned. 


= Paul Smith, once the newspaper 
wonder boy of the West Coast, and 
now about 14 months along as a 
Crowell executive (eight as pres- 
ident), will become editor-in-chief 
of all C-C publications and is im- 
mediately assuming the responsi- 
bilities “suggested by that title” 
in addition to his responsibilities 
as president. 

The unprecedented shakeup is 
expected to result in a tightening 
of the administrative organization 
of Crowell-Collier (with prospects 
of more to come in the future), and 
also to give Mr. Smith direct con- 
trol in developing the editorial 

(Continued on Page 79) 


Agency Picked to 
Pick New Agency 
for Pullman Co. 


Cuicaco, July 9—Pullman Co. is 
shopping for a new agency—to be 
picked by an ad shop that failed 
to get the account. 

About 20 prospects are being 
screened by Buchanan-Thomas 
Advertising Co., Omaha, an agency 
that learned some time ago that 
Pullman would leave Young & 
Rubicam about the first of the 
year. 

Buchanan-Thomas men made a 
pitch for the $750,000 account, but 
were told that Pullman wants a 
Chicago shop. So they outlined 
how they would go about picking 
an agency. Instead of an account, 
the Omaha men got a contract 
to select Pullman’s new agency. 

The screening is expected to be 
completed this month. 
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Letter from Mexico... 


Mexican Ad Business 
Good, But Different 


Mexico, D. F., July 6—Mexico’s 
agency men are enthusiastic over 
the country’s industrial expansion 
but deeply concerned over the de- 
valuation of the peso and the in- 
crease of import duties. 

Although agencies have operated 
in Mexico for many years, most ad- 
men are inclined to place the real 
beginning oi the advertising agen- 
cy business in the republic in the 
early ’40s. Grant Advertising was 
the first of the U. S. agencies to 
enter the Mexican market, and it 
acquired an outdoor advertising 
business in 1941. D’Arcy Advertis- 
ing Co. came in 1942, having had a 
man on the scene for the preceding 
year, helping Coca-Cola with its 
Mexican marketing problems. 

At the end of the war, a number 
of agencies moved into the market, 
and in 1949 the Asociacion Mexi- 
cana de Agencias de Publicidad 
was formed. Its current president 
is James Stanton, director of 
Young & Rubicam, Mexico, and it 
now has 17 members. U. S.-con- 
nected agencies account for less 


of the agencies represented in the 
_group is $1,200,000. 


than half the membership. One of| 
the AMAP members estimates that 
the total average monthly billing 


= The Mexican market’s rapid 
growth, and the large number of 
advertisers entering it in the post- 
war period, have provided the agen- 
cies with a fairly steady stream of 
prospects for new business. Never- 
theless, the agency men—including 
those trained in the stateside cock- 
pits of Chicago and New York— 
are in agreement that the Mexican 
market is extremely competitive. 
The battle for new accounts—and 
the battle to hold clients—is fought 
as hard on the Reforma as on 
Madison Ave. Only the language is 
different. 

The agency men deal with some 
quite different problems than their 
U. S. counterparts. Among them: 


e Direct advertisers who long ago 
began to advertise and who con- 
(Continued on Page 68) 


Liquor Distributor Talks Back with Report 
Criticizing Distillers’ Selling Tactics 


GHIcAGO, July 6—It is the nature 


tributor gets to do as much listen- 
ing as an assistant director in Hol- 
lywood. Distributor managements 
and distributor salesmen regularly 
get a more intensive course of ora- 
tory from their various suppliers 
than an oldtime Chautauqua audi- 
ence. 

Last week a distributor pulled 
a switch on this familiar routine: 
Old Rose Distributing Co. knocked 
out a report for its suppliers, some 
of which is politely but unmis- 
takably critical of what the sup- 
pliers have been passing along as 
sure-fire merchandising and sell- 
ing tactics. 

Old Rose Distributing Co. is an 
old (65 years in business) com- 
pany which has been revitalized. 
It had half a dozen salesmen in 
1946, and has more than 70 today. 


GE Adds Cop to Old 
Bulb-Snatcher Theme 
in Fall Lamp Drive 


CLEVELAND, July 7—General 
Electric Co. will use an “arrest- 
ing” illustration—a burly cop 
warning householders against 
bulb-filching—in its lamp adver- 
tising this fall. 

The policeman will appear life- 
size in dealer floor displays and 
also will order magazine readers to 
“Stop Bulbsnatching, Buy G-E 
Bulbs.” 

The firm’s lamp division used 
the words “comprehensive and 
concentrated” to describe its 1954 
bulbsnatcher blitz. Life and The 
Saturday Evening Post will carry 
page ads in October. These will be 
enlivened by the bulbsnatcher car- 
toons of George Price. 


=s The Jane Froman television 
show will plug the lamp theme on 
Sept. 30 and Oct. 7 and 14. Radio 
spots will be used in cities without 
tv. 

A business paper schedule ar- 
ranged for August and September 
includes Chain Store Age, Drug 
Topics, Electrical Wholesaling, 
Food Topics, Hardware Age, Hard- 
ware Retailer, Progressive Grocer 
and Variety Store Merchandiser. 

Batten, Barton, Durstine & Os- 
born is the agency. 


| Its 1954 volume ought to better 
of the liquor business that a dis-| 


$20,000,000 (some major independ- 
ent distillers do only about $60,- 
000,000 a year). 


a The idea of the report originated 
with Ed Deuss, account executive 
for Critchfield & Co. Maurice B. 
Frank, and Harold E. Strauss, who 
are president and exec. v.p., re- 
spectively, of the distributing com- 
pany, agreed that a report from 
a wholesaler to suppliers might 
make sense. Here are some of its 
findings: 

Despite the dip in liquor con- 
sumption, Old Rose salesmen av- 
erage more than $10,000 a year, 
and some earn more than $20,000. 

The company has had an IBM 
sales control system since 1947; 
it feels that too many companies 
spend money for statistics but fail 
to put them to work to build sales. 
“Proper use of a sales ccntrol 
system permits anticipation and 
spotting of trends...possible shifts 
in consumer preferences, a sudden 
slip in sales of a special brand... 
relative success or failure of dif- 
ferent promotion drives by the 
producer.” 


= Old Rose notes that many sales- 
men are antagonistic to sales con- 
trol, and must be convinced that 
the system can help them sell bet- 
ter. Producers (i.e., distillers) have 
(Continued on Page 85) 
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DAVID S$. COOK has been appointed 
advertising manager of the radio- 
television division of Stromberg- 
Carlson Co., Rochester. Sales pro- 
motion manager since 1946, he suc- 
ceeds S. H. Manson, new director 
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SALES TONIC—Brown-Forman Dis- 
tillers Corp. will break this page 
in seven magazines next month via 
Ruthrauff & Ryan, according to the 
agency, “to combat the fallacy that 
bourbon sales slump during the 
summer months.” 


Moisture-Set Ink 
Process Wins Ault 
Award for Kelly 


New York, July 6—Eugene J. 
Kelly, director of the Michigan re- 
search division of Sun Chemical 
Corp., has been named the first 
winner of the Ault award—for re- 
search work, conducted under his 
direction, which led to the devel- 
opment of moisture-set inks. 

The award is sponsored by the 
National Assn. of Printing Ink 
Makers and the National Printing 
Ink Research Institute. 

It was established last year by 
Bromwell Ault, v.p. of Interchem- 
ical Corp., in memory of his uncle, 
L. A. Ault, one of the founders of 
Ault & Wiborg, pioneer printing 
ink company. 

Mr. Kelly founded E. J. Kelly 
Co., Kalamazoo, Mich., in 1929, 
after having been with Eagle 
Printing Ink Co., Cincinnati, for 
19 years. In 1939 he founded the 
Michigan Research Laboratories to 
undertake concentrated research 
on printing inks. Moisture-set inks 
were developed in 1941, under Mr. 
Kelly’s direction, by D. Robert 
Erickson and Paul J. Thomas in 
whose names 16 American patents 
were issued and assigned to the 
laboratories. 


s The importance of the develop- 
ment is that it greatly advanced the 
printing of many types of pack- 
ages and cartons. This is attested 
to by the industry’s current pro- 
duction of 20,000,000 pounds of 
these inks a year, the award com- 
mittee pointed out. 

In 1945, the Kelly company and 
research laboratories were inte- 
grated witii General Printing Ink 
Corp., which later became part of 
Sun Chemical Corp. 

The 1954 award committee, un- 
der the chiirmanship of Louis W. 
Hraback, »resident of National 


j) Assn. of Pi:nting Ink Makers, in- 


cludes: G. _tuart Braznell, presi- 
dent, Natic.al Printing Ink Re- 
search Inst: ite; Dr. H. L. Fisher, 
president, merican Chemical 
Society; John 3. Hazel, president, 
Gravure T:-hical Assn.; J. L. 
Landenberg::, president, Litho- 
graphic Technical Foundation; 
Thomas McCee. president, Cana- 


|| dian Printing Ink Mfrs. Assn., and 


James Rudisi'|, sresident, Printing 
Industry of A nerica. 


WOIC Appcin's Forjoe 

WOIC, Columbia, S. C., has ap- 
pointed Forjov & Co. as its national 
representative Tie 1,000-watt ra- 
dio station : ar'ed broadcasting 
July 1. Its programs will be 
tailored to appea! to Negro listen- 


of public relations. 


ers and hillbilly music fans. 
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WASHINGTON, July 7—In a de- 
‘cision which scolds the company 
‘for its ‘“unsportsmanlike prac- 


-| tices,” the Federal Trade Commis- 


sion today ruled that Harley-Da- 
vidson Motor Co. should not be 
permitted to enter into exclusive 
dealing contracts with motorcycle 
dealers. 

The decision is one of the first 
issued since adoption of a policy 
last winter holding that the legal- 
ity of exclusive dealing setups is to 
be determined on a case-by-case 
basis, and outlawed only if there 
is a showing that a particular ar- 
rangement has a “capacity and 
probability of causing a substan- 
tial adverse effect on competition.” 


= In the Harley-Davidson case, 
FTC said the firm is the only re- 
maining major manufacturer of 
motorcycles in the U. S. The com- 
mission said exclusive dealing 
contracts which require some 800 
dealers to handle only Harley-Da- 
vidson motorcycles, parts, acces- 
sories and oil hampers parts man- 
ufacturers, foreign manufacturers 
and small U. S. firms which are 
still trying to compete in the mo- 
torcycle business. 

“The Clayton Act does not pro- 
hibit all exclusive dealing con- 
tracts,” the commission’s decision 
said. “It only prohibits those which 
have the capacity and likelihood 
of lessening competition or tend- 
ing to create a monopoly. The leg- 
islative history of the act shows 


Ohio Supreme Court 
Overthrows Ban on 


Turnpike Posters 


CLEVELAND, July 6—The Ohio 
supreme court last week upset the 
state turnpike commission’s poster 
ban, declaring the commission has 
no legal authority to bar advertis- 
ing signs from much of the land 
adjacent to the 241-mile thruway. 

Critics of outdoor advertising are 
expected to appeal again to the 
state legislature, which defeated 
anti-poster measures last year. 
Among them are the Ohio Road- 
side Council, garden clubs, auto 
clubs and landscape groups who 
found some consolation in the 
court decision. 

The judges said a law against 
the signs might be beneficial “in 
the interest of safety and to insure 
an uncluttered view of the land- 
scape.” 


a “The elimination of billboards 
and signs in proximity to a turn- 
pike might be desirable,” the court 
commented, “but existing legisla- 
tive authority to permit such elim- 
ination is lacking. If special au- 
thority should be forthcoming, we 
suppose further litigation might 
occur, but they are merely antici- 
patory and of no present concern.” 

Two lawsuits, one filed by a 
shopping center developer, led to 
the decision, which gave outdoor 
advertising firms and many turn- 

(Continued on Page 81) 


MULTIPLICATION—Beauty Vues Corp., 
whose regular Nutri-Tonic (lower 
left) has been marketed since 1948, 
this month is introducing these six 
other formulas for special types of 


hair. 
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pe eee Ss FTC Scolds Harley-Davidson Motor Co. for 
‘Unsportsmanlike Practices,’ Calls a Halt 


that Congiess believed that exclu- 
sive dealing contracts by a small 
business trying to break into a 
market snould not be prohibited. 
Such agreements would not pro- 
vide a substantial threat to free 
competiticn even though all exclu- 
sive dealing agreements by their 
very nature foreclose some ac- 
counts to competitors. 


a “Thus, such restrictive agree- 
ments standing alone might not 
merit the attention of the com- 
mission. However, here these 
agreements are between the larg- 
est domestic manufacturer of mo- 
torcycles and its large and effec- 
tive dealer organization in a field 
where bonds between the motor- 
cyclist and the dealer are especial- 
ly strong.” 

Only three commissioners voted 
in the case—Albert A. Carretta, 
James Mead and Lowell B. Mason. 
Chairmar Edward F. Howrey and 
John W. Gwynne did not vote be- 
cause the case was argued more 
than a year ago, before their ap- 
pointment to the commission. 

For the three voting commis- 
sioners, Commissioner Mason 
wrote an opinion which outlined 
the “strong bonds” between the 
motorcyclist and the dealer. 


= “Motorcycles have an appeal to 
a very special class of customers,” 
he wrote. “The great majority are 
sold to people young in spirit who 
love motion, the rush of air, the 
sense of freedom, the joy of the 
open, uninhibited by glass win- 
dows, plush arm rests, adjustable 
seats and thermodynamic air con- 
ditioning. It is this appeal that sells 
three-fourths of all motorcycles.” 

As a result, he said, the motor- 
cycle dealer must be “a lover of 
motorcycles. He has to ride one 
himself. He has to go out with the 
boys on Sundays, not just sell 
them motorcycles, but to sell them 


(Continued on Page 84) 


Small Crosley Autos 
Are Back—But in 
Israel This Time 


CINCINNATI, July 7—Remember 
the midget Crosley automobile, 
which appeared just a few years 
before France fell to the Nazis and 
the British were getting ready to 
fight along the beaches? 

Well, it’s back—but not in this 
country. 

Final terms have been com- 
pleted for the production of the 
Crosley automobile in a new $3,- 
000,000 corporation in Tel Aviv, 
Israel. 

Production of the automobile, 
which went off the market in 1952, 
will be resumed in January, 1955. 
Output is expected to start at ap- 
proximately 50 units a day. Sta- 
tion wagons and sport cars will be 
featured. 


= The transaction provides that 
Aerojet-General Corp., a subsidi- 
ary of General Tire & Rubber Co., 
Akron, will receive 50% of the 
stock in the new company. 

The body and chassis of the 
Crosley automobile will be pro- 
duced in Tel Aviv. Aerojet-Gen- 
eral will continue to make the mo- 
tors here and will ship them to 
Israel. 

The company states its cars, 
which will sell for $1,000 in Eu- 
rope, will undersell the present 
European automobiles and may 
bring about a big change in auto- 
mobile ownership in Europe. 

The Crosley automobile was in- 
troduced in 1938 by Powel Crosley 
Jr., Cincinnati industrialist, but de- 
mand in the U. S. never came up to 
Mr. Crosley’s expectations, so he 
sold out to Geiieral Tire two years 
ago. 
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FC4B Billings Are 
Up 13% Over First 
Six Months of 1953 


Los ANGELES, July 6—Foote, 
Cone & Belding’s billings for the 
first six months of 1954 are up| 
13% nationally over 1953, accord- | 
ing to Don Belding, chairman of 
the agency’s executive committee. 

Mr. Belding revealed that bill-| 
ings in the month of May were m7 
highest in the agency’s history. 

He attributed this increase to_ 
new business in Chicago and New | 
York and increased advertising 
budgets of companies working 
through the Los Angeles office. 

The growth of business in the 
Los Angeles office has forced the 
agency to acquire additional space 
in Hollywood for the radio and 
television departments, he said, 
leaving room in the downtown of- 
fice for an enlarged media depart- 
ment. 


= Roy Campbell, v.p. and director 
of the agency, who has been in 
charge of the Armour account in 
Chicago and chairman of the Chi- 
cago plans board and most recently 
in charge of the General Foods ac- 
count in New York, last week 
joined the Los Angeles staff as 
marketing consultant for the west- 
ern offices. 

Mr. Belding said the western of- 
fices alone have nine major ac- 
counts billing more than $1,000,000 
annually. They are Gold Label 
beer, Grand Prize beer, Lockheed, 
Paper-Mate pens, Purex Corp., 
Rheingold beer, Roma wine, South- 
ern Pacific Railroad and Sunkist 
Growers. 


Senate Approves 
Doerfer for FCC 


WASHINGTON, July 6—The Senate 
gave unanimous approval last week 
to the renomination of John C. 
Doerfer for a seven-year term on 
the Federal Communications Com- 
mission. 

The nomination had been care- 
fully investigated by Democratic 
members of the Senate interstate 
commerce committee, after broad- 
caster-telecaster Edward Lamb ap- 
peared and protested that Com- 
missioner Doerfer was holding up 
renewal of his licenses for political 
purposes. 

The opposition dissolved, how- 
ever, after Commissioner Doerfer 
appeared and assured the commit- 
tee that the controversy over the 
Lamb properties will be resolved 
soon in a full public hearing. 


Wausau TV Station Going Up 

Construction of the first televi- 
sion station in Wausau, Wis., will 
begin this month, according to J.C. 
Sturtevant, president of Wisconsin 
Valley Television Corp. The sta- 
tion will operate on Channel 7 
with a 100,000 watt transmitter. 
George T. Frechette, former secre- 
tary and business manager of the 
Tribune, Wisconsin Rapids, and 
general manager of WFHR (am 
and fm), Wisconsin Rapids, will be 
general manager of the new corpo- 
ration, and Richard Dudley, for- 
merly general manager of WSAU, 
Wausau radio outlet, will be as- 
sistant general manager and com- 
mercial manager. Wisconsin Valley 
Television Corp. purchased WSAU 
several months ago, and now also 
operates the radio station. 


Delta Publishing Buys Paper 


Delta Publishing Co., Escanaba, 
Mich., has purchased the Escanaba 
Daily Press for $432,000. The news- 
paper was willed to the Escanaba 
Board of Education by its late 
founder and publisher, John P. 
Norton, and was sold by competi- 
tive bid. James G. Ward Jr. has 
been named general manager of 
the paper, which will retain its 
present name. | 


ABC-TV WELCOME—Robert E. Kintner (right), president of American 

Broadcasting Co., welcomes Edward Plaut, president of Lehn & Fink 

Products Corp., to the network as new co-sponsor (with Dorothy 

Gray cosmetics) of the “Ray Bolger Show.” Nick Keesely, senior 

v.p. of Lennen & Newell, agency for Lehn & Fink and Dorothy Gray, 
is the middle man. 


Drug Store Sales Show 3% Increase in ‘53 
over ‘52; Big Competition Is Food Stores 


Cuicaco, July 7—Drug_ store 
sales in 1953 were nearly $4.8 bil- 
lion, a gain of 3% over the $4.6 bil- 
lion recorded in 1952, according to 
a report on retail drug and pro- 
prietary store sales just released by 
A. C. Nielsen Co. 

“For the two years prior to 1953, 
the annual increases in retail drug 
sales were 9% and 5%, respective- 
ly,” the report points out. “Thus, 
while the 1953 increase was not as 
large, it should be remembered 
that business during 1951 and 1952 
had the benefit of a strong assist 
from the inflationary tendencies of 
those years.” 

The report makes the following 
major points about retail drug 
sales: 


e There has been no appreciable 
increase in the number of retail 


drug outlets since 1948. At that 
time, there were nearly 56,000 out- 
lets; 7% were chain drug stores, 
the remaining 93% were independ- 
ent drug and proprietary outlets. 

With this for a basis, the com- 
parison of average per-store sales 
comes out to $60,000 per independ- 
ent and $233,000 per chain store in 
1948, compared with $74,000 per 
independent and $249,000 per chain 
store in 1953. 


e Store sales varied a great deal | 


from territory to territory. The 
greatest sales gain in 1953 was reg- 
istered by the East Central terri- 
tory. This section of the country, 
which accounted for 18% of the 
total U. S. sales, showed a 6% gain. 
At the opposite end of the sales 


(Continued on Page 6) 


‘Modernized Product,’ Not Needs Alone, 
Makes Successful Seller, Says GF’s Frank 


Los ANGELES, July 7—Food man- 
ufacturers no longer can operate 
on the basis of “find the need then 
fill it,’ Herb Frank, General Foods, 
told the national meeting of the In- 
stitute of Food Technologists here 
last week. Because of our stepped- 
up standard of living, to enjoy con- 
tinued success a product must be 
founded on a desire readily and 
pleasantly fulfilled by a modern- 


st..and first by far! 
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NEW TOTAL POWER ESSO EXTRA 
outsells every other premium gasoline. 


becouse it gives vou not just more power, but TOTAL. POWER: 


Tse) BANE AGO te 


8 Ae nam ethene Hine cali am a 


£980 STANDARD ONL COMPANY 


BEST SELLER—Esso Standard Oil Co. 
is planning the biggest summer ad- 
vertising campaign in its history 
with full-page newspaper ads like 
this, declaring that Esso outsells 
all other premium gasolines in its 
marketing areas. McCann-Erick- 
son, New York, is the agency. 


ized product, the food scientists 
were told. 

Mr. Frank said that any time a 
new product is considered, a num- 
ber of questions must be asked. “Is 
this just another. product, perhaps 
new to General Foods, but long on 
the market and with well estab- 
lished brands dominating the 
present scene?” “Would we be 
adding just another entry, copying 
other products without offering a 
new advantage to the consumer?” 

A “me too” product usually is 
unsuccessful because you _ start 
from too far behind the leaders, he 
said. He noted that there have been 
very few successful competitive 
gelatin desserts offered in the last 
10 years. 


® A second category of possible 
products is that of the “better 
mouse trap.” Here, the questions 
are “even though the product is 
not entirely new, does it offer the 
consumer a service not yet com- 
pletely available in other prod- 
ucts?” “Or is there a larger un- 
developed market, geographical! or 
economic, that can be reached, 
served and expanded by some new 
twist or angle?” 

There is about a 50-50 chance of 
success for the latter type of prod- 
uct, but all factors must 
weighed when making a decision. 
As an example of such products, 
Mr. Frank cited the toothpaste 
field where new features have 
been added to products at such a 


Liebmann Uses Oxen, 


Wagon, 2 Breweries 


to Swing Bung Starter at Western Market 


By Kenneth R. MacDonald 
SAN Francisco, July 6—It takes 


all kinds of items to fill out an) 


expense account, but each month 
Liebmann Breweries’ San Fran- 
cisco subsidiary gets a bill for 
costs not usually found on the 
books. 

Among the expenses listed are 
such unique items as $125 for 
rental of one Conestoga covered 
wagon; $720 salary for one im- 
ported cowboy, $600 rental for 
services of two oxen and $150 
stable and feed bill. 

These items, which with others 
add up to slightly more than $3,- 
000, represent the monthly cost of 
/just one of the more spectacular 
|phases of a $1,000,000 advertising 
|campaign through which New 
_York’s Liebmann Breweries ex- 
pects to best its competitors in the 
current race for leadership in the 
important western beer market 
(AA, June 7). 


= Liebmann’s double-edged entry 
into the race consists of its Rhein- 
gold label in Southern California 
and California Gold Label, brewed 
by the new California Brewing Co., 
created by the purchase (for $6,- 
000,000) late last year of San 
Francisco’s Acme Brewery, one of 
the oldest breweries in the West. 

Liebmann is conducting two sep- 
arate and distinct ad campaigns for 
its West Coast brews, whose terri- 
tories do not overlap. 

The new company has started 


independent production with 400 
‘employes and an annual payroll of 
close to $2,000,000. Production at 
the plant, which covers a two- 
block area, will eventually reach 
1,000,000 barrels a year. 

Liebmann Breweries is the latest 
of the big eastern breweries to in- 
vade California—and the company 
has what may prove the most am- 
bitious ad and promotion plans of 
all to capture the major share of 
western beer sales. 


= The fact that beer is a big, lu- 
crative and highly competitive 
business is demonstrated by the 
very names of the “invaders” now 
battling each other in California: 

Goebel bought out Golden West 
Brewing Co., of Oakland; Falstaff 
purchased the Wieland brewery in 
San Jose; Hamm _  bought—and 
spent $10,000,000 to remodel—the 
Rainier plant in San Francisco, 
and has already started distribu- 
tion. 

Pabst built a big new plant in 
Los Angeles County; Anheuser- 
Busch is ready to produce in its 
big new brewery at Los Angeles; 
Liebmann converted Acme’s Los 
Angeles plant to production of its 
Rheingold label, and set up an en- 
tirely new company for its Cal- 
ifornia Gold Label brew from the 
Acme San Francisco plant. 


# Thus, the “invasion” from the 
East has six columns, although not 


(Continued on Page 80) 


all the publicity given to ques- 
tionable means of soliciting maga- 
zine subscriptions, an AA staff 
member listened carefullly last 
weekend to a door-to-door sub- 
scription solicitor, who aimed a 
confusing sales barrage in his di- 
rection. 

Last Saturday, a young man—of 
the type who is usually working his 
way through college—appeared at 
the door and proceeded to explain 
an offer which was meant to give 
the impression that with each 
three-year purchase of The Satur- 
day Evening Post, the Ladies’ 


Use of Classified 
Ad Clippings Okayed 
by FTC Examiner 


WASHINGTON, July 6—A Federal 
Trade Commission hearing exam- 
iner has ruled that merely clipping 
ads from a directory for use in 
soliciting new business is not il- 
legal unless there is testimony that 
the clips have been used in a mis- 
leading manner. 

As a result of the ruling, Hearing 
Examiner William L. Pack has is- 
sued an initial decision calling for 
an order requiring Bell Directory 
Publications Inc., New York, to 
change its operating methods, but 
he would dismiss a complaint 
which FTC issued against Indus- 
trial Directory Publications Inc., 
Detroit. 

Noting that Bell pasted clippings 
from the classified telephone direc- 
tory to contract forms which were 
mailed to prospects, he said some 
business men signed the contracts 
in the belief that they were renew- 
ing their ad in the classified book. 
But he said there was no testimony 


be that business men were misled 


|when Industrial Directory Publica- 
| tions used similar procedures. 

In the absence of testimony 
showing that business men had 
been misled, the practice cannot be 


3-for-1 Magazine Offer Turns Out to be 
3 for the Price of 3, AA Staffer Finds 


Cuicaco, July 6—In the light of | 


Home Journal and Look would be 
given for the same period of time 
“without cost.” 

The offer provided for the pur- 
chase of the Post over a three-year 
period by payment of $2 a month 
for 15 months—a total of $30— 
plus a $1.20 service charge. The 
salesman made a particular point 
of the fact that the Post subscriber 
would be getting three magazines 
for the price of one. He said the 
offer was being made to coincide 
with the reintroduction of route 
boys by the Post, and would be 
“paid for by advertisers.” 

The youthful solicitor identified 
himself as a representative of Key- 
stone Readers Service, a subscrip- 
tion agency, whose main office is 
in Philadelphia. 


® Today, the AA staffer—who, in- 
cidentally, makes it a policy not to 
buy magazines from door-to-door 
salesmen—decided to investigate 
the offer. 

Upon being informed of Key- 
stone’s plan, R. P. Collins, district 
manager of Curtis Publishing Co., 
branded it as “a fake, a hoax and 
a misleading sales pitch.” He said 
the Post has absolutely no inten- 
tion of reviving route boys. 

Further investigation disclosed 
that three-year subscriptions to the 
three magazines would amount to 
$30.50—a saving of 70¢ compared 
with Keystone’s “bargain” offer. In 
reality, Keystone is selling sub- 
scriptions to all three magazines 
while claiming two are being 
given “without cost.” 

A telephone call to Paul Coffey, 
Keystone’s office manager here, re- 
vealed that the offer is being made 
by door-to-door salesmen through- 
out the country. He said the plan 
is based on the Post’s regular 
newsstand price of 15¢, plus an 
additional 5¢ for handling the 
Journal and Look, 


Fred Gardner Boosts Bennett 


C. Ralph Bennett, partner and 
creative director for the last five 


rate that they have little meaning. considered misleading in itself, he) years of Fred Gardner Co., New 


The greatest potential success 
' (Continued on Page 50) 


argued. His decision becomes final | 


unless set aside by the commission. 


Boos has been named exec. v.p. 
of the agency. 
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Group Fears Senate 
Bill Will Weaken 
Robinson-Patman Act 


WASHINGTON, July 8—Spokesmen 
for 11 important trade associations 
in the distribution trades expressed 
fear today that President Eisen- 
hower has given his support to leg- 
islation which will “weaken” the 
Robinson-Patman anti-price dis- 
crimination law. 

They acted after Sen. Homer 


s Four years ago, a Capehart de- 
livered price bill cleared Congress 
only to be vetoed by President 
Harry S. Truman, who expressed 
fear that the bill would take away 
protection essential to small busi- 
ness. In his Senate speech June 22, 
the senator said the newest version 
|of the bill was developed after the 
White House ordered the Justice 
Department and other agencies to 
Capehart (R., Ind.) told the Senate | “get together” and find an accept- 
that the latest version of S. 3646, able bill. 
the so-called “delivered price bill,”| The groups that protested to 
was worked out at White House President Eisenhower today said, 
conferences, and is considered to| “We know from long and bitter 
be consistent with the administra-| experience that the enactment of 
tion’s program. the Capehart Bill would seriously 
In announcing White House in- weaken the Robinson-Patman Act. 
terest in the delivered price bill, The chiselers, the short-sighted 


Sen. Capehart marked an impor-' operators, need only one loophole 


tant turning point in the struggle through which they would demand 
which he has waged for six years and get destructive price discrimi- 
to force through legislation “clari-| nations. ... 

fying” the anti-trust laws to elimi- 

nate any doubt about the legality # “Such a loophole was in the 


of delivered price quotations, or, 
the right of sellers to cut prices in 
_order to meet offers of competitors. 


factual investigation by the Con- 


original Clayton Act. Six years of 


gress and Federal Trade Commis- 
sion prior to 1936 made it perfect-. 
ly clear that this loophole pre- 
vented effective enforcement.” 
Groups involved in the protest 
included the National Preservers 
Assn., National Assn. of Retail 
Druggists, National Assn. of Inde- 
pendent Tire Dealers, National 
Food Brokers Assn., National In- 
stitutional Wholesale Grocers Assn. 
Cooperative League of the U.S.A., 
National Assn. of Retail Grocers, 
National Congress of Petroleum 
Retailers Inc., United Fresh Fruit 
& Vegetable Assn., National Candy 


Omaha agency is selected to pick! 
a new agency for Pullman an 
after its pitch for the account 
Oe |. cS ack 

Crowell-Collier removes’ three 
publishers in a top-management 
shakeup affecting Collier’s, 
American and Woman’s Home 
COMMEMION «...0000 e008 

Harley-Davidson is scolded by 
FTC for “unsportsmanlike prac- 
tices,” ordered to halt exclusive 
dealer contracts with motorcycle 
SINE 3 15 Gad dod Rae 


Wholesalers Assn., and U. S. 
Wholesale Grocers Assn. 


| 


Hood Chemical to Pritchard 
Hood Chemical Co., Ardmore, 
Pa., has appointed Pritchard, 
Daniels & Dreher, Ardmore, to 
handle advertising for its line of 
household products including Hood 
“33” bleach disinfectant, E-Z liquid 
starch and Zero liquid cleaner, ef- 


‘fective Sept. 1. 


To start the wheels rolling at P&A for you, just call then. Smooth, fast 


co-operation between each and every department is why ?&A delivers 


*‘Quality-Fast’’. Unusual production requests are 


here—we deliver promptly, even under pressure. ‘+ 


an every (ay occurrence 


For Electrotypes, Mats, 


Plastic Plates, and R.0.P. Color Mats, call Partridge & Anderson Company, 
712 Federal St., Chicago 5—the phone number is HArrison 7-3732. 


Mexican ad business is healthy and 
admen there are optimistic, but 
the problems are quite different 
than those that agencies meet in 
rane ee Page 2 

Foote, Cone & Belding billings rise 
13% over the first six months in 
753 through bigger budgets and 
new accounts in New York and 
CHICKSO OFICOS. osc cscses 

Magazine salesman’s deal offering 
three for the price of one turns 
out to be no deal at all, AA 
staffer learns 


| 


Business paper advertising volume | 


dropped 1% during the first six | 
months of ’54, according to In-| 


Advertising Market Place ... .84 
|Along Media Path .......... 54 
Coming Conventions ......... 70 
Creative Man’s Corner ...... 64 
| Dept. Store Sales ............ 42 
' Editorials ee ORed baa déan dite 12 
| Employe Relations ........... 63 
Eye and Ear Dept. .......... 63 
Getting Personal ............ 34 
Information for Advertisers . .72 
Looking at Retail Ads ........ 66 


Advertising Age, July 12, 1954 


dustrial Marketing’s check of 
282 publications Page 40 
Britisn reaction to American tv is 
sour after films, including com- 


mercia!s, are shown in London 
by American Daily ....Page 48 
Publicker Industries overhauls 


sales organizations of its four 
liquor subsidiaries, forms one 
sales group for all brands in 
non-monopoly states ..Page 52 
ARF announces project to develop 
specifications for an integrated 


audience study of major me- 
WE Gisc cadiaicccasae ands 


Vodka sales, paced by Smirnoff 
ads, show a 12.9% increase in 
the first quarter as the liquor’s 
popularity moves across the U. S. 
from West to East ....Page 58 

BBDO doesn’t scorn small ac- 
counts, writes Ben Duffy, citing 
a breakdown that shows that last 
year 51% of the agency’s clients 
billed under $300,000 ...Page 60 

The “12-year-old mind” theory is 
meaningless, says the Eye & Ear 
Man, but he thinks the majority 
of the radio-tv audience is not 
capable of receiving an intelli- 


REGULAR FEATURES 


gent message ........ Page 63 
Merchandising Ideas ........ 71 
NON ee ee 79 


On the Merchandising Front . . 64 


Photographic Review ........ 76 
Production Tips ............. 64 
PE OEE oi Gadatvewsssed 12 
Salesense in Advertising ..... 63 
This Week in Washington ... .48 
Voice of the Advertiser ...... 60 
What They’re Saying ........ 12 
You Ought to Know ........ 38 


Curtis Publications, News 
Weeklies Shift Newsstand Day 
Curtis Publishing Co., Philadel- 
phia, will make delivery of The 
Saturday Evening Post to distribu- 
tors and retailers on Tuesdays in- 
stead of Wednesdays, beginning 
with the July 17 issue. Curtis 
monthly publications, Holiday and 
Ladies’ Home Journal, which have 
been delivered either on Wednes- 


days or Fridays, will be delivered | 
either Tuesdays or Thursdays, | 
starting with August issues. 

Time and Newsweek will appear | 


on newsstands on Wednesdays, be- 
ginning with the July 19 issues. 
Previously both weeklies appeared 
on Thursdays. Time said its change 
resulted from a move in newsstand 
day for Sports Illustrated from 
Fridays to Thursdays and “a 
change in the public’s news weekly 
reading habits.” 


Tatham-Laird Joins ARF 

Tathain-Laird, New York and 
Chicago agency, has been elected 
as a subscriber to the Advertising 
Research Foundation. 


— Newspaper = 


COVERAGE 
~ ROANOKE. 


as a Test Market? 


In Roanoke just 

about all daily 
newspaper s 

. bot the Times or the 
djoining market areas 
have virtually no: cover- 
in the 16-county 


ROANOKE is an 
IDEAL TEST MARKET! . 


tel 


ROANOKE. 


ot 


sre winning brochure Portrart of A Newspaper Market 


Address Samye: Ferpucon Waibes Co 60 fast 475) Nee tort li wy 


Rete oe 
aa a 


ROANOKE 


TIMES AND WORLD-NEWS 


VIRGINIA 


+ WALKER CO., National Representatives 
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‘The written message is ce one that LIVES 


In 1776, it took a written message to give a nation it: it took a written message 
to make calm, clear sense of that fierce love of freedc ad the riotous hatred of enslavement. 
Yes, in 1776, a fine and judicious man, Thomas Jeffe:\. 5y name, wrote a document 


that crystallized this new nation’s love of liberty and u. _:\red its wish to be independent. 
Today, this nation testifies to the power and wisdom «1:5 words. 


Solemn and beautiful, this written message, The Dec’ «tion of Independence, j 
is one of mankind’s highest achievements, to be cherished 
as long as freedom endures. 


Yes, the written message is the one that lives . . . the speeches and the sentiments 


are too often heard . . . and forgotten. 


This Week, one of America’s most widely read magazines, asks leaders in every walk of life 
to ponder the value of the written and the printed word . . . and to bear in mind its power 
to impress long after all other messages have faded. 


The Declaration of Independence is a sacred document not to be compared 
with advertisements. Yet, there are certain clear inferences to be drawn. 


Whenever you have something important to say, put it in print. For the printed message 
can and does last. It can be referred to again and again. It can be studied. It can be used 
as a basis of comparison. It can be clipped out and consulted. 


But the primary advantage of the printed message is psychological. 
It can be seen and absorbed in tranquility . . . willingly, freely. The printed 


message is never an interruption, never a disturbance. pe en 


The printed page, rich in detail, exact in its message, is is 
a primary weapon in the arsenal of communications. This Week wishes 


| MAGAZIN: 


Pires ie Men ae Miele 


to remind you of the basic wisdom of building your advertising Your messages 

campaigns around printed media. In other words, , , 

if you want your message to work and to /ast, put it in print first. in This Week Gill LIVE) 
in 10,900,000 homes 
throughout America ! 


This Week Magazine shares the power and prestige of these 34 great newspapers which distribute 't. 


THE BALTIMORE SUNDAY SUN . . . THE BIRMINGHAM NEWS... . BOSTON SUNDAY HERALD .. . THE CHARLOTTE OBSERVER . . . CHICAGO DAILY NEWS... THE CINCINNATI ENQUIRER... CLEVELAND PLAIN DEALER . .. THE DALLAS MORNING NEWS. . . DES MOINES SUNDAY REGISTER 
VAS CEPRSSS CNIS « « . THE SUTUEN EES « «. TUE EANAPELIS STAR » . » THE SACHOTIVRAR FLORIDA TREBURON . . . LOS ANUERED TEMES. . . THT MENPINS COMMPREIAL APPEAL . . . SHAME DASLY NEWS . .. THE MEL WAUEES SOUANAS .. . i 
TEE WY CORSA CRS COCRTUIS SERTE.-IW VERE HERALD TSUN... CORIULE VIRGREANSCTLOT...0UE OUELAREL DUDA SUNDAY SULLETIN,.. TUS PHOENIX ARIZONA REPUBLIC... HE FITTSDURGN PREES...LURTL AND CHSSON SUNDAY SURNAL... PROVES San y Sapna 
RICHMOND TIMES-DIPATCH...ROCHESTER DEMOCRAT AND CHRONICLE...ST. LOUIS GLOBE-DEMOCRAT...THE SALT LAKE TRIDUNE...SAN ANTONIO EXPRESS AND SUNDAY NEWS...SAN FRANCISCO CHROMICLE... THE SPOKANE SPOKESMAN-REVIEW ...THE WASHINGTON SUNDAY STAR 
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DePue Joins Bryan Houston 
George DePue Jr. has joined 


Bryan Houston Inc., New York, as| has 


Roberts, MacAvinche Adds I 
Oelerich & Berry Co., Chicago, 
appointed Roberts, Mac- 


an account executive. He was for- Avinche & Senne, Chicago, to han- 


merly exec. v.p. of French & Pres- 
ton, and prior to that, exec. v.p. 
and chairman of the plans board of 
Robert W. Orr & Associates. 


dle advertising for its Old Manse 
‘syrup, preserves, jams and jellies, 
effective Aug. 1. Grant Advertis- 
|ing is the current agency. 


Radio and TV 


surveys tell us that 


Rock Island's WwW H BF 


leads as the QUAD-CITIES’ 
favorite! 
CBS FOR THE QUAD-CITIES! 


Les Johnson, V. P. and Gen. Mgr. 


(Continu d from Page 3) 
spectrum, th: Southeast, account- 
ing for 12% 
no gain at ail. The report points 
out that it is this region of the 
country whih is getting the 
fiercest 


™ stores on non-ethical drugs and 


"TELCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery Knodel, Inc 


|beauty preparations, traditionally 
drug store items. 

Of the other regions, New Eng- 
| land, which accounts for 7% of 
| total sales, the Middle Atlantic and 
| West Central regions, both of 
which account for 20% of total 
| Sales, all showed 4% gains in 1953 
|}over 1952. 
The Pacific region, which shares 


813% of the total market, gained 


3% in sales, and the Southwest 
| region, accounting for 10% of na- 
| tional sales, had a 2% increase. 


# While consumers’ spendable in- 
come has increased over the years, 
they have not spent as much in 
proportion in drug stores as they 


A “ZODIACAL” ILLUSTRATION of how, throughout the year, READERSHIP 
attention to advertising in weekly and/or monthly Trade Magazines 
continuously converges on the BUYERSHIP functioning of the annual 
edition of Thomas Register, thus, reinforcing and cooperating with 
your Trade Paper advertising. 


; etc. are [Pe 
and PUR 
CH As 
powever orf. 
Ai : “gi 
er complete Picty,, Sey 
i) of 


When your trade paper advertising arouses buying interest reference is frequently 
made to T.R. for a comprehensive list of the manufacturers of the product attract- 
ing interest. At that time product descriptive advertising in Thomas Register has a 
great influence in selection for further attention by the buyer...another valuable 


adjunct of the Register! 


THOMAS REGISTER 


Drug Store Sales Show 3% Increase in ‘53 
over ‘52; Big Competition Is Food Stores 


| 


f total sales, showed ing money per capita in this coun- 


| 
| 


| 


competition from food) 


points out, whereas the increase in 


had in the past. 

Since 1950, the amount of spend- 
try has risen 16%, the report 
amount spent in drug stores has 
gone up only 13%. 

This is attributed in part tothe 
fact that drug store item prices 
have gone up very little compared 
to food, clothing, fuel, rent and 
other necessities, according to the 
report. It is also pointed out that 
these figures vary with territory, 
so that in two territories drug sales 
increased at a higher rate than in- 
comes, while the others fell behind 
in per-capita drug sales compared 
with incomes. 

“This begins to look as though 
the drug outlets in some areas of 
the country are finding it much 
more difficult to hoid their own in 
competition with other outlets than 
in the remaining sections,” the re- 
port comments. 


® Food stores continue to capture 
a larger proportion of the sales of 
“health and beauty aid” items 
which in the past were handled 
primarily by drug stores. On this 
count, the report states that this 
does not mean so much a loss of 
business by the drug stores, which 
have also increased their share of 
sales on these items, but an in- 
crease in the sale of these items. 
However, the food stores’ share 
of the market has increased from 


36% in 1951 to 45% in 1953, while) 


total sales have increased 22% in 


Advertising Age, July 12, 1954 


as the report says, “a nice piece of 
business for the food stores.” 

The drug store dollar volume of 
these same eight commodities 
showed a 5% increase between 
1951 and 1952. 


= The reason for this, according to 
the report, is because: 

“The increased sales the food 
stores have enjoyed are all addi- 
tional sales that could well have 
come from additional distribution 
exposure to the consuming public, 
by reason of being handled and 
sold by so many more thousands of 
food outlets each year.” 

The report suggests the follow- 
ing measures to help drug stores 
regain their sales position: 

1. Build up their prescription de- 
partments, in which, actually, drug 
stores have the big monopoly. 

2. Build up a baby department 
selling baby foods and drugs. As 
the report explains: “If you don’t, 
the food stores will.” 

3. Become a cosmetic counselor. 
This will be a big asset to the store. 

4. Institute self-service. 

5. Cleanliness. 


Gettelman Brewing Co. Elects 

Fred W. Gettelman, formerly 
v.p. and secretary, has been elected 
chairman of the board, exec. v.p. 
and secretary of A. Gettelman 
Brewing Co., Milwaukee. His 
brother, Thomas R. Gettelman, for- 
merly v.p. anc assistant treasurer, 
has been named president and 
treasurer, positions held by his 
father, Fred Gettelman, who died 
last month. Fred J. Dunck, former- 
ly a director of the company, was 


the same period. This means that 
food store sales of these items have 
gone up more than 50%, which is, 


elected a v.p., and Francis W. 


‘Schumacher was reelected assist- 


ant secretary. 


like beer 


Electros and 


bring out the best in each other at 
BERTSCH & COOPER 


One phone call, 


FREE! Production Men, 
send for new copy fitting aids: 
TYPE RULER, measures every 
size 5—15 pts.; and TYPE 
GUIDE, shows characters per 
line for all line widths in all 
faces, all sizes 


BERTSCH & COOPER 
847 S. Clark Street 
Chicago 65, Illinois 


CREATIVE COMPOSITION AND LAYOUT « MONOTYPE « LINOTYPE 
| FOUNDRY TYPE « EXPERT HAND SETTING « ELECTROS ¢ TRU-TONE® 


PLASTIC PLATES « NEWSPAPER MAT 


handle both at once—use B&C 


one-day service! 


PROOFS « TRANSPARENCIES FOR OFFSET AND GRAVURE 


Typography 


one invoice, 


ee 


TYPOGRAPHY 
THAT SELLS 
MERCHANDISE 


SERVICE « TRU-TONE® ETCH 


BAR eS gy 5) Oe RT IEG Ah yt 2 RE Sg EA RSE setine Oy IN a eRe SI aad pee ee Reo cigs Sic es A Rta a aed in PE eo Sa 
i NR eR Sanne Te Se aoe TPL Ta erremge 8 E  G ae SP eeee e e sit ws a eee ea a i eit joe ae hy a" a ae Pig ‘ios 
: i eC SY 
PY | | 
ee ee ee | — 
: a - &§ 
— 
: | : 
7 | A 
"OD OS | 
4 yey + ys * pe 
i tas CaS S| 
Ee Bas Sg 
Oe we 
? eu. IN a ie | 
. Lit SONS) O eee aes 
. Sia fF» sais ae | jemte 
NETS bi 
: a elk s 
ae W AM a ee 
ee H R F nas be 
2 fe oe , Pe 4 
an eeay 
e | | em 
— | oe 
an i . 
+ 
= eee | ae 
on f ; “ ses igs? Bes eee tes, ™ | ier : 
= we | ’ ‘ aa ad = tr. ise ie | ee : i 
ne Pr ee) Ss. Pi Sn aia 
. , PLAT TNS => FA | Pr Leet 
: Ute “4 a My “as Pm fe : a | ¥ fi > ¢ tick ne 
ie . ‘) tp = CY» j 7 2 2 oe 
a ‘  - " Va cs : a a “Sts f ok < AS aad . ; Dees 
— Pd OF , “a _ ass , Cree 
a Y \ YAS SS/ bE a eS | San i ii. 
ce N : fe o , oS 7 i. “5 Pa Be 
- SC fo ‘s \ a.’ FASE #-.\| _— 
\ 4 <2" pr nv? al goes with Sp = , WAL - VEN ie 
Oe . oe CG “e * ook \ CEOS A 4, a se is ) Bee 
. : Qo ee sek ki % ait nial us Se AF i Al 4 eo ae 
| . Os 0, na pretzels... gas : a 
idl J & N Re xo THE % . cn “,. 3. ce iy S14) uy RAAT iil eo 
oh ak . .@ > eS . | c= : uy ae 
si ON 8 BR ONE COMPLETE PICTURE iam “© 7 Ss a ly wine 
he | ~ > + * KS & « See » | Se Ow Nr ne ee 
ae at , 3 Be of ALL » S Yee . . | er, 4 am 
feu ' - fii =< Sources of Supply ae \ . aay, oo 
% oe : an y — oO ; - = : oan 5 eae - 
oo Sa ae ' > ‘ 2 S = — slaort < ? “ [. =— > ” i Pond ey 
os ~~ - = Seager | der | Mar) mete 6 a Le) 3 oe 
ne a a >] RE REG. ~ (REG | Sas; = | 4 or 
a | 2 oe oe wit | wee eis = p eee 
“ a Es : Zz ai “i ot ss = , 3 oe | ee e Ss flee 
ce S ~ 7 ‘ aff x la ts. cod i “4 ae 
i “a ° | Nhe aa Ny’ * i a 
se or 2 ® Ne ee ae .. ae |. x eee 
seid Ae %% EA Res \\e s 2 
ail ua = ~ ‘ za <j is ‘ s 4 Sabi a { 
ie : EX) &.% by ar © oO — oe EEL eee an - si 
: : . \ \\ om Ap, ayy Oh v \ — : EP OROLIREN ESS RCSA ODEL LRAT ERD OTT Gp, : | 
e DNS het 5, "FRs 00k © Sa a ¢ ae 
\ ==) ° . NG wh? <? ° se y w ee 
Secs . s *e,,/n r IN THO 0°? 09 a 5: 3 £3 Nero. 
[a ae . e bs cs 4 =S <> Bs ; 
x Se cae, °r, “0 is Sou Ud ae % y oa 
= Se 5% Papers 1 4x0 K—_" Za F ; 8 aed 
= function ™ — zm ie : Bis 
zi lg, ) — * maga ig x z -— 
\ Ds ont TS : i Jeceer el 
e AB PANG gy : | mz 
Ap ner i 
is Ee ei om 
; a ae 


® aus 
picku e Yo won't find it in 


Standard Rate & Date. It’s not in any 


of the A.B.C. reports. Yet the number of 


times a reader returns to his magazine 


can determine the effectiveness of your 
advertising. For the more often a maga- 
zine is picked up and read, the more 
often the advertisements are seen. And 
the weekly magazine that is picked up 


most often—and read a 


By Helen Dulisse ot, 


a Ks. 
LOUIS SELTZER: 75 
Cleveland's Noisy Newsboy i 


longest—is The Saturday FRzaaaaman (NBL IN] 
Evening Post. It gets to ae ees 


ris 


the heart of America. 


* Each copy of the Post is picked up and read 


about 5 times (from “The Measure of a Magazine”), A CURTIS MAGAZINE 
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to increase sales . . . and decrease costs 


advertise more in the bigges: 
and best medium NEWSPAPERS 


All business is local; no other advertising medium has the local 
impact of your daily newspaper. 


Your local newspaper is vitally important to every family in 
your city. When the publication of newspapers has been sus- 
pended, the effect on the lives of the people has been immudiate 
and dramatic. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Newspaper Representatives since 1900 
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suspended, AA was told, it will 


‘only, and will be resumed as soon 
as supplies are again available on 
retailers’ shelves. 

Hewitt, Ogilvy, Benson & Mather 
is the agency. 


s According to Benjamin Cor- 
rado’s “Handbook of Liquor Mar- 
| keting,” the rum market represents 
‘some 1.4% of total liquor sales in 
‘the U. S. In 1953, rum consump- 
‘tion rose 7% over ’52, doing slight- 
ly better than the 6% gain in vol- 
ume scored by all liquors. 
| The 1,150,000 cases of rum con- 
_sumed in the U. S. in 1953 repre- 
|sented the largest volume of busi- 
‘ness done in this category since 
1946, when about 2,250,000 cases 
were sold. The latter figure, it is 
| pointed out, was the final windup 


‘of the abnormally high levels of 


and be sure. 


And the cost is low— 


much lower, we find. 


Tats 


This is one of the themes of the Long Distunce 
advertising of the American Telephone 
and Telegraph Company, our client since 1108 


N.W. AYER & SON, Inc. 


Philadelphia » New York + Chicago « Detroit 
San Francisco + Hollywood * Boston + Honolulu 


CALL TODAY AND BE SURE 


If you're thinking about 
somebody or there’s something 
you want to get settled... 
don’t wonder, don’t worry. 


Call Long Distance today 


It’s quick, personal, satisfying. 


than most people think. 


Rum Shortage Threatened by Longshoremen 
Strike: Puerto Rican Ads May Be Canceled 


‘be for the duration of the strike 


Advertising Age, July 12, 1954 


rum sales developed during the 
war when whisky was short and 
rum was sold as a tie-in item. 

In ’47 rum sales dropped to their 
lowest level since 1938, as a result 
of the overloading of wholesalers 
and retailers during the war years. 
It is estimated that 3,000,000 cases 
of rum jammed trade inventories 
at the end of 1946. Today, most of 
the distressed rum has been used 
up. 

In 1953, according to Mr. Cor- 
rado, $1,257,000 was spent for rum 
advertising in magazines and 
newspapers. This compares with 
$1,188,516 in 1952. It should be 
noted that approximately 40% of 
all the advertising 16r rum done 
in ’53 represented expenditures 
made by the Puertc Rican rum 
promotion group. 


Emerson Radio Sets 
$7,000,000 Budget 


for the Coming Year 


NEw York, July 8—Emerson Ra- 
dio & Phonograph Cerp. has set a 
budget of $7,000,000 for advertising 
during the coming year. This fig- 
ure will cover promotion expendi- 
tures for the company’s tv sets, 
radios, phonographs and air condi- 
tioners. 

The drive will include maga- 
zines, newspapers, business publi- 
cations, outdoor and _ extensive 
point of sale promotion. The theme 
in all media will be this admoni- 
tion to potential buyers: “Shop... 
Look... Listen—And -.you’ll buy 
Emerson.” Grey Advertising Agen- 
cy handles the account. 

The fall magazine schedule calls 
for insertions in Collier’s, Life, 
Look, The New Yorker, The Satur- 
day Evening Post and Saturday 
Review. The New York Times 
Magazine also will be used. 


Houston & Walsh Bows 

J. H. (Jim) Walsh has joined 
H. P. (Hap) Houston, western rep- 
resentative of Argosy and other 
publications, to form Houston & 
Walsh, publishers’ representative 
in the western states. Offices have 
been established at 435 S. La Cien- 
ega Blvd., Los Angeles, and San 
Francisco offices will be set up 
soon. Mr. Walsh furmerly repre- 
sented Fawcett Publications Inc. 
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Daily Newspaper 
in Chicago 


IN THE POSTWAR ERA 
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BASEBALL’S SAD LEXICON 


These are the saddest of possible words, 
“Tinker to Evers to Chance.” 

Trio of bear cubs, and fleeter than birds, 
“Tinker to Evers to Chance.” 

Ruthlessly pricking our gonfalon bubble, 
Making a Giant hit into a double— 

Words that are heavy with nothing but trouble: 
“Tinker to Evers to Chance.” 


FRANKLIN PIERCE ADAMS 


FPA’s Book of Quotations 
Published 1953, Funk & Wagnalls 
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H. y <AISED the haphazard double play to the status of 
Bin st mathematical certainty . . . tossed off 54 dp’s in 
their four-year association—‘‘a phenomenal feat’’ in those 
days when a baseball organization consisted of nine men, a 
bench, 2 manager and a batboy. 


Today baseball comes in empires complete with a front 
office, farm system and a widespread scouting staff. 


News Is Big Business, Too 


Newsweekly journalism, too, has grown up since the day 
when all it required was a pair of scissors, a paste pot and 
some editorial ingenuity. 


Today’s Newsweek has that ingenuity plus a hefty staff of 
307 editors, writers, researchers, correspondents and special 
assignment experts to gather, sift and interpret the news as 
it happens anywhere on the globe. 


In this complex world it takes a team like Newsweek’s to un- 
tangle the confused skein of the news and then to project an 
integrated picture of each week’s world—complete with all the 
background and an appraisal of likely effects. 


The worth of Newsweek’s unique editorial service and its: 
impact on national thought is revealed in the size and 
character of its audience. 


Newsweek’s average 1954 circulation —a record 1,000,000 — 
is localized almost exclusively among people of influence in 
business, industry, government and the professions. 


DOUBLE VALUE! 


When you advertise in NEWSWEEK, you reach 
people not only high in influence—but exception- 
a'ly high in income as well. 

The average NEWSWEEK family income is $11,896 
—three times the U. S. average! 


—_ 


The Magazine of News Significance 
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Are Conventions Social Events? 


Within the past three months or so, this writer has had the more or 
less dubious distinction of attending more than a score of conven- 
tions, meetings, assemblies and other business-type gatherings. 

In the process, he has gained a new appreciation of the geography 
of the United States and Canada; a new understanding of the inside 
operations of some of America’s swankiest resorts and hotels—and 
some not so swanky; and has had reconfirmation aplenty of his sus- 
picion that, in mechanically-minded America, practically no one is 
able to put one slide after another into a simple slide machine and 
make sure they will come out in proper order, right side up. 

He has also developed the slightly uncomfortable feeling that, in 
too many cases, a great deal more attention is devoted to the annual 
golf tournament and the super-duper annual banquet, than to putting 
together a program which has any real meaning. 

Conventions are wearying things at best, and certainly they should 
provide for a modest amount of fun and a decent amount of time for 
mingling with others. Indeed, the chance to swap ideas informally 
with others is often the best thing an attendant gets out of a conven- 
tion. 

But our sourpuss conclusion is that things have gone too far. More 
and more wives, and even children, show up at conventions. More 
and more time is devoted to extraneous activities. Less and less time 
seems available for the primary purpose of a business gathering—to 
learn what the other fellow is thinking and doing, and to profit by 
his example. 

This was all right, maybe, when everybody’s business‘ was rolling 
along on a high level, and the “problems” confronting most busi- 
nesses were nice, comfortable problems. And maybe it is still all 
right if the top boys in business want to take a few days off from 
their labors and attend a convention that is really just a funfest. 

But several of the conventions we are currently recovering from 
were designed primarily for working stiffs whose bosses occasional- 
ly look at the score sheet and wonder whether it is worth while for 
Joe to spend five days and $350 away from the office. And in a couple 
of instances, it seems to us the program was so thin that Joe might be 
a little embarrassed if the boss brought the subject up. 

Maybe it’s time our convention planners got their thinking squared 


away and put the program first, where it belongs, and the other con- 
vention stuff second. 


Strange Concepts of Retailing 


There was a time when retailers and manufacturers were supposed 
to be on the same team, their joint objective being to move merchan- 
dise from a factory into the hands of the ultimate consumers. Man- 
ufacturers were supposed to make their money by charging the re- 
tailers somewhat more than the price of manufacturing, and re- 
tailers were supposed to make theirs by charging the customer more 
than they paid the manufacturer. 

In those days a manufacturer was often urged to help the retailer 
by creating consumer demand which speeded up the process of 
moving the goods off the retailers’ shelves, and the retailer was often 
grateful for this assistance. 

But now this notion is as old-fashioned as a celluloid collar. The 
retailer expects to be paid for floor display, window display, his own 
advertising, and for handling coupons and deals. (If the Hills Bros. 
example is followed, the new price for handling coupons is 242¢ each.) 

Our impertinent question is: If the retailer is going to be paid for 
rent, heat, light, power, advertising, service and everything else, 
then why not pay him a service fee, too, and let him remit the gross 
selling price to the manufacturer? 


“1 don’t mind overtime, but when it laps over into my regular hours...” 


What They're Saying 


Newspapers—Retailers’ 
Silent Partners 

The department store has one 
problem. It must persuade the 
American family to value the 
products the store sells more high- 
ly than the equivalent dollars 
which the family now holds in 
the bank. The major line of com- 
munication to the family is the 
newspaper. How effective a job of 
persuasion depends on how com- 
pelling is the message and, just as 
important, how clear and effective 
is the pipeline. 

Consequently, the department 
store and the newspaper are en- 
gaged in a partnership effort to 
create and send the message to 
the readers. It would seem to me 
that the newspapers would be 
willing—even anxious—to do more 
than provide a certain amount of 
white space on which a message 
from a store is imprinted. The ag- 
gressive, farsighted newspaper will 
go overboard in assisting in the 
creation of the message, in the 
perfecting of its words and its art, 
in establishing as favorable a cli- 
mate as possible for that message 
to be received affirmatively. 


—Irvin Dworkin, president, Jordan 
Marsh Co., San Diego, speaking at the 
Newspaper Advertising Executives 
Assn. meeting, Coronado, Cal. 


Advertising’s Other Job 


There are, we hate to say, many 
quarters in which advertising is 
held in bad esteem. There are oth- 
er degrees of opinion that range 
from indifference to annoyance, 
and even to animosity. 

Some of this feeling is deserved, 
but most of it isn’t. Advertising 
hasn’t sold advertising. We’ve been 
too busy selling the merchandise, 
but not the method. I’m reminded 
of the story of the Catholic priest 
who was showing his friend, a 
Baptist minister, through his new 
parish house. On leaving, the min- 
ister expressed his admiration for 
the spacious and tasteful arrange- 
ments of the new home. To which 
his Catholic host replied: “Don’t 


you think it is only fair, since we 
are denied better halves, that we 
should have better quarters?” 


Advertising has been so busy 
selling the idea of better quarters 
to those with better halves that we 
haven’t taken people like you, and 
professors of economics, legislators, 
some business men and housewives 
behind the scenes to explain the 
part advertising plays in our great 
American economy. 


—Wliliam W. Neal, partner, Liller, 
Neal & Battle, speaking before the 
Atlanta chapter of Sigma Delta Chi. 


Service Is the Keynote 

In this fast changing world we 
need to catch up to and keep ahead 
of our customers, understanding 
their interests and the way they 
live so that we can plan our pro- 
motions and our copy to meet their 
needs. Service is the keynote to 
success in our approach. Service 
coupled with truth and a bit of in- 
spiration toward better, more re- 
warding living. 


—Esther Latzke, director, consumer 
service department, Armour & Co., 
speaking at the convention of the Ad- 
vertising Assn. of the West in Salt 
Lake City. 


Silence Isn't Always Golden 
Packages and containers have 
been called “silent salesmen.” But 
the truth of the matter is that in 
these days of self-service merchan- 
dising, packaging can no longer af- 
ford to be “silent.” It’s got to 
sound off, speak up. In the critical 
moment when Mr. or Mrs. America 
runs an eye along the store shelf 
three things must happen if your 
previous advertising is to pay off: 
(1) your package must be seen, 
(2) picked up, (3) held onto. 
—‘Please Note,” issued by Henry J. 


Kaufman & Associates, Washington, 
D. C. 


Job Security 

Let us be proud of Milwaukee 
beer and help promote its sale. 
Job security or job protection can 
be achieved when the brewery 
proprietors are successful and sell 
the products that our members 
produce...The more Milwaukee 
beer sold, the more jobs there will 
be for brewery workers. 


—Editorial in the monthly bulletin 
CIO Brewery Workers 


of Local 9, 
Union. 


Advertising Age, July 12, 1954 


| Rough Proofs 


According to veracious Pulse, the 
number of women cigaret smokers 
in New York has declined 8% dur- 
ing the past year. 

So that’s where all those pipes 
have been going. 


. 

Jim Shryock has been elected 
president of the Audit Bureau of 
Circulations, and with this added 
dignity should have less trouble 
persuading people not to refer to 
him as Mr. Shyrock. 


7. 

Again defying all tradition, the 
first issue of Sports Illustrated will 
appear on Friday the 13th, even 
though it will carry the date of 
Aug. 16. 


e 
The kind of magazine in a good 
position to defy tradition, of 
course, is the one which, like 
Sports Illustrated, is sold out of 
advertising space in its first issue 
and has $1,000,000 worth of busi- 

ness on the books. 

ns 


Herbert Moloney picked George 
Abrams as the newspaper advocate 
to feature in his testimonial series 
in the same issue of AA in which 
the editors gave him front page 
headlines in a story telling how he 
had just picked an agency for his 
$3,000,000 account. 


* 

U. S. senators are beginning to 
believe that televising committee 
hearings and other official pro- 
ceedings is not an unmixed bless- 
ing. They realize that it gives all 
concerned a lot of publicity, much 
of which turns out to be of the 
wrong kind. 


Unsolved Murders is the name 
of the latest mystery magazine to 
hit the newsstands, and it should 
offer a challenge to Boston Blackie, 
Rocky King and other sleuths who 
make it look easy on tv. 

* 


The demise of the Cleveland 
Shopping News, first and greatest 
of the store-owned advertising 
giveaways, should have a place in 
the newspaper calendar roughly 
comparable with the date of the 
signing of the Declaration of In- 
dependence. 


. 

Phil Lennen, who has made his 
mark and left his name in this 
business, is going to write a book 
about advertising for the consum- 
er, and it’s unfortunately true that 
it will probably end up being read 
principally by admen and students. 


e 

Gladys the beautiful receptionist 
says she sees Ivory soap is now 75 
years old, and she wonders why it 
took the manufacturers so long to 
find out that your hands aren’t 
made of china. 


So many products are advertised 
half-heartedly as merely “better” 
that housewives must welcome a 
convinced advertiser like the one 
who comes right out with an un- 
qualified offer of Pillsbury’s Best. 


The answer to what gives when 
the irresistible force meets the im- 
movable object is that if they 
happen to be television advertising 
bureaus, they decide quickly to 
merge into one. 


Copy Cus. 
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She’s a hard gal to catch... the typical buyer _a special section: news of food, fashion, beauty, 
of YOUR wares in Delaware Valley, U.S.A. furnishings, children, etc. It’s called FEATURES 


Look, she’s a tender mother. Presto, she’s a FOR WOMEN and women call it wonderful. 
“purchasing agent” with $7,000,000,000 buy- 
ing power. Now a bridge game; a PTA meeting. ws 
And she'll be pert and pretty for an evening at INQUIRER is FIRST in national advertising, 


the movies. retail advertising, classified advertising and total 


Advertisers do, too. That's one reason THE 


Because she is so busy, with interests so clearly advertising. It’s one more reason for putting 
her own, THE INQUIRER caters to her with your advertising in THE INQUIRER! 


Che Philadelphia Pnguirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO 


West Coast Representatives: 


DETROIT SAN FRANCISCO 
oe eae oe EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK & CHAMBERLIN 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 
ne en eee Andover 3-6270 Woodward 5-7260 Garfield 1-7946 


More Buying Power in 
DELAWARE VALLEY, U.S.A. 


Effective buying income per Del- 
aware Valley family is 18% 
greater than national family 
average. (Source: Sales Man- 
agement) 


LOS ANGELES 
FITZPATRICK & CHAMBERLIN 
1127 Wilshire Boulevard 
Michigan 0259 
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UP... from the floor 


Reversing a 10 year sales 
decline, one drug product 
showed an 18% increase after 
60 dayson MUTUAL; 10% for 


the total year. Greatest sales 


gains were in the 20 top 


television markets! 


UP... to the listeners 


“Do you believe the McCarthy- 


Army hearings should be con- 
tinued on the present basis?”’ 
asked a MUTUAL commentator. 


Only one request, no induce- 


ment mind you, but in poured 


151,000 answers! 
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UP... bo their ears 


The product cost—of all things 


—$100. The advertiser wanted 
leads. First MUTUAL broadcast 
rolled in 3,500 and in—hold 
tight—13 weeks, 46,000! 


Man had to advertise for 


extra salesmen. 


UP... single-handed 


It (the agency) wrote: ‘Sales 


on our client's product are 


‘way up’—around 25% for this 


year. This is one success story 
you don’t have to share 
with anyone. MUTUAL was 


the only media used.” 


Sure we've an audience lift (even listening at night is up on Mutual over last year 

in the latest Nielsen report—M-F 7:30-10 pm.) Sure we've a billing gain (the only network 
to have one in fact—Jan.-April '54 over Jan.-April '53). Sure we lift our voice 

in 328 markets other nets and other media miss. That’s the great strength of Mister Plus. 


But the lift that counts, we think, is the lift Mister Plus gives clients’ sales. 


Want a lift, Mister? 


Mutual Broadcasting System : si: ries jestdnaia..20 
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The NEWS of the Rockies 


News readers spend more than $3 


million a year for the Rocky Mountain 


thoroughly. 


a Serjgus 


Vy 


News. For their money last year they 
got 10,867 PAGES of news. No wonder 
they like the News and read it so 


Mountain News 


Howard Hewspapet DENVER - 


| 


| 


WOR Return. 
WOR, New 3 


to Fulltime 

rk, has returned to 
a 24-hour a siy operation. The 
Stay-up-late p gram (from 1 to 
5:30 am., ED ) will be an all- 
music show, “) eet Mr. Midnight,” 
with Lee Dorahue at the turn- 
table. Sponsor is E. T. C. Sales Co., 
a mail order h: use, through Ard- 
ley Co. Some s.gments have been 
reserved for sale to other products 
on a rotating basis. 


ABC Adds TV Stations | 

WLW- D, Dayion, O., and WMTW, 
Mt. Washington. N. H., will affili- 
ate with American Broadcasting 
Co., effective Sept. 1. WLW-D re- 
places WHIO-TV as the network’s 
Dayton station. 


Hicks & Greist Names Two 

R. Earl Cob’, formerly senior 
copywriter in the radio-tv depart- 
ment of Fuller & Smith & Ross, and 
J. Robert Pigott, previously of 


, ‘ 
{ 
besa ‘ 3 


KEYNOTER—Don Belding (center), board chairman of Foote, Cone & 
Belding, keynoted the opening of a University of Denver advertis- 
ing-public relations workshop. Shown chatting with Mr. Belding 
here are E. Palmer Hoyt (left), editor and publisher of the 
Denver Post, and Jack Foster, editor, Rocky Mountain News. 


Young & Rubicam, have joined 
Hicks & Greist, New York, as copy 


supervisor and commercial pro- 
duction supervisor, respectively. 
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the Farmer-Stockman 


Udived 10 Help Revel Homilies Grow Borer Crops, improve Their Livestech, injey Medere Equipment and Achieve Finer Living 


Editon wins a Apwo! 


silver spurs ... or what-have-you . . . Farmer- 
Stockman editors seem: to have a way of winning 
and building reader-interest, year after year! 

Just recently, Mrs. Katherine Randall, Home 
Editor of the Farmer-Stockman, lassoed another 
honor ... this time, the annual Silver Spur Award 
for her contribution to 4-H Club work in Texas. 

Readers know that Mrs. Randall has also been 
President of the National Farm Home Editors As- 
sociation, Committee Chairman of the State Nutri- 
tion Committee, a member of Oklahoma County 
Nutrition Committee, American Red Cross Nutri- 
tion Committee, National Home Economics As- 


Owned and Operated by The Oklohoma Publishing Company @ The Doily Okloh 


OKLAHOMA CITY, 


sociation, Texas Agricultural Writers Association, 
and State and National PTA. 

Activities such as these help Mrs. Randall fur- 
nish the editorial leadership which has developed a 
phenomenally high readership among women—and, 
surprisingly enough, also, among MEN of the 
Southwest. 

Such loyal readership packs the Farmer-Stock- 
man with continuous SELLING POWER in the 
rich, rural Southwest . .. a selling power well 
known to regular Farmer-Stockman advertisers. It 


can be your key to sales success in the rural South- 
west, too! 


Serving the Rural Southwest for 43 Years 


the Parmer-Stockman 
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$1,500,000 Local 


Television Campaign 
Planned by Sona 


M1aAMiI BEACH, July 7—Local 
television advertising for Sona, an 
aid to cosmetics, is being expanded 
into markets througheut the coun- 
try as distribution of the product 
nears completion. 

The promotion will feature 10- 
minute films of Jenette Evans 
demonstrating how Sona is used to 
hide dark circles under the eyes, 
freckles, pimples and other skin 
blemishes. The film is presently 
being used up to seven times a 
week in New York, Chicago, Wash- 
ington, Baltimore, Philadelphia, 
Indianapolis, Cedar Rapids, Des 
Moines, Sioux City and Grand 
Rapids. 

Sona executives said that “around 
$1,500,000” has been scheduled for 
television advertising. 

Arthur Meyerhoff & Co., Chi- 
cago, is the agency. 


Kessler-Gallagher in Drive 

A hot weather advertising cam- 
paign for the Gallagher whisky 
collins gets under way this month 
with 555-line weekly insertions in 
55 newspapers located in 10 mar- 
kets. Copy will emphasize how to 
mix a Gallagher whisky collins. A 
trade campaign for the Kessler- 
Gallagher & Burton promotion ran 
in June. Dowd, Redfield & Johns- 
tone, New York, is the agency. 


Sunbonded 
DAY-GLO 


for 24 sheeters 


@ New Sunbonded 
DAY-G_LO is ideal for 
24-sheet posters 
because it keeps its 
eye-catching brightness 
as least twice as long 
as regular DAY-GLO. 
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eee tc MORE CUSTOMERS 
--- fo REAL TV IMPACT 


“ RALPH BELLAMY | 


¢ 
- ++ great star bringing realistic, action-packed 


adventures that every member of the family will enjoy! 
Now, 82 half-hour films available 
® Made expressly for TV © Ready for Ist or 2nd 
run sponsorship in leading markets. 


ss For an extra aa act te igteted you ime MCA rv 
igh power oo, merchandising with ready-to-use | 


i MCA (CANADA) = I ee 
TORONTO, ONTARIO, CANADA: im Richmond Si : CINCINNATI: 3790 Gardner Avenue, SYcamore. 

NEW YORK: 598 Madison Avenue, Plaza 9-7500 oie oe Pe ~ DALLAS: 2102 North Akard Street, Prospect 7 

- BEVERLY HILLS: Be est Bey DETROIT: 837 Book Tower, WOodward 2-2640 - 
_ 9370 Santa Monica Bivd., CRestview 6:2001 o Ratan 3 z s 

ATLANTA: 515 Glenn Building, Lamar 6750 "SAN FRANCISCO: 105 Montgomery Street, EXbrook 
BOSTON: 45 Newbury Street, COpley 75830 | SEATTLE: 715 10th North, Minor 5534 
CHICAGO: 430 North Michigan Avenue, DElaware T1100 | ROANOKE: 3110 Yardley Drive, NW, ROanoke 2-4857 


CLEVELAND: 1172 Union Commerte Bldg, CHerry 16010 NE ORLEANS: 5405 South Prieur, UNversity 81 
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thoroughly. 


The NEWS of the Rockies 


News readers spend more than $3 
million a year for the Rocky Mountain 
News. For their money last year they 
got 10,867 PAGES of news. No wonder 
they like the News and read it so 


a Scrigas 
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Howard Heuspaver DENVER 


WOR Return. to Fulltime 


WOR, New \ rk, has returned to 
|a 24-hour a y operation. The 
stay-up-late p gram (from 1 to 
5:30 a.m., ED ) will be an all- 
music show, “) cet Mr. Midnight,” 
with Lee Do: :hue at the turn- 
| table. Sponsor - E. T. C. Sales Co., 
/a mail order h: use, through Ard- 
|ley Co. Some s gments have been 
| reserved for sa. to other products 
hoe a rotating be «is. 


ABC Adds TV Stations 

WLW- D, Dayion, O., and WMTW, 
Mt. Washington. N. H., will affili- 
ate with American Broadcasting 
Co., effective Sept. 1. WLW-D re- 
places WHIO-TV as the network’s 
Dayton station. 


Hicks & Greist Names Two 

R. Earl Cob’, formerly senior 
copywriter in the radio-tv depart- 
ment of Fuller & Smith & Ross, and 
J. Robert Pigott, previously of 
Young & Rubicam, have joined 
Hicks & Greist, New York, as copy 


| 
iain: \ s ye 


KEYNOTER—Don Belding (center), board chairman of Foote, Cone & 


Belding, keynoted the opening of a University of Denver advertis- 
ing-public relations workshop. Shown chatting with Mr. Belding 
here are E, Palmer Hoyt (left), editor and publisher of the 


Denver Post, and Jack Foster, 


editor, Rocky Mountain News. 


supervisor and commercial pro- 
duction supervisor, respectively. 
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the Farmer-Stockman 


Udived te Help Revel Families Grow Better Crops, improve Their Uvesteck. tnjoy Medera Lqnipment end Achiove Finer Living 


Editor wins a Apwu! 


. or what-have-you . 
Stockman editors seem: to have a way of winning 
and building reader-interest, year after year! 

Just recently, Mrs. Katherine Randall, Home 
Editor of the Farmer-Stockman, lassoed another 


oilver spurs. . . . Farmer- 


honor .. . this time, the annual Silver Spur Award 
for her contribution to 4-H Club work in Texas. 
Readers know that Mrs. Randall has also been 
President of the National Farm Home Editors As- 
sociation, Committee Chairman of the State Nutri- 
tion Committee, a member of Oklahoma County 
Nutrition Committee, American Red Cross Nutri- 
tion Committee, National Home Economics As- 
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sociation, Texas Agricultural Writers Association, 


and State and National PTA. 


Activities such as these help Mrs. Randall fur- 
nish the editorial leadership which has developed a 
phenomenally high readership among women—and, 
surprisingly enough, also, among MEN of the 


Southwest. 


Such loyal readership packs the Farmer-Stock- 
man with continuous SELLING POWER in the 


rich, rural Southwest . 


. a selling power well 


known to regular Farmer-Stockman advertisers. It 
can be your key to sales success in the rural South- 


west, too! 


IE ao ehadaschcess evince 229,797 
Oklahoma ............... 118,035 
eee 
| a ay 19,361 
New Mexico ..... 4,478 
‘oe Oe 
Other States ............ 5,560 


oo, ee 406,082 


Owned and Operated by The Oklohoma Publishing Compony ®@ The Daily Okloh 


Serving the Rural Southwest for 43 Years 


, Okloh 


the Farmer-Stockman 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS 


City Times © WKY and WKY-TV ©@ Represented by THE KATZ AGENCY, INC, 


$1,500,000 Local 
Television Campaign 
Planned by Sona 


Miami BeacH, July 7—Local 
television advertising for Sona, an 
aid to cosmetics, is being expanded 
into markets throughout the coun- 
try as distribution of the product 
nears completion. 

The promotion will feature 10- 
minute films of Jenette Evans 
demonstrating how Sona is used to 
hide dark circles under the eyes, 
freckles, pimples and other skin 
blemishes. The film is presently 
being used up to seven times a 
week in New York, Chicago, Wash- 
ington, Baltimore, Philadelphia, 
Indianapolis, Cedar Rapids, Des 
Moines, Sioux City and Grand 
Rapids. 

Sona executives said that “around 
$1,500,000” has been scheduled for 
television advertising. 

Arthur Meyerhoff & Co., Chi- 
cago, is the agency. 


Kessler-Gallagher in Drive 

A hot weather advertising cam- 
paign for the Gallagher whisky 
collins gets under way this month 
with 555-line weekly insertions in 
55 newspapers located in 10 mar- 
kets. Copy will emphasize how to 
mix a Gallagher whisky collins. A 
trade campaign for the Kessler- 
Gallagher & Burton promotion ran 
in June. Dowd, Redfield & Johns- 
tone, New York, is the agency. 


@ New Sunbonded 
DAY-GLO is ideal for 
24-sheet posters 
because it keeps its 
eye-catching brightness 
as least twice as long 
as regular DAY-GLO. 
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--- fo REAL TV IMPACT 


~" RALPH BELLAMY 
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++ + @ great star bringing realistic, action-packed 
adventures that every member of the family will enjoy! 
Now, 82 half-hour films available 
® Made expressly for TV © Ready for Ist or 2nd * 
run sponsorship in leading markets. 


For an extra sienna wiles you oe McA 
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Why is it smarter to buy shoes in 


Buy shoes in the afternoon because feet swell during 
the day. Have both feet measured—they may not be 
the same size and you should be fitted for the larger. A 
shoe should be at least 3% in. longer than your foot. 


And now for a tip on selling shoes. 


Advertise in a medium read by 2,000,000 men who own 
10,000,000 pairs of shoes; who buy almost 3,000,000 


pairs a year; who spend nearly $50,000,000 each year 
on shoes, Advertise in... 


TRUE, America’s Largest Selling Man’s Magazine. 


TRUE readers are young, active, energetic. They burn 
up shoe leather almost as fast as a letter carrier during 
the Christmas rush. They walk an average of 8 miles 


a day. They tossed out and replaced almost 3,000,000 
pairs of shoes last year. 


That’s why Allen-Edmonds, Bass, Bates, City Club, 
Crosby Square, Douglas, Edgerton, Freeman, Jarman, 
John C. Roberts, Mansfield, Massagic, Pedwin, Portage, 


1 


Me Be NPS Ee gt eee Be pe ee Oe Bho MDS ee pte fe Oe 
ie ny Me ag PNT OF ee hy a Sy ies 9 GN heey Le Pa ee oe he eye Se ae - 
eek We TPS RR Satire a pee ote tp NCAA SIE Cee Re Seo MeN Mirae ache un the eR CS RCRA 
Sa ee ta coat at i, Cees Pe ARE rl ae oo eR Pe el SEM ye Ek eh Bg BR a Od Gee as Se eR a gal 
feng a Pc, inte we berg Aalst Ve pea Re ty Ag ss ae ahh Tae ae Veg’ t Fi Ree | <a Toh a ype ae Bet fia Se oyt aoe Ee re tee ry mipw eae. f . bMtip yb kesh AX, Tg epee bh eve ver, 
fi oa: Me tai pSS Rd uo ee OR a Male ee a eee BoB ane Anan am opts Matera Ke cyee aot wees. OB ee ee ee peat et Meg eee Beevers ccd Reis rot ha iy ona a4 ye en i ta pe a Soe a geteller 2 TY 5 lL on, » +a - 
cA) | Menges tier od ‘die Sis SACD Ec a nay cis 2 Ts te aE SS Rh ih reas ee bt apg ies ely ts yi pee» EADS Se ge RGN EN ap eats ge Wena ries CN a, A Caseig” em ey Sy aie = Tica yea Ce ky 9 on ae PSO ae sh oes eee ie 
oti ty eee iced eS ERE OE Se emi ae ‘Sig EE Se boat enh a a ee ees Sema Sak 8. ica pecan Yao mee ee BAcokee ar Beis aoe Seat Sapte diane te: Sake y ak hee . me Se Pie ee EO of eed gta ee ena Sob teat means Lig oa eae je eet ae se Ae Pe ites te Stat Wa nee. 2s Roe: he 
gins lls 4 ra Ree eae Mer sea 5 ae RS EC a yee fe ee et ae Bi hg oy Syl ee ROMs aa SER duiie 0 SRE Ae SS cho am | Satay i Reha area aes vac ca Be Ba cy aie ne nucle IR Aone Pees CC ANE Ere eS Fabaceae 
woe co Be ger or mene ames Se mame Oe 8 RU nf ocala te patap OSS cat Sd batt) Shes: Se ae Set ae 9 git Be Neat Wee Te | Bee tetas Se em, bay ee sebeah hy HR 2 peliges 
i 4 2 ” ei ’ , od a : Ugo De pee en, eae Webaans. 35 ee ees a eer gs a er ore gid oo eek Sees is freer ee eect oars ie) Se) eee ot aot Pee hgat egies: Chee ane Ei 
- re ee eee Sahin. eae ee gate aha ES eee ps treed SS ae are (Cee eee vi ht a ta es fee Ac! Cia cries Ye aes eS Ae beer 
‘“ : $ ’ Be gs Ae ele caiegs a att i : Ce att Seay se ees he See TEER, ROSMAN WARE Se ae Rm Seapine Bree so mE Ree ere ares Er es Oy ea seme 
anaes - PF aah s i 
e ‘ — Fo P ue a ge 
a oie. a - 
fe i 
° ea ¥ 
ea 
: a : ; ; fal 
ia We : : ot : ‘ : _ i :| 5 
eh vee >= F a 7 n . oe oe * nied ~ : } 
a are, a ae i Be 3 ae a See ; | ‘| = 
a = ; 7 on gages. Sas os bs s° ‘ Bigs as . ae a ar s Pi 3 2 anes 
eee oe eS a abeee oe. Se ‘o-8 tN fs 38a ee ‘oa : Re tra | 
eet ee a ele Wah oe ee = nie | ght Be oe ’ ae Sp ee 4 a Fs Sep hn P PS, . es ° i 
Regs SPM ony eats ree "ean, hae bi: a eee SS eee | a 
+ pbepminnae 2s Stk ee ye ae a ; ae ? ee oo ae i. ‘’ teh eal $< st > } : 
NE Se yn | fmt aoc "te eee ae aa ‘ : Bere a a ee bi eee ad ae — : 
yee * “4 aa + - aati “ 2 ¥ * ate oe Es “7 ma, sf ro 4 ets s - ns 7 { 
1 ae ee nines ie a lasag 52 eae tase ’ ®iz - Sie Sy — aes | 
. i ee a, Sa io er oT ree ae ‘ ae SS ll | a 
gar it, Seema Poem eis aan é area S 4 Me —— wha | 
: Cees 2, es Oe eS Ne ‘aig i ones . — . wr ek : ——— se a Magtaten ‘e Ae } | 
b ean ae Serene pe eg ee prt Pe... eee a. yr. 28 — . Pere Ne ie ie 
: 7 oS ee ee a os ir ae: ‘5 Seem —  * <a i fs ee es > Nia 
p ae = Sak me, ‘arse ae 8 =— ss : <> BE S 
wd Pes aes Per ‘ees gee Pe aay age Beer « : ae j . 
, uz : rm =e pe ae ™ 1 gs ee 
‘ os ba ms a ae ee re ee | : 
4s , ie. ' Bue ; : 7 gs ——— ; =e . rs } a 
% i , eS eo : es af Pec ~ eee ot int. 
A i ae - were Lok Gaiaes tae ~ bape sc : : 
2 rs m me a ne ee ee +. di eh kes 3 1} 
3 — ‘4 Sus ty ae # « ‘ oO Bye as + el a © Near sie Ses. ‘ : ee 
Se * te) i aes) * oo te Me Si ee Ss ame ae OOS pe ei ae 
j at pit BY es. i S iar. el TR a . 
vas: " A. of ; a “ia na a. 2 “agen” TR game ies se “= I | s 
y on aa Bass ot a ¥ % x j ’ i 7 a a Sa ‘ ae 5 abe wus Pn <<. ae a ag a e. pak. a s “e . oe ’ 
; % : oy OO ae a eas ; es = Pee ec ee ee as oe , ae ay | t 
A: 2 2 peers ae Be wa PF, : . ty Poon Hicedeee? 3. ae e 3 — 
So Pf 7 a ¢ se i oa vee ze re Seis % eee wee Rootes ion + . 2 Bag: * Bae . a : i 
7 ee ge . Sn ae * Pitre as ame oe - a Le 2 ae ce ee “a | 7 : 
es ee ba ‘ <a Sain. Se eee ba an a, | eS st i Sh eee eee See “ae Bi } 
os. i ae “¢ sf Ree Bl i, #% sn od pte Set 7S a oe Be aaiiise a eh eh si. : oe —_ , 
ree, fk oe Fe Panu ie eee mht - a | ee ; bys PO a i ral Pe ae . : ri 
ee 4 hg att lm EE ae % i me ise 5S 1 ed . a ae a = : } 
ae % ". Sig: & ae ee ce : pees & > Soy: en Se ao q 
. meg Cs ig me =o —s . oa Be coe . ye : ts sw oe, ’ Se Se, ix 7 if 
Oe Me i 95 iS SS - ). ears Ee = i vee BS . vig , a ase Sia * a * 4 
oe. R RAE ee oe arte er aa is ite. : ’ : | = j Aes ° “ore . 7 ‘ 
coal .. Eas Be: ye EE RES ie Re < I, a. P y “ ieee i —— eta. a). a 
er, Seer hae “es oil ae ae ad 3 : s ce : es _— eg ; Be | 
r ae a * “4 ‘i oe ae AS 3 ge Bes Ge gee a ¢ See < : : eee Bey eee “Oe iy 2 ip. ee ' <a 2 i : 
7 ‘ i 9 > a Ps Mee Be ee eke | ae Be gars *, i : ee of 4 eee 3 SO. 3. a es Be s 7 
cS ne a a a 7 a 4 SO iN a ie , oe 7 
2 a came ; So Ee , a Ss Sean eS ae Se as - ss, —— a 
SRR Res PG Nn Mee es ee Bei Fa : 8 : a . pris ee ee é % Be 
me ope 5B Oe OO ats oo. | a rr i oo ‘ as; ae ee ee ee ea i a ' i 
ee ene i: Serene a ieee ays Spang a 8 ee * es . ee oe 7 Ree cee aes ee ees i we \ 
ates . Reh ghee ce ee ogee ee CO ae ie ek PP. ge ‘ , ee Zs . ee “of ESE er eae ae ne : is ca f 
Begs cea : "AR, i ees ie Pa SPS ae Fh iy sr cae ag Fs ee ie ae —— ; ‘ . Sy i me eS es aa a2 of ee Ne % 2 
i ‘ oy we ¥ ia eas As oe ooh Soe cay oe ha ap ns ia Be aes eon ee ale: ye : ; ee n ee ee TT ae ae te Sie er ; ~~ 
i Ping es. 9h 2a a Pe cia i aaa wp 2 ti haha eas iy. : ae me 4 . op aie - ate SS Bee cee oS eden A ee See ke ee om 
ae ee eae 3 5 ae we gee es vee 0 ee eee Rots ie siti ; Se ie ie ae ee, : ‘ 
i Se ST ae a a a ae oie oe ei ees a * ees ee z watt 4 .e - FES ey oe! : = ee oe SEO NR Mite ears Fat Ge Ca eo a aS Sait 2 fk it 
ve AGT aaa ea ae ee ee aye <" - See x i ge a isi = : | 
ee SBN ee ae EE I ea REA Fae pa po tha % igs a ost in gg as OE si Mane cot me i a ns, yy : ’ me | | 
ee Ate be 9 game a de eee a aS 8 ae Wee s* ; . eee eM ECs i hee oS a aa ‘ a. ce t 
es 5 ty pie Pte Wee eras h z hs, gr 6 ee ~ Red Poe Fee Ban ise 4 i 3 ees oe, : $ iain - i 7. a ; 
t Ped ie Ms 2 ae a “Ng Ae Sedna iete eet sere si 2 Rg shee ean Oe $ € : Seo et pare See ts i ge x? i ae Be Sad > =e fons me } 
Gea aoa Seah ae fr je oa fee = ae ath re se a ee 7) oe a ae 8 ee Mage” Peek Ne ai Rr erm sr ee q bee ¢ ; ‘ a en KS 4 Jes en ea 
ae Le er .  - ai my ee er Eat Wael) ae ged ha ee i Se yo A me he i aa lye ell pieeet pes on eee $3 : “ee i 
: re Bat ss Sree ae ee 0 ee ag ae OS hE talk ee Bee eek — ge aan ts ¥ a . . ae a ie 
t i Be ee : et Pos Pe ae : ee are : Loe Hees ana . pe Cu ret oe. ee? 
we Be soli ies ay PAR be : ‘ 4 * : ih ge SA Ae ‘ aa ag oy , ‘ ee cet ae See eae Fan: Po tinea 
et Peete oes ‘7 Reranoe eta eae ment tox eed é vie > E we i ‘ a ie every f bs es % SNe ie x Bt eas 
i See ee ae BR aay Ne eee a) Sy ASB, tay? CE ee eee ey cial ‘ eh ieee vs os ‘ Pr a Saat: : ; 7 f Gn ee ce 
Wea, WAS Cee ee.) ce. SC uhe a ae SER IA eee nh eS: NB eae ees. ea ee : ae han % “Stary a" Ps = Eee oe Be PA Cee ty ae eats. «Geena 
ee. Ree we eos). aes i a we ae SNORT: 3! Oa 7. * OUR et a an tea Bets , . si i ee eke. Sra 
bast Weal 2s, | ee x haan Lf a Aaa aN Ebi Syne Lit eae et, madiae A co 3 Me et: bea Se aes eR Po . ef ek yen ae ek eran Beng si et 0 Fi idk 7 
a: a VEN ee ee I rr Po aes es Pt | aa 
i bat! oe aa Be im eee Bert a Dies Bae a toa eh, Dee eek Fie te ot ee as Re " ert Sep hurr ead! =. ee ce Rr alc aa a » re | Seeds 
ne hee or ee as eee Sie! lis ao. ae ale cet, ts = & 2, ~ ae s ers Aes 4 ™ , Aree ; ct Ee cage Le fae ? ; rei. ie set 25 ee as... ‘. Ree |. ee 
I, Re ia ae 27 a eee MS a. ieee ae th ete Soe ho grees Sane te Need ae < | gl es 52. _ i ee re oe eRe are eh. Pane CMR oy eure ye CS ipe po oe. Sy Se | Bo 
ee Reta 6, SS eS Ra fo . eee 2 Cred GPR he ee 2 ae q ” apes pe aE 0 ony Ae Cr Spree ye oa ae eee iy ih. a, oe 
Fu, igi Sear rats ea ARRON Aer aii | 2: ee. ed eo eee ‘a Be oF Cy: * iz Pe eae oS RE ree - a aa ee an (Pita age A, 4 ta a i aaa cea “Sie veh urd Sr aaa ee ee ROG cei es ' 
i ete a 6 tie a et NR co 0S eS So. SME es Oe eg ag ie eee ae Se ll ’ alway 2 “ee ee | Se ee ea Nae pee i, ae eae am: al | ete as 
es nies Danes ve 4 7 ‘Was a : : eet ee ‘gto Meare? | a a8 Beas. | eh eS. se So ee aS Sao ee Ft * 3 " oie TA ee eee Seri ee seat ea siee 4.24 ‘ Ras Ne mae aes aa eae | eae ee See 
‘par fa piesa!" Wa are enti earoeetss. Lote ieee er Pees ge af ee a ee oe ee UES ay os Ag eae Meta en aS oe Fee Ee a yt | eee ee 
ie po 3 gen pi > aa ea ae | Sap er Me ta te, oa ae aes ee ey re a igs oe Ps — Ce a ae a ii Re i: ae sao Dh pt 2h PEPER ees aire OS, Reng = Ue ances | 
= Rae yo die eRe eee Oe, Coren. on oe, face. eee Ve oe ae“ me A “oe He = ee eae Siok os aa als | Poqgatlte 2a OMe ara a os en 
ae r dues aU bi “a ee so. + paaenaae tacan ie ate le aes a et ee" e iy ie Sh: = Sess x oe ee. Lae et hn ar Sonar Bic ay i Ped Nik coe Mt i Oe ae ae 
iat “ithe ni ae is ed LESS pias ae on Ae a ce eae <a ee ee 7: ye 3 Fin ae eae eo Lane aaa tin ees q : Tee, a a heey te eee a | cae t 
oa sali ne Bo gk ee oe Re ae de te — . Rae aus tl tay meee." Pee ee Be oS ears i 
ics St ote Deena ‘i, B ee is...) Senin ae oan es a |, ee ie ips, nS 3 ae a a as oo ge oe ™ LS aes ee, Se OS Ses A Sone Ian AE Sy ahah ae ST ee ea i, 
fee pet = FS UE ee ay RE aro: an eee Sr rete Re ce ne uate pe Se ee . Cet eee ee e SGP LL aes ae Rees cs ie as 
Se Ser he Semeemmnge Sc Vs ery ae SE oe ess fa —_ ' si le il ethics tk C, ee Se RE Oe 1 
os et: i ri ee. ene a ee ee TE pr " se ie a 5.8 | SOE Spe ee Be ge 
foo ‘ BE Cae 0 ke.) mee es 2 ee ee ee rr re ane meee te Tienes Ps es fogee ‘leg ™ ' rae? Seige 0 Se Ge ON le aks . sn i 2 ae ; 
oo \ ee eee Ne A ics apes i not ale a pat ae ee OS SR oe rer eae Ne oe oe Me oe $ ROE Sa > ee ee re re es Go Pet i ite pines Se 9 : ; 
aye Bente poe ae Re irre Sg ere SS Se pelea Pca a ae ore 2 ees Share Ps “as : Sire - _* < . ach ec amis a a ie 
a Batic «Nee ; eee Seen ee Sis eee os ag ee ne ane a 7 ice sf ee. * . 4 py Laem he ies: je RA. ee Ba ae a F 
pes 3 ai a dl ; Pe ee Sat Pate pes ean eta aca TS eee é tee REE A + ee “Mg he Z ai ic ide cee em nh 28. Capea ee: eS eae ' Lge Po wis re ae [ 
a eee ae aid ao Sco ga ee oe : ae Ste or ge hak Shee ee a tee bes é . b= i Pere hn 8 Cre oe ee aE a ee oS Sn eee ae eats Ween arc h 
Rata Miia has : im ae se alae Reece € y Sy, > 4 fs? * ‘ CO cote a ere rr eee gee re pie ve ees ene canes, oe MDa i 
; , . aoe x. a z ter toe * ~ 9 a . & $ ye. SS “ 4 oe ome a a OS Jobin Teele Be dy hs Nee Ses page at aut aR SC Ae eee ee 2 
: ‘ aes ‘ 4 4 \ ark * . ES eee he : Saas Se Te City gia ts gee Pe Ne i 
: : ' at Ps : gh hak Bs, r i : ae ns packs” eh t q 
: oe i ig nea 3 ¢ 4 one 4 
Te Ay SONIA, ell eae rei oo Aes aj tee a : Sipe eas Cece, ep re Se mii 3 4 : | ] 
; Crs : ‘es Eve % poe Tet. ce i Re. hie , $ in : ‘ : 
, a PB: . ey ite 5 Ge i ey x tg ; fe, * 4 Bees. is e : A ae set : , s | 
; ; ha eee & fe ‘ - : eis No et 4 a ‘ 
: a ; * Soke Se '@ Spe é " ‘ * : 3 ; bee cie jm i: sath We ae ce sais P; 
i sek gales a es my 4 ‘ Ree: oe Tig ros teers | aes 23 : e we en ee Ae emae | 
: : Taipei sere - Sigel eae ee A ae. Bee egg rt a pe oe fe co ee — : 2 : s ees ‘ | 
pe Thane oe : 2 ape eae se aa a ere aes a Py pis ah ms : 
i Bria te as aE ns - es Belcan ts es 2 aries 3 < be Si pha era th 5 2 eS 4 ee oe F pha - a et, ee : | 
‘ ne ee er vege apes an a Se ae OR. Caine é * ; . £ n Oki : = aA aye Rae 5 ve aes ABM i q 
: : of Os Pica” ee: ; a is : So : ag bcs ial oe pts Samora ce Oe ee 
boast PS ae 2 en eit in ee ee i 3 sidecases ‘% Be is ‘ 
Ric OF ee eran sya a re eae ae eile ye eee es, eee ees » agit ‘ ' m of Ps ae 
. ERE es aad So eis ene oe ie ae ee ae sitar ae as 2 ogee re i am Meee hy, cele eS: ee me a Pe ’ ee ie “ee i 
See ert : poner 3 Te Sony eRe ae ee cs ee a we ol ae ie “a Be ae: Pee epee lee es We ae see: 8 a ee 
Cicer c ie rate opi sellin calls Se : ech Rees ek oo ae 4 ee Jpeg ee eppet gel es eames Tt ee a eet 
: Besa! gestae tone Ae ea nh, Soe a oe as casi ier ‘i ae ie : eed : $ gs. § > ‘ ee eine fh cet ae ei 
oy Parsee Wp a een een : : © fui x “ gn 3 ee ae beg ee - 2 oe ise : an Sere : bo wad 
3 pe eae fh Ae: 4 ae | ae <5 Sir “ ieee Ned We Yk ee ae Bee Ae lee a 2 apes RA ¥ am i e prestige ower ae 
si teh me ie ee S Bh PR CS oo ie Suisse ue i aunt bi aaa ae See . ¥. 5 * sg Ng oe ae Aes, a ae ae" bag 3 Fea a 
pike 155 6 AMM aE i > x. Salons Po se Ge, ean ‘eae Be Oc he a en rn Tea re Lo atte aaa ee a aie? Meee a Latey es 4 See Wad Pcie al di Th ry z eee! Re Ke =: ie 
iat Fe ee opi Can Rete Pan a eee ec ce tia as ee nee ae ee an hola eo us > Ringe ae ee e,. ae Re iter sty ites tna dig age) Seen 9 ou ae 
ens ae 2 ae Sa, Ge ea Py ae rh es SOT es ae ee Nise Rap. eM wl eames Ree hi oy WES aia a a ly & ae q We ge ee es eet oN oe Bae es en. ae } 
leer! i PO eae ates: Rai Avital es DRL eI dare ue =) igh 71 a PS aca eee £8 ; gs Ba ain a 2 Bee ae ans * Se ie aa —— aia se aph Sy oh, ee eee Tee = Sage ea 
vie “ Be hone etter ie eee et eRe 2 eae gs a aaeewme calcein. eR oe i eee ee Pa ae settee Me Ome Ar SNA? a 2 plas Mle as, 
= oat ac Uk ea are mee es 2) Reale Cees ae ry Se | eS oe Se aa Bac eer ae. eae bets Sg ne aa Pele BR foes iupantbeme re os Lo CR a poe a> es 
: , Rar eke ees nd PE, Pieeee ee tere i eae he ee sie = Bo te SOS OU © le mgr CO MEE a oy a ae ee ey. liag ae aa Sa i 
; ie ig. Aj ee ie (Ag oe ies, aa Sea fat 7, aor ee Sees. “faa od orm de marta 1 rai Be oe rai Ba Ae ¥3 4 ” ; ok ae aa co : 12 te ME Ni 8) tee } 
2 A ale aes ee a ; tate ek ec tin ale ele foe ee eee ee ah eee ae i SA STNG aM P = ee | 
bag ey 4 BR he F ed ete ves Peek ie tins dea Ry ee oS a Se eel Bes Spee S bie ie oe Ee s fe ere ri fe , : oe ie hae 8 
——— Pent Me ssa AR a) RA ee oe Soe ree an epi 5 © ena: ey, ees. ee eee ‘he ae oa 3 .. . iba r ee 
ee * tat Bein se, ee STI ie ah pepe rs a piles aa ey aes © Eo ORS aay ge ea a 5 el Sia a : a es RS eek 2 ea ay 
ee ae ue staay | bones ee 4 FS Ee ene ee % See ee aL, ‘i Bona aes, ae RMR eae ee i ey G8 . ti ‘ ae ge aaa Sweet 
‘ ¥ oe =e aa oy 2a ne a ai ad Srlaih oeaeh ae 2 ti. Pes Beh ty Dies ae ark toad F Bikes, fs ey s . Fi a it o . 
Stare Taig eae lg ere Sere he ; Ge re ae eh ae og” ieee 4 be Se GARD Weise oe e : ek ge oe aa Pee. ie. aera 
es ah oes ie i re ice ae Bi Aah ae Me gees gee et ga Seas ata Pees peo i 2 —— FO gt SAAS raemeeraiee atest ees 
ee aan ae Te Aemseg ia rer hi gtad l ga ge tn Sli enh Pcp aang IS ieee eS a fea Be mere Gorse ea ‘ haa ay: ‘age eae . ~2 ee A 
ui 42 a et ath, ae ee ; eo 2S noe aba eter Tee: es ae mor Pe Bas (ot toc arin eee , ; ie ‘ aes Aca 4 Heaeciih ah 
ee soe Ute iS i ae ae EE 0. ——-— “ieee its) BR a os 
eA a Deere awe agi Mk a oe MRS ig eee yee gh aera tie aatataa a ha = ees oa ee ipa | er 3 aie -s : i. . ty a ean ta 
eer ss ie int So na get hc. ee ae ite ONG Mee dee alt Tate POR aig Pie Pe a Pigg AM er oe ne co ee * ge io << ie ee ae) 
eed FOE acre oe = > ele epee te 6) So a coat te "Lins dei Seal crony Sk Ra page Be Se Tie eae eg ’ ee x ne ae koe a SS ae wid pa al ee 
ary Ree ss Sie PT gO =< ae a eg ee ee ale a ae eee mana Se ea ay is sees pen ho : gee: we 3 ,. ee See 
fe tee ee es.) 2 ees ors nee ie ee es fe aw EE NG Sa ae ete a ER ety en er aaa aes ae ene tree teee yee tee CT 
Se es ek Sen I ae eg SA eMC ere! Me te ee mgm RR * aie eat ay ee i 
wines I i Sects s> a NM ead i Sk ae whee nese ARNE pa Re Beer eo ampere ER Yee . i aa ae 
RS eveigese tear irene Sy 7 et ae WE ST 5 eae we are, pie Sreh aleay lh bic ern eae ss ee ae re ee 
: , ; 1 Gs CAPS IS igek sma ace be ie CRN Fen ee ee nsec eS ns ey at es peee eee a MEER es iy Saueeeergre (om : Pane et oe ie Reig |: <5 a a 
= i } ; Mae ie ee eae Pohsnehe sirale se Eee! ean ees Piatt eth uh aes te leans ene oh aS ee ee *- ps Pe oe ee ee 
. rae s ate : Eso eeerg Ce Ree yt tee hi he ae ce tS ciop <*. Gciuecoak os cas ge id ce ee Ee es ; 
‘ aes a? i Cy LeMaDe: sist aaa se ED art ry a ae Map hie a pe te area E _ es : : , i es a Sige ee ee oa One ae | 
y e we? eta ’ Para eee ! PEN hae ares Signe seer nd MES i 2 a Eee ' 
4 : erg : ee a 63 s 2 ue 7 eee 
é ae " seh aoe 43 tae = E ; 
ES Re re ee) een ees a ame ort te oe , si a 7 ‘s 
, Re MI aren ae Ste ee aeates ey ii ee Sten Co Oe eh gee se Pe and Be | a an ' 
rae PS aN il ae eaten itis Saha EMRE Eo i: eee Fe Ptahics, Sie iy Rea Bi a Masescctis satay Pe eS ope ee: TONS ise “s ee 
eae eee ee rao ype Se ee Der ae as : 3 BS Beg Pi gece pee CAs a “2 Siamese Mie a eres ty ee Bak lc at ot ae at 5 . . ae age Rare a 
Boe Sy : ee ae isle eae Ag tea ‘ rae wai tau Pasa eer ea aed Wee seein ee,” ex ei : he 9 ’ ee a, 
aes 2: 3 pale et Spare een , ” Ai ene : tan, 7 eases cite bee eat ace jean ean x m od ae ee oe Sah tel " 
: Scena Saat 0) aaa rai tice ans cee” ee ae, aoe. « | =6e icra: PRE 
a we | BN ERS ARTE ce US 2 AS eae vegeee tamgenee hey, ers ah ey te eee aaa fre EBs tae et 2 2 TU pam ooh tates ak wat) | rrr ee Spats Mar ee = & Whee Ade Cae Mors diss Roe 
Pert un) re ee ecees a erin rape Bile 9 aisle fea pelamnes: se sO ae Prete 8 PUI Dw Re ES cnc ee eee oy Pia & ele age on Sa a re 5. ee 
ee Bee Fhe cc ey tt uh greet ame sagen aCe ees ag ee ae rr ig ha vie oT AE ORS egawor + eae 8 EE A ae Sa aT g re tne ee 
ees z eee re Ee gee aR Re. eee co) SRG Tite tacalss heee fu, lea ae ae eee So ee ek i RP eee 
Gh Bays vie. Nala Sa ie ae ae PR See a A ee. a nee pe a ae Peet ac 2 SRS der 4 ies ee >, oe a a ee. ee Wome a. dees ee Sonate 
ee iz : Day ot ener Se Sey ca ie aa tae A a eee eee eae a zeae es ieee Bere pce ont oe ee meer brs ee eee ae: haar : i ple ot ale ee ba Re he 
ers Bars sian > <! Saas ei = , eg cy aad ee pes SS RMN cas oa ea ES aa Sk ss Fa. 77 Reet “ay Sh Nas ALIA Sie Sn meek ea re Saree wi Bm ee bade: 9c ae ca aa se 
Bees Sete tiga ee pe aerate seo 5 We eee ke eee te a eae oe ae Pe ee a SS é ue gee 
eet , ae i mye * engi F; BS ote GER ee bsopaa eae ° DA A on = “hae vs, 5s Sarl Noe a eae Pe ot Z * ps a ae ae ee Smo a, 
meee oN leapt acy PPS otha BAAS t he Peers Eo ie a SP es fee Fes ee % E fa ao se eee co anger = Fis er dae Wee, - Bega 3) ©. pe ee | 5 Ae ates figs 2207 
eae ae Ark ek SD eer ia? th G: - i: ; SOS chia nt Sipe 5 eae a aes yee eS er ee ee A: rf ae cen ae owe acne tacts va aay 2 eR ie OSs i oe et. rece Ee Oy spe ike 
jee ane , Pe ENT rn Pee an ne seep eR ee Eg SO Se * fess ot ee he ghee oa ae ee “ 2 Z oda iva aa 2S i or aerial asc ae Pete.) a Rh, ee A bike ts. 1 7 Ses +s RTS aterm ce I 
A 2) oe ee rh fide aaNet ah ye ae naga (ap ee dea Se tw eo eB a he ae neat cet. 84 a LS pales ee a, cai: a Se a ae Fits Ear fy eae a a ‘ Pyle x OM Ae te eS hate? a ; 
% a ae ee ante bag se ABTS oo i Bin. Soles ou eee Es eee ccs ie CRM ween et ie sie es ee ot ‘i SU Seas sei ee ‘ie a ae, ae, easement’ “ial c 7 
: cs 1 ee ER eae a gee aa ce ae se aire tee aA Ge ne AS ae! SEIS oo Pt pe if aa age i To a ae pa ae URI aac aes Bei o) ag TS 8) ate | Net ce ae PS aoa Si a. ere ag a Es os rai? ‘ 
ie ie ee ee Peseta peg ig sen Nips sete Se py! ie Grea eae eS 7 ie a emma Dan Peis er Na ee ae IO oo Pega: Lice emma ae Se aA Mle Py eS ae : . ee. ie Nee 
: oa Pais ee i = ete Sai en tre te ne | Sais OO eek aati eer eet ge eae i Geaacee Seales = le aes ae ey Bae area eee cars Mey oat 74 ag eR 3 ee ra Pee gs a aay yee eee . Ete, Dt Woah . % Ee rg GUN Seah om od 
anes cof nM 2 | a eae ata Soo SONS ee gate ok ot Sa ee eg Se yf TGs lip ce ae So orn eee eer meee a ei ge WS OA ot wees Se. =< ee ae 
ee thy Bem aes pte 1) te ee Eee NAL De SIS 8 cs ee ae hae Re: ee Te ee 1 oe a oe * 2 ae Tee ee i | gala caiman rst eee a oA he Ot ee tema ek eo) ee Se, } 
Ete Lae lh ee ee eemmepre ts 2 78 aj ee sr Shp Se ane Rs ic Re alee are ao eS ete een es SS ea So ee es er ae Eee RE er: eee | 
ee a ee pe eas Bee ee wie : sey a lel ee CRON eg a agi 1, ha ae Niger eeeey 65 Oy Ree ene oe on eee iis elie he eat _ Sie eS 2 ee SS eg +4 (at ee Tee 
me Bae coe ate : nes See oe ea ee es yee il ee ee aaa aur RAR erS S07 Rage 2 aie fe ae a | eg ee ay a <— x’ oe cae Be i, « Tage peas 
“ i Ss ene a rears i ie i age ee oe : : Sp a Meine a et a ae : ee Ba roo, CaS an sy X. me Sea eh ce Bit ahes - eo oe pice bie 
, a Ss Ae ee oy ait Ts es Weare te ; Ng eh ce Ne ingested Sat Sag a ag uct a. eee ey an. tenia fe ESE ae ees a 
: P a ee, “ 7 he he a es Sakae ily ah. ea eae : ; r Se aa yy Hebi ae, 2 c * 0S ea & = as. st ft Sere ss es ee 
LAR Marie: 3. # ce Pca esis | as eee wi : ; 5 : iy Agta co CN Nevaeh: eee : 
wih eo : at aad : « Se Ne Reet ele: ph kacer aos ae % SOF lie! ' é i i x De ge ine Smee " nee 2 % -. so Ae ‘ye é ey 
‘i ; . fire ge 5 Tg wate syne SALES F : i 5 hy a 5 : i ; o z Re Boke. a) bet Fs “ ee 3 Aeteeeghe 
F “an ae ae se Gi Se gh aay gle. 4. : es oe hae 2 : aS cue fe ee : a bd 
eae : ae ne fp en Sanaa les ee Se ae 3 ‘vac Aeeeies “e Ss a 
- Pi Pa Stee fv ih eee ee 7 4 eth oS ee ee es ye aes hn * a © : 0. ‘ 2 t oa 
} 3 : cae I iy j Say Sco eg age ee Se ; ? é Tata 3 Per eerie , ee ee a ees was. r sie aig 
; : : nee a sy Ce , Din a i aos “ De ae is vars i ve , ee Le ae ; : oe. oe ae é aay teseake fener ii Saat pe oe , a oe i > es Fes it ms o BA. ; , 
ey eS moray ay iy. 9 Sys oe geet 0. a ieee Micha oc). ie RaemnRe. ADSR Seay Oe eee)" 2 ie alae aa . no what . i ae LS OREe ve sae a ee paeeee ; 
2 Be a : $e : R 2 eee» . ee “ad Meee z ia Ae rat : Se es Me pos ae ree te i maak BP wet alge DS ea <a ‘ 
be ale ‘i : ri Gi ae x : ong es ‘ i fe -. — At aa a bs yaa i pea eS ae te gee “ape 3s) * 
; . ¥ 2 = a! CF ai: Ri ‘ F ; ; pa ‘ ‘ ii” : ; ‘a a os oe pote 
ie * a tit Fee See ee one ; Pe Be a 4 : Wy y 4 3 ve. @ 
aly a ey : ae “ fe a i mi 2a ae Re ‘ 
ee: s Ss ‘ 3 eth ee eae Pilla. Pre he : 
ees ees 
fae : ; 
nts reas See 
apne arty i 
ee pa ee es ‘ 
et Sal At al Faery 
Geers eee eer 
9 pain Eo a ted 
a a 
Rk aa a 
eae 
: ‘ 
Pioet, ; ee | 
gy kc eet ae 
Be ee | | 
sy es 
. . 
¢ = - 
‘sel : ” 
ae 4 - one ; : . ’ - i matty te a Rad ey Rap it Rea aH aetna Rip mag Rh ye ENE Z fa .. pee : 
rE a ie > a FS tat a aoe? oe * aot ak , Pela 2, ies ma ; : : ; 
i * , 5 ‘'. “" i> a ao i a Wie Be tet > ey - _ _ 2 » . is su . r 
Pe ae de ing ety eT ge Oe NOU aca Laat ht a we Tes hia 8 Bi beet torr ee i eee eee at ae ee ne 
oe a ~ 3 eee he ph 4 _ ee el : hae ous Ma 3 aah eels. eae , 


| the. afternoon ? 


Rand, Red Wing, Shaw, Taylor and Wolverine adver- 
tise in TRUE. 


To repeat! TRUE is a hungry market of 2,000,000 men 
—all men, no dilution. It’s a $125 million suit market. 
A $50 million shirt market. A $50 million trouser 
market. A $45 million sports jacket market. A $25 
million underwear market. It’s a multi-million dollar 
apparel and accessories market. 


Like in shoes, if a magazine fits... put it on. Use... 


AMERICA’S LARGEST SELLING MAN'S MAGAZINE 


THE MAN’S MAGAZINE 


One of the Fawcett family... serving millions of America’s families 


67 WEST 44th STREET, NEW YORK 36, N. Y. 
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Start Using 


ANIMATED TV 
SLIDES >: FILM 


FULL OF ACTION! THEY ZOOM, 
FLASH, SPIN, ROLL and BURST! SEND US 4 


4 - ND 
| 7 | TRIAL 
. Sues FILMACK STUDIOS :@iiaaey 


: R SERV 
1323 So. Wabash Chicago, Il. ICE! 


Se ar gk Poet ease oe 


™ 


McCaffrey Moves Office Tomlinson Starts Company “ 
McCaffrey Acvertising Agency,| E. E. Tomlinson, circulation pro-| ‘ 
Minneapolis, wi!! move into larger |motion manager of Newsweek for 
quarters in the Roanoke Bldg. on|14 years, has opened her own 
July 15, the agency’s first anni-|company, Promotions by Mail, at 

versary. 229 Madison Ave., New York. 


general | 
promoted to les manager of manager of Chris F. Olsen, New| 
Isaac Goldmar. Co., New York| York, typography company, 
printer and _ ithographer. Mr.|been reelected chairman of the | 
Kreisman has »een a Goldmann|New York group, Advertising| 
salesman for the past six years. |Typographers Assn. of America. 


SWITCH FROM STILL wh rns. eae Dedent connen 


has 


It’s as simple as this: 
Highest Tower plus Maximum Power equal Channel 5 
To a television station already great by any normal standards 
add—Chicago’s Highest Television Antenna 
add— Chicago’s only station with maximum power authorized by the FCC 


result— WNBQ—now delivering in the teeming heart of 


America’s second largest market a better signal to more than two million television homes 


WNBQ—the NBC station you already know for its quality in programming, audience acceptance, mer- 
chandising and sales impact is now transmitting a more powerful, more efficient picture to an even greater 
portion of the rich heart of the Middle West. This market represents almost 15 billion dollars in effective 
buying power and is now dominated by the vast new WNBQ tower, the highest TV antenna in the area, 


It's obvious—your television advertising will look better to more people on 


0 
eet WNBQ channel 5 
IN CHICAGO 


Represented by NBC Spot Sales 


CP nena ccna cmmenenantencenne ® 


TIMOTHY V. HARTNETT, who retired on 
June 30 as president of Brown & 
Williamson Tobacco Corp., has 
been named fulitime chairman of 
the Tobacco Industry Research 
Committee. He succceds O. Parker 
McComas, president of Philip Mor- 
ris & Co., who has been chairman 
for three months. 


Harvard Report 
Covers Department 
Store Trends in ‘53 


Boston, July 6—Department 
store business during 1953 showed 
a slight improvement compared 
with 1952, according to “Operating 
Results of Department and Spe- 
cialty Stores in 1953.” 

Prepared by Malcolm P. McNair, 
Lincoln Filene professor of retail- 
ing, the 62-page bulletin was pub- 
lished by the division of research, 
Harvard Business School, and sells 
for $4 a copy. 

The report points out that de- 
partment store sales during 1953 
increased 1.2% compared with 
1952, but that they failed to match 
the rise in consumer disposable in- 
come. The bulletin says that im- 
provement in the gross margin of 
profit was just enough to keep 
ahead of the steadily climbing cost 
of doing business. 

Departmentalized specialty ap- 
parel stores in 1953 showed no im- 
provement over 1952, according to 
the bulletin. For the reporting 
group, sales held even, the small 
pickup in gross margin was more 
than nullified by the advance in 
the expense rate and earnings be- 
fore taxes dropped below 1952. 


DICTIONARY COVERS 
BUSINESS, INDUSTRY 


NEw York, July 6—According 
to B. C. Forbes & Sons, publisher of 
“The Dictionary of Business and 
Industry,” edited by Robert J. 
Schwartz, an attorney, the idea for 
the book is the result of Mr. 
Schwartz’s discovery, when trying 
to help out a client, that there is no 
single source of définitions of 
terms used in business and indus- 
try. 

Mr. Schwartz’s book contains 45,- 
000 business and legal terms, most 
of which, he says, cannot be found 
in the average home, office or col- 
legiate dictionary. 

The dictionary retails at $7.95, or 
$8.95 with thumb index. 


‘Sports Illustrated’ Names 3 

Time Inc., New York, has ap- 
pointed Alexander T. Colt Cleve- 
land advertising manager of Sports 
Illustrated. Mr. Colt, formerly 
Cleveland representative for Time, 
will be assisted by James Y. 
Snedecor, former Cleveland space 
salesman for Good Housekeeping. 
Cecil London has been named San 
Francisco advertising manager for 
the new sports weekly. ~ 


Coughlan to Riedl.& Freede 

G. N. Coughlan Co., West Or- 
ange, N.J., has named Riedl & 
Freede, New York, to handle its 
Chimney Sweep line of-fuel addi- 
tives. Plans call for use of consum- 


er magazines, newspapers and ra- 
dio. Lewin, Williams & Saylor 
formerly handled the account. 
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Meet the Assistant Vice President 


and a Member of the Board of Directors 


This board 
of directors 
meets three 
times daily. 


Operating today’s Midwest farm is a 
business quite as specialized as many 
city businesses — with a _ difference. 
Farming is strictly a family proposi- 
tion. Each member of the family holds 
a seat on the board of directors. Each 
is charged with specific responsibilities 
but also is fully conversant with all 
phases of the business. 


In the eight Midwest states, which 
produce a third of the nation’s supply 
of eggs, it is mother who heads the 
poultry department—ably assisted by 


daughter who has her own private en- 
terprise in a 4-H club poultry raising 
project. 

It’s because Midwest farming is a 
family business and produces twice as 
much income as the average for U.S. 


farm families that it’s important for 
you to know: 


The straight line between telling 
them and selling them is their Midwest 
Unit Farm Paper—the localized farm 
publication they prefer better than 3 
to 1 over any other. Buy the Unit—one 


order, one plate at a saving of up to 
15‘, in rates. 
* * * 


SALES OFFICES AT: 250 Park Avenue, New York 17 
59 East Madison St., Chicago 3 * Russ Building, 
San Francisco 4 + 643 South Flower Street, Los 
Angeles 17, California. 


It°s time to be SELECTIVE 


in Farm Market Advertising 


= eae oem 


MIDWEST FARM PAPER UNIT 


14% 


PUBLICATION "A" 


Ma 11% 


PUBLICATION "B" 


Mi 4% 


PUBLICATION "C”’ 


2% 


PUBLICATION "'D” 


PREFERENCE SURVEY 


Supervised by 
the Minneapolis office of 
Batten, Barton, Durstine 
& Osborn, Inc. 


Write for your copy of this new survey for 
convincing facts and proof that it’s time to 
be selective in your Midwest farm market 
advertising . . . Tells you how you can most 
effectively deliver your sales message to 
1,293,663 farm families—9 out of 10—in 
this richest farm market in the world. 
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in trade shows, stores, windows—day or nigh 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medjum with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator needed. ; 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28" T V. It holds 30 slides (2” x 2”) that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people’ gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. : 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. | 
1216 CHICAGO AVE. « DAVIS 8-7070 © EVANSTON, ILt. 


Fuller Names | -ooke, Smith 
_W. P. Fuller « Co., San Fran-| 
cisco, has appoin: d Brooke, Smith, 
French & Dorrar ec, San Francisco, 
to direct a specia. advertising cam- 
Paign for building products, glass | 


and mirrors produced by its glass | 
division. 


Mutual Transfers Henry 

Thomas J. Henry, who has been 
with Mutual Broadcasting System 
for 10 years, most recently as a 
member of the co-op sales depart- 


es 
ment, has been named an account p — edie 
executive in the network’s Chicago eirasctl . Goldsmi 
office. _ AD storY—Carl Peresman (left), Los Angeles representative for 


Army Times Publishing Co., is telling these gentlemen about the 


Lees League to Kal, Ehrlich circulation and advertising growth of American Daily, European 

District of Columbia Building & edition of Air Force Daily, during its first year. Polite listeners are 
Loan League has appointed Kal, (left to right) Bill Taft, ad manager, Aerojet General Corp.; Wally 
Ehrlich & Merrick, Washington, to Goldsmith, ad manager, Sales Builders Inc. (Max Factor cosmetics) ; 
handle advertising for a fall cam- Garth Jones, Beaumont & Hohman, and Jim Belton, Foote, Cone & 


paign for new savings accounts. 


Belding. 
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MrOversight Snoozes through the 
Biggest Construction Boom in the South. 


HE’S NOT USING THE HOUSTON POST! 


Mr. Oversight is napping at the sales switch in 
Houston...the busiest, building-est city of the 
South! He doesn’t know that Houston is the na- 
tion’s thirteenth city in population, but fifth in 
new construction...with building permits total- 
ing more than $49 million for the first 4 months 
of this year...an increase of 23 per cent from 
the same period in ‘53. 


And in this booming, bustling 2% billion dollar 


The Houston Market Today is Sold on... Sold By 


HE HOUSTON PosT 


E L , Di 
Now up to 188,857 Daily — 206,567 Sunday* 7"... 
e+e and still growing! 


market, Mr. Oversight is also overlooking The 
Houston Post...whose growth pace has ex- 
ceeded that of the area and which, too, is 
building —a $4 million plant to handle present 
growth and future expansion. Get all the facts 
on Houston’s great newspaper; one of the na- 
tion’s finest, from Maloney, Regan and Schmitt 
today. Starch studies made regularly; Hooper 
Brand Ratings available. Details on request. 


tt Takes THE HOUSTON POST 
to Sell the Houston Market! 


W. P. Hobby, Publisher 
Robert Barron, Manager of 


General Advertising 


*ABC Publisher’s Statement, 
March 31, 1954 
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CBS-Columbia Plans 
$1,250,000 Campaign 


NEw York, July 6—CBS-Co- 
lumbia_ will spend more than 
' $1,250,000 during the second half 
,of 1954 to advertise its tv and 
‘radio sets. 

Heavy emphasis will be placed 
on local impact promotion, with 
,newspaper copy in major mar- 
/kets including dealer listings. Spot 
radio and spot television will also 
|play an important role in the 
'drive. National advertising will be 
supplemented by co-op expendi- 
tures, and a color spread in Life 
magazine will appear in the fall. 

Gerald Light, director of adver- 
tising and sales promotion for 
CBS-Columbia, said the manufac- 
turer has “compiled the fastest 
growth record in the industry.” 


= He attributed this happy posi- 
tion to product features, attractive 
price structure and Arthur God- 
frey. CBS-Columbia was a co- 
sponsor of ‘‘Godfrey & His Friends” 
(CBS-TV) for a few months fol- 
lowing the Chesterfield cancela- 
tion. 
| The campaign will emphasize 
| the full-fidelity tv theme and the 
360 high-fidelity sound system. 
The company will make a special 
pitch to capture the second set, re- 
placement and trade-in market. 
Ted Bates & Co. is the agency. 
| Mr. Light has started a series of 
_advertising and sales promotional 
‘clinics designed “to help dealers 
/and distributors spend ‘smart’ dol- 
lars in their promotion.” These will 
cover everything from media se- 
| lection to point of sale materials. 
| 


Eric Braswell Opens Office 

Eric Braswell, formerly sales 
representative for Maritime Pub- 
lishing Corp., has opened his own 
publishers’ representative office, 
Eric Braswell & Associates, at 26 
O’Farrell St., San Francisco. The 
‘company will represent Industrial 
|News and California Visitor in the 
/northern California area and Bras- 
| well also will serve as sales repre- 
| sentative for Jobs. 


Magic Chef Forms Canada Co. 

Magic Chef Inc., St. Louis maker 
of Magic Chef ranges, heaters and 
other home appliances, has formed 
Magic Chef of Canada Ltd. at 42 
/'Queen Elizabeth Blvd., Toronto. 
Leon Zakrzewski has been named 
president of the company which 
'will direct manufacture and sale 
of Magic Chef domestic products in 
Canada. 


Milline Club Elects Naess 

Don Naess of Brisacher, Wheeler 
& Staff has been elected president 
of the San Francisco Milline Club. 
‘Smith new officers are Heber 


Smith, John Blair & Co., v.p. and 
‘program chairman; John Burke, 
Family Circle, secretary, and Ed 
|Hewitt, Motion Pictures for Tel- 
| evision, treasurer. 
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Several years ago the world was 
astonished by a story in The New York 
Times telling how Vatican archeologists 
had uncovered the buried tomb of St. Peter. 
It was a world scoop for The Times, and 

a tribute to the news excavating talents 

of Camille M. Cianfarra, who had spent 
two months digging up the story. 


Cian’s is a real talent. When he digs, the 
news flies. As a result, Times readers win 
many an exclusive and important story. . 


Digging for news was part of Cian’s 
boyhood environment. A native of New York, 
he was brought up in Rome, where his 

father was United Press correspondent. 
Cian himself joined the UP in New York in 
1933, after several years of attending 

City College and working for various 
Italian-language newspapers. In 1934 he 
went to London for the UP. 


Cian joined The New York Times in 1935 in 
Rome. By the time Mussolini interned 
him, when Italy went to war with the U. S., 
he had become a specialist in Vatican 
affairs. This helped him write two books 
about the Vatican, “The Vatican and 

the War,” in 1944, and “The Vatican and 
the Kremlin,” in 1950. 


After the war, Cian spent a couple of years 
as Times correspondent in Mexico City. 

He returned to Rome in 1946. Since 1951 he 
has been Times correspondent in Madrid. 


Camille M. Cianfarra is one of hundreds of 
talented reporters, correspondents and 
editors who make up The New York Times 
staff all over the world. They team up 

to produce each day a newspaper that is 
vigorous and alive, interesting and 
informing, different from any other. They put 
more into The Times. Readers get more 

out of The Times. 


And when readers get more out of a 
medium, so do advertisers. Let us tell you 
the whole story. 


Che New York Cimes 


“ALL THE NEV/S THAT'S FIT TO PRINT” 
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Dude Ranch is Headin’ 


For Its Best Roundup 


Dallas, Texas — The Peaceful 
Valley Ranch near’ Bandera, 
Texas is a pleasant, reasonable, 
honestly Western resort where 
you take the kids, the dog and 
your own coffeepot, and every- 
body has a larrupin’ good time. 


A request for details brought 
the following: 


“We dubiously took an ad.... 
Imagine our surprise when the 
day after (it) appeared we re- 
ceived 11 requests for information, 
and during the following week 28 


But underneath its placidity re- responses. . . . And they are still 
cently there has occurred a revo- dribbling in .. . not only from 
lution . . . a complete reversal of Dallas but from small towns 


the management’s thinking on ad- 
vertising. 


Mr. and Mrs. Art Kitzman, 
ranch owners, just didn’t believe 
in newspapers. Then a Dallas 
Times Herald representative 
coaxed them into putting a $12.32 
ad in the Spring Travel Edition. 


Three weeks later, The Times 
Herald received this astonishing 
note: 


“It is with the greatest pleasure 
that we pay this bill...’ 


around Dallas... . 


All any newspaper can offer its 
advertisers is friendly, interested, 
definite readership as measured 
not only by circulation but by 
specific reaction. 


Reader reaction to even a tiny 
ad in The Times Herald is illus- 
trated by the ory above. As for 
circulation, The Times Herald’s 
total net paid is currently more 
than 160,000 daily, and 000 


Sunday. In Dallas County, The’ 


Times Herald reaches in excess of 


24.000 more families daily, and 
28,000 more Sunday, than any 
other newspaper. 

The Times Herald is repre- 
sented nationally by The Bran- 
ham Co. (Adv.) 


Novel Details Antics 
of Ambitious Femme 
in Ad Business Whirl 


NEw York, July 5—That favor- 
ite advertising game—trying to 
guess whom the central character 
of a novel about the advertising 
business is really patterned after— 
is about to begin again. This time 
‘the novel is about a woman who 
rises from secretary to exec. v.p. 
of a magazine publishing company 
through a combination of brains, 
‘ambition and bed-warming. 

It is called “The Joys She Chose” 
and will be published this month 
by Western Printing & Lithograph- 
ing Co., which prints Dell books 
including Dell originals. (This is 
the 24th to hit the market since 
the company entered the original 
business last fall.) 

“It is authored by “Matthew Pet- 
ers,” a pseudonym which may 


/have been suggested by Time edi- 
|tor Peter Mathews. It is based on 


“Last Fall... your publication was selected 


to carry this. VINYLBEST campaign exclusively... 


This year we have scheduled a complete campaign 
on Gold Seal Floors and Walls in House Beautiful” 
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writes 

Mr. Lauren K. Hagaman, 

Director, Advertising & Sales Promotion, 
Congoleum-Nairn Inc. 


SAMIDE A A ODEN BENGE TR 
Mr Lauren K. Hagaman, 


Cause & Effect 


As Mr. Hagaman says, the success of 
the introductory campaign for 

Gold Seal viNYLBEST in HOUSE BEAUTIFUL 
led to a series of color pages for 

GOLD SEAL FLOORS & WALLS Here’s 
direct evidence that it pays to be a 
regular HOUSE BEAUTIFUL advertiser! 


@ sells both sides 


of the counter 


Advertising Age, July 12, 1954 


a story which appeared in Cosmo- 
politan in 1950; the story was 
written by Walter McQuade (who 
writes for Architectural Forum) 
and Harry Middleton, a tv writer. 
Since the novel is dedicated to Mc- 
Quade and Middleton, it is reason- 
able to guess that Matthew Peters 
is merely a simpler by-line for the 
two writers of the original story. 


= “The Joys She Chose” details 
the career of Sari Sartor, born 
Sarah Simpson in the dreary slum 
area of Williamsburg in Brooklyn, 
from a secretary’s job in the ad- 
vertising agency of Tanner, James 
& Giesen to copy chief, to a part- 
nership in the agency, to the top 
spot on a new woman’s magazine 
to exec. v.p. of a mammoth pub- 
lishing company and wife to its 
president. The career embraces 
three marriages, none of them hap- 
py for the male partner, and a fair 
amount of extramarital exercise, 
some for ambition and some for 
love. 

Sari Sartor has agility, a driving 
ambition, and she is credited with 
introducing female public rela- 
tions and marketing people to the 
agency business. “There were 
bright new faces at the office all 
the time now,” an art director re- 
calls, ‘and sometimes the old faces 
tarnished very fast, and then dis- 
appeared.” 

The girls didn’t enjoy it. “Under 
her whip the research department 
had become the central force in 
the agency, and one of the land- 
marks of the advertising communi- 
ty. There was a constant train of 
girls who came straight out of 
Smith and Vassar, their Phi Beta 
Kappa keys dangling around their 
necks. They did their bit for TJ&G, 
grew haggard and departed into 
the suburbs to marry someone, 
often anyone, so they could sit 
evenings and tell stories about that 
bitch, Sari Sartor.” 


@ Tough as she sounds in the agen- 
cy business, Sari was even tough- 
er—and even more successful—in 
magazine publishing. She remade 
a magazine called ‘Poise’ which 
on its first issue proved to be “the 
tautest, tensest, most color-packed 
150 pages ever tossed at the Amer- 
ican public, and it sold out in five 
hours. It was a success, and adver- 
tisers were begging to get into it.” 

This is a state of affairs which 
few publishers or advertisers have 
ever experienced, even in fiction. 
Also, few agency men ever sweated 
and dreamed to capture a publish- 
ing company account, as the agen- 
cy men of the novel do. The dia- 
log is crisp and punchy, although 
Frederic Wakeman can rest secure, 
and none of the characters in this 
fairly routine tale of business-bar- 
bedroom has much more dimension 
than a cardboard cutout. 

(“The Joys She Chose,” Western 
Printing & Litho, a Dell original, 
25¢.) 


Elects Freiberg President 

Market Research Council, New 
York, has elected Albert D. Frei- 
berg, v.p. of Psychological Corp., 
president. Other officers are Carl 
H. Henrikson Jr., v.p. and general 
manager, S-D Surveys Inc., v.p.; 
Lyndon O. Brown, v.p, Dancer- 
Fitzgerald-Sample, secretary- 
treasurer. 


Institute Appoints Hazard 

The Naphthenates Preservatives 
Institute, Washington, has ap- 
pointed Hazard Advertising Co., 
New York, to handle its public 
relations and publicity. Anthony 
W. Pieper, formerly with the ad- 
vertising department of Mack 
Trucks Inc., has joined Hazard’s 
contact staff. 


Marjorie Edelsten to Wesley 

Marjorie Edelsten, formerly sen- 
ior fashion copywriter at L. Bam- 
berger & Co., has joined Wesley 
Associates, New York, as fashion 
copy chief. 
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BUCKET COURTESY THE HOME INSURANCE CO. MUSEUM 


Not A Drop In The Bucket Today 


Colorful buckets like this were the sole fire fighting equipment for the 
protection of homes and business firms just a few decades ago. But 
today’s executives have at their command the engineering skill and vast 
experience of an entire industry that is dedicated to the prevention and 
reduction of fire losses. 

To reach management men charged with safeguarding company per- 
sonnel, equipment, production schedules and profits, many leading sell- 
ers of fire protection equipment and systems advertise in Business Week. 
They choose Business Week because it is the one magazine that goes 
straight to the heart of their sales problem—to the executives with the 
authority to initiate important buying action. The result: advertisers of 
fire protection equipment and systems consistently place more pages in 
Business Week than in any other general-business or 
news magazine. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK 


These Advertisers of 
Fire Prevention Equipment & Systems 
Reach Their Major Markets 
Through Business Week. 


W. D. Allen Manufacturing Co. 
Automatic Sprinkler Corp. of America 


Blaw-Knox Co. 
(Automatic Sprinkler Div.) 


C-O-Two Fire Equipment Co. 
Combustion Control Corp. 

The Gamewell Co. 

Globe Automatic Sprinkler Co. 
Grinnell Co., Inc. 

Walter Kidde & Co., Inc. 
Pyrene Manufacturing Co. 

Red Comet, Inc. 

Rockwood Sprinkler Co. 


Source: P.1.B.— Year 1953 


A MCGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK 36, N. Y. 
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Advertising Age, July 12, 1954 


'Launched by Liberace, Guild Films Follows 


me with $3,000,000 Worth of New Production 


— A Self-Sticker! 


(for any smooth surface—glass, metal, etc.) 
© Sticks on both sides—any climate 
® Brilliant Baked Enamel Colors 
© Indestructible! Use and re-use! 
Literature and samples FREE on request 


Repeat orders from: * Camel Cigarettes © Westinghouse * Calvert * Mobiloil * Ansco and Hundreds of Others 


THE AD-STIK COMPANY «+ 5850 CENTRE AVE., PITTSBURGH 6, PA. 


New York, July 6—By the end 


Inc. has finished spending $3,000,- 


ly breath a prayer of thanks to the 
man who made it all possible—a 
perpetually-grinning pianist with 


a bouncy style and a flair for at-| 


tracting middle-aged females. 
The performer 
Liberace, television’s first matinee 
idol and Guild Films’ chief proper- 
ty. As the producer and syndicator 
of the 30-minute Liberace musical 
program, Guild has been cata- 
pulted into the limelight by the 
sensational success of its “dis-| 
covery” and first venture. 
Currently, 


in question is 


Use America’s only “3-state one-station 
TV network” and save — in just 35 
weeks of a 10 per week 20 second spot 
campaign — the cost of a $20,000 Custom 
Hinckley “36”. 

Average time costs run 54% less than the 


combined cost of the three TV stations 
giving next best coverage. 


THREE STATE CATCH 
Mt. Washington’s more-than-a- 
mile high TV station covers most 
of the three states of Maine, New 
Hampshire and Vermont. On the 
air in August. 


— 


CBS-ABC 


Me. Washington TV 
WMTW 


Represented nationally by 
HARRINGTON, RIGHTER & PARSONS, Inc. 


EXTRA COVERAGE 


Covers virtually all the families 
local TV stations do and reaches 
thousands of families they can- 
not reach. 


of April 30 — RETMA. 


TV homes: 219,461 as 


Channel 8 


|markets, giving its star what is be- 
‘of September, when Guild Films. 


lieved to be the largest station 


lineup of any tv star—considerably 
fF 000 on new tv film productions in| 


a nine-month period, Reub Kauf-_ 
man, its president, will undoubted- 


more than any network attraction 
can boast. To provide this cover- 
age, no less than 175 sponsors are 
now paying from $90 a showing in 
the smallest markets to $2,000 in 
New York. And there’s a sponsor 
waiting list in some areas. 

| 

| 

s Having achieved all this in the 
space of one short year, Guild 
Films is losing no time in capitaliz- 
ing on it. For the $3,000,000 it will 
|spend this year in time for fall 
‘selling, the film firm will put to- 
gether three new film packages, 
continue production on three exist- 
‘ing shows and go into radio and 


the Liberace film) newspaper syndication to boot. 
series is seen in approximately 190 | 


$20,000 CUSTOM HINCKLEY ‘36° 


At present, Guild’s second best- 
selling package is “Life with Eliz- 
abeth,” a series of 10-minute epi- 
sodes starring a West Coast actress, 
Elizabeth White. This show, which 
already has boosted Miss White 
into a morning show on NBC-TV, 
is booked on 86 stations. 

Most expensive production in the 
house is the $25,000-budgeted “Joe 
Palooka” series. This has been 
signed in 46 markets. 

Two other productions are defi- 
nitely scheduled in time for fall 
sales. Shooting has already started 
on the “Florian Zabach Show,” 
which Mr. Kaufman hopes will do 
for the violin what Liberace has 
done for the piano. There has been 
some network interest in this 
package. 


s Filming also is under way on 
the “Frankie Laine Show.” This is 
a 30-minute musical variety stanza 
with Connie Haines as the feature 
attraction. This one is budgeted at 
$20,000. Project No. 3 is a sports 
series that is not yet past the plan- 
|ning stage. 

| Two other vertures scheduled 
| for next fall are aimed at helping 
| Liberace himself to cash in on new 
sources of revenue. Guild has put 
together a 30-minute radio show 
‘modeled along the lines of the tv 
version. Nearly 100 stations have 
|signed for the program; in some 
cases Liberace’s video sponsors 
have signed for the radio series. 
Top- market program cost on the 
‘broadcast is $500. 

| A week ago a syndicated Liberace 
| column bowed in newspapers in 
|New York, Miami, Toledo, Detroit 
and Pittsburgh. It is being distrib- 
uted through Golder Features 
|Syndicate, a company set up by 
Guild Films’ publicity director, 
Lou Shainmark. 


| 

. Clearly, Guild’s main buttress 
is still Liberace. Under Guild aus- 
pices, the critics-proof performer 
| reached the favorite-joke-for-co- 
median category in only one short 
‘year on tv—and at a time when 
{the medium showed signs of being 
past the stage of breeding stars 
| overnight. 

| No new face to show business, 
| the 34-year-old pianist has been a 
‘familiar figure in supper clubs 
and hotels for years. Liberace had 
been playing his candelabra-dec- 
fag grand piano and singing his 
songs of love and mother for a year 
over KLAC, Los Angeles, when he 
“came to the attention of Mr. Kauf- 
|}man, a former Chicago advertising 
/man, then in the process of or- 
ganizing Guild Films. 

About two years ago Mr. Kauf- 
/man decided to put his money on 
the curly-haired, dimpled pianist 
as the first Guild Films video 
property. The company spent more 
than $500,000 to get 39 Liberace 
shows on film. 


,@ The format and setting were 
_simple, but there was no skimping 
‘in production. The cast was Liber- 
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Meagher Resigns NARTB Post 

John F. Meagher, KYSM, Man- 
kato, Minn., new v.p. in charge of 
radio for the National Assn. of Ra- 
dio & Television Broadcasters, 
| Washington, has resigned as direc- 
tor of NARTB’s District 11 (Min- 
nesota, South Dakota and North 
Dakota). An election for a new di- 
‘rector is being held in District 11 
‘and the election results will be an- 
inounced Aug. 6. 


Paul White Joins Schubert 

Paul White has been elected 
exec. v.p. of Bernard L. Schubert 
Inc., New York producer of a 
films. He formerly was wi 
eaninceseten Prockter Syndications Interna- 
ace, with an occasional appearance|tional, David O. Selznick and 
by his violin-playing brother,) Paramount Pictures. 


Guenther Heads Lec ion Post 
Joseph B. Guenthe: ice-presi-| 


Holmberg Names | +2) Wittner 


August W. Holm): & Cox 
Flushing, N. Y., mani). turer of 
metal stampings, too! nd dies, 
has named Fred Wittner Advertis- 
ing, New York, to handle its adver- 


tising and public relations. 


| 
| 


dent of Branham Co ‘wspaper, | 
radio and tv repres: ive, has 
been elected comma: of Chi- 
cago Post 170, Ame: Legion. | 
Other officers electec: (sc Charles 
D. Buddle, J. P. McKinney & Son, | 
lst vice-commander; H. Bull, | 
Sorensen & Co., 2m) © ce-com- 
mander, and Clarke | [rudeau, 
Beaumont & Hohma ad vice- 
commander. 


& 


FORT WAYNE NEWSPAPERS, INC. 


NEW MARKET BOOK... coming soon 


Covers Rich 13-County Area 


The 1954 edition of the Golden Zone 
Market Book contains a wealth of up-to-min- 
ute and helpful materials for all sales and 
advertising managers planning national or re- 
gional campaigns—population, buying pow- 
er, retail sales, market characteristics, etc. 
This is a limited edition. Reserve your copy now. 


Write today to P. H. Knapp, General Advertising Dep't. 


FoRT WAYNE 


agent for 


| The News-Sentinel 


Represented by Allen-Klapp Co. 


THE JOURNAL-GAZETTE 
New York - Chicago - Detroit 2 


BS a Ge Rag 


George, but the pianist’s rendition | 
of classical and popular selections | 
was backed up by an orchestra big | 
enough to please Jackie Gleason. 
A variety of production gimmicks 
was used to keep the picture from 
looking static during 30 minutes of 
concentrating on one man. 

The film series hit the airwaves 
in February, 1953, over KBTV,) 
Denver, with the Denver National | 
Bank as sponsor. But the going was | 
slow in the first few months, with. 
only 20 sales made in 12 weeks. | 
The show did not begin to move 
until the power of fan mail began 
to make itself felt and Guild Films 
started collecting glowing testi-| 
monials from satisfied sponsors. 
which attracted still other spon- 
sors. 

Among Liberace’s backers are 52 
banks and a large number of 
bakeries. Bowman Biscuit Co., 
Denver, sponsors the film in 11. 
markets, and Northern Commer- 
cial Co., Alaska’s biggest depart- 
ment store, airs the half-hour of | 
music in Anchorage and Fairbanks. | 

Breast O’ Chicken tuna is the 


| 


in several markets. Other names. 
on the advertiser list: Ford, Dodge, | 


Smithfield ham. There also are 


funeral homes. 


has come from a record offer. | 
Guild furnishes the record (“Dark 
Eyes” on one side, “Lullaby” on 
the other) at a cost of 21¢ each) 


sees fit. This record is exclusive | 


directly in record stores. 


record to viewers for two labels, 
plus 35¢. Several banks used it as) 
a come-on for new depositors and 
for additional deposits from old 
ones. 


= Last December the Society for 
Savings in Cleveland offered the 
record to depositors, new and old, | 
having accounts of at least $25. | 
By March the bank reported that) 
the offer had brought in deposits 
of more than $5,500,000, with the 
new accounts averaging around) 
$858. 

Valley National Bank of Phoenix | 
attached more than $1,000,000 | 
in deposits from customers drawn | 
in through a similar offer, this) 
time with a $10 minimum. The ad) 
|) director reported that Liberace had 
i brought in some five-figure ac-| 
: counts and that the average epened | 
“i following the record offer was over 
bn $750. 


| 


KOWH Appoints H-R Reps 


KOWH, Omaha, has appointed 
H-R Representatives Inc. as its na-| 


Don’t buy the elephant. 
to the sponsor to distribute as he ALL the tusks! NBC Spot Sales has the figures. 


tional representative. Naha AVL aN =e WA. ANA l \V VA 


utilities, gas companies and two) NOT TOO MUCH — NOT TOO LITTLE. 


| rather than management, sales, etc. 


to tv fans and cannot be bought | WAVE 5000 WATTS 
e 

Breast O’ Chicken offered the LOUISVILLE NBC AFFILIATE 

NBC Spot Sales, Exclusive National Representatives 


sponsor in four markets, All deter-_ | 
gent carries it in two, and May- 
belline has bought the program) ® 


Chrysler, Zenith, Motorola, Ad- WAVE and WAVE alone gives you exactly what you need 
miral, International Harvester, in Kentucky — at the right cost. 


| WAVE’s 50% BMB daytime area coincides almost exactly with the 

e Promotion as well as production Louisville Trading Area, which accounts for 42.5% of 
should not be overlooked in any Kentucky's total Effective Buying Income. 
analysis of the Liberace anoeees | 
saga. Viewers get autographed pic- | BIG-TIME PROGRAMMING — HIGH LISTENERSHIP. 
wert wag el ee ie snd ng WAVE is the only NBC station in or near the Louisville Area. 
mail-outs from time to time. | Plus that, WAVE invests in top /ocal programming — employs 

But the biggest promotional filip. 62 people on radio only, 44 of them for on-the-air activities 


Buy the tusks — but be sure you get 
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Advertising Age, July 12, 1954 a 
McCall's Patterns Use TV Videodex Network TV Ratings ' 
a to Popularize Sewing 
re “The Sewing Room,” a series of Week of June 1-7, 1954 ; 
Bg? RICHMOND / thirteen 12-minute films designed J : 
6 — to show that sewing can be fun ¢ 
, opyright by Videodex Inc. 
are now being offered for sale to whieg i 
television stations by Zahler Films, TOTAL HOMES REACHED PROGRAM POPULARITY : 
Los Angeles. The films were made Homes Rating 
in cooperation with McCall’s pat-|%o"* ioe ee (000) | Rank Program (%) 
terns, Tal : 1 1 Love Lucy (Philip Morris, CBS, 1 Dragnet (Liggett & Myers, NBC, 
\ Cohama fabrics. They get no plugs ED .. seomaneceenerenseuenioes J ities) ss cssanees 40.3 
; . 2 Dragnet (Liggett & Myers, NBC,. 2 1 Love Lucy (Philip Morris, CBS, 
in the fil ° 
e films, except credits for EE ccredscieintintbennt 11,862 U8 I desectdtrtiscenininse 39.1 
t e or 0 af et agree assistance. = | 3. You Bet Your Life (DeSoto- 3 You Bet Your Life (DeSoto- 
tations buying the series will Plymouth, NBC, 115 Cities) 11,256 Plymouth, NBC, 115 Cities) ...... 38.0 
® . be listed in McCall’s Pattern Book.| 4 toast of the Town (Lincoln- 4 Your Show of Shows ‘Several } 
WW! a one S a ion uy McCall’s pattern promotion depart- Mercury, CBS, 109 Cities) .... 9,306 sponsors, NBC, 66 Cities) ........ 34.3 ' 
ment is handling promotion on the| 5 Jackie Gleason (Schick, Sheaffer, | 5 ‘ockie Gleason (Schick, Sheaffer, | 
. film. Nescafe, CBS, 86 Cities) ........ 9,166 Nescafe, CBS, 86 Cities) ............ 32.5 : 
WTAR-TV dominates America’s 25th market 6 Wis Gee ek Gene 6 Bob Hope (General Foods, NBC, ’ 
Pe 73 Cities) 31.7 
Cohn-Hall-Marx Names Eilen - pyre “ 66 Pans seen 8,945! 7 Toast of the Town (Lincoln- 
Rhoda Eilen e uttons (General Foods, Mercury, CBS, 109 Cities) ........ 31.6 ’ 
from assistant apr tegeg ~ CBS, VIF COE): cseicccscsssccsicne 8,531) 8 Studio One (Westinghouse, 4 
oe ~| 8 Your Hit Parade (American To- CBS, 74 Cities) 28.7 } 
ager of the Coh d f 
ohama division oO bacco, Crosley, NBC, 115 9 TV Playhouse (Goodyear, Philco 
Cohn-Hall-Marx Co., New York, | _ piccstin ea B495| NBC, 91 Cities) wecstsniseennn285 
to advertising manager of the di-| 9 Summer Comedy Hour (Colgate, 9 Red Buttons (General Foods, CBS, } 
vision. She will handle advertising OG. OF GH: eicccansua 8,370 NEE ABONED stittsnssmccsedadinessd 28.5 
and promotion activities for Co-|10 Bob Hope (General Foods, NBC, 10 Summer Comedy Hour (Colgate, | 
hama fabrics in the ready-to-wear FO GH) pitireccnmumnnans 8,327 | NBC, 97 Cities) .........sccceeeeegee 28.4 q 
field. \ 
ARB Multi-City TV Ratings ) 
Week of June 5-11, 1954 
American Research Bureau 
TOTAL VIEWERS REACHED PROGRAM POPULARITY 
Rank Program (000) | Rank Program Rating 
1 1 Love Lucy (Philip Morris, 1 1 Love Lucy (Philip Morris, 
CBS) ..47,090 CBS) .... 56.8 
2 Toast of the Town (Lincoln- 2 Dragnet (Liggett & Mycis, 
Mineman, GOD ccssinnctescesneseeses 34,930 NBC) 419 
3 Jackie Gleason (Schick, Sheaffer, 3 Jackie Gleason (Schick, Sheaffer, 
Nescafe, CBS) ..ccccccccccecsesseeee 33,890 OUI, CB) cccsnscerrccnssetecsesneeese 41.4 
4 Dragnet (Liggett & Myers, 4 “= of — (Lincoln- a 
PUTED Ancascdcstseinhbutsebersxssceseossssaie 33,480 prt’ ad Zs Ns : 
5 Your Hit Parade (American 5 = My Line (Jules Montenier, 
Tobacco, Crosley, NBC) ........ 29,610 emington Rand, ED  psstacsiassiad 40.0 
: 6 You Bet Your Life (DeSoto- 
6 You Bet Your Life (DeSoto- 
Plymouth, NBC) 29.270 PEROT, PHBE) scccccrsscsrescrsssesees 39.9 
Y Jb agement ’ 7 This Is Your Life (Hazel 
7 Your Show of Shows (Several Bishop, NBC) 38.1 
b- acnerape NBC) eoecececececcoscores 27,110 8 Your Hit Parade (American 
8 Milton Berle (Buick, NBC) .......... 25,500 Tobacco, Crosley, NBC) ............ 36.7 
9 Godfrey & Friends (Several 9 Godfrey’s Talent Scouts (Lipton, 
Sponsors, CBS) 25,270 CBS) 34.1 
10 This Is Your Life (Hazel 10 I’ve Got a Secet (R. J. Reynolds, 
OG TOU stiicsctscvssiiccacvesserd 24,600 CBS) 33.1 


National Nielsen Ranking of Radio Shows 
Week of May 16-22 
All figures copyright by A. C. Nielsen Co. 


Current 


Homes* 

Rank Program (000) 

EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,539) 

1 You Bet Your Life (DeSoto-Plymouth, NBC) 3,359 

2 Lux Radio Theater (Lever Bros., CBS) 3,032 

3 Big Story (American Cigaret & Cigar, NBC) 2,519 

4 Charlie McCarthy Show (Consolidated C tics, Van Camp, CBS) ........ 2,332 

5 Ames ‘n’ Andy (Rexall, CBS) .............cccsscossssesscssccsssessessrsesssessssssssssessonses 2,332 

6 Dragnet (Liggett & Myers, NBC) ........scsessssrereesensenissessessrssnsenesecessesesees 2,332 

7 Jack Benny Show (American Tobacco, CBS) .......ccsessee csssseseneneeresersenenns 2,286 

8 Hallmark Gall oF Fame (CBS) ccsceisssccccccrsessesccccsccsscesssccvcsscsccssoseese err 2,286 

9 Meet Mr. McNutley (General Electric, CBS) ........ccccccsseseesseseneeeeeeeeteneeens 2,286 

10 FBI in Peace & War (P&G, CBS) on... cccccrcsscrrsscssscsssrsrcssesersrsssscsssessnsees 2,239 

EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (886) 

1 News of the World (Miles Laboratories, NBC)  ........ccccssscseeeeeneereenees 1,633 

2 Fibber McGee & Molly (Three Plan, NBC) 1,446 

3 Gabriel Heatter (American Home, NBC) 1,446 

\ WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,679) 

CHICAGO § MOST MODERN PHOTO ENGRAVING PLANT 1 Romance of Helen Trent (American Home Products, CBS) ...s.....ssssseesseses 2,519 

2 Guiding Light (P&G, CBS) 2,472 

3 This Is Nora Drake (Toni, CBS) 2,426 

ine 4 Aunt - 2,426 

From Can ada to the Gulf, from the Pacific to the Atlantic, 5 Sie tele taedien Seon, "its 2,426 

Advertisers and Agencies buy R.O.P. color engravings from us. 6 Perry Mason (P&G, CBS) 2,379 

Many of our customers are the acknowledged experts in the 7 Wendy Warren & the News (General Foods, CBS) 2,379 

business. You need and can have this same experience and par —- —_* -n Drug, NBC) pag 
ie . : u , ’ 

knowledge of the specialized field of R.O.P. color engraving. No 10 Ma Perkias (PAG, CBS) . 2332 

matter where you are located, Washington Photo Engraving _ eee 746 

R.O.P. Color Service can assure you that you will get the finest - - ag gn tony mee & my Panes ig mae) | 

set of engravings money Can buy for 2, 3 or 4 color process 2 Sunday Gatherin‘ (General Foods, CBS) 1,399 

newspaper advertising. A phone call or letter will bring proof of 3 Galen Drake (General Foods, CBS) 1,213 

this experience to your desk. Our day and night service and DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (4,120) 

constant use of the skills required will meet your deadlines 1 Stars over Hollywood (Carnation, CBS) 2,006 

without sacrifice of quality. 2 Mary Lee Taylor (Pet Milk, NBC) 1,726 

3 Bill Shadel & the News (Scholl, CBS) 1,586 


Please PHONE FR 2-6343—R.0.P. Color Service Department 


washington 


*The percentage of homes reached (‘Nielsen-Rating”) may be determined by comparing 
the total number of homes reached with 46,646,000, the 1954 Nielsen estimate of total 
U. S. radio homes. 


‘American Letter’ Expands Calart Flowers to Schontarber 


Beginning in August, McGraw-| California Artificial Flower Co., 
Hill International Corp., New York, | Providence, R.I., maker “of Calart 


photo engraving company 
118 South Clinton Street, Chicago 


will publish three new editions of 
its American Letter. They will be 
printed on a fortnightly schedule 
for Japan, India and the Philip- 
pines. 


flowers, has appointed Gordon 
Schonfarber & Associates, Provi- 
dence, to handle its advertising. 
The company formerly handled its 
advertising direct. 
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lished the “American Directory of} RMS Names Albert *:and 
Albert Brand, secre: 


Gray & Rogers Adds One 


American Business S ystems, Purchasing Agents.” Listing more | -treasur- 


Philadelphia manufacturer of busi- than 35,000 purchasing officials of er of Radio Merch» <° Sales, | 
ness forms, has appointed Gray &|U. S. companies, the directory is|New York, has been :.....<d sales| 
Rogers, Philadelphia, to handle its arranged geographically by state|manager for the org ‘ion. He 
advertising. James T. Jenkins Jr.,|and city and alphabetically within | will represent the fF line of | 
formerly assistant advertising city. It also contains information television antennas ai ‘essory 
manager of the Cooperative | on companies’ products. Price 1S| hardware at industry. conven- | 


Grange League Federation Ex- | $50. 

change Inc., Ithaca, N.Y., has , 
joined the public relations staff of Reiss Joins Martin Janis 
the agency. | 


tions. 


‘Robert Gage Name | ?. 
Robert W. Reiss, formerly with; Robert Gage, chief 


t director 


‘MacFarland, Aveyard & Co., has of Doyle Dane Bernbae!: fnc., New 
New Directory Lists Buyers ‘joined Martin E. Janis & Co., Chi-| York, since its founc) . in 1949, 
Dunhill International List Co., | cago public relations counsel, as has been named a vy of the 


565 Fifth Ave., New York, has pub- an account executive. agency. 


r 


Daily News and Gazette. 


‘% here’s no “back door” to 
the TEXARKANA Market... 


No Dallas, Shreveport or Little Rock newspaper can right- 
fully claim a “bonus coverage” of Texarkana, U.S.A. — 
when the combined circulation of all their metropolitan 
papers fails to reach “rd the coverage of the Texarkana 


TEXARKANA @azette e DAILY NEWS 
CIRCULATION OVER 29,000 
= Represented nationally by Texas Daily Press League, Inc. and Arkansas Dailies, Inc. 


Lifetime Living REACHES 
THE RIPE MARKET OF MATURITY... 


RIPE for Travel 

RIPE for Investments 

RIPE for Hobby and Sports Equipment 
RIPE for Nutritional Products 

RIPE for Health and Beauty Products 


CHARLES A. JOHNSON RIPE for Ideas on Supplementary Income 


Advertising Manager RIPE for New Homes for Retirement 
Lifetime Living Magazine, speaking . . . 


Fortunately, the men who can tell you about this Mature Market are rich in 
experience themselves. Use these years of background in advertising and 
merchandising to help you find out about Lifetime Living. They can tell you 
how ripe your product or service is for the Mature Market. 


As our third year begins, Lifetime Living has plucked a ripe 94% 


| 
advertising gain in the first six months of this year because it | 
reaches the market that’s ripe for buying. | 


Announcing: A 33!/3% increase in guaran- 
teed circulation—effective with the January, 
1955 issue. 


22 East 38th Street, New York 
MUrray Hill 9-3564 


35 East Wacker Drive, Chicago 
Financial 6-3092 


TED CARUSO 


Former President 

and General Manager 
of American Home 
Products Corporation. 


“Since becoming associated with Lifetime 
Living | have watched a tremendous in- 
crease in the interest of food and drug 
companies in the problems of life over 
40—because they recognize the growing 
importance of this huge 40-plus market. 
More and more companies are planning 
new products for this market while others 
are preparing special sales and merchan- 
dising approaches fo it. It's wonderful to 
be in on this new development in market- 


ei JACK 
DELEHANTY 


Former associations: 
BBD&O, Grant Adver- 
tising, Inc.; was Vice 
President of Albert 
Frank-Guenther Law 
and a partner in 
Thomas & Delehanty, 
Inc. 


“My travel advertisers are wholeheartedly 
accepting Lifetime Living's concept of the 
Mature Market. Evidence is the increas- 
ing numbers who are placing advertising 
with us and also their special promotions 
directed to our specific market. 

“Our order books best reflect this trend: 
repeat space orders based solely on our 
advertisers’ reports of heavy reader in- 
quiries which have led to bona fide 
travel bookings.” 


FRENCH EASON 


Former Vice President 
and General Manager 
of L. W. Ramsey 
Company, Western 
Manager of Fletcher 
D. Richards, also 
associated with 

Foote, Cone & Belding 
and J. R. Pershall 
Company. 

“I really enjoy presenting our facts about 
the big Mature Market to advertising and 
sale executives. Lifetime Living can open 
up new marketing and sales opportuni- 
ties in a great many categories—foods, 
drugs, travel, mobile homes, investments, 


profitable hobbies—the list seems end- 
less.” 


WILLIAM J. 
McVEY, JR. 


Eastern Ad Manager, 
Christian Herald and 
Sales Representative, 
Lifetime Living 


“In the book publishing and mail order 
fields Lifetime Living is getting increas- 
ing acceptance as an ideal market for 
selected mail order products and trade 
books. We have been successfully sell- 
ing everything from books on earth- 
worms to books on travel and—in the 
mail order realm, everything from dry- 
wash for cars to binoculars.” 


gd overlooking the ripe ones? 


RED PARENT 


15 years with 
Minneapolis and St. 
Paul newspapers. 10 
years in Chicago area 
as Midwest Advertising 
Manager of Dakota 
Farmer, Jessie's 
Notebook, and 

own publisher's 
representative firm. 


“The Midwest is becoming increasingly 
conscious of the Muture Market. In my 
many years in the publishing business | 
have never seen such immediate and 
sincere interest in a new publication. Al- 
though people over 40 have been a long 
neglected market, | feel sure they will no 
longer be so in the Central States." 


HALE PRINTUP, 
Southern Rep. 


Former Western 
Advertising Manager 
of Puck—The Comic 
Weekly in Chicago. 


“Il see a consistently growing acceptance 
of Lifetime Living in the southern states 
| cover. The advertising agencies in the 
south and their clients, the advertising 
departments of the southern states, the 
real estate development people who fea- 
ture retirement homes, various chambers 
of commerce, and travel agencies are 
learning the value this magazine holds 
for them in producing outstanding re- 
sults." 


JOHN E. 
(JACK) SMITH 


Former Vice President 
and Advertising 
director, McCall's 
Magazine—and 
Executive Vice 
President of Better 
Living Magazine 


“I am tremendously impressed by the 
remarkable record Lifetime Living has 
achieved in it's two years of existence. 
! am equally impressed by its unlimited 
potential for future growth. | know of no 
other magazine that so thoroughly covers 
the aims, interests, needs and aspirations 
of its readers as does Lifetime Living. | 
am happy to be a part of its continuing 
growth.” 


AL TEWKSBURY 
Former Western 
Manager, Every- 
woman's Magazine, 
now Hunter-Tewksbury 
Co., Los Angeles & 
San Francisco 


“The West Coast has always been con- 
scious of the importance of the older 
market. Reactions to Lifetime Living are 
therefore excellent among all types of 
business concerns. ‘Ve have a big poten- 
tial market out here.” 
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me Dromore line, six decorator time- | 


30 


Telechron to Launch Army Times Transfers Waldo, dom edition continues to serve U. 

3 | Expands ‘American Daily’ ‘S. Air Force and American per- 
New Electric Clock | Army Times Publishing Co., sonnel in the British Isles, and the 
Line in ‘Life,’ ‘SEP’ 


ASHLAND, Mass., July 6—The) 
Telechron department of General 
Electric Co. will introduce six new 
standard-line electric clocks with 
four-color page ads in Life.Sept. 13 
and Nov. 1 and The Saturday Eve- 
ning Post Oct. 9 and Nov. 6. This 
will be followed by four-color cen- 
ter spreads for Christmas in Life 
Nov. 22 and in SEP Nov. 27. 


'S. Waldo, v.p. and advertising di- readers in Germany, France and 

rector, to Washington headquarters —— Africa. 

from London. William Parker, ad-'! 

vertising manager, who assumed' KOVR Appoints Blair-TV 

Mr. Waldo’s duties in Washington) KOVR, new tv station with 

during his absence, has transferred | 

to the company’s Chicago office. 
Army Times has begun publish- 

ing two separate editions of the station expects to be 

American Daily. The United King-' early in September. 


‘San Francisco, has appointed 


| Washington, has transferred Allan new Continental edition serves! 


Stockholders Okay Merger 
Stockholders have approved the 
merger of Olin Industries Inc., 
East Alton, Ill, and Mathieson 
Chemical Corp., Baltimore. The ef- 
fective date of the merger will be 
| announced later. The new corpora- 
tion will have about 36,000 em- 
ployes, 43 plants in 24 states and 16 


transmitters atop Mt. Diablo near plants in foreign countries. 


Blair-TV Inc. to represent it. The Friendliness Inc. Bows 
gin telecasting | 


Friendliness Inc. has been 
‘formed in Media, Pa., to act as 


Advertising Age, July 12, 1954 


agent for advertising specialties 
and counselors. John H. Stockman, 
former district saies manager of 
Brown & Bigelow, is president. 
_F&S&R Gets Smith, Names V. P. 

S. Morgan Smith Co., York, Pa., 
has named the New York office of 
| Pumier & Smith & Ross to handle 
\advertising for its hydraulic tur- 
bines and valves. John A. McKin- 
ven, with the agency since 1945, 
has been named a v.p. in the 
Cleveland office. 


Business magazine ads, b&w, will 
launch the line July 12 in Drug 
Topics and Retailing Daily. Ads 
will appear in these and other 
trade publications in July, August 
and September. 

In early September, announce- 
ments will appear on Dave Gar- 
roway’s “Today” (NBC-TV), cov- 
ering 53 markets three times a 
week and supplemented by tv an- 
nouncements in the West. 


s The new clocks are Decor, Dia- 
meter, Gracewood,  Telechoice, 
Telecrat and Telejour and will re- 
tail from $5.98 to $14.95 plus fed- 
eral tax. 

Telechron also will introduce its 


pieces, with a four-color bleed page | 
ad in the October House Beautiful. | 
Page four-color bleed ads will ap-| 
pear in August in Interiors and a| 
b&w ad in the August Jewelers’ 
Circular-Keystone. 

The Designer clocks, Turn-) 
About, Outline, Illumitime, Pano- | 
rama, Innovation and Show Piece, | 
range from $19.95 to $100 in price. | 

The New York office of N. W.) 
Ayer & Son is handling the radio) 
and tv advertising for Telechron) 
and the Philadelphia office is han- 
dling consumer and business paper 
advertising. 


| 


Ofticial Opens Office 
Official Films, tv film distribu-| 
tor, has opened a West Coast office | 
at 275 S. Beverly Drive, Beverly | 
Hills, Cal. Dwight William Whit- | 
ing, formerly general manager of | 
Consolidated Television Sales, Los 
Angeles, will manage the office. 


SUCCESS 
STORY 


‘EBERHARD FABER 


PENCH. COMPANY 


ee TE OR 


This is how Louis M. Brown, 
President of Eberhard Faber 
Pencil Company, tells it in his 
own words. ‘‘Our first prize of a 
two-week trip to London and 


Paris via TWA certainly 
brought an enthusiastic re- 
sponse from our salesmen. 
TWA was very cooperative — 
their promotional pieces were 
excellent. And the increased 
sales confirmed our belief in us- 
ing air travel as an incentive.” 


For information on how Trans 
World Airlines Travel Awards can 
help you get action, write to Travel 
Awards Program, Dept. AA 7-12, 
TWA, 380 Madison Avenue, New 
York 17, N. Y. 


TWA travel awards get 
SELLING ACTION 
Fly the finest... FLY TWA | 
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Bardahl Oil Names Roman 

Bardahl Oil Co., St. Louis, has 
appointed Roman Advertising Co., 
St. Louis, to handle advertising 
and promotion for products pro-, 
duced by its new automotive chem- | 
ical specialty division. 


KYA Names John Barry 

John P. Barry, formerly with 
George W. Clark Inc., has been 
named eastern sales representative 
for KYA, San Francisco. His office 
will be at WINS, New York. 


Somets to Picard, Marvin 

Harding Pharmaceutical 
Pawtucket, R. I., maker of Somets 
sleeping capsules, 


York, to handle its advertising. 
Newspapers in selected markets 
will be used in a test campaign. 


Fairall & Co. Names Three 
Fairall & Co., Des Moines agen- 
cy, has appointed Darwin Frye and 


Dave Gregory account executives. 


Mr. Frye formerly was an adver- 


tising staff member 

Co.,| Homestead Co., and *| 
previously was assista!’ 
has appointed information for the Io. 


Picard, Marvin & Redfield, New| reau Federation. Will: J 


} 


;doch has joined the ; 


specialist in public re!’ 


Leo Bott Appoints M:’ >; 
Sidney E. Miller, f.: 
Burlingame-Grossman 
ing, Chicago, has been 
duction manager of |x 
Jr., Advertising, Chic: o. 


the figures: 


COLLIER’S . . 
S.6. Post. .. 


The big 


Weeks of 
No. of B&W Current Active 
Pages per Year Selling 


19 ($218,785) . . . 38 
14 ($219,800) . . . 14 
11 ($223,850) . . . 11 
. . +» 17($217,005) . . . 34 


“ABC Circulation, Dec. 31, 1953—times no. of insertions 


Gregory 


ly with 


Wallace ]WT Transfers Meservey 
J. Walter Thompson Co. has 
ector of transferred Douglas 
"mm BuU- from its Los Angeles to its San 
Mur- Francisco office. 
aS @ will continue as an account repre- 


Mr. 
sentative on JWT food accounts. 


~~ Films Names Two 


Meservey 


Meservey 


Guild Films Co., New York, has 
vertis- added two more salesmen: W. A. 
ed pro- Pomeroy, who is a part owner of 
>. Bott) WILS and WILS-TV, Lansing, 
|Mich., and Frank D. Smith, for- 


How fast can 
you drive home 
a point 2 


What $220,000 Buys 


Total 
Advertising 
Impressions * 


69,209,856 . . 
62,228,600 . . 
99,414,575 . . 
63,088,955 . . 


If your stake is a sales area, the answer depends on 
how often you can pound home your message. 


In Collier’s you can do quite a lot of pounding for a 
relatively few dollars. 


On an annual budget of $220,000, for example, you 
can place 19 black and white pages in Collier’s — and 
get more paid circulation (ABC) than the same sum 
will buy in any other mass weekly or biweekly. 


Your ads work longer in Collier’s, too—19 pages giv- 
ing you 38 weeks of current active selling. Look at 


Cost per Page 
per Thousand 
of Circ. (ABC) 


. $3.16 
. $3.53 
. $3.77 
. $3.44 


Incidentally, the ABC reports for the first quarter of 
1954 show that Collier’s registered the biggest circu- 
lation gain of any major magazine in the last twelve 
months. Looks like we’re driving home our point, too. 


Collier's 


For Impact and Frequency 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N. Y. 
Publishers of Collier's, The American Magazine, Woman's Home Companion 
and Collier's Encyclopedia 


HOWARD FISHER, formerly director of 
promotion, publicity and merchan- 
dising of WBAP-TV, Fort Worth, 
has been appointed radio and tv 
director of Rogers & Smith, Dallas. 


merly of Cinema-Vue. Mr. Pomer- 
oy will be assigned to the Michi- 
gan, Indiana and Kentucky 
territory and Mr. Smith, to New 
England. 


The story you are about 
to read is true.... 


h 
NA 


File 3X456: 


This is the Industry . . 


. an industry of 
seven billion dollars purchasing power. 
Growers, shippers, packers, wholesalers, 


receivers, distributors and jobbers in 
every town, village and city belong to 
‘it. It is the Fresh Fruit and Vegetable 
Industry. My name is The Packer. I'm 
the Industry's Newspaper. 


Thursday, December 3, 8:35 a.m. I get 
a report from Sheriff Jose M. Viramontes 
| of Dona Ana County, New Mexico. A 
crippled truck driver has disappeared with 
a large semi-trailer and a load of onions. 
The report gives the truck’s license. Also 
description of missing driver. 


Saturday, December 5, 12:30 pim. We 
issue an APB on the suspect and missing 
vehicle. It appears on the front page of 
The Packer. 


Monday, December 7, 9:50 a.m. Atlanta, 

Georgia. Max McClung of Florida Citrus 

Company is talking to a crippled trucker 
| who is asking for a load of citrus fruit on 
| credit. 


9:55 a.m. I, The Packer, arrive, along 
with the Monday morning mail. McClung 
interrupts interview. He glances at The 
‘Packer. It’s a habit. He wants the facts... 
just the facets. He gets them in The Packer. 


9:57 a.m. McClung looks out of window 
at truck parked outside. He goes into an- 
other office, telephones the Atlanta Police 
Department. He quotes from The Packer. 


10:15 a.m. Atlanta police place the 
trucker, wanted in three states, under 
arrest. 


Tuesday, December 6, 9:30 a.m. I get a 
call from Sheriff .Viramontes. ‘‘Police 
everywhere have been on the look-out for 


the suspect,” he says. “How did you 
break the case?”” he asks. ‘It's easy,” I 
answer. “I'm The Packer. They read me.”’ 


Yes, 14,582 (ave. circ. ABC Dec. 31, 
1953) leaders of the Fresh Fruit and 
Vegetable Industry read The Packer 
thoroughly every week. They want the 
facts, fast, about their industry and your 
product or service. They can get them in 


THE PACKER 


THE PACKER PUBLISHING CO. 
201 Delaware St. Kansas City, Mo. 
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American Kitchens 
Introduces New Line 
of Custom Cabinets 


New York, July 6—American | 


Kitchens Division of Avco Mfg. | 
Corp. is introducing a new line of | 
kitchen cabinets “combining the 
best qualities of steel and wood.” | 


To be known as the Pioneer line, 
the new units offer a choice of all- 
steel cabinets and sinks in the usu- | 
al white or cabinets made of steel 
with birch wood doors in natural 
finish. They also come in “‘copper- 
tone” finish on cabinet drawers 
and sink fronts. 

These innovations mark Amer- 
ican Kitchens’ bid for a share in 
the custom kitchen market. The 
new line will go on sale first in 
this market. The company’s new 
New York distributor, Weiss & 
Besserman, will soon begin a co- 
operative advertising campaign on 
‘ the kitchen units. Color copy will 
me run in the Herald Tribune edition 
of This Week Magazine and in the 
New York Times Magazine. This 
| will be supplemented by local 
ee newspaper ads, and radio spots also 
* are under consideration. Byrde, | 

Richard & Pound is the agency for 
| Melee & Besserman. | 

American Kitchens hopes to) 
complete national distribution on 
the new line by fall, when na- 
tional advertising is expected to 
begin. | 

| 


Stull Joins Campbell-Mithun 

Frank Stull, formerly an account 
executive with McCann-Erickson, 
has joined the Chicago staff of| 
Campbell-Mithun as an account | 
supervisor. Carl N. Everett has 
joined the Minneapolis office of 
the agency as an account executive. | 
He formerly was an account exec- 
utive with Benton & Bowles, New | 
York. 


2 withougtheir 


Qrahicd cand 


there! the Chief hos installed fabu- 
lous Fresh'nd-Aire air conditioners 
throughout the office, which made it so 
wonderfully cool and comfortable. Their 
Chief was smart, because creative pro- 
duction really went up on hot, humid days. 


Find out about the new electromagnetic push 
button Fresh'nd-Aire air conditioner. 


Medel A412 | Model A434/ Medel A410 


Yq H.P. % HP. 1 H.P. 
for areas upto § forareasupto | forareasupto 
300 sq. ft. 450 sq. ft. 600 sq. ft. 


Automatic Thermostat and Heater are 
standard equipment on all models at 
NO EXTRA COST. Write now for informa- 
tion and quotation on your requirements. 


Z division of CORY Corp. 
Fresh’nd-Aire >) 0 LaSalle St., Chicago! 


| 
| 
Address | 
| 
| 


| City 3 Se 


year’s record-breaking book, which P ‘ 
|Spiegel’s Catalog Offers 


Aldens Mails Fall-Winter a than the same or similar 


Catalog; Biggest in History 

Aldens Inc., Chicago mail order | Curtains, 
house, has mailed its 1,004-page | f 
fall-winter catalog—the biggest in 
its 65-year history. It tops last 


| 


contained 934 pages. 


Advertising Age, July 12, 1954 


: : |catalog continues its emphasis on| been expanded, and many items 
merchandise in the spring book.|styles, featuring new silhouettes, 
linens, 


“offered for the first time by mail” 


refrigerators, | fabrics and colors in fashions and have been included. 


Price reductions, new merchan-| Lower Prices, New Items 


dise and the largest selection of 


line, 250 items have been reduced | 


Greatest reductions 


freezers, heating equipment, sew-|the “new look” in many home) 
ing machines and furniture have furnishing lines. 
also been reduced in price. 


Grave Buys Osterweis Cigar 
in prices, F. D. Grave & Son, Hartford, 


which are generally lower than for Conn., has purchased L. Osterweis 
spring and last fall, are for items| & Sons Cigar Mfg. Co., New Haven, 


made from synthetic fibers. Sub- 
A 544-page fall & winter cata- stantial price cuts from last season|Son will continue to manufacture 
furniture ever offered are features|log has been mailed by Spiegel have been made for watches, down 
of the new catalog. In the fashion | Inc., Chicago mail order (and re- | 10%, 


and 


sheets, 
tail) firm. With added use of color | Wrought-iron furniture, dinner- seven brands, according to Fred- 
in price, ranging from 12 to 32% | printing and slick paper stock, the ware, lamp and clock lines havelerick D. Grave, senior partner. 


for an undisclosed sum. Grave & 


the current five brands of Oster- 


down 15%. weis cigars in addition to its own 


NUMBER OF 
SALESMEN ON 
SALES STAFF 


AC = accounts 
IND = individuals 


2 


INSTRUCTIONS: 


1. Locate the number of salesmen on your present 
or intended staff in the left-hand column. 


4 5 


2. Locate the minimum number of times your ac- 
count buyers should be called on annually. 


The top figure in each square represents the total 


How often do you want your accounts contacted per year* 


6 


number of different “accounts” customers and/or 
prospects your salesmen can handle (based on one 
hour's selling time per account). 


The lower figure in each square represents the total 
number of different “individuals” your salesmen can 
contact (based on twenty-minute interview time with 
each person). 


7 8 


9 10 


1 | AC 488 | 325 | 244 | 195 163 139 | 122 108 98 89 81 
IND 1464 | 975 | 732 | 585 | 489 417 | 366 | 324 | 294 | 267 | 243 

2 | Ac 976 | 651 43g | 390 | 325 279 | 244 | 217 195 177 163 
IND 2928 | 1953| 1464 | 1170 | 975 837 | 732 | 651 585 | 531 489 

3 | AC 1464 | 976 | 732 | 586 | 488 ais | 366 | 325 | 293 | 266 | 244 
IND 4392 | 2928 | 2196 | 1758 | 1464 1254 | 1098 | 975 | 879 | 798 |+ 732 

4 | Ac 1952 | 1301 976 | 781 651 558 | 488 | 434 | 390 | 355 | 325 
IND 5856 | 3903 | 2928 | 2343 | 1953 1674 | 1464 | 1302 | 1170 | 1065 | 975 

5 | AC 2440 | 1627 | 1220 | 976 | 813 697 | 610 | 542 [| 488 | 444 | 407 
IND 7320 | 4881 | 3660 | 2928 | 2439 2091 | 1830 | 1626 | 1464 | 1332 | 1221 

6 | AC 2928 | 1952 | 1464 | 1171 976 837 | 732 | 651 586 | 532 | 488 
IND 8784 | 5856 | 4392 | 3513 | 2928 2511 | 2196 | 1953 | 1758 | 1595 | 1464 

7 | AC 3416 | 2277 | 1708 | 1366 | 1139 976 | 854 | 759 | 683 | 621 569 
IND 10248 | 6831 | 5124 | 4098 | 3417 2928 | 2562 | 2277 | 2049 | 1863 | 1707 

g | AC 3904 | 2603 | 1952 | 1562 | 1301 115 | 976 | 868 | 781 710 | 651 
IND 11712_| 7809 | 5856 | 4686 | 3903 3345 | 2928 | 2604 | 2343 | 2130 | 1953 

9 | Ac 4392 | 2928 | 2196 | 1757 | 1464 1255 | 1098 | 976 | 878 | 799 | 732 
IND 13176 | 8784 | 6588 | 5271 | 4392 3765 | 3294 | 2928 | 2634 | 2397 | 21¥6 
190 | AC 4880 | 3253 | 2440 | 1952 | 1627 1394 | 1220 | 1084 | 976 | 887 | 813 
IND 14640 | 9759 | 7320 | 5856 | 4881 4182 | 3660 | 3252 | 2928 | 2661 | 2439 
20 | AC 9760 | 6507 | 4880 | 3904 | 3253 2789 | 2440 | 2169 | 1952 | 1775 | 1627 
IND 29280 | 19521 | 14640 | 11712 | 9759 8367 | 7320 | 6507 | 5856 | 5325 | 4881 
30 | AC 14640 | 9760 | 7320.| 5856 | 4880 4183 | 3660 | 3253 | 2928 | 2662 | 2440 
IND 43920 | 29280 | 21960 | 17568 | 14640 | 12549 | 10980 | 9759 | 8784 | 7986 | 7320 
ao | AC 19520 | 13013 | 9760 | 7808 | 6507 5577 | 4880 | 4338 | 3904 | 3549 | 3253 
IND 58560 | 39039 | 29280 | 23424 | 19521 | 16731 | 14640 | 13014 | 11712 | 10647 | 9759 

50 | AC 24400 | 16267 | 12200 | 9760 | 8133 6972 | 6100 | 5422 | 4880 | 4436 | 4067 
IND 73200 | 48801 | 36600 | 29280 | 24399 | 20916 | 18800 | 16266 | 14640 | 13308 | 12201 

60 | AC 29280 | 19520 | 14640 | 11712 | 9760 8366 | 7320 | 6507 | 5856 | 5324 | 4880 
IND 87840 | 58560 | 43920 | 35136 | 29280 | 25098 | 21960 | 19521 | 17568 | 15972 | 14¢<0 

70 | AC 34160 | 22773 | 17080 | 13664 | 11387 9760 | 8540 | 7591 | 6832 | 6211 | 5693 
IND | 102480 | 68319 | 51240 | 40992 | 34161 | 29280 | 25620 | 22773 | 20496 | 18633 | 17079 
go | AC 39040 | 26026 | 19520 | 15616 | 13013 | 11155 | 9760 | 8675 | 7808 | 7098 | 6507 
IND | 117120 | 78078 | 58560 | 46848 | 39039 | 33465 | 29280 | 26025 | 23424 | 21294 | 19521 
90 | AC 43920 | 29280 | 21960 | 17568 | 14640 | 12549 }+10980 | 9760 | 8784 | 7986 | 7320 
IND | 131760 | 87840 | 65880 | 52704 | 43920 | 37647 | 32940 | 29280 | 26352 | 23958 | 21960 

100 | AC 48800 | 32533 | 24400 | 19520 | 16267 | 13943 | 12200 | 10844 | 9760 | 9873 | 8133 
IND | 146400 | 97599 | 73200 | 58560 | 48801 | 41829 | 36600 | 32532 | 29280 | 26619 | 24399 


| 


*On the assumption that a salesman will contact his accounts at least twice a year, 
the above computation starts with a minimum of 2 calls and continues to a possible 12. 
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Sandstrom to Simon Hardware 

William J. Sandstrom; formerly 
an account executive for Theodore 
H. Segall Advertising Agency, San 
Francisco, has been named adver- 
tising manager of Simon Hardware 
Co., Oakland. 


Friend Heads Telecine 

Byron L. Friend has left the en- 
gineering department of WNBQ, 
Chicago, to assume fulltime duties 
as president of Telecine Recording 
Studios Inc., Park Ridge, Ill. 


Servel Offers Blankets Nicholson Joins Lan »here 


\ceeds Emory M. Heuston, who has 


Servel Inc., Evansville, Ind., will Norman Nicholson, «\\ i rtist for- joined Richard T. Brandt Inc., aes, 


give away electric blankets to pur- |Merly with Spielman — - cios, Los Cleveland agency. 
chasers of its room air conditioners | Angeles, and Sunset ©” :-ine, has| 

during the next two months. An |Joined the staff of M- .ndphere Anheuser-Busch Buys Series 
agreement with the blanket manu- |& Associates, San Fr: 0, 

facturer, AA was told, prevents, : 
Servel from using the brand name | Bucyrus-Erie Boosts ger 
of the blankets. No special adver-| Bucyrus-Erie Co., 
tising will be scheduled by Servel|waukee, manufactur< 


7 _ {new tv film series, “Stories of the 
uth _Mil- Century,” in six Pacific Northwest 
». drilling| markets: Seattle, Portland, Spo- 


directly, but the company will sup- | and excavating equ arnt, has |kane, Boise, Twin Falls, and Idaho 
ply its dealers and distributors|promoted Martin B. ser from | Falls. The sale was made through 
with ad mats, point of sale ma-|assistant publicity ma: “er to pub- | D’Arcy Advertising Co., St. Louis, 


terial and direct mail promotion. |licity manager. Mr. 


Your Saleemen Handle? 


Anheuser-Busch Inc., St. Louis| 7 
_brewer, has signed to sponsor the| § 


Joerer sue=! by KTTV, Los Angeles, which has is 


Obviously, any analysis of the number of 
productive hours a salesman puts in per day 
... Or per year... is subject to variables. 
But authentic surveys reveal that the in- 
dustrial salesman—the man whose product 
sells to business and industry—handles an 
average of 488 accounts . . . that, on the 
average, there are three persons in each com- 
pany who should be contacted . . . and that 
he can only spend 50% of his working time 
across the desk from customers and prospects. 
Accepting this data as a base, the check 
chart on the opposite page provides a yard- 
stick for measuring the maximum annual 
calling power of your sales staff, in terms of 
customers, prospects and individuals. 


ADVERTISING MULTIPLIES SALES POWER 


Calling power is, of course, the determining 


APPLY ADVERTISING ...HERE 


vertising is the best, quickest and 
cheapest way to accomplish the P ~ 

preliminary steps in building on , \ 
order. 


eons CREATE 
PREFERENCE 
‘ AROUSE — 
INTEREST alll 


ncreased sales power 


METHODS CHART for In 


Sound and consistent Product Ad- ate. ¢ 


FOR GREATER PRODUCTION...HERE 


With ADVERTISING functioning properly on Steps 1-2-3 the 
oo. tlesmen tan 


McGRAW-HILL PUBLISHING COMPANY, INC. 
ARP) 330 WEST 42nd STREET, NEW YORK 36,N. Y. @ 


HEADQUARTERS FOR BUSINESS 


'NFORMATION 


factor in producing orders. And when this 
personal ‘“‘calling power” is supplemented 
with, and supported by, consistent product 
advertising, the productivity per man is 
bound to be increased... 


BECAUSE: Advertising presells the buying 
influences . . . maintains continuous contact 
. . . conditions prospects . . . permits the 
salesman to concentrate more of his valuable 
time and specialized ability on the job of 
making the proposal and closing the sale. 

More specific information on the industrial 
salesman’s working time—plus a file size copy 
of this chart for measuring his calling power— 
is available in our 8-page booklet titled: ‘How 
Many Accounts Can Your Salesmen Handle?”’ 
Ask your McGraw-Hill man, or write us, for 
a copy. 


— 
em P i i 6. 


CLOSE THE © 
ORDER. iagalll 


concentrate mene of his voluable selling time 
Seema finished orders. 


M-GRAW-HILL * 
5, a BUSINESS 


STANLEY H. MANSON has been named 
to the new position of director of 
public relations of Stromberg- 
Carlson Co., Rochester. Mr. Man- 
son, who joined the company in 
1927, formerly was manager of ad- 
vertising and public relations for 
the radio-television division. 


West Coast rights to the series. 
Sears, Roebuck & Co. is sponsoring 
the program on KTTV. 


eee I 
Your time 
is liberated 


aurence 
INCORPORATED 
CHICAGO 


4 


Fine Photoengravings 


for 20 Years 
547 South Clark +WAbash 2-6284 


Are you receiving your free copies of 
“Laurence’s Guide for Photoengraving 
Buyers”? if not, write or phone today. 


| 


Pee Rea ae Pes Pete Shee he Pete Rig owe ey ee ae : Paraahsy 2 Ee Ah iti SO org ae apes Teme RE a AP NS Ch Wet aC pier ace sae Sst Ee SOS ICAL LP ti gy Bee UNL An od Creegh eg Nita rent LAE HORACE he re! Cy (Pg MNES TON 
GPa ES ake a chit Wetec hawt De sacra ab seites ee iogs cig hoa eee aT es Go ae NN a eae Peet SAE SN ee Ba A pall ise ia, igi Seana i Ne ei as Seeger ae RI 1. aie h Cab ane re eee hE ODS NaS, Ser eMar Leal gr gala ua sala IC Raed ei ema 
(Gye Smet Tete oe a, ars or Ee ek ae Beale 2 ha Are oe nd eS ahh hs amie Beetle ‘ oe a ye ears Bee BF ts TF eS ae Toa, Cou, Gia ee, Saas APOE RES TO a nares LS ot aa 8s Sek Ss ae AS i a iar E Sate ees vege ates bes ee 
Peal Ann ies etd: ere ae . ‘ Sed) yay ine peat eae ey . espero mates ee: a % E , 75 Fyre es, BO 7% cee Sl ef pera : oe Neige og te er a Ty foe : pice 2 
Se eae : ‘ : Eee ear hee 
sig ian. Sane 
1h a ea ees 
sf SoM Es ie ere 
Ne 
| 4 % 
KY ‘ SS 
oo. al . ail ot 
eS ocak ge | * * = : 
es ae : | se : ; SRS 
Botte ; : - * 
oh See ey, SS Ss 3 a 
ees ) a ’ € : 
= 
| Gaystiee a . 
ME, : Se = , 2 Vv x 
ope: ‘ “ : : ° SS 
be ae = 4 s 
i < yg >. 
. tr ; = reo 
y e % . ond ¥ ‘ 
[7 nr ie Be 
‘ 
7 
an ) | 
. 
in . 
re ee Sais 
Beat <r 
_ es oe 
Ph Pere anaes 
JE eet 5 eck Se 
a Bl) ‘ali ae 
‘ae ‘At =i 
ers t a D- 
oi Op take | ems 
es eae 
See ete | <erseesaensesseumnoremseenenesnstemnstestenannsessmieenmmincsiansiniaiiiiinesbittitenica ei vet 
<page ia sae 
sear HI 2 
a 
- i <iE Rien 
Fes ere | Pees 
aa { oe 
eee ete 
‘ : } 
bes ; } 
gees ‘ | 
crit ee, re 
peas ee | Rie ae 
“eae | 
, i) “espe 
Heres | s a , ve ; 
oa ng : . 
| 7 & 4 : 
; | aed 7 ? = e 
; 5 | Cc \ 7 once, 
Fas " V| . ‘¢ sy cote 
aie cami a | f Vy Ke ime ? ak 
Bere ea { ll oie 
‘eee ee: ] i - Rae. 
eae ie | i O RE 
eee ep. , me 
ee tee & Ogata 
ela are OW, Bie 
Rs. aye ee | a pe 
: 7 a ei ‘ Pee 
} a o r \\: : ie 
pee! £ ' eee 
bai th ee a pee, 
ptt wee +Y “i Nae 
4 poe ae 
Be ie il . | eee 
Be Sap aeres \ poate! 
ea ee -—) Rage 
GOs <x Fe ae 
OPS } | eee 
5 Beer” | | aay 
: a ny : 
og | ee 
ale : | Ares 
a a } ‘ Gee 
Sopa ~ ue 
ra asin, ae 
ae ee yee as Sor; 
Yee yir ena ‘ 4 for 
see i a : ek — var 
JS ie he J } apts 
scape SI : pao, 
ee ae | ‘ i icee 
poor nies | : ; eee 
ne as | " pie 
Ble f ¢ 
¢ ae - P \ a 4 
sig, ve es a 
eS ; re : 
poder “es 
eo Ld _ hi S 
oe re “ 
pen: ee ./ EP CUSTOMERS = 3 
Coe en : / 7 po? 
/ omy, | AOD | 
eee: re / . 4 7 a ~ You can turn to othe: shes 
: / ; ° ads eee TIS aie CME ea S eR To ay 
Sea . - — ea <0 Soeee ] ANOWING «— ee 
pe gtk on - “\ ; "= V SPECIFIC : ~~. F io ae ett.) (rte wae hi teres =) 
ae * 4 Xv ° 5 . ‘2 ak 7 ee the : es is Na ae a 
bait / wy PROPOSAL aad that the engraving job — ee 
ae ; : ada besatict a 
oe sche : Seas i gave W . Frake 
o_o re ” es en Fs poet rah iy Een 
eae | ee Sees mires reel eee ane 
Be " nm ie oe ate er Woe 2 Es ma 
eo aes } U CONTACT ae acy Rear en Oe pe eg oe 
TRS ' ? er - ~MOSt stanaards eee 
ae 9" ' ; eal t on the import Meee Ni eieteate tk  Babbaldh) sete Santen 
be ay 24 { ie ia ib Sees = Sate : , eee Bayle lg Pie ee ‘ eas ea 
._ ; ea WSUS RRS 2 STA, SE tee reas 7 Gs = 1) a! sa ieee . ea 
ee ae ; 
ere, te aot 
= : | 
| ii el a 
4 i 
‘ | 
_ ‘ 
ee | } 
: | } 
Se 
: | ww _ 
! a ' }' SAN 
Bee fi ise 
= eles ine \| wee 
=e 2 |! : 
te : { : 
Gola : 
ae a 1 i\ 
ae 


Joram 


to be biggest, 
best yet! 


Every type of hunting engaged in by 
Elks will be featured in articles 
by famous outdoor writers. 


Of the 1,078,590 Elks who read, 
believe.in and buy from The Elks 
Magazine, over 41% are known hunters! 


These men with exceptionally high 
incomes will read The Elks for October 
with unusually high interest. 


Advertisers of hunting and outdoor 
equipment will find this issue 
especially resultful. 


THE MAGAZINE 


New York « Detroit « Chicago « Los Angeles 


Hixson & Jorgensen Appoints 
Hixson & Jorgensen, Los Angeles, 
has reassigned the following staff- 
ers: Crofton Jones, a v.p., has been | 
named industrial new business di- | 
rector and chairman of the indus-_ 
trial plans board, and Tyler Mac- | 
donald, a v.p., has been named to. 
supervise the consumer divisions | 
of Voit Rubber Co. and General | 


Controls Co. Lewis K. Woodward 
has been named a v.p., and Paul 


Keyes and Robert Cody have been 


appointed assistant account execu- 
tives. 


‘Motel’ Names Representatives 
Motel, Chicago, has appointed | 
Maurice A. Kimball Co., Los An- | 
geles and San Francisco, to repre- 
sent it in the western states and 
Ralph C. Maultsby to represent it 
in the Atlanta region. The quar- 
terly publication, which has been 
purchased by L. F. McClure, new 
publisher, will be issued in king- | 
size format in September with a 
circulation guarantee of 31,000. 


Morrissey Appoints Connery 
Joseph S. Connery, former sales 
education specialist and coordina- | 
tor of advertising and merchan- 
dising for the commercial equip- 
ment division of Hotpoint Co., has | 
been appointed v.p. of John B. 
Morrissey Co., Chicago. He will be | 
in charge of a new division organ- 
ized to serve the food service in-| 
dustry. 
| 


Revell to Ed Fitzharris 

Ed Fitzharris & Associates, San 
Francisco, has been appointed to 
handle promotion for Revell Inc., | 
Venice, Cal., maker of hobby mod- | 


pon't PICK BLIND” 


IN SHREVEPORT! 


Look AT KWKHis HOOPERS! 


> a oe onaee d 


els. | 
| 


JAN.-FEB., 1954-— SHARE OF AUDIENCE 
KWKH's radio competition TIME KWKH | Station B | Station C| Station D | Station E 
consists of three network affili- ---- —- | — 
ates, plus one independent. But 8:00 AM, "ike + 38.1 19.5 6.2 16.0 19.5 | 
look at the Hooper-proved dom- ane 
° MON. THUR. FRI. 
inance of KWKH in Metropoli- 12:00 NOON - 6:00 P.M. 44.3 21.2 92 6.1 19.4 | 
tan Shreveport — morning, “SUN. THUR. SAT, EVE ne 
afternoon and night! 6:00 P.M. - 10:30 P.M. 54.6 nz | & 24.0 


Look at KWKH's SAMS AREA! 


50,000-watt KWKH obviously gives you far more than 
the Metropolitan area. KWKH is heard in 22.3% more 
daytime homes than all other Shreveport stations com- 
bined, and at the lowest cost per-thousand-listeners! 


K WKH 


A Shreveport Times Station 
TEXAS 
SHREVEPORT, LOUISIANA 
ARKANSAS 


50,000 WATTS 
CBS RADIO 


The Branham Co. 
Representatives 


Henry Clay 
General Manager 


Fred Watkins 


Commercial Manager 
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Getting Personal 


Comes September, Mid-Continent Oil Corp., Dallas, will be acquir- 
ing a new ad manager. The reason: Dale Rogers, who has held the 
post for a number of years, is departing to study for the ministry. . . 


‘SMALL FRY’ WINNER—Edwin L. An- 
drew, exec. v.p. and creative di- 
rector of Fuller & Smith & Ross, 
presents the best-of-show award 


Elmor Kayser, 24 manager 
of Krylon Inc., Philadelphia, 
was pulling out of a parking 
lot with his president, James 
Bampton, when a small truck 
backed into them. The truck 
driver was excused with a 
pat on the back when he ex- 
plained he was trying to back 
into a drive way to deliver 
a load of Krylon. No dam- 
age... 

Charles Pickering, account 
executive of Chambers & 
Wiswell, Boston, is partici- 
pating in the Bermuda race 
as a member of the crew of 
the racing cruiser, NALU II. 
He went into the agency 
business in Los Angeles after 
service in the Coast Guard 
and has only recently re- 
turned to Boston... 

William H. Fineshriber Jr., 


to Beverly Moore, who holds her 
water color, “Fireworks,” winner 
in the second annual Small Fry 
Art Exhibit sponsored by the 
Cleveland office of F&S&R for 
children of the personnel. Beverly, 
11, is the daughter of Kenneth E. 
Moore, a v.p. 


v.p. in charge of the NBC 
radio network, has_ been 
named chairman of the 
American Jewish Tercente- 
nary committee on radio and 
television, which will be cel- 
ebrated from Sept. 12 
through next May 29. His 
committee, which will in- 
clude execs of all radio and 
tv nets and many independent stations, will offer advice on the 
most effective use of radio and tv in telling the story of Jewish 
participation in American life through three centuries... 

Publicity and advertising for the 33rd North Evanston 4th of July 
Assn.—-fireworks, queen-choosing, dance, parade, etc.—were hand- 
led by an all-Chicago-agency committee. Members were Jim Love, 
Leo Burnett Co., chairman; Dave Donald, Young & Rubicam; Dick 
Hill, Henri, Hurst & McDonald; Dick Art, Western Advervcising; 
Jack Fogarty, Ross Roy Inc., and C. S. Southward, of Ladd, South- 
ward, Gordon & Donald... 


DOTTED LINERS ENTERTAIN—Hosts and agency men guests at the Chicago 
Dotted Line Club’s annual golf outing included (top picture, l. to r.) 
James T. Hauptli, McGraw-Hill; George McGivern, of Glenn, Jor- 
dan, Stoetzel Inc.; Louis Romigh, McGraw-Hill; Ernie Leach, Henri, 
Hurst & McDonald; Bill O’Grady Jr., O’Grady-Andersen-Gray, and 
E. Scranton Gillette, Scranton Publishing Co. Stopping for refresh- 
ment (lower picture) are H. I. Orwig, Buchen Co.; Dave Kenney, 
Oil & Gas Journal; E. S. Klappenbach, president of the club, Oil & 
Gas Journal; Jack Armstrong, Armstrong Advertising Agency, and 
T. W. Merrill, Merrill, McEnroe & Associates. 


New in the Chicago market is Richard Winston Edelman, who 
made his debut at Presbyterian Hospital on June 15. His parents are 
Ruth and Daniel J. Edelman (head of Daniel J. Edelman & Asso- 
ciates) ... 

New York fashion publicity gal Anne G. Kroll has become engaged 
to ADVERTISING AGE associate editor Larry Bernard. The wedding 
date is set for September .. . 

John Sudarsky, v.p. of the Hartford Courant, and Mrs. Sudarsky 
viewed the solar eclipse on June 30 from a DC-3 over Ontario, 
which was in the path of totality. They were guests of Richard J. 
Appert, v.p. of Spruce Falls Power & Paper Co... 

William Dempsey, educational director of KPIX, San Francisco 
tv station, is one of three tv producers named by the U. S. National 
Commission for UNESCO to attend an international discussion and 
study group in London, July 5-24. There will be an exchange of 


views and experience to aid in the improvement of cultural and 
educational tv programs... 
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fee especially in making fine photoengravings. 


The Latin is by the ancient Roman, Tacitus, 


and means, ‘‘Experience teaches’’. 

More than twenty years devoted to making fine engravings for leading advertisers 
and agencies have taught us much. We have learned that there is no short-cut 

to quality . . . not of time, skill, material, or equipment. The photograph of 

the craftsman shown above illustrates the point, never to be forgotten, 

that fine engravings can be produced only by expert craftsmanship. 

And this in turn depends upon the lifelong experience of 

quality. When you order engravings from CM & H 


this experience is part of our product. 


You and your staff will enjoy our color move, ** THE PICTURE'S 
THE THING”, filmed by Raphael G. Wolff of Hollywood in 


our plant. Arrange for an early showing by writing to us now. 
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Gravure Research Inc. Elects 


national organization of gravure 
printers. Other officers elected are 
Oscar Smiel, Intaglio Service 
Corp., ist v.p., and Martin Waters, 
Art Gravure Corp., 2nd v.p. and 
secretary-treasurer. 


\Carter & Galantin Adds Office| 5 

Ted Stulz, Parade Publication | 
Inc., New York, has been elected | 
president of Gravure Research Inc., | 


Carter & Galantin, producer of | 
point of purchase displays and) i} 
other sales tools, has opened a | 
New York sales office at 55 W.|; 
12th St. Edgar Bolduc Jr., sales | 
manager of the products division, | j 
is in charge of the new office. Mr. | 
Bolduc formerly worked from the | 
company’s Chicago headquarters. | 


316,000 


represented by Hollingbery 
Robt. W. Ferguson, VP & GM 
phone Wheeling 1177 

Radio Affiliates WTRF © WTRF-FM 
Wheeling, W. Vo. 


channel 


Schiesser Wasko Burland 


DUFFERS & BLUFFERS—These leading agency men were 
guests of Newsweek, in their capacities as former 
presidents of Duffers & Bluffers. Left to right: 
George Schiesser, Thompson-Koch Co.; Dave Wasko, 


Parnas McEvoy 


Morey, Humm & Johnstone; Joe Burland, Lambert 
& Feasley; Harry Parnas, Cecil & Presbrey, and 
Newman McEvoy, Cunningham & Walsh, all New 
York. 


. 


House Bill Proposes 


o —~ 


/ there's GOLD in thom ; 
fo thar hills ! 


¢ 
¢ 
/ 
/ 


_ Salt Lake Intermountain Market 


\ \ Mi 
\ 


114 million persons in 4 states ee 
1% MILLION 
PEOPLE 


| 


One big unified market 
that is a treasure chest 
in the heart of the West. 


ONE BIG @ 
‘MARKET 


between the Rockies and 
Sierras living together. 


Annual buying power of 
$1,685,758,000* placing it among 
the top markets of the nation, 
ahead of such “big cities” as 


San Francisco, St. Louis and Baltimore. 


*1953 Sales Management “Survey of Buying Power” 


Che Salt Lake Tribune 


One low rate for two metropolitan 
newspapers gives complete 
coverage of this market. 


Buying Power of 


$1,685,758,000 


y, (MORNING & SUNDAY) SANs 
nes SNe 
3? DESERETNEWS wo = 


Salt Lake Celegram (EvENinc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


Dinnertime Ban on 
Radio-TV Liquor Ads 


WASHINGTON, July 6-—In an ef- 
ifort to get action on legislation 
‘demonstrating congressional con- 
cern over advertising for alcoholic 
‘beverages, Rep. Thomas M. Pelly 
(R., Wash.) last week introduced a 
bill which would keep beer, wine 
and liquor advertising off radio 
and tv stations in fhe 5 p.m. to 
7 p.m. period. 

Rep. Pelly, who is a member of 
f|\the House interstate and foreign 
commerce committee, said there is 
no possibility that Congress will 
|japprove more general legislation 
which “dry” forces have advo- 
/cated, outlawing all alcoholic bev- 
erage ads that move in interstate 
commerce. 

_ Adoption of his bill would have 
| the advantage, he said, of assuring 
parents that children would not be 
“exposed” to commercials for al- 
|coholic beverages if listening and 
viewing is scheduled for the stipu- 


lated period. 
al 


nl Philadelphia PR Group Elects 


Willem Wirtz, head of Willem 
| Wirtz Associates, has been elected 
president of the Philadelphia chap- 
ter, American Public Relations 
Assn. Other officers elected are 
Edwin C. Kepler, Sun Oil Co., Ist 
|v.p.; Harold F. Schneidman, Phil- 
adelphia Bureau of Public Infor- 
‘mation, 2nd v.p.; George Diffen- 
_ back, Abbotts Dairy, 3rd v.p.; John 
'Gruenberg II, Burroughs Corp., 
'secretary, and John P. Schlicher, 
‘Warwick Hotel, treasurer. 
| Harrison Elected President 

Walter M. Harrison Jr., of Trav- 
elers Insurance Companies, has 
been elected president of the Ad- 
|vertising Club of Hartford. Other 
/new officers are Elliott J. Barnett, 
|Hartford Times, and C. Frank 
| Sweet, G. F. Sweet Co., v.p.s; Rose 

C. Rosenbaum, Jewish Ledger 

Publications, treasurer, and Flor- 
‘ence G. Farrell, Hartford Cham- 
“ ber of Commerce, secretary. 


Ketchum, MacLeod Adds One 
| Kennametal Inc., Latrobe, Pa., 
maker of carbide tooling for indus- 
try, has appointed Ketchum, Mac- 
Leod & Grove, Pittsburgh, to han- 
dle its advertising and _ public 
relations. The agency has named 
H. Dale Henderson, formerly with 
/\Charles A. Haney & Associates, 
Newtonville, Mass., a public rela- 
tions account executive. 


Armstrong to Ryder & Ingram 

Ryder & Ingram, Oakland, has 
appointed Sherwood Armstrong to 
its management group, in charge 
of creative and marketing activi- 
ties. Mr. Armstrong formerly was 
la contact and creative executive 
\with Foote, Cone & Belding and 
Brooke, Smith, French & Dorrance. 
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AUDIENCE JUMPS 11% 
OVER LAST YEAR! 


AUDIENCE LISTENS 27% 
MORE THAN LAST YEAR! 


Things are jumping at KDKA! A 
comparison of February-March, 
1954 Nielsen with that of the pre- 
vious year, charts big gains for 
advertisers. Hour after hour, any 
day of the week, KDKA’s audience 
is up thousands over last year... 
far beyond that delivered by any 
other station in the 108-county 
Pittsburgh trading area. It’s all in 
Nielsen. And for KDKA’s amaz- 
ing 15-county picture, check Pulse! 
Better still, call John Stilli, Sales 
Manager, KDKA, GRant 1-4200 or 
Eldon Campbell, WBC National 
Sales Manager, at PLaza 1-2700, 
New York. 


WESTINGHOUSE BROADCASTING COMPANY, INC. PITTSBURGH 


KDKA, Pittsburgh; WBZ-WBZA-WBZ-TV, Boston; 

KYW -WPTZ (TV), PAiladelphia; 

WOW0, Fort Wayne; KEX, Portland, Oregon 

National Representatives: 

FREE & PETERS, INC. 

444 Madison Avenue, New York 22, N.Y. ae 
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Michigan Mushroom to Paxson 
Michigan Mushroom Co., Niles, 
Mich., has appointed Paxson Ad- 


vertising, Benton Harbor, to han- cago, is the former agency. 


dle advertising for its fresh and 
canned mushrooms and mushroom 
specialties. L. W. Ramsey Co., Chi- 


Anne NAHE 


"ce qu'il y o de mieux Lo mejor en anuncios y 
du point de vue vente en 


enseignes et réciames. 


el punto-de-vyenta, 


in any language... 


*the very best in point-of-sale 
signs and displayers! 


OHIO ADVERTISING 
DISPLAY COMPANY 
CINCINNATI 2, OHIO 


exhibiciones que muestran, : 


You Ought fo Kiiow . . G. T. Delacorte! 


Start a business with $7,500 and 
take it to where it’s grossing $38,- 
700,000 without doing a hard day’s 
work in your life. 

That’s what George T. Delacorte 
Jr. says he has done with Dell Pub- 
lishing Co. Instead of hard work, 
which he says he’s avoided (a 
statement firmly denied by friends 
and associates), the 61-year-old 
owner of Dell Publishing Co. has 
substituted “keeping costs low, 
sensing the market for new things, 
and coming up with new ideas.” 

The son of lawyers, Delacorte 


| began at 13 his “escape from be- 


ing a lawyer” by reading every 
Magazine he could lay his hands 
on. At 24, after a period of selling | 
advertising, he turned to publish- 
ing, trying his hand at Sweetheart 
Stories. That was 1921. Today he’s 


got to stop a moment when asked | whirl that way,” he recalls. “We 
we 
/ numbered them. Love stories are 


how many titles he publishes. It’s | 
112. 


began with a partner, the late Wil- 
liam Johnston, Sunday editor of 
the old New York World. It 
was Johnston who proposed that 
the nickname “Del” be expanded 
slightly to Dell and become the 
working name of the publishing 
house. 


= The first year in business 
brought Dell Publishing Co. $40,- 
000. Many of Sweetheart’s first 
stories were purchased in England 
by Del at %¢ a word and rewritten 
in the U. S. at %¢ to 4¢a word. 
Sweetheart was put on sale east of 
the Rockies in the U.S. and not at 
all in Canada. When the returns 
were all in, Del had the edges trim- 
med and the renovated returns 
| were shipped west of the Rockies 
and to Canada. “We got a double 


‘didn’t date our magazines, 


Now the sole owner of Dell, he good in any season.’ 


Akron (Ohio) .... 
Fort Worth (Texas) . 
Jacksonville (Florida) . 
Louisville (Kentucky) . 
Providence (Rhode Island) 
Salt Lake City (Utah) . 
Des Moines (lowa) . . 
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THE MOST 


IN THE U.S.A. 


SAN DIEGO 
CALIFORNIA 


~ JEWELRY STORE 


Albany - Schenectady - Troy (N. Y.) 


IMPORTANT say San Biego Anion 


EVENING TRIBUNE 


REPRESENTED NATIONALLY BY THE WEST-HOLLIDAY CO., INC. 


SALES 


ee « $6,990,000 
°o © «© « « « 4,752,000 
«© © © « « 6,307,000 _ 
o © «© © « « 4,908,000 
os 6 © © «© « 6,343,000 
. © © © «© « 6,620,000 
© © © «© « « 44,478,000 
ae ee : 3,258,000 


Only with 


over 90% 


and Evening Tribune is your 
advertising “home delivered” to 


San Diego market. This highly 
responsive, SATURATION cover- 
age is your best advertising buy! 


SAN DIEGO, CALIFORNIA $7,215,000 


Data Copyrighted 1954 Sales Management, Survey 
of Buying Power; further reproduction not licensed. 


the San Diego Union 


of the billion dollar 


George T. Delacorte Jr. 
Dell Publishing has never had a 


loss year, Mr. Delacorte says. 
Neither has there been a year 
when the company didn’t have a 
“sick” title. “But we toss ’em out 
when they get that way,” he says. 
One year, the company dropped 
something like $250,000 on Sports 
Illustrated, a title borrowed from 
Stuart Sheftel, who recently soid 
it to Time Inc. 

Del says he likes “to balance 
publications between advertising 
and non-advertising, so when ad- 
vertising is bum, I don’t go out of 
business.” The “biggest newsstand 
publisher” has always improved 
his number-of-copies-sold figure 
every year since he started in the 
business. “For many years,” he 
says, “I went out into the field and 
saw dealers. The difference be- 
tween front-row display and some- 
thing else on the newsstand can 
make or break you.” 


ws Comics books bring Dell about 
35% of its gross billings, and Dell 
publishes about one-third of all 
the comics sold in the U. S. The 
company also turns out detective, 
romance, movie, astrology and 
humor magazines and pocket books. 

“T like to have lots of different 
items,” Del says. “I don’t mind 
how big they get, but I like 
them to start within my financial 
means.” 

Delacorte says he started the 
U. S. comics books business in 
1925. He got the idea on a trip to 
England, where youngsters read 
four-page funnies booklets like 
Peg’s Whistle. Dell has since sold 
the title to that first comics book. 

Delacorte also lays claim to hav- 
ing been the first to conceive the 
pocket book idea, though Pocket 
Books and Avon both beat him into 
the field. It was Del’s idea that 
these books should retail for a 
dime. His company today puts out 
10 or 12 book titles a month. 


@ Publishers today are ‘“middle- 
men” and “paper converters,” he 
thinks. And they get about a 2.9% 
profit for their efforts. Equipment 
owners (printing, paper) are in 
the driver’s seat, averaging 6% 
and 9%, respectively. Publishing’s 
lush period ended in the fall of 
1953, Delacorte believes. “Now it’s 
only smart publishers—those who 
know how to produce at low cost— 
who are making money.” 

Dell’s gross figure for 1950 was 
$26,500,000; for 1951 it was $28,- 
800,000; for 1952 it was $34,700,- 
000, and last year, $38,700,000. 

Born in Yorkville, New York 
City, Delacorte went to Harvard 
and Columbia, “taking the easiest 
courses.” He never got educated, 
he says, till his eight children went 
to college, and “I read all their 
textbooks.” 


Aluminum Cooking Boosts 3 
W. P. Benghauser, formerly 
sales promotion manager of the 
hotel & industrial division of 
Aluminum Cooking Utensil Co., 
|New Kensington, Pa., has been 
named advertising manager of the 
parent company. He succeeds M. 
G. Armentrout, sales promotion 
manager, who has been elected 
treasurer and director of advertis- 
ing. Paul H. Schmid, formerly as- 
sistant to Mr. Benghauser, will 
handle sales promotion for hotel 


and industrial products. 
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First Six Months’ Report 


On Advertising Investments 
In Leading Farm Magazines 


(JANUARY-JUNE) 


Once again advertisers demonstrate their appreci- 


ation of the power of farm magazines to reach and 


influence the people of agriculture as nothing else 


does. 


Once again advertisers recognize the greater 


power, greater value of FARM JOURNAL as the 


dominant leader in this field. 


Here are the PIB dollar volume figures for the six 


leading farm magazines January through June, 1954. 


Nationals 


Fe eee ee 


Country Gentleman... . 6.622 eee ees 


Regionals 


Progressive Farmer ....-. ++ s+ see eee 
Successful Farming .... ++ +++ eee ee 
Capper’s Farmer ....- +++ eee ee eee 
Farm and Ranch ......--+eeeeecee 


$5,317,797 
3,969,331 


3,339,931 
2,501,130 
1,476,239 
1,157,772 
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‘Courier’ Tests in 21 Cities 

" First newsstand test for the 
UNESCO Courier in its new mag- 
azine format will take place in 21 


How Atvertses Use Photg- Reports 


Hlustrated booklet describes how 


ickles gets pictures and sow s 
= for Adverticers and Editors 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. 
MArket 2-3966 


icities. American News Co. is dis- 
tributing the 25¢ official monthly 
of the United Nations Educational, 
Scientific & Cultural Organiza- 
tion. 


League Adds Five Members 

Five agencies have been elected 
to membership in the League of 
Advertising Agencies, New York. 
They are Mohr Associates, Wexton 
Co., Fradkin Advertising, Friend- 
-Reiss-McGlone and Schank Adver- 
| tising. 


Robert Lehman Joins ASR 

Robert M. Lenman has joined 
American Safety Razor Corp., New 
York, as assistant merchandising 
manager. He has been merchandise 
manager for Duane Jones Co. and 
William H. Weintraub Co. 


Jay Cochrane Leaves Cluett 
Jay Cochrane has resigned as 

field promotion manager of Arrow 

casual wear for Cluett, Peabody & 


Co., New York. No successor will 
be named. 


Auto Dealer to Maury, Lee 

University Chevrolet Inc., Bronx 
Chevrolet dealer, has named 
Maury, Lee & Marshall, New York, 
to handle its advertising. Newspa- 
pers, radio and direct mail will be 
used. 


Sherburne Joins Zimmer 
Jim Sherburne, formerly a copy- 


writer with Henri, Hurst & Mc-}3 
Donald, has joined the copy-con-} 3 
tact staff of Zimmer-McClaskey | ; 


Advertising, Louisville. 


“Sleepless 


nights 


killing 


too!” 


are 


me, 


Insomnia is strictly for the birds. If 
today’s high costs are spoiling your 
sleep—and they happen to be print- 
ing costs—just put your product 
catalogs, advertising and sales mate- 
rials, or other fine printing to bed on 


Consolidated Enamel Papers. 


You can relax the moment Consolidated Enamels 


are on the job because 


produced by the modern enamel papermaking method 
Consolidated pioneered assures trouble-free runs and 
top-flight results. At the same time, the efficiency of 
this streamlined method in reducing manufacturing . 
time and costs saves you 15 to 25% of the cost of 


old style enamel papers. 


the consistency of quality 


ontoldaltee 


production gloss e modern gloss ¢ flash gloss ¢ productolith e consolith 


CONSOLIDATED WATER POWER & PAPER CO. 
Sales Offices: 135 S. La Salle St., Chicago 3, Ill. 


patti dc 5 ng fi 


Your Consolidated paper merchant is practically a 
professional sandman when it comes to curing print- 
ing cost insomnia. Let him tell you the whole story 
of why Consolidated Enamels are today’s best value 
regardless of coating method. Or, if you prefer, write 
direct on your letterhead for a free test-run supply. 


enamel 
printing 
papers 


BEER OR FISH—Pabst Brewing Co. is 
using this new 24-can carton 
equipped with a waterproof liner 
that permits its use as a beer cool- 
er, or on the homeward trip, as an 
icebox for fish. 


Business Paper Ad 
Volume Down 1% 
for the First Half 


CuicaGco, July 6—A loss of 1% 
(2,275 pages) in ad voluime was re- 
corded in the first half of 1954 by 
a group of 282 business publica- 
tions checked by Industrial Mar- 
keting. For this same group in the 
month of June the loss was 3.3% 
or 1,238 pages below 1953. 

A breakdown of tiese figures 
shows that 175 industrial publica- 
tions surveyed showed a loss of 
four-tenths of 1% (488 pages) for 
the first six months, 3.6% (862 
pages) in June; nine product news 
papers showed an increase, the 
only one of all the classifications, 
of 5.9% (188 units) for June, and 
1.7% (324 units) for the first half 
of 1954. 


a Trade publications lost 4.3%, or 
1,594 pages, for the half year, and 
4.8% (264 pages) in June. The 27 
class publications had a decrease 
of 4.5% (139 pages) for June, and 
three-tenths of 1% (62 pages) for 
the first six months. 

Export publications dropped 
13.1% (161 pages) in June; 6.3% 
(455 pages) for 1954 so far. 

The following is the complete 
tabulation for the publication 
classifications: 


Month of June 
Classification 1954 1953 % change 


Industrial .......... 23,317 24,179 — 3.6 
Product News* 3,364 3,176 + 5.9 
TORE siccssiiassssies 5,223 5487 — 48 
NE davistrieacasnis 2,929 3,068 — 4.5 
BEY dixisecicisens 1,069 1,230 —13.1 

erence 35,902 37,140 — 3.3 


January-June Inclusive 
Classification 1954 1953 % change 


Industrial .......... 139,455 139,943 — 0.4 
Product News* 19,344 19,020 + 1.7 
SEED siaiciscen nesses 35,375 36,969 — 4.3 
RNED  isirinasiqnees 18,058 18,120 — 0.3 
SRIOEE cissssivieress 6,820 7,275 — 63 

TOUR ssisssensee 219,052 221,327 — 1.0 


*1/9 page units. 


Bee Mitchell to Transogram 
Mrs. Bee Mitchell, public rela- 
tions director of the Value Line 
Investment Survey, has resigned to 
become public relations director of 
Transogram Co., New York toy 
manufacturer. effective July 6. 


Buskett Joins Clubtime 

Larry Buskett has resigned as 
general sales manager of KLAC, 
Los Angeles, to become exec. v.p. 
of Clubtime Production Inc., a new 
company in which he is a princi- 
pal stockholder. 


Burnell & Co. Names Gotham 

Burnell & Co., Yonkers, N. Y., 
designer and manufacturer of elec- 
tronic equipment, has named 
Gotham Advertising Co., New 
York, to handle public relations 
and advertising. 


Mutual Group to Herrick 
Investors Planning Corp. of 
America, mutual fund distributor, 
has appointed C. J. Herrick Associ- 
ates, New York, to handle its ad- 
vertising. Radio and newspapers 


will be used. 
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Decide on the Network vith Lowest Time Costs 


@ NO “MUST-BUY” PROGRAMS 
Du Mont availabilities let you “buy” or build and 


become the sole sponsor of a program that meets your YOU'RE WISE TO DECIDE ON THE 


selling needs. 


@ TIME PERIOD PROTECTION 
The Du Mont Television Network has always protected 


its sponsors. When you decide on Du Mont you have TELEVISION NETWORK 


a time franchise. 


"at? 


4 


to 46.1% more ! In addition, the Du Mont Network has the most favorable _ 
discount structure. Regionally or national 


@ LOWER PRODUCTION COSTS 


Your savings at Du Mont on production facilities 
result in more money available for time buys. 


oU MON 


515 Madison Avenue, New York 22, N. Y. MUrray Hill 8-2600 
435 N. Michigan Avenue, Chicago 11, Ill. MO 4-6262 
A Division of The Allen B. Oy Mont Laboratories, Inc, 
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Roy Rogers Producing Series 
Roy Rogers Productions, Holly- 
wood, has started production of a 
new filmed tv series, “Cochise, 
‘hief of the Apaches.” A merchan- 
rogram on Indian items 
o the series is being set up 
by Roy Rogers Enterprises. 


pai 


FAST AND 


1G ADVERTISING 

ales Presentations 

Silk Screen 
Slides 


~marets 
Dispiays 


Denny Heads Kaufman PR 
Robert R. Denny has been ap- 
pointed to head the expanded pub- 
lic relations department of Henry 
J. Kaufman & Associates, Wash- 
ington. Mr. Denny formerly was a 
/'member of the editorial and pro- 
| motional staffs of the Washington 
-Times-Herald. 
_Doner Co. Names Breimeister 
| W. B. Doner & Co. has appointed 
|Gilbert B. Breimeister as general 
|manager of its Milwaukee office. 
|Mr. Breimeister formerly was an 
laccount executive with Arthur 
| Meyerhoff & Co., Milwaukee. 


The Information Authority 


AIR CONDITIONING BUSINESS 


© The Advertising Leader 


Department Store Sales... 


Weekly Sales Are 18% Ahead of 1953 


WASHINGTON, July 8—Depart-) 


ment store sales in the U. S. con- 
tinued on the upswing during the 
week ended July 3, when an 18% 
gain was reported over the corres- 
ponding week of 1953. 

According to the Federal Reserve 
Board, the sales increase was due 
at least in part to the fact that 
there were six shopping days com- 
pared with five in the correspond- 
ing week of 1953 when stores 
closed for the July 4 holiday. 

The only district reporting a 
sales drop was Philadelphia, where 
a 1% decline was recorded. Sales 
increases in other districts ranged 
from 12% in New York to 33% in 
Kansas City. The July 3 week was 


jthe third straight week that sales 


were ahead of the corresponding 


weeks of 1953. An increase of 3% | 


was reported for the June 26 week, 
while there was a 4% rise in sales 
during the June 19 week. 

Sales from Jan. 1 through July 3 
were 2% behind the corresponding 
period of 1953. 


% Change from ’53 


Week Ended 
Federal Reserve June June 
District, Area, and City 19 26 
UNITED STATES ................. +4 + 3 
Boston District +4 + 6 
Metropolitan Areas 
Boston +6 + 8 
Downtown Boston ...... + 3 +4 
Suburban Boston +13 +19 
Cambridge .................. +8 +10 
Lowell-Lawrence — 5 +2 
Cities 
| ne +4 +8 
a. 0 +1 
New Yerk District ............ + 3 +5 
Metropolitan Areas 
een —1 — 6 
New York-N. E. 
PROUT DOOD snsensscizcictccniiients r+ 3 +7 


facts 


fabulous P 


hard goods or dry 


Phoenix and the 
Arizona. 


THE PHOENIX REPUBLIC AND GAZETTE 


ARIZONA 


-PHOE 


baie chest 4 


ucts will move with speed and profit 
in this busy buying center of — 


America’s Fastest 
Growing State... 


Arizona is a major market on the 
march! It’s a big market, a rich 
market, an active market. 


The new Arizona Market Report, just 
off the press, is packed from cover to 
cover with interesting, exciting — even 
staggering —facts about Metropolitan 


Anyone seeking to gain distribution 
and sales in Arizona will find this 
report of vital interest. For a free copy, 
please write on your letterhead to — 


4 £ z Be! ‘ a ig x 
+ AMEE ee si ae 


* ie Kk * thee O25) 4 OR OPI, FF Ae i My, 2s LY, 
BETTE RES AC Na ee A AS Ree 


about 


Whether you market meat or motor 
cars, soap or shoes, cereals or clothing, 


goods, your prod- 


booming State of 


x 


ad Tih oy es ‘ey 2 
eg ne 
5 ee 


Rides eS 


HOE 


One of America’s 
Busiest 


MAJOR MARKETS 


Or Call Our National Representatives: Kelly-Smith Company 


on Jd gti ie eee . : 
CHETAN eee 
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Department Store 


Sales Barometer 


Change from 1953 
+ 18% 


—2% 
Week Jaa. 1 
Ended to 
July 3, 1954 July 3, 1954 
BIE sith csksencdsssenciccscnssere 5 5 
2 a : 3 i 6 
I iicetitiacecsenstiesiotascven +11 + 6 
IIE sentrhsatineaisdasioustcanice r— 2 + 2 
Philadelphia District ........ 4 —5 
City 
PRR ORIIR, onscccescsccscseccessses +1 — 3 
Cleveland District .............. +4 —4 
Metropolitan Areas 
Akron + 5 —15 
IIE: » uoccshoipsicinctimnentone + 5 + 3 
Eee +1 — 5 
IND eetieciianecendaainaess +6 +2 
Toledo +10 — 5 
Erie a —10 
City 
I dicts cccssndiasan ee oe 
Richmond District ................ r+ 9 —1 
Metropolitan Areas 
PII aiksesesinssieiicecicinees r+ 8 +1 
Downtown Washington r-+10 +1 
NID Siipbasnisacsnnsetenssines r+1l1 — 3 
WINN shsnircansaiesecostesctecss +9 — 8 
Atlanta District .................... + 6 +13 
Metropolitan Areas 
MID, inscessreresssinsecnns + 3 + 5 
TacKsSONville ......eccccscsseseses +9 +1 
RIE asciiieiacicirmneiiinennaatale +1 + 3 
PIED, | sihetscesnsneiceesssicosiassheis r+15 +10 
0 +17 +28 
BOUT CDOTS crcccccrscccserssccs —6 +34 
a eee r+13 +9 
City 
TIE... seasinteiaesaserscnrivinesiite —4 — 5 
Chicago District. ................. r+ 6 +1 
Metropolitan Areas 
SINE. -siintrnsclctnnsinsssrescsectsens + 6 + 2 
Indianapolis ..............00000-. +12 + 4 
Detroit 0 — 3 
REPO scesceccescscsccsescnsce +11 +1 
St. Louis District ................ +4 + 8 
Metropolitan Areas 
BE TIE, darnsisnessceiscsicennss — 32 +14 
EE estsitctinrercearivernicies +13 —1 
eee + 3 +10 
NI. eteacleesenstercorerciesecssse +1 + 7 
Minneapolis District ............ + 3 +4 
Metropolitan Areas 
Minneapolis-St. Paul .... ee ee 
Minneapolis City . +3 +7 
St. Paul City ........ ee oe 
Cities 
Duluth-Superior ............... — 5 — 3 
Kansas City District ............ +1 +19 
Metropolitan Areas 
BEIIOE  cccczstecseriensscoseseccenesees r—1 +4 
IEE» “dachisttinsicemsionsiniees —10 +26 
WRN eretinsascsinersecnctvessszienie r—14 424 
i I: scxcrsicivessascnvssosstien —4 + 8 
PTO GND oncersscsecescscesse +. 6 +24 
Oklahoma City. ........c0000 +14 +24 
Tulsa — 3 4-36 
City 
pS nee + 3 +22 
Dallas District .............ccccc00 —i r—il 
Metropolitan Areas 
Dallas —2 —1 
Be ND santectctacrenscicnnsicnsetnies —7 — § 
FTE, TORO crcrsicccsesevscczcesess — 9 — 3 
| __ erO —7 —4 
San Antonio  .........cccce — 8 — 3 
San Francisce District ........ r— 4 +1 
Metropolitan Areas 
BR FIED circevcereescsenene -- 4 + 3 
Downtown Los Angeles + 1 —4 
Westside Los Angeles .... 0 + 5 
 _ £2asennennoe —9 —2 
San Francisco-Oakland. — 3 +1 
San Francisco City ...... 2 + 5 
GAMBA CHEY crcrccccccccscceccce —7 — 6 
KR DODD. crvtcccescsecescccesencsecsseee 0 —1 
Portland ......... +1 0 
Balt Lake CHY .ncccccccesesccree —14 + 2 
Seattle +7 9 
DOTERIG  ceceeccsnesscsessccssscerecves -— 3 aa 
SS a ee oe — 3 +7 
r—Revised. 


**—Data not available. 


Boston Club Elects Provandie 

Paul H. Provandie, partner of 
Hoag & Provandie, has been 
elected 42nd president of the Ad- 
vertising Club of Boston. Other 
new officers are Harold A. Beau- 
doin, New England district ap- 
paratus advertising and sales pro- 
motion manager, General Electric 
Co., Ist v.p.; Charles W. E. Morris, 
New England advertising manager, 
Christian Science Monitor, 2nd 
v.p.; Richard Berenson, secretary, 
and Carlton M. Strong, treasurer 
(reelected). 
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In Chicago, it 
to collect 


No single daily newspaper reaches even half your Chicago-area 
prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 


CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 
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284 Pages of Automotive Advertising 


These Leading Manufacturers of Automotive Products Have Placed 284 Pages of Advertising in THE PROGRESSIVE FARMER 


AUGUST 1953-JULY 1954 


PASSENGER CARS 


Buick 
Chevrolet 
Chrysler 


TRUCKS 


Chevrolet 
Dodge 
Ford 


TRACTORS 


Allis-Chalmers 
J. I. Case 
Caterpillar 
John Deere 


TIRES 


Armstrong 
Atlas 
Firestone 


MOTORCYCLES 


Dodge 
Ford 
Oldsmobile 


G.M.C. 
International 


Farmall 
Ferguson 
Ford 


Gillette 
B. F. Goodrich 


Harley-Davidson 


Plymouth 
Pontiac 
Studebaker 


Studebaker 
Willys Jeeps 


Massey-Harris 
Minneapolis-Moline 
Oliver 


Goodyear 
U. S. Royal 


PARTS & ACCESSORIES 


AC Fuel Pumps 

AC Oil Filters 

AC Spark Plugs 

Alemite Lubricating Equipment 
Auto-Lite Service Parts 

Bowes “Seal Fast” Products 
Champion Spark Plugs 

Eaton Axles 

Fram Filters 

Ford Parts & Service 

Hasting “Steel Vent” Piston Rings 


PETROLEUM PRODUCTS 


Alemite Lubricants 

American Petroleum Institute 
Cities Service Lubricants & Fuels 
Conoco Lubricants & Fuels 
Emerol Marvel Oil 

Esso Standard Oil Products 
Ethyl Gasoline 

Gulf Lubricants & Fuels 


Hester Batteries 

Perfect Circle Piston Rings 
Prest-O-Lite Batteries 
“Prestone” Anti-Freeze 
Purolator Oil Filters 
Timken Bearings 


U. S. Industrial Chemicals, Anti-Freeze 


Western Auto Supplies 
Willard Storage Batteries 
Wix Oil Filters 


Pan-Am Lubricants “ 

Penn. Grade Crude Oil 
Phillips Chemical Co. 

Pure Oil Products 

Quaker State Oil 

Sinclair Lubricants & Fuel 
Standard Oil of Ky. Products 
Texaco Lubricants & Fuel 
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The SOUTH is a vast and inviting market for automotive manufacturers. In 
1953, the 16 Southern states spent $9,513,383,000 for automotive products.* 


In planning advertising to produce your share of sales in the big, dynamic, 
up-and-coming Southern automotive market, it will pay you to consider these 
pertinent facts: 


The South is a rural market...51.4% rural in population. In 1,174 of the 
South’s 1,387 counties, the big majority of families live on farms or in rural 


The Rural South 
Steps on the Gas! 
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| 
communities of less than 2,500 population. Urban magazines are extremely 
limited in their coverage of the rural South...TV coverage is spotty and in- 
| ° . © + 
adequate ...City newspaper circulation is concentrated in urban counties... 
tween 1 1953,the South |! 
eee ee | National f ines have low readership on Southern f 
wie veupoudiile foe ational farm magazines have low re p on Southern farms. 
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Where, then, can you place your advertising to sell the rural South? Your 
one right answer is The Progressive Farmer, the magazine that dominates the 
rural South as no other magazine dominates a market of similar size. 


54% of the U.S. gain in 
farm-owned AUTOS 


48% of the U.S. gain in 
farm-owned TRUCKS 


37% of the U.S. gain in 


farm-owned TRACTORS ch : 
More Southern rural families read more advertising in 


os <ex jun sshdihicideada ia UbisiitiaatabalaiaAl ie ame, aagisicad ' The Progressive Farmer than in any other publication. 


*Sales Management estimate. 


THE SOUTH IS RURAL-THE SOUTH SUBSCRIBES TO 


The Progressive 


PAUL HUEY, Vice-President and Advertising Manager H. EARL BUTCHER, V. P. and Eastern Advertising Manager OSCAR M. DUCGER, V. P. and Western Advertising Manager Other Advertising Offices: Pacific Coast: Edw. S. Townsend Co. 
Birmingham 2, Ala. * Telephone: 54-2571 250 Park Ave., New York 17 + Plaza 1-0160 Daily News Bidg., Chicago 6 * Central 6-3400 RALEIGH « MEMPHIS + DALLAS San Francisco + Los Angeles 


Leading automotive manufacturers rely on The Progressive Farmer as their 
best Southern salesman. The large volume of advertising they are placing in the 
South’s leading magazine is another important reason why The Progressive Farmer 
is the Nation’s No. 1 Farm Magazine in lines and pages of advertising ...and in 
advertising revenue gains for 1954! 
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This Week in Washington... 


FTC Wheels Grind 


By Stanley E, Cohen 
Washington Editor 
Wasuincton, July 8—What’s the 
vemedy for an advertiser who finds 
‘ompetitors using copy themes 


can’t use because of a) 


“eaeral Trade Commission order? 
That's the problem that faced 
jonite Products Corp., New York: 
1944 FTC order requires it to 
se qualifying language in its ads 
Zonite Liquid and Zonitors, al- 
ough its competitors were not 
use the cautious phrases. 
Zonite waited for 10 years. Fi- 
nally, this March, it wrote FTC 
that, since the commission appar- 
ently has decided against following 
through on the advertising restric- 
tions it was developing for the in- 
dustry, the only fair solution was 
to lift the 1944 order and eliminate 
the competitive handicap for Zo- 
nite which this order caused. 

The commission’s decision, writ- 
ten by Commissioner Albert A. 
Carretta, offered little consolation 
to Zonite or to anyone else simi- 
larly situated. It says: “It is the 
intention and purpose of the com- 
mission ... ultimately to reach all 
who violate the law. The circum- 
stance that the commission has not 
instituted additional proceedings 
directed to practices engaged in by 
others in connection with the ad- 
vertising and sale of products for 
feminine hygiene purposes should 
not be construed as indication that 
the commission regards the dis- 
semination of advertisements .. . 
not appropriate subjects for cor- 
rective action in the public inter- 
est.” 

Relief of the kind sought by 
Zonite, Commissioner Carretta 
said, ‘would essentially serve to 
subordinate the interests of the 
consuming public to other con- 
siderations.” 

* ° « 
The fishing industry would like 


asked tt 


Slowly for Zonite 


Uncle Sam to come to its rescue 
with tariffs and other devices to 
keep out foreign competition, but 
it isn’t getting much encourage- 
ment from the administration. 

On the basis of a hardship appeal 
from the industry, the Tariff Com- 
_mission issued a decision putting 
increased duties and strict import 
| quotas on ground fish fillets which 
/have been arriving here in increas- 
\ing quantities. Now, however, 
‘President Eisenhower has issued a 
firm veto, and the President has 
written a letter giving the industry 
some fatherly advice: 

“The great unsolved problem of 
this industry has been how to ex- 
pand its markets,” he observed. 
“Per-capita consumption of fishin 
the U. S., particularly in the Mid- 
west, has remained relatively 
low. To increase consumption the 
industry has sought ways to put 
fresh or frozen fish more fre- 
quently into everybody’s diet. It 
has sought better packaging, better 
marketing, better advertising, and 
ways to make fish easier for house- 
wives to prepare.” 

Recent developments raise the 
hope that Americans may consume 
almost 50% more fish in the next 
few years, he said, but the efforts 
to promote fish products “cannot, 
of course, succeed without at the 
same time keeping prices of fish in 
line with other products compet- 
ing for the consumer’s taste.” 


+ * © 

Another branch of the fish in- 
dustry, also facing foreign compe- 
tition, thinks its problems will be 
solved if the Food & Drug Admin- 
istration can be enlisted on its 
side of the competitive battle. This 
branch consists of “trout farmers” 
—a new business built on the dis- 
covery that cultivated trout can be 
sold to deluxe restaurants for about 
$1 a pound. This happy situation 


is endangered, however, by the fact 
that equally fancy trout are arriv- 
ing from Sweden and Norway at 
considerably lower prices. 

To solve the problem, trout farm- 
ers organized to ask Congress for) 
a law to require restaurants that | 
serve imported fish to put words, 
to this effect on their menus. The, 
Food & Drug Administration would | 
be required to see that each of the 
nation’s 525,000 restaurants takes. 
its responsibility seriously. | 

This bill slipped through the 
Senate without debate and was re- 
cently approved by the House in-. 
terstate commerce committee over 
the protests of the Food & Drug 
Administration. Working with the 
smallest budget in recent years, the 
government body has only 200 in- 
spectors to cover some 96,000 food, 
drug and cosmetic plants. FDA 
warns the menus can’t be policed— 
unless Congress is prepared to dig 
down deep into the public’s pocket 
and hire some extra people. 

* e & 

The Senate gave quick approval 
this week to the appointment of 
Rep. Robert T. Secrest (D., O.), 
who was designated by President 
Eisenhower to take a seven-year 
term on the Federal Trade Com- 
mission. He will succeed Com- 
missioner Albert A. Carretta, a 
Democrat whose term expires in 
September. 

The nomination was warmly ap- 
plauded last week by Sen. John 
Bricker (R., O.), chairman of the 
Senate interstate commerce com- 
mittee. In his brief appearance be- 
fore the committee, Mr. Secrest 
related that he has been a mem- 
ber of Congress continually since 
1933, except for military duty be- 
tween 1942 and 1948, and that he 
has had no other business activi- 
ties and interests other than his 


EES RAIN 


} iy : 


Kilgore Ullman Bond Considine 


INDUSTRIAL LEADERS—The new officers of the Eastern Indusirial Ad- 
vertisers, Philadelphia, are (front, left to right) Roland G. E. Ull- 
man Jr., president of R.G. E. Ullman Organization, president; Doug- 
las M. Considine, manager of the market extension division of 
Minneapolis-Honeywell Regulator Co., v.p. Back row, left to right, 
are A. Richard Kilgore, advertising and sales promotion manager, 
Baldwin-Lima-Hamilton Corp., secretary, and Norton Bond, account 
executive, Arndt, Preston, Chapin, Lamb & Keene, treasurer. 


Democrat, since there are already 


three Republicans on the commis-| pounds, fifteen ounces, was born 
sion, 


work as a congressman. 


Rep. Secrest was a school teacher | Stanley 


of the fact that the appointment|A middle-of-the roader, he is 
was influenced to a great degree by | recorded as having voted for the 
a belief among Ohio Republicans | Robinson-Patman anti-price dis- 
that the district can be recaptured |crimination act and for the Mc- 


for the Republicans by removing |Guire Act, authorizing states to en- 
Rep. Secrest. 


act fair trade laws. 
The FTC post had to go to a * o 2 


A man-child, weighing five 


at a most inconvenient hour this 
morning (July 8) to Mr. and Mrs. 
E. Cohen at Columbia 


Before his election to Congress, 


Sen. Bricker noted that Rep. Se- | and superintendent. His district in- | Hospital. Mother and child doing 


crest has been popular with the)| volves seven rural counties with a 
people in his district and has been| population of 226,000. In Congress 
repeatedly elected on the Demo-|he has been a member of the vet- 


cratic ticket in a traditionally Re-| 
publican area. There was no secret 


nicely. While there was no im- 
médiate confirmation of this fact, 
a usually reliable source implied 


erans affairs committee and earned | that the child will be named Dan- 
a law degree by studying at night.|iel Adam Cohen. 


(ADVERTISEMENT) 
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Rates for this feature: 12 lines (47 letters and spaces per line), including head | 
ing, $25.00. Minimum charge, $25.00. Each additional line, $2.00. No agency WRVA, iichmond 3-603, or CBS 


commission allowed on this feature. Write, wire or phone order to Wm. Hanus, 
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REM ONG Ete a: 


* As of 5 p.m. EST Thursday, July 8. All availabilities subject to prior sale. *« 


livers a large audience at low cost per 1,000. Five 
participations a week are currently 


WRVA, Richmond 3-6633, or CBS Radio Spot Sales. 


(ADVERTISEMENT) 


available. 


$31.00. Contact 


TELEVISION 


Advertising Age, 200 E. Illinois, Chicago (11), Ill. (Phone: DElaware 7-1336). 
Orders with copy accepted as late as 5 p.m. Thursday for Monday publication. 
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CHARLOTTE, N. C. - WBT 


Housewives’ Protective League (the program that 
sponsor nroduct!, Lewis Martin, Director; 
3:30-4:00 PM, Monday-Friday; 10:00-10:30 AM, Sat- 
urday; 10:30-11:00 PM, Monday-Saturday. Known 
for 20 year ‘radio's most sales-effective par- 
ticipating program,” alternating commercials en- 
able advertisers to reach a family audience on the 
Starlite Salute portion, and a large women’s audi- | 
ence via the afternoon HPL. It also offers extraor- 


dinary merchandising support to sponsors. Full 
participation (13 weeks firm) - $199.50; 42 partici- 
pation - $129.68. Contact WBT, Charlotte 3-8833, or 
CBS Radio Spot Sales. 


CLEVELAND - WTAM 


MASTERS OF MELODY—Monday through Frid 
9:00-9:30 AM and 7:00-7:30 PM. Quality m: 
without interruption by studio concert gr: 
Eleven-piece orchestra includes members i 
Cleveland Symphony programming selections >. 
show tunes, semi-classics and quality popular h’. 


Mail reaction indicates audience enthusiasm jo, 


this new musical series on the air since May < 
Carefully programmed and meticulously rehears<¢ 


“Masters of Melody” morning segment at $625 1: 
commissionable weekly, evenings at $800 for five 


or $600 net commissionable for three programs. 
Complete details from WTAM Saies Department 


or NBC Spot Sales. 


MINNEAPOLIS - WCCO 


BREAKFAST WITH BOB (8:45-9:00 AM, Monday- 
Friday). With the support of talented musicians, 
Bob deHaven's friendly humor sets the pace for 
this friendly, musical get-together that attracts 
more listeners than any competing program in the 
twin cities. Five one-minute participations are cur- 
rently available. Gross rate per announcement: 


$100.00. Contact WCCO, Main 1202, or CBS Radio 
Spot Sales. 


NEW YORK - WOR 


Meet Mr. Midnight presents disc jockey Lee Don- 
ahue with four and a half hours of musie from 


| 1:00-5:30 AM, seven days a week. Easy listening 


is the objective of this after-hours music feature, 
with current popular tunes and all-time favorites, 
avoiding the overworked “top twenty’? format. 
All seven days, Lee Donahue presents five minutes 
| of the latest news every hour on the hour, and 
two-minute headline news and weather reports 
on the half-hour at 1:30, 2:30, 3:30, 4:30 and 5:28 
AM. The after-midnight audience is often com- 
parable in size to daytime and almost 100% adult. 
check WOR for prices on this low-cost availabil- 
‘y capable of doing a top-notch selling job. 


RICHMOND, VA. - WRVA 


sic for the Day” (5:15-5:45 PM, Monday-Fri- 
is a top-rated afternoon disc jockey program 
Richmond’s Number One radio station. It de- 


SALT LAKE CITY - KSL 


Each weekday afternoon - 2:45-3:00 PM, Monday 
thru Friday - Lynn Arnold opens her voluminous 


homemakers’ scrapbook and treats the vast KSL | 


women’s audience to clippings on home decorating | 


, | One of television’s most magnetic and sales-suc- 
ideas, beauty suggestions, food tips, and other | 


pertinent homemaking bits that appeal to moun- 
tain West women. Five participations a week cur- 
rently available. Gross rate per announcement: 


$30.00. Contact KSL, Salt Lake 5-4641, or CBS | 


Radio Spot Sales. 


SAN FRANCISCO - KCBS 


THE BILL WEAVER SHOW (3:15-4:00 PM, Mon- 
day-Friday), featuring one of the Bay Area’s most 
popular personalities, is San Francisco’s only after- 
noon studio audience show. Relaxation is the key 
to Weaver's popularity, and it has helped him 
keep his afternoon show among the top ten local 
participating programs in San Francisco radio 
(Pulse). Five participations per week currently 
available. Gross rate per announcement: $55.00. 
Contact KCBS, Yukon 2-7000, or CBS Radio Spot 
Sales. 


SILOAM SPRINGS, ARK. - KUOA 


Participating Spots in “The Red Skelton Show” 
Monday, Wednesday and Friday - 10:30 AM. 


WASHINGTON - WTOP 


AT HOME WITH ELINOR LEE (9:15-9:30 AM, 
Monday-Friday), dean of women broadcasters in 
the capital, with an award-studded record of more 
than 25 years as a dietician, homemaker and con- 
sumer service expert. Her daily column of the air 
is (by a wide margin) Washington’s highest-rated 
women’s program, month after month, year after 
year! Five participations per week currently avail- 
able. Gross rate per announcement: $45.00. Contact 
WTOP, Emerson 2-9300, or CBS Radio Spot Sales. 


"AVAILABILITIES — 


NEW YORK - WOR-TV 


cessful personalities begins a three-hour show on 
Channel 9—2:30 to 5:30 PM, Monday through Fri- 
day—on July 5. We're talking about the one and 
only Ted Steele, of course. Ted's ability to sell 
is an easily documented fact. Write for full details 
today. Price: $120 per one-minute spot—with usual 


| frequency discounts. 


NEW YORK - WOR-TV 


SPORTS & WEATHER—Jack O'Reilly brings a 
wealth of sportscasting experience to his 5-minute 


| show at 6:50 PM every Monday through Friday. 


He covers all phases as he presents the latest 
sports news at an excellent time for attracting 
sports enthusiasts. Cost per program - $300 (13 
week basis) - with usual frequency discounts. 
Lovely Norma West is Miss Nemo, WOR-TV's 
Weather Girl who gives a 5-minute weather report 
every weekday evening at 6:55. Miss Nemo has a 
selling personality and is scheduled at a perfect 
time for wide viewership. Cost per show - $310.87 
(13 week basis) - with usual frequency discounts. 


NEW YORK - WOR-TV 


| Veteran newscaster Lyle Van delivers his colorful 


| commentary on the day’s events each Monday 


through Friday, 6:45-6:50 PM over Channel 9. Spe- 
cializing in news highlighted with human interest, 
Lyle Van’s popularity with listeners and adver- 
tisers has been proven through years of broad- 
casting over New York radio. Now on TV, the 
Lyle Van News show offers advertisers an excel- 
lent opportunity to reach a large, loyal follow- 
ing, plus the added benefit of a tremendous carry- 
over audience from Channel 9’s popular Merry 
Mailman show. Cost per show - $306.37 (13 week 
basis) - with usual frequency discounts. 
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More upper br.cket incomes 


in Milwaukee 


and more retail sales per family 


Consumer Units pl L Average of All 
by Income Groups Bas. ana 25 Largest United 
es cin tle on aunty U. S. Counties States 


Less Than *2,500 17.8% 22.4% 30.3% 


$2.500 to $3,999 20.2% | 23.6% | 26.0% 


$4.000 to %6,999 43.4% 36.3% 30.7% 


‘7,000 and Over 18.6% 17.7% 13.0% 


4.000 and Over 62.0% | 54.0% | 43.7% 


Retail sales per family in Milwaukee county in 1953 averaged $4,411—effec- 
tive buying income, $6,430. Both were 20% higher than the U.S. average and 
10% above the average for the 25 largest counties (Sales Management Survey 
of Buying Power, 1954). 


The Milwaukee Journal 


READ IN 92% OF ALL HOMES I THE METROPOLITAN AREA 
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On the International Scene... 


Britons View U.S. TV, Watch Henry 


in the House must have gone away | of nothing to watch but ping-pong 
armed with more ammunition. three nights running. Or billiards 
“Of course, there should be no/ for an hour on Saturday night. 
comparison between this and what! “As we said, Britain can run its 
is likely to be seen in Britain. ty upside down for all we care. But 
American tv is sponsored, and let the folks quit disparaging the 
that means plugs anywhere in a multi-channel, high quality, wide 


VIII Guzzle Beer, Depart Unchanged 


Lonpon, July 6—Several hun- 
dred Britons got a chance a week 
ago to see the devil incarnate— 
American television—but the ex- 
perience didn’t seem to change 
many opinions. 

American Daily, published in 
Europe by Army Times Publish- 
ing Co., became tired of listening 
to all the British denunciations of 


American tv and decided to pro-| 


vide a sample of the real stuff. 

For three days in a row the pa- 
per held a one-hour showing of 
“typical American tv.” Newspa- 
per columnists, advertising men 
and members of Parliament were 
invited to a private theater in Lon- 
don to see for themselves what this 
monster looked like. 


s They saw excerpts from the fol- 
lowing programs: 

1. “Public Defender,” with 

hilip Morris commercials featur- 

g the new snap-cpen pack. 

2. The Robert Montgomery show, 
presenting actor Walter Hampden 
in a play and accompanied by com- 
mercials for Johnson’s Jubilee wax. 

3. An old Ken Murray show with 
several commercials for Budweiser 
beer. 

If anything did impress the audi- 
ence, it was the commercials. Many 
found them to be “technically bril- 
liant” and not such a menace as is 
commonly supposed here. Review- 
ing “Public Defender,” Daily Ex- 
press columnist William Hickey 
said: “They made even the plugs 
interesting.” 


a On the whole, though, the re- 
action was cool. The end commer- 
cial in the Ken Murray show came 
in for a particularly bad beating. 
Francis L. Sullivan, the English 
actor, had appeared in the program 
as Henry VIII and after his per- 
formance he_ rushed backstage 
where the camera showed him 
guzzling glasses of Budweiser— 
still in his Henry VIII costume. 


in condemning this endorsement as 
“revolting.” 

The programs themselves did not 
make too big a hit. Peter Black, 
writing in the Daily Mail, said they 
were “clearly designed to appeal to 
a wide, unsophisticated, tolerant 
audience of unexacting standards.” 

‘And William Hickey concluded 
that the programs were neither 
“bad” nor “good”’—‘“just Amer- 
ican.” 
‘= The trade paper, Advertiser’s 
|'Weekly, appears to have been 
‘piqued by the showing. After 
praising the commercials, it com- 
mented: 

“But the entertainment was not 
of a type approved or appreciated 
in Britain, and advertising’s critics 


program. In Britain there will be! 
none of that.” | 

The American Daily tv presenta- | 
tion was prompted by the vocifer- 


during the debate on whether Brit- 
ain shouldshave commercial tele- 
vision. In an editorial some time 
ago, the paper declared: 


= “One thing all these people keep 
overlooking about American tv is 
that our system gives New Yorkers 
a choice of seven programs on the 
air at once. Chicago and Washing- 
ton have four channels. 

“The important thing is not the 
number of programs available, but 
the fact that there’s everything 
from a film on the making of tap- 


ous criticisms of American televi-| 
sion which have been made here) 


range and long hours of American 
programming. Or at least until 
every other night is amateur night 
'on BBC.” 


BRITISH HOUSE OKAYS 
COMMERCIAL TV BILL 


LONDON, July 6—The British 
government’s commercial televi- 
sion bill has passed its third 
and final reading in the House of 
Commons. 

The bill now goes to the House 
of Lords in its last lap through 
Parliament. It seems certain that 
| the bill will be law in a matter of 
'weeks and the first commercial 
| Stations should begin operating 


| within a year. 


The bill’s last hours in the House 


estries to a prize fight. Take your of Commons were not without 
choice. None of this BBC business event. David Gammans, assistant 
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postmaster-general, provoked a 
new storm when he admitted that 
the advertiser will be “entitled to 
know the type of program which 
his advertisement will precede 
and follow, because that must in- 
evitably decide the size and type 
of the viewing audience.” 


= Mr. Gammans explained, for 
example, that a maker of women’s 
shoes would not want to advertise 
before a boxing match or football 
game. 

Laborites pounced cn this state- 
ment. Ness Edwards, postmaster- 
general in the old Labor govern- 
ment, charged that Mr. Gammans 
“had given the whole game away,” 
and the government was imitating 
the American system of sponsor- 
ship. 

“We have had to gc io this late 
stage in all these debates for the 
government to disclose that they 
have completely sold out to the 
advertising racket,” said Mr. Ed- 
wards bitterly. 

A Tory M. P., A. E. Cooper, also 
described himself as “astonished” 


ARE YOU SIZING UP 
YOUR PART IN 
TOMORROW’S MARKET? 


ABP’s new film on things-to-come 
is available for showing 
to your ad group or staff 


Now when many companies are probing seriously 
for clues to the economic changes ahead, ABP 
announces another timely, pertinent service for 


business: the new sound-slide film, TOMORROW IS 


A BIG MARKET. 


years—from 1935 


During the showing there were) 
peals of laughter from the audi- | 
ence, and the press was unanimous | 


RCA VICTOR 


premium or promotion 
records give you 


real personal impact 


Selling automobiles or a breakfast 
cereal? Give your sales message 
—— contact — let RCA Victor 
elp you reach the ears that bring 
results in an entirely new way with 
an RCA Victor promotion record. 
Example: Sales training, talking 
displays, direct mail that 
speaks for itself. 
Premium records? Leading firms are 


| 


| On ae One ee 


PAST PRESENT «= FUTURE 


HOW MANY CONSUMERS? It’s a fact: people make mar- 2 
kets. And by 1960, the conservative Census Department esti- 
mates, we'll have a population of 175 million people to feed, 
clothe and house.’ By 1975, we'll have 60 million more con- 
sumers than today. In numbers alone, tomorrow is a big market. 


DEPARTMENT STORE 
SALES INDEX 


1935 1940 1945 1950 1953 
PAST 


1960 1965 1975 


19935 1940 1945 1950 1953 


realizing increased sales with | PRESENT FUTORE i rast 
RCA Victor premium recordings. 1 Ey 
Write, eee Rage. AA-7 or phone today for - § WHAT ABOUT SALES? One of many useful yardsticks 8 6 


630 Fifth Ave.,Wew York 20, N. Y.—JU dson 2.5011 
445 Ni. Lake Shore Dr., Chicage 11, iil.— Wiltehall 43715 


1016 W. Sycamore Ave., Hollywood 38, C2l.— HOllywoed 4-517) 


@ 


the film explores, to find out what tomorrow will bring in 
terms of sales, is the projection of department store volume. 
It has almost quadrupled since ‘35...may jump as far 


| again by 


X 
es 
rea ‘whit 


Bae aa Mins 


"15. 


This film is a searching appraisal and forecast of 
the American market over a span of forty exciting 


to the present, and from the 


present to 1975. It was initiated by the associa- 
tion’s Division of Businesspaper Information — 
source of such firsts as the “Annual Study of 
Leading Businesspaper Advertisers.” 

TOMORROW IS A BIG MARKET deals with the 
vast potential of our national economy, and the 


LOUIS PARADISO, noted economist of the Office of Busi- 
ness Economics of the Commerce Department, looks to the 
future this way... ‘A basic characteristic of our American 
economy is its persistent and substantial growth throughout 
the decades ... the growing population and... technological 

\_ progress... call for vigorous market development.” 


1960 1965 1975 


PRESENT FUTURE 


WHERE’S ADVERTISING GOING? Advertising (in all 
media) made a phenomenal 355% climb between '35 and ’53. 
Projecting ahead, the figure for 1960 looks like $8.5 billion ... 
a possible $10 billion by '75. As for advertising aimed at 


business, $94 million looked good in ’35; today the volume is 


estimated at $760 millions; it could reach a cool billion 58 


od X million by ’75. 
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ing to do with putt: on programs,,;ing for the plastics and general 
but he said that must know products division of General Tire 
the type of show } ©ceding or fol- & Rubber Co., Akron, has joined 
lowing their comp <in\s, because | the sales promotion department of 


“that was the onl in which Meldrum & Fewsmith, Cleveland. 
advertising could tk, and there 


was nothing wron. or evil about Chun King Appoints Ramsey 
Bigg 


Harvey C. Ramsey has been ap- 
pointed general sales manager of 
Chun King Sales Inc., Duluth. He 


A Labor amend it 


. providing 
that ad rates shou 


iot be tied in 


any way to the ‘ent of P©O-| joined the company four years ago 
grams, was reject 292 to 263.| , _— : 

, ee b ’'as midwest division director and 
and with this fin: skirmish the] ya. most recently sales manager 
commercial tv bil) soved victori- A 


ously out of the of the frozen foods division. 


mons. 


© of Com- 


Tupper Joins Moser & Cotins 


. Richard B. Tupper, formerly 
Ade 
Wilson, Haight Adds One with the marketing department of 


Jacobs Mfg. Co. West Hartford,| Shell Oil Co., New York, has 
Conn., has named Wilson, Haight,| joined the merchandising depart- 


Welch & Grover, Hartiord, to han-|ment of Moser & Cotins, Utica, 
dle advertising starting Jan. 1,|N.Y, 


1955. The account is currently 
serviced by James Thomas Chirurg Agencies Establish Office 
at this statement by Mr. Gammans. | see how this jibed with Mr. Gam- Co., Boston. Rogers & Smith Ine. and Potts- 


He said that he and others had! mans’ statement. _., | Lurnbull Co., Kansas City agen- 
only supported this bill because Horn to Meldrum & Fewsmith) cies which merged in May (AA, 


they thought it contained adequate|=" Mr. Gammans rose again and| James Horn, who formerly han-|May 31), have established joint 
controls on advertisers. He did not!|said advertisers would have noth-| dled promotion and trade advertis-| offices at 903 McGee St. 


ITALIAN MISSIONARY—Philco International Corp. has this mobile unit, 

touring Italy, interspersing music with sales messages in town 

squares. The unit carries a Philco gas range, 27” tv console, air con- 

ditioner consolette, refrigerator, a Youngstown Kitchens unit and a 

Maytag washer, and is being made available for local dealer pro- 
motions. 


challenge it presents for the business press and its 


showings? (It’s 35mm, 72 frames, in full color, 


advertisers ...demanding greater performance than 
ever before, to reach that potential. 


Those who have seen previews of the film have 


the market today, and to chart your future growth 4 vo first step every year! 
in the expanding markets to come. P f D 2 We handle the art 

Would you like to arrange for a showing of UBLICATIONS % re work, photography, 
TOMORROW IS A BIG MARKET, without charge, Founded 1906 OER? 


to your staff or ad group? Or to purchase a com- 
plete set of film and recording (at $20) for multiple 


NATIONAL INCOME — 


1935 =100% 


1935 1940 1945 1950. 1953 
PAST PRESENT 


*3 MOW MUCH INCOME? If you use population growth as 


the basis for forecast, consumers should be earning $343 
billion by 1960... $428 billion by 1975. How big is that? 
Compare it with $57 billion in ’35. 


‘ 


and runs 28 minutes.) Just check the coupon and 
mail it to ABP for details. 


tS 5 


BUSINESS . 


205 East 42nd Street, New York 17, N. Y. « MU 6-4980 


2.700 


4 ARNO JOHNSON, Vice-President of J. Walter Thompson, 
pegging his predictions on the yardsticks of population and 
per capita production, declares “The 171 million population 
in 1958 . . . could provide the purchasing power for a standard 
of living approximately one-third higher than at present.’’ 
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Don't be... Pontiac 
tae ag ; helps hundreds of 
been so enthusiastic that it is now being offered A All members of P 

to publishers, advertisers and their agencies, and THE SSOCIATED = vone busy executives and 
to advertising and business groups. ABP invites 

you to use this film to check your own position in 


production men 
take that important 


typography, color 
process, photo- 
engraving and 
electrotyping every 
day and have fer the 
past 40 years. 
Something no one 
else can say! Let us 
tell you more about 
this unique service 
to the advertising 
profession. Call or 
write for further 
information. 


\ 
$s 
OR pROcE 
i The Associated Business Publications a ART WORK 
i 205 East 42nd Strect, New York 17, N. Y. i Pu 
: I would like more information about your new : TOGRA Puy 
1 film, TOMORROW IS 4 B/G MARKET. ; 
i Lom n int’ rested in showing r TYPOGRAPHY 
1 the film -vithout charge 4 ELE 
i I am int rested in buying h CTROTYPING 
' the film »d recording ' 
3 - : Pp 
| 1 
pT i ON Ti A Cc 
; COMPANY. ; : 
H 1 Cngraving and 
eee 1 
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Co. 


812 W. VAN BUREN STREET 
HA ymarket 1-1000 © Chicago 7, illinois 
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RETAIL DEALER ADS 


Yours or Your Competitors 


From newspapers and 
magazines published 
throughout the country. 
Write for booklet... 


165 Church St., N. Y. 7 
, BA 7-5371 


PRESS CLIPPING BUREAU 


Helitzer Heads Ideal Toy PR 


a e ’ 
Melvin Helitzer, formerly det.| Modernized P r oduct, N ot N eeds Alone, 


tor of public relations for the Toy 
Guidance Council Inc., has resigned 
to head a new department of pub- 
lic relations for Ideal Toy Corp., 
New York manufacturer of dolls 
and plastic toys. 


Allen Resigns from Lever 

John Allen has resigned as ra- 
dio-tv manager of Lever Bros., 
New York, to go into the film busi- 
ness. His replacement has not been 
selected. 


(Continued from Page 3) 
awaits such products as offer a 
wholly new service to consumers. 
Yet this presents the toughest 
problem of all, he said. Such prod- 
ucts require that you create a de- 
sire, then satisfy it. 


# Mr. Frank set up these yard- 
sticks for those concerned with the 


_development of food products. The 


Makes Successful Seller, Says GF’s Frank 


homemaker expects perfection 
from the producer in the develop- 
ment of products to the degree that 
a minimum of preparation is re- 
quired. She expects complete satis- 
faction in use—a product must not 
deteriorate rapidly. 

People of all ages now expect 
that products be high in nutritive 
value. While consumers may not 
know the principles of nutrition, 


A 
realistic 


approach 
to radio 
advertisin g 


Let’s be realistic—you, as a time buyer or advertiser, have a perfect 
right to question the selling power of radio in any market. Let’s be 
equally realistic about proof of selling power of any medium. Posi- 
tive proof is difficult to obtain. Too often variables outside the ad- 
vertising structure affect the sale of the advertised product. 


We believe, however, that at WSM we have an indication of the 
effectiveness of WSM radio that pinpoints selling results in an unusual 
way. 

WSM is not a mail-order specialty station. There are few mail order 
accounts which can meet our specifications. However, we. know that 


in the mail order field, as in no other, sales results are quickly and 
directly measured. 


Thus our interest in the latest figures from Noble-Dury & Associates, 
advertising agency for the Carter Chickery of Eldorado, Illinois. For 
nineteen consecutive years Carter Chickery has been a successful WSM 
advertiser with a live Saturday night program featuring Grand Ole 
Opry talent. Has radio paid off in direct sales in 1954? “Using no 
advertising but our WSM program Mr. Carter has sold over two 
million baby chicks priced as high as $43.95 per hundred this season,” 
reports Noble-Dury. “This is the second biggest year in Mr. Carter’s 
history, exceeded only by 1943.” 


Being realistic—radio continues to be the great mass selling medium 
in this Southern market. 


And WSM, as always, ranks 


# 


NASHVILLE e CLEAR CHANNEL e 50,000 WATTS 
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they demand it in what they buy. 
Finally, the homemakers expect a 
high degree of integrity. A product 
must live up to its advertising 
claims, and be virtually foolproof 
in use. 

In distribution, everything be- 
gins and ends with the product, 
Russell Z, Eller, advertising man- 
ager for Sunkist Growers, asserted. 
This is now a more important than 
ever fact because today’s market 
is really a warehousing type of re- 
tail service, The food business con- 
tinues to concentrate in fewer and 
bigger stores. Self service has re- 
moved the personal element from 
food sales, which means the prod- 
uct must stand on its own feet 
when exposed to the shopper 
roaming the aisle of the modern 
store. 


® Based on these facts about the 
current food retailing picture, Mr. 
Eller presented this formula as a 
guide for the development of a 
product, and marketing it success- 
fully. Find out: 

1. What the sales department is 
doing to get distribution within the 
Store itself. 

2. What the store manager’s 
problems are when he is asked to 
allocate space for a product. 

3. What are the complexities of 
running a modern store. 

4. What techniques are crucial in 
getting the shopper to buy. 

5. What things are most impor- 
tant to the shopper when she buys. 

Answering the question of “how 
does the sales department get dis- 
tribution,” Mr. Eller said these 
“specs” take the speculation out of 
distribution: The product; the 
pricing policy; distribution effi- 
ciency; merchandising and promo- 
tion, and advertising support. 


= Walter Washburn, Young & Ru- 
bicam, presented this seven-point 
program when introduction of a 
new product is being considered. 

1. Gather and study all data re- 
lating to the past and present size 
of the over-all market. 

2. Supplement the data with 
trade information relating to such 
factors as consumer sales, competi- 
tion, pricing, packaging, distribu- 
tion. 

3. Explore in detail the extent 
and methods of use in the home, 
and the prevailing attitudes of 
consumers toward your products. 

4. Check the consumer accepta- 
bility of your products by “blind” 
side-by-side or normal use con- 
sumer jury tests, using an estab- 
lished and successful competitive 
product as a control. 

5. Make an actual marketing test, 
usually in a relatively limited but 
representative area. 

6. Follow through in the test 
area with careful and continuing 
trade and consumer research in 
order to learn quickly the initial 
reaction of consumers to the new 
product’s introduction, to measure 
the average rate of repeat pur- 
chase, and to gauge the penetration 
of the introductory and sustaining 
promotion. 

7. As soon as is practical, the ini- 
tial test should be extended to a 
full scale marketing cyeration in 
order to beat competitors to the 
punch, and also in order to take 
full advantage of the economies of 
national or regional, as contrasted 
with purely local promotion. 


KDYL-TV Changes Name 


KDYL-TV, Salt Lake City tele- 
vision station owned by Time Inc., 
changed its call letters to KTVT 
on July 1. Change was made to ef- 
fect greater public separation be- 
tween the tv station and Radio 
Station KDYL, according to G. 
Bennett Larson, president. 


‘Journal’ Names MacVickar 

James S. MacVickar, formerly 
an account executive with Kenyon 
& Eckhardt, has joined the New 
York sales staff of Ladies’ Home 
Journal, 


TT 
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| Sheldon Reynolds’ 


ag oe 


Production of 
SHERLOCI 
HOLMES 


... Starring Ronald Howard as Sherlock! 


Ngan es SP a GA Dp OO 5 Seu th 


S seeal 


Ce ec 


The greatest detective of all time comes to TV 
...on film. Here is a series that is backed 
with one of the most extensive pre-sold 
audiences in TV history. For almost.70 years 
the adventures of SHERLOCK HOLMES 

and his friend Dr. Watson have been thrilling 
audiences in the great Arthur Conan Doyle books! 

In the movies...on the stage... and in daily and Sunday newspapers 
... the magic name of SHERLOCK HOLMES always has meant 
box office! And now —as a TV film show produced by 

Sheldon Reynolds, creator of ‘Foreign Intrigue’, and starring 
Ronald Howard, brilliant young English actor— 

the potential is even greater! 


SHERLOCK HOLMES (39 half-hour programs, custom 
filmed for TV) is ready for September airing. 


SHERLOCK HOLMES, filmed in Europe, is a natural for local, 
regional and national spot advertisers! 


H. Marion Crawford 
as Watson 


For A Sure Clue To Increased Business write, wire or 
phone your nearest MPTV Film Syndication Division: 


NEW YORK CHICAGO LOS ANGELES 
655 Madison Ave. 155 E. Ohio St. 9100 Sunset Bivd. 
New York 21, N.Y. Chicago 11, Ill. Los Angeles 46, Calif. 
TEmpleton 8-2000 Whitehall 3-2600 Crestview 1-6101 
BOSTON DETROIT SAN FRANCISCO 
216 Tremont St. 2211 Woodward Ave. es 
Boston 16, Mass. Detroit 1, Michigan = ane dang _ 
ncock 6-0897 Woodward 1-2560 Douglas 2.1387 
ATLANTA TORONTO 
Mortgage Guaranty Bidg. MPTV (Canada) Ltd. DALLAS 
Carnegie Way & Ellis St. 277 Victoria St. 3109 Routh St. 
Atlanta, Georgia Toronto, Canada Dallas 4, Texas 
Alpine 0912 Empire 8-8621 STerling 4007 


These MPTV shows are available now: 


4% Hour Shows: Duffy’s Tavern « Flash Gordon « Janet Dean 
Registered Nurse « Sherlock Holmes 


44 Hour Shows: Drew Pearson’s Washington-Merry-Go-Round 


Junior Science * Tim McCoy « « « plus more to come = 


SYNDICATION CORP. 4 


Dramatic Serial 5 quarter hours a week - The Heart of Juliet Jones 


655 Madison Avenue New York 21,.N_Y 
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Philadelphia Ad Women Elect 

Mrs. Mabel Baudoux, head of 
the agency bearing her name, has 
been reelected president of the 
Philadelphia Club of Advertising 
Women. Other officers reelected 
are Mary E. Andrews, Philadel- 
phia Electric Co., 1st v.p.; Stella 
T. Cox, Norristown Times-Herald, 
2nd v.p.; Gladys N. Mornan, Lew- 
is & Gilman, treasurer; Marjorie 


A Billion Dollar 
Market and How 
to Sell It 


Reach the rich and influential legal mar- 
ket in one low cost book. CASE AND 
COMMENT guarantees 100,000 controlled 
circulation among members of the legal 
profession. Average 6 mos, circulation— 
119,705 . . . more than double any other 
legal magazine. Plus 22,571 bonus bulk 
circulation among law students. Use 
CASE AND COMMENT to influence men 
who direct spending on every economic 
level. For sample copy and facts, write 
CASE AND COMMENT, Dept. AA4, Aque- 
duct Building, Rochester 14, N. Y., or 
our eastern representative. National Pub- 
lishers Representatives, Inc., 114 E. 47th 
St., New York 17, Plaza 3-5171. 


R. Carmosin, Drexel Institute of, 
Technology, recording secretary, 
and Marion B. Rowell, Telephone 
Secretary Service, corresponding 
secretary. 


McClanahan Joins Geyer | 

Richard P. McClanahan, for-| 
merly with Implement & Tractor | 
Publications Inc., Kansas City, | 
Mo., has joined the Chicago ad-| 
'vertising staff of Geyer Publica-| 
tions. He succeeds the late Tom| 
Bulger. 


Max Berking Joins Tyson 
Max Berking, formerly an ac- 
‘count executive with James Thom- 
las Chirurg Co. and Maxon Inc., 
‘has joined the staff of O. S. Tyson 


'& Co., New York. 


‘Mahoney Leaving Lennen 

James A. Mahoney is resigning 
‘as account executive and director 
of station relations of Lennen & 
|'Newell, New York. He will an- 


‘nounce his plans later. 


WHAT A FAIRWAY—Miss Potato Chip 

of 1954, otherwise known as Jeanne 

Carmen, shows off her special 

golden chip golf club, presented to 

her by the National Potato Chip 
Institute. 


‘Modern Windows’ Bows 
Cantor Publications Inc., New 
York, will introduce its third pub- 


lication, Modern Windows, with) 
the July issue. The new monthly | 


business publication, which cov- 
ers the window-specialty field 
(storm windows and doors, per- 
manent awnings and jalousies), 
guarantees a circulation of 15,000 
copies. Rate for a page, one time, 
is $375. 


Flotill to Sidney Garfield 

| Flotill Products Inc., Stockton, 
'Cal., has appointed Sidney Gar- 
|field & Associates, San Francisco, 
to direct advertising for its Tasti- 
Diet foods. Garfield also will han- 
dle advertising for a new line of 
Tasti-Diet low calorie sparkling 
beverages soon to be marketed na- 
tionally. Erwin, Wasey & Co., Los 
Angeles, is the previous agency. 


Manson-Gold Moves Oftice 
Manson-Gold-Miller, Minneapo- 

lis agency, has moved to expanded 

quarters in the Roanoke Bldg. 


handles sports. top-ranking newscaster 


“6 o’clock report” is tv’s “magazine for men” in 
san antonio. but popular personalities and topics 
assure a substantial family bonus. randall clay, 


former texas and new york giants’ star half-back, 


henry guerra reports business news. expert 


weatherman phil hemphill gives weather reports. 


participations are available in any segment, 6 to 


6:15 p.m., monday through friday on 
woai-tv, nbe affiliate. call petry. 


FINE ETHYL GASOLINE 


FLASHY—Clark Oil & Refining Corp. 
unveiled this spectacular recently 
in Milwaukee. Measuring 41x32’, 
it has a half-mile of neon tubing, 
1,600 flashing bulbs. Cream City 
Outdoor Advertising Co. erected 
the sign. Mathisson & Associates is 
the agency. 


Publicker Merges Its - 
Four Subsidiaries’ 
Sales into One Group 


PHILADELPHIA, July 6—Publicker 
Industries Inc. has reorganized the 
sales organizations of its four li- 
quor subsidiaries into one selling 
group for all the open states. Sales 
in the 17 monopoly states will con- 
tinue to be handled by Publicker’s 
monopoly division under Walter 
Brownback. 

The new joint selling organiza- 
tion will be directed by T. A. Du- 
Bois, who is also general sales 
manager for Old Hickory Distilling 
Corp. and Kinsey Distilling Corp., 
and R. Robert Smith, who is sales 
director for Continental Distilling 
Corp. and W. A. Haller Corp. They 
have the titles of co-directors. 


® Also, Mark T. Dietz, Continental 
sales manager, has been transfer- 
red to Chicago as field sales man- 
ager for all brands in the Midwest. 

Michael Stopff, sales manager 
for Haller, was named southern 
sales director with headquarters in 
Atlanta; Roy Peters, national sales 
manager of Kinsey and Old 
Hickory, is the new West Coast 
sales director. 

Saul Tobias, eastern division 
sales manager for Continental and 
Haller, was named eastern sales 
manager for all brands. 

Publicker told AA thst no brand 
changes are being contemplated 
but an intensive ad campaign is 
being planned. Details have not 
been worked out. 


Brooks Heads BofA Group 
Vernon Brooks, associate busi- 
ness manager in charge of adver- 
tising for the New York World- 
Telegram & Sun, has been named 
chairman of the plans committee 
of the Bureau of Advertising. He 
succeeds John W. Moffett of the 
Minneapolis Star & Tribune. Carl 
M. Gillespie of the Tribune- 
Democrat, Johnstown, Pa., is vice- 
chairman of the committee. 


Bacon, Hartman Names Three 

Bacon, Hartman & Vollbrecht, 
St. Augustine, Fla., has appointed 
J. C. MacMillan v.p., Tom Evans 
media director and Richard A. 
Wear research director. 


Pritchard, Daniels Adds One 
Crescent Nut & Chocolate Co., 
Philadelphia, has appointed Prit- 
chard, Daniels & Dreher, Ardmore, 
Pa., to handle advertising for its 
candies, nuts and peanut butter. 


Barenbaum Manages Paper 
Jack M. Barenbaum, business 
manager of the Herald-Times, 
Manitowoc, Wis., since 1947, has 
been named general manager. 
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Do you make 1 iese mistakes 
about v omen? 


Ladies’ Home Journal—ti:: magazine with a crystal-clear 
understanding of women—corrects 


a few common male misconceptions. 


rae 


SS 


1. She's inefficient? If your jet-propelled 


-hibe- 2. She can't understand finance? If she fails to 3. She's gullible? If it makes you happy 

— rn gt — Prong —o Pond vee grasp your discourse on the stock market, she to think she swallows your Anglers Club 

ean ‘- pei ies ae doh ON may be doing a little financial juggling of her stories, she’ll play along. And feed you 
. y “ own—maybe stretching the budget for a base- filets from the freezer. 


dust, box for Clothing Drive, supermarket, 
conference with teacher, dinner. All before 
six,soshecan pretty up before you get home. 


ment room like that one inthe February Journal. 


i 


4. She's illogical? If she says, ‘The Kennedys 5. She's impractical? If you have carefully 6. she’s naive about polities? If you think so, 
must be going to Bermuda because I saw Jean listed the reasons why the ship’s-wheel clock just ask yourself—who crusades for better 
shopping at the Dress Box today’’—the logic can’t be hung ona plaster wall, you may come town government, goes to meetings when 
is clear to her. Because the Journal thinks home to discover that she found a way. you’re too tired? She does—probably with the 
like a woman, millions of women leap at the Journal’s political articles in her hand. 


ideas in its pages. 


- 


Don’t make this mistake about 
advertising to women: 


Don't expect a woman to respond enthusiastically to ideas— 
unless they fire her imagination as a woman. 


The Journal has the knack of doing exactly that. It’s all 
her magazine. That’s why the Journal is such a mighty edi- 
torial force—why more women buy and believe in the Journal 
than any other magazine. 


Witness these facts: 


wT 
-) 


@ 


4 
- 


7. She's extravagant? If you blink at the price The Journal is No. 1 in newsstand sales among all magazines 
tag on her new Dior copy—remember, it’s not carrying advertising. 

a dress .. . it’s a State of Mind. Which means a , — 

everything to a woman. Besides, doesn’t she The Journal is No. 1 in circulation and advertising revenue 
look like a million! among magazines edited exclusively for women. 


Ladies 
x — | Never underest nate the power of a woman! “JOURNAL 


A CURTIS PUBLICATION 
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Along the Media Path 


e With its July 14 issue Down 
Beat will increase its cover price 
from 25¢ to 35¢. The increase 1S 
made necessary by the expansion 
of its editorial coverage, the in- 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,272 publications we 
read are listed in the 192-page 
Bacon’s Publicity Checker in 99 
market groups. 

Ask for free copy of Booklet Ne. 50 
“Magazine Clippings Aid Business” 
Order Bocon’s Publicity Checker on Approval 

Price $6.00— it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 


‘creased size of regular issues and 
‘increased mechanical costs, ac- 
‘cording to the publication. In 
‘the same issue Down Beat will be- 
gin accepting consumer-type ad- 


vertising instead of confining 


itself to ads for musical instru- 
ments, records, etc. 


-@ The Rome Daily American, re- 
cently purchased by Ray Vir Den 
(AA, May 17), has expanded from 
eight to 12 pages. Mr. Vir Den re- 
ports that since he acquired the 
newspaper over-all linage has in- 
creased 10%, while linage from 
U.S. advertisers has gone up 20%. 


e Post Exchange, “the Magazine 
lof Merchandising to the Armed 
|Forces,” has moved to 141 E. 44th 
|St., New York 17. 


e The Topeka Daily Capital cele- 
brated its 75th anniversary with 
a special issue on June 6. The 1s- 


sue had 220 pages and a circula- 
tion of 78,000. 


e@ The American Daily, launched 
in London, England, a year ajo 
by Army Times Publishing Co. as 
the Air Force Daily, celebrated its 
first birthday by holding a screen- 
ing of American tv films for Brit- 
ish ad agencies, British Broadcast- 
ing Co. officials, advertisers, 
editors and critics. 


e In its September issue Farm 
Journal, with the cooperation of 
the National Electrical Manufac- 
turers Assn., will unveil the “Dia- 
mond Jubilee Farm Project.” It 
will consist of 16 pages of photos 
and editorial matter to show how 
John Stamy, a dairy farmer, mod- 
ernized and converted his entire 
farm and home into an “electrical 
wonder.” 


At least 16 pages are expected 


eS 7 
«* : 


DISTINGUISHED MERCHANDISING—Edward G. Gavin (left), editor of 
American Builder, presents the publication’s “distinguished mer- 
chandising award” to William E. Cranston, president of Thermador 
Electrical Mfg. Co., Los Angeles. The award went to Thermador for 
its contribution to electrical appliance merchandising through “sus- 
tained use of advertising in business and consumer magazines.” 
West-Marquis is the Thermador agency. 


No. 5 in a series of RARE CREATURES: 


pours his heart out to the retailer and forgets about the customer 


The Woo is a manufacturer who thinks his fate 


is in the hands of retailers alone. 


He pours out his heart and gold and prizes to 
storekeepers — then has nothing left to woo the 


shopper — the one who buys his product. 


Naturally the importance of newspaper adver- 


tising escapes him, just as his customers do. 


Fortunately the Woo is a rare creature. Most 
manufacturers know that it’s smart to woo store- 


keepers — but even smarter to win consumers! 


This message prepared by Bureau of Advertising, American Newspaper Publishers Association, and published by the 


- Minneapolis Star <7 Tribune 


THE 


SILVER- 


THROATED 


woo 


So the wise manufacturer does just what the 
storekeeper himself does — he advertises in news- 


papers. 


Which is plain common sense, because prac- 
tically everybody reads the newspaper. 


No wonder manufacturers increased their news- 
paper advertising 14.3% in 1953 —an all-time 


record. 


All business is local ...and so are all news- 


papers! 


to be taken by national advertisers 
to tie in with the promotion. 


e WQXR, the New York Times 
radio station, will increase its 
power to the maximum 50,000 
watts early in 1955. 


e With celebration of its 10th an- 
niversary, Don Gussow Publica- 
tions Inc., publisher of Candy In- 
dustry and Bottling Industry, has 
moved to new and larger quarters 
at 18 E. 49th St., New York 17. 


e With its July issue American 
Home has a new cover logotype, 
the first in 15 years. Equal billing 
is now given to “American” and 
“Home” and the title is spread 
across the cover instead of being 
in a two-line, box-like logo. 


e On Jan. 7, 1955, U.S. News & 
World Report will have a new rate 
card. The rate base will go from 
625,000 to 700,000. The page rate 
per thousand will be reduced to 
$5.15, making the new page rate 
$3,605. 


e The October Coronet will pre- 
sent 24 to 30 pages of articles, 
features and photographs on the 
“do-it-yourself”? movement. 


e KWTV, Oklahoma City, has 
broken ground for construction of 
new studios, and has begun erect- 
ing a 1,572’ antenna—“world’s 
tallest man-made structure’”—and 
will have 316,000 watts radiated 
power on video, 158,000 watts on 
audio. 


e Parade has received the Na- 
tional Safety Council’s public in- 
terest award for “exceptional 
service to safety” for the third 
successive year. 


e@ Everywoman’s Magazine has 
guaranteed advertisers that more 
than 2,200 chain supermarkets 
through which it is distributed 
will cooperate in its “Fall Festi- 
vai”. store promotion scheduled 
for September and October. Win- 
dow posters and shelf talkers 
are being made available to par- 
ticipating advertisers acvording to 
total space used in the two issues. 


e Department of New Laurels: 

Chemical Week in the first five 
months of 1954 had 202 pages 
more advertising than in the same 
period of 1953, a gain of 20%. 

American Motel scored a 27% 
gain in number of advertising 
pages the first six months of 1954 
as compared to the first six 
months of 1953. 

A gain of 8.2% in advertising 
linage in the first six months of 
1954 over the first six months of 
1953 is reported by The American 
Journal of Nursiny. Ad revenue 
for the same period was up 16.7%. 

Ad pages in the June, 1954, is- 
sue of Mademoiselle were up 13% 
over the same issue of 1953. 

Nation’s Business had a gain of 


20% in linage for its Juiy issue 
‘this year over July, 1953. 
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TO: All Account Executives 


FROM: Media Department 


Here are the advertising page gains or losses for the first 
six months of 1954, compared with the first six months of 


1953 for magazines in the general weekly field: 


LIFE. eecceeeee® up 21 pageS.seeeet 1.0% 
LOOK. ce eeeveeee® up A pageS.eceoet 0.6% 


POST. ceeeses . --down 243 pages...+++—11.0% 


*COLLIER'S. eeee e-aown 121 pages. eeee .—18.5% 
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These gain and loss figures seem particularly significant 


when viewed in the light of the recently released 


audience-coverage figures which show that Life and LOOK 
have the largest reader audiences...-and that a Life-LOOK 


combination reaches more people than any other two- 


magazine combination studied. 


Thought you might be interested in this new data in view 


of upcoming plans meetings. 


*Collier's; weekly in 1953, bi-weekly in 1954 


LOOK’s record f 
3,867,000". ee ad\ 
retail tie-ins, 26 


and more read: 


oe first six months of 1954: circulation, an all-time high 
-rtising revenue, an all-time high, $12,850,000... eal 
‘93. And LOOK continues to offer more readers per eo 
s per advertising dollar than any other major ‘ee 


* Publisher's estimate 
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: We Take the Worry 
out of Hurry! 


Here Type Can SERVE You 


J. M. BUNDSCHO, INC., Advertising Typographers 


180 North Wabash Ave. * RAndolph 6-7292 * Chicago | 


Renfield Pushes Gordon's Gin 

In the “largest newspaper cam- 
paign ever put behind a gin,” Ren- 
field Importers, New York, is using 
up to 10,000 lines in nearly 250 
newspapers in 170 markets to pro- 
mote Gordon’s gin. The newspa- 
pers will get up to 40 insertions 
each at the rate of one weekly dur- 
ing the summertime. Stress again 
will be laid on “high proof,” “qual- 
ity” and “better taste,” supple- 
mented by a new theme, the gin’s 
“crystal clear” appearance. L. H. 
Hartman Co. handles Gordon’s 
| gin. 


s | | 


IN MADISON TELEVISION 


EFFECTIVE OCTOBER 1, 


When WKOW-TV, first with Madison Television, be- 
gan programming in July, 1953 there were less than 
5,000 sets in the market. Today there are 50,000! The 
planned rate increase reflects only partially this phe- 
nomenal set increase and still assures maximum audi- 
ence at very low cost per thousand. Continuous users 
of WKOW-TV will get the benefit of present rates for 
one year. 


The Madison Metropolitan area ranks only 107th in 
population... 


BUT 
| : 5th in spendable income per household 
Bie 3lst in retail sales per household 
- 51st in building materials-hardware store sales 
80th in eating and drinking establishment sales 
83rd in drug store sales 
87th in number of consumer units with gross income 
of $6000 or more per year. 
97th in filling station sales 
99th in consumer spendable income 
100th in super market sales 
103rd in total retail sales 
105th in general merchandise store sales 


“MADISON, WIS 


g . 


ELECTED—Talking it over after their election as officers of the Won.- 

en’s Advertising Club of St. Louis are (left to right) Mrs. Henrietta 

Baker, v.p.; Mrs. Mabel Henry, secretary; Mrs. Agnes McCaddon, 

president, and Shirley Mack, treasurer. Mrs. McCaddon ‘has headed 
several committees and was secretary last year. 


ANNOUNCES A 
GENERAL RATE INCREASE 


1954, 


50,000 sets 


‘July, 1953 — 
--Less than 
Spee om 


WKOW-TV delivers more 
viewers in the Madison 
Metropolitan Area 

than all other receivable 
stations combined. 


Ask your Headley-Reed TV 
man for proof. 


Network Gross Time Charges 
Source: Publishers Information Bureau 
NETWORK RADIO 


*Revised as of June 24, 1954. 


May May Jan.-May Jan.-May 
1954 1953 1954 1953 
American Broadcasting Co. ........ $ 2,307,029 $ 2,593,923 $12,764,603 $13,242,116 
Columbia Broadcasting System .... 5,115,837 5,334,225 25,532,817 26,065,483 
Mutual Broadcasting System ........ 1,894,474 2,038,210 9,501,810 9,466,887 
National Broadcasting Co. ........ 2,780,725 4,141,070 15,951,564 20,753,318 
WOOUE dmsinssecutiqeasecbaeenedies $12,098,065 $14,107,428 $63,750,794 $69,527,804 
NETWORK TELEVISION 
American Broadcasting Co. ........ $ 2,411,656 $ 1,813,985 $ 12,889,785 $ 8,268,952 
Columbia Broadcasting System .... 11,497,850 7,622,432 54,477,931 36,837,673 
DuMont Television Network ........ 988,350 903,945 5,816,015 4,654,553 
National Broadcasting Co. ........ 11,043,823 8,052,545 52,313,133 38,044,773 
WOME. AncissestucrscaiigetarclaNeisignnete $25,941,679 $18,392,907 $125,496,864 $87,805,951 
NETWORK RADIO TOTALS BY MONTHS 
ABC CBS NBC Total 

MINE hccouel $ 2,830,654 $ 5,166,174 $ 1,896,925 $ 3,391,873 $ 13,285,626 

February ............ 2,494,737 4,749,513 1,783,452 3,176,849 12,204,550 

Oe ee 2,764,547 5,456,351 2,034,961 3,639,278 13,895,137 
PUN hes itsadersciases 2,367,636 5,044,943 1,891,998* 2,962,839 12,267,416* 

ne er 2,307,029 5,115,837 1,894,474 2,780,725 12,098,065 

TON - Saicosisinass $12,764,603 $25,532,817 $ 9,501,810 $15,951,564 $ 63,750,794 

NETWORK TELEVISION TOTALS BY MONTHS 
ABC CBS DuMont NBC Total 

January _.......... $ 2,780,574 $10,713,329 $ 1A445,608 $10,116,937 $ 26,056,448 
February .......... 2,502,372 9,965,481 1,108,157 9,368,148*  22,944,158* 
ne ee 2,640,699 11,379,631 1,205,526 10,981,690*  26,207,546* 
AMEE, Sisesncenttnvees 2,554,484 10,921,640 1,068,374 10,802,535*  25,347,033* 

NN Nacotaiavatctonss 2,411,656 11,497,850 988,350 11,043,823 25,941,679 

NON iccaseacas $12,889,785 $54,477,931 $ 5,816,015 $52,313,133 $125,496,864 


hard - to- please. 


In our plant it’s not how 
fast we can turn out an en- 
graving, but rather, how 
good...which explains 
why our engravings (color 
and black-and-white) are 
so much in demand by the 


Thomas fF. McGrath 


AND ASSOCIATES 
PHOTO ENGRAVINGS + DAY AND NIGHT SERVICE 
160 E. ILLINOIS ST., CHICAGO 11, ILLINOIS 
Telephone DElaware 7-5142 
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ARF Plans Project 
to Set Up Study of 


Consumer Magazines 


New York, July 6—A project 
aimed at developing a design for 
an audience study of major media 
on an integrated basis has been an- 
nounced by the Advertising Re- 
search Foundation. 

This is the first time the ARF 
has sponsored such a_ project, 
which involves a pattern for an 
audience study of consumer maga- 
zines which will be integrated with 
plans for audience studies of other 
major media. 

Lyndon O. Brown, v.p. of Dan- 
cer-Fitzgerald-Sample, has been 
named chairman of the committee, 
which will work on the develop- 
ment of the study design. Roger 
Humphries of Procter & Gamble 
heads a subcommittee handling the 
magazine phase of the ARF-spon- 
sored project. 


# The Brown committee is com- 
posed of members of the ARF’s 
advertiser, agency and media sub- 
scribers, including Donald B. Arm- 
strong Jr. of McCann-Erickson; 
Hugh M. Beville Jr. of NBC; G. S. 
Brady of General Foods; H. D. 
Everett Jr. of Ford Motor; Stanley 
T. Frame of National Biscuit; Paul 
E. J. Gerhold of Foote, Cone & 
Belding; Donald Hobart of Curtis 
Publishing; Gordon A. Hughes of 
General Mills; Arno H. Johnson 
of J. Walter Thompson Co.; Pierre 
Martineau of the Chicago Tribune; 
A. Edward Miller of Life; Ray- 
mond A. Robinson of Crowell-Col- 
lier; C. A. Stangby of S. C. Johnson 
& Son: John C. Spurr of McGraw- 
Hill; G. Maxwell Ule of Kenyon & 
Eckhardt, and Alfred Whittaker of 
Benton & Bowles. 

Members of the Humphries sub- 
committee include George Mac- 
Govern of William Esty Co.; John 
H. Stevens of Curtis Publishing; 
and Messrs. Everett, Frame, Ger- 
hold, Miller and Robinson. 

Subcommittees which will aim 
at developing designs for audience 
studies of media other than maga- 
zines will be named as the project 
develops. 


DMAA to Make 70 Awards 
for Outstandina Advertising 

The Direct Mail Advertising 
Assn. will make 70 awards this year 
to companies whose direct mail 
campaigns are judged most effec- 
tive in various industrial, consum- 
er and farm classifications. Ten of 
the awards will be Gold Mail Box 
trophies, given to those selected 
as most outstanding. 

Entries close Aug. 31 and the 
awards will be presented Oct. 13 
at the start of the three-day 
DMAA convention in Boston. 


Campbell Gets AM-TV Post 

George W. Campbell Jr., for- 
merly Washington news represen- 
tative for Peoples Broadcasting 
Corp., has been named manager of 
the radio and television bureau of 
the Farm Bureau Insurance Com- 
panies, Columbus, O. He will pro- 
duce institutional radio and tele- 
vision programs for the insurance 
companies. 


Globe Paint Appoints Wexton 

Globe Paint Co. and 20th Cen- 
tury Paint & Varnish Co.. both 
Brooklyn, have appointed Wexton 
Co., New York, to handle their ad- 
vertising. 


Schick Names Petty S. M. 
Orville A. Petty, field sales man- 
ager of Schick Inc., Stamford, 
Conn., has been promoted to gen- 
eral sales manager of the electric 
shaver manufacturing company. 


Klamer Joins Friend, Reiss 

Allan S. Klamer, formerly with 
the Long Island Press, has joined 
Friend, Reiss, McGlone, New York, 
as assistant to the director of radio 
and television. 
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Hoover Sets Fall Program 

All advertising copy in the fall 
campaign for Hoover Co., North 
Canton, O., will offer a toy cleaner 
free with every purchase of a regu- 
lar Hoover. Copy will read: “Now 
when mother buys her Hoover, 
daughter gets a play one free.” 
The advertising schedule, through 
Leo Burnett Co., Chicago, includes 
the “Garry Moore Show” (CBS- 
TV), newspapers, radio, television 
spots, car cards, outdoor and in- 
sertions in Ebony, Good House- 
keeping, Living for Young Home- 
makers, The Saturday Evening 
Post and True Story. 


ABC Radio Names Two 

Dean Shaffner, director of net- 
work radio research, has been 
named director of network sales 
development and market research 
counsel for ABC Radio, New York. 
Jay Eliasberg, formerly director of { 
advertising research for Foote, 
Cone & Belding, has been ap- 
pointed to succeed Mr. Shaffner 
as director of radio network re- 
search. 
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PICTURE YOUR PRODUCT 
10,706,562 times a week in New York area homes.* 
\ MAXWELL HOUSE INSTANT COFFEE does... 
on the Number One television station. 
WCBS.-TV CBS Owned, channel 2 


*Family impressions per week, N.Y. ARB, May’54 


WHEN YOU USE 


KLEE 


eyour dealers... 


because KLEEN-STIK displays 

go up easy—without tape, tacks, 
glue, or moisture . . . stick tight to any 
smooth, hard surface . . . help keep 
stores clean and colorful. 


eyour salesmen 
because more dealers accept and use 
KLEEN-STIK displays. . . give 
them preferred locations in their stores 
... keep them up for longer periods. 


THE MOISTURELESS, SELF-STICKING ADHESIVE 


SPECIFY KLEEN-STIK ON YOUR NEXT DISPLAY 


Ideal for: Door & Window Signs « Back-bar 
Signs « Bumper Strips « Streamers « Plaques 
Ad Reprints « Slide-Stiks « Flanges « Labels 


Shelf Strips and 1001 other P.O.P. uses! 


eeeand YOU 


—because with KLEEN-STIK, more 
of your displays get posted... 

stay up longer... get your sales 
message across to more customers. 


so easy to use 


Simply peel off the protective backing 
and press in place on walls, counters, 
doors, windows, cash register, 
shelf-edges, or any other smooth 
surface. KLEEN-STIK sticks tight 
until purposely removed. 


Available through your regular printer 
or lithographer. Ask him about 
KLEEN-STIK today—or write for 
complete information and free 


**Idea-of-the-Month”’ service. 


KLEEN-STIK PRODUCTS, INC. 


| 225 North Michigan Avenue © Chicago 1, Ill. 
Pioneers in Pressure-Sensitives for Advertising and Labeling. 
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Smirnoff's Zoo, Other Advertising, Paces 
Vodka to Breathless 12.9% Sales Increase 


New York, July 6—“It leaves, 


As a result of its consistent and 


Pacific Coast about 1946 or ’47 and 
since then has slowly moved east- 
ward. In a story on vodka popular- 
ity in California (AA, Oct. 20, ’52) 
it was reported that vodka sales in 


acquired by Heublein shortly after 
the Bolshevik revolution of 1917. 


Minute Maid Expands Video 
Minute Maid Corp., New York, 


you breathless,” they say of vodka “different” advertising, Smirnoff ’51 totaled 672,346 gallons, whichis replacing Mars Inc. as sponsor of 


in the ads, and apparently it’s today says that it claims 50% of indicates how rapid has been the half 


doing just that to quite a number all vodka sales. 


of people. 

Vodka sales for the first quarter, 
the slowest part of the year for 
most alcoholic beverages, hit 669,- 
278 gallons, up 12.9% over the 
592,937 gallons in the first quarter 
of 53. 

During the same period of ’54 gin 
sales were up only 3.3% over the 
first three months of °53, and 
whisky sales dipped 7.2%. 

Talk along Madison Ave. and 
among liquor people credits Smir- 
noff ads for much of the increased 
popularity of vodka. 


ws Ste.’ Pierre Smirnoff Fls., sub- 
sidiary of G. F. Heublein & Bros., 
Hartford, Conn., has been adver- 
tising its product consistently for 
the past few years in newspapers 


VOORKA AND TONIC 1S A CIVILIZED ORiNK 


- 


Sonim 


DEAD OR ALIVE?—Current Smirnoff 

ad in Life has stirred up contro- 

versy over whether the birds and 

animals are live or stuffed. Ani- 

mals and birds are stuffed, the wall 
model alive. 


and magazines. Currently it is 
using about 200 newspapers, Life 
and The New Yorker. 

Lawrence C. Gumbinner Adver- 
tising Agency handles the account, 
personally directed by Milton 
Goodman, president of the agency. 

Smirnoff’s ad in the June 28 is- 
sue of Life has stirred up a small 
controversy over whether or not 
the cheetah, scarlet ibis, puma, 
golden oriole, fawn and canary 
shown in the four-color bleed 
photo are live or stuffed. 

To settle the question: 
dead as last night’s tonic. 


they’re 


# Along with the zoological speci- 
mens, the photo required an 
Anthony Eden-type model, a mus- 
ket loader, an elephant tusk yel- 
lowed with age, a robin’s egg in a 
nest as well as the eggs of ostriches 
and flamingoes. 


POINT-OF-SALE 


OUTDOOR 
DISPLAYS 


FOR EVERY OCCASION 


® We produce ready-to-use out- 
door display material designed to 
stop traffic at the point-of-sale. It's 
all shown in our new catalog, 
along with display ideas for every 
retail business. Send for your free 


copy today, 


THE PRATT POSTER CO. 


Vodka sales in 1953 showed a’ 
47.5% gain, the figures being 1,- 
844,100 gallons in ’52 and 2,720,431. 
gallons in ’53. | 
A curious thing about vodka is 
that its popularity started on the) 


of “Super Circus” every 
week on ABC-TV during the sum- 
mer. Ted Bates & Co. is the agen- 
cy. Minute Maid originally came 
in on an alternate-week basis. 
tral spirits, and is .sually 80 or 100) Kellogg continues as weekly spon- 
proof. The Smirn {ff brand name,|sor of the other half of the hour 
process formula and good will were | telecast. 


sales growth of the product. 
Originally vodk* was distilled in 

Russia from pota oes. Today, it is 

made here from ‘00% grain neu- 
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Wank & O’Rourke Adds One 

Wank & O’Rourke, San Francis- 
co, has been appointed to direct 
advertising for Donner Scientific 
Co., Berkeley manufacturer of 
electronic testing instruments and 
computers. 


Horton to McCann-Erickson 
Kingsley F. Horton, former Pa- 
cific Coast sales manager for CBS 
Television and CBS Radio, has 
joined the radio-tv department of 
McCann-Erickson, New York. 


200 Printcraft Bidg., Indianapols 4, Ind. | 


EVERY 27 SECONDS SOME 


raw at ve hn "Piet AP oe es a eee 7 Ere re ~ sare Sine & hey OO Se Ne oe a af: gh ted 91 le Se i YM og See : ae ee < "Pee a, la thn A oe YB OTE CL OR fot Sh oC oe | gate oh ee en a im on, +a {anos elie hot eS ew fee So wil. 
ig FE ON oR CMR oe teas A nae ela Fr Water et eee S ys Se ay Seabee at ae Bea SaaS aaah Ro ho ante tO od ke Be Battie Ri au) : egee re). Ney VARS A Ce Og Sede ge ey Ree’ Re MAC Rea te ge MaRS 
SAE aS Mec) a beh oy en ; fhe SO NAC apres 7 , OF. bet tt Pa caeeeaaes, chiens aes dere rE Sito Sey ata Ser aie Sa a gi, Sa me ta I aut aoa Bat peg 16% yee EE es Sea SOE a Bae MA cg po a ee ea nr Ls nd toed Sn as 
Wester he Wale Weta ital tba) ean aoa Pe ht Ea SER ee Ney fia ae ge a Or eae ag a Seer Mere Goer aie Somat fash Wie er cas ape ak Fea relitroar > ote rae ea See en ee HT ae eae? i ee Pon bP had ei he ge nt MCR? ec gh nae eg eRe Ra Pika oes yap gna SOE os. Bn, 
y BESteN 39 Sioa Guna! erate so St) Sans ik Baye Eth Sas on bey Lame etary coer, wae ge o8 yee eae Rete aoe y a Ae Ae PO Hots Me a Tae ea ie ay anki yy tears Big ECs ae Seg fe he Se eM tae: eae shar eee ere Nien ak Won. irs NEE Ke pls nee Sa mada aeeast Pec CN Sete V5 oa 
CF OD Sa oe Se eh Ne Si SOE Pe a PR cei oe iy oe See RE RG fe IS Alaa 5 ARR oie! Dh AA ae 1 pe a eee Cea Ne ait ss mee Ne Sie IRS MAE nee Sue bi OY MeN RE Re aarp weer Na ee = SD Gea al Be SAAR OAS Dn Se A See ae ke ag BN 
er eae ie it camer. ae mies eae, coats ie AS tg. aa Sy ya ae eRe CR Eee yo TN BREN, Coo eS St in ote lar ae 3 *e ia ang ee nts SaaS ECL ger Same fe Wee ee elit 5 BBY cas SOA he FS 6 tlio ; 1 0t SERRMERN Oe Po. SESE ew eee Le Neptune a de SPP geek 
pies GW a ts: eS hh PPO Cate ale a age ae pe 7p Se ag! on MCh Cligeact fener Pioeat ye? ene te PF ce ae, CRN 2G Bae ce iee hire ee eM ae sy, Aes Eo a Sears See ae OO Sern! el Ge 4 Se = PR aie epee ge TOME aor RR PR. 
ates SIA. , ‘ : ‘ “F . ? Pie ‘ es yl ee. i teen oe = -~ \ ee 
ey Pee a 
: Rey 6 
Se aera, 
7 = eS | 
; : 
| | pe . 
r 
ee on 
‘ | _ ‘ 
, + Bet 
a Scien j 
‘ a 
7 ra 7 Rg 
. N H 
2 5 le 
— | 
“ Pe 4 
4 oer a 
a = os H 
sa 1 tial 
F a 
i eto i 
cot i Be de Scr 
Py a | 
ne — 
| “ie : 
' py 
: { 
—_————— eee a ! 
H 
| as | 
: 1 
| ' 
| . t 
1 
} 
: iene. ] 
a : Sie 
A or ine 
ae ae ‘ 
© Rr Se F 
ns Spey 
<s Rants 
B ; | 
; : ies 14 
ss re * \ | 
sas os 
aes ens ae 
h we saue i 
paae Bie se Sing 
ar i Baty i 
er Bey oe / 
oe "Sa aly | 
Peis: A Wanna i} 
‘h j a SiS pn ae) 
ve eel i| 
pee aaa i 
Bis & ‘ * a Sel } } 
ere. . a ms 
oe Base Sea {| 
art: eee Gs 
iy ec ‘ j RSS | 
raha RU a) 
sie ; ye ae | 
ms 7 5 eS 4 
= | : Nee 
ees 4 , vie | 
eo ae . 4 he 
i ee uf eee 
j %, , , ih} 
: “J ’ , i 
S <a << re : — 
ee ‘ , J a ay 
F . * as ‘4a0 i 
/ . ~ 2 
i + ; “ky i, ; / . 
sul ¥ ” 
ais ; eo. << a aes é i 
pane eh ees ey oe 
Sie: nh eed : 
ates ve TPs a / 
¢ nat, 
we mS J | | 
oe ‘ 
a i de 
é ee cee 1 
pie im ve eee 
“ ese 
a: i wep 
Sent eee r oraanm ee 
es badbeved tone satis mars poe Mi 8 
nc be ~ ee eee comms “ , pels j 
scene ew sh ie ooh terme ee 
ar eas ; ie 
eM cee j as Pas 
te ee ee Nag | 
aki : ee ae = | ss 
ees ; as | a oes 
, ee 
Bieta , Gee UO Caen mee re ee ee . ee ; ill i iia at i i is |B rate 
Bede Y pea 4 SU ae ee hee i Oe re " ‘ ee EN RSL ee eM RO EE OE LEM Ee ye i a a Pe pe gee ¢ oh Najes 
OF ed Me ae ee : i eee Te ing Oe RE > RR ws ota. ; ed oe ‘See gies a eeu ae 
Tee a > Slaiel a gion aren cs ied Fits nai SS meager try : sii % sei re esiain RS cs ; a siaieiicir ecm ig a aa § ips man 
pS anh My Dat ge ANE ctor te ecole 5 gti ama aa aeags P< aay , Bis ‘ eaten hs ma aR ee. let a ie ems cst Oa Se eerie 
= nea ye Wiel eeu ree ger ae eee Fc. he : ari ee i eae Bi pe gs Sie eta Dae erage Asc Uy eg eR Ss aa Pig Bie: 
ihe ae ye ee an cee eS ae ae 1 ht ei igen (i Sea “nal pe Sk ae Pr a “Sed eae aol  palaac Tee 2 Cosette lee aa te, ese he R yr ea 
ro ea aie eka leh ge BN seepage, hed Ei ol aaah hea a Mat AM ieee Ge ae eRe Mae yy es case, ieee 
site SIE sie ies ety sa : ee ee id. ye A ee ean 2Tt ht gee en ae a ia eta 1 anes ie eee PONG. Sec See sil co ep ie ae A as ul Sa a arte A Meier ag lee oly a athe ENS 
ee fal Dita age oma Be ( ed see Rats a My ee wii ea suman es) Soe, aie F ig PBT anche pee + ee kis Pa aint Pe ce cael As aie sedi | 
en Po eae ¥ i De oe ieee + 2 Sef MN eens rl = Neg) 3 na ae fA . at eee pas a ie 
Bacay hee ey ay ee 7 e: eed oy <a e boo aa ewes : i aie eek fo ee Bare By asa ee ee : yee 
“ P e 3. Ret 2 ; an = Psi ndee ip. sn SOK 2 LS ; CARR EM * ae ee oe, sissies — % rae 
pet AN patti SE ee ea = : ar id vee les ue Oe Te r LES. Cunt Set Pane oe tee ege ci ba wee Beets SS 4 Pl 
ioe eae BP igen Retbige Eee oes iy ty eatery at A ae ie td htc 7 Siar, ey ¢ Feng eve | cere fb a eae ree uae Ne is ag 
= Bie ee ee best mu Apget) eek _ Ae va be ie See bo en eS ei am ee ES pier, My aR 2 ROE Ray nag wee i pas Ste Se ene To 7 rae " 
y a : Jian “! Os ae ey eee ee ue: : : nngutiatet a * ae pate ee eae 2 Pt ee " ; 
aed ; on rae se bea har ga «als ky an ty S vere ee ei ee . - sn P ic teat Sine « Se er 5p oe 
tees) eee ai Sai ait: Ce memes el a Tee atime IN sag a aaa AE Sint) “ee a ee A eS <g  e : aoe os eet es tiga eee 
Seta Ba fee ae Mays = By i ad ~ Ae eae Ae, Veo * 4 gates ley ele ae ee ea OS ele Nee si ne ead Re . 2 ig CG % nn a “s Des i Kae es pone D Sai al 
pee raed! as iat Mes as Ae rer eel ote Meee eee sere cr ce Og a MM A NR SST aR gr eg Te See AMM SP oy ghee Re alc SHY A i tral) : 
I ‘ceipemiede, ste eee oe alae ata at oe ae pte. Ges: ip gaat | tig aA leek Bing Race iene acs Se oh eee eT 
ls ieee ct i EI een ihc rel ee MN RM 6 GR tc | ae Ri aie sie SHA a ct. ed: aera eel je ereoree heehee Ree ona a en ey ETN ne en 
ie é TE a ey eee os, Balai okie Cau ae OI ae a Smee 8 ye Ieee. 7c eae er a SMa) es Sis. tlle oper emma. oR Nae pos 
ae Age ae yo lek e+ 7 AUR cS em at ako voce emma. Tagameigia aang 3S yc ce ee eto eine Paes appa eee ee | ee toi, Siete es sh: : = gies 
taal) aes est Sige area ese 2 ees ue eet ihe. oe ete eo ene oe Sea ye Pmt) 2 rs hig ee ant aia oe 1 Sythe er mn she maga } hati 
er amet a dA Raa ia: a eee eet Uae! Ae Sega es hc oy Babi 1 ET gia ee Se 0h 2.” Nae <a raiment eet ee 
Hae te a eRe. RE Re ee I, Oe | 
era eae Sif, 7 tee Sea ee eee ge ae pe es a 53.44 oan nt ee rea OZ ep ae oa Baha TORT Bei NI eA Sock. ah ee Ome eC ienemee e! ye Mk Thc ee ie 1 ani 
alge ie elie sh dn oe a ee Oe Fay eek ia a4 ean, ey : PG We ha cd eee REID ry oe gah eae re unc ae A ee rte Paeyes ot ae Bi Le ae iat 
ae BR gh ee: eae aes ee: Oe ee ee ee ee Rk 
sen oe a ees Fe Hie stp a Re AG ce rem 2. Sk eee Seo, Si ‘ ear, 2 nan re Redon te eee 5 sag, Saas i ie at S SEAS ai dee ay 
See ye f once see Sy Mente pee LS 2 mee ie eae : Cea 8 alan gee TGR Te ca Ai aia a= ‘Saante <i ee oe ag ios 
Be a eae aie iamat ee. Sep a Pe eae Sema y WP Aika, Suet Sa ayaa oa eee ge ee ia Ee ee Re Fen en $s aye 
j ee tg pig tot Spach aie ki as Sa aia elie Oe ee. hi uke ety tmiyagter tne cre aye ee ie of. SRA be sj ie ei Bie ia bey soe De teas Pet. ae go Bae ee Se eee oc ee 2 suai a ae eb iieee ani he. + kee sd Shales 
eae atic 37, ete Reacts) OR  kiee Sime, Tt eee. il nc abe! + Giageeme ee BE yo ® (ea oe oa rae Sica ees La, eee ee a ae 
ot aN 19 ay ae atk pS Sea eae hs NS ae kas Fie cae is ruc. A ae TS ie einer Fg saa ” ee. yet ee Rae roteas «. a Ais i eR eS gee: Pee i eee, cee ia et ‘oot re 
Fie lea Tae AT tae an iphone oy SUE Pee c's nk 8 etaeioe eve gaa peta C/o OU eR a) aR oR ee ae ee) ko ee roe os uae cork Meee 5: 9 Te heat pamerainn eager ae pe youn ae eet 
go oa ace fie tae eee a | tyes anh ewe ett ae 58 hen Me Ce Remap rane Ot ors ae yc ORME cs aE At VE RecreeRe eden Ramee te ae. 
Bie ee A Renee aia ence get er pie, PR A Meee 2 hy a yeaa pik ahh ut eee hs. ean ZA ye. ty ee eee Be Reacaie aged igor egret PRA ch) es Le ele Bee IN a ER yee aR Wy da 4 sae Ste ie 
gigi Sr ns AN ae eae eee 0 ie eee fae fad os 3 Ae ueacr mms cae Rin ee ampaee Sa eee ig Se 0% ip aaa ps IN A ea Seen aim nae 3S es ue Sp RS 
ST em eS ee ames SNe es cake tal ee a tak lena So iy Seek og Selme Ae the Prat ic5 : 28 Ny 3 a ey ae a cd 
‘erate: vie Sey aa gO ae eae a ions eas 5 EEE Sneha Bt de rt eae fear Fae ARs iy simak Tye ote q engl a ea Se aie firs ote : 
ses ' ed yin ee eee” wae x : Rue Vg wo tae ae pea Ty see ha phil gt ee Nae ag ee Pipa oe: eras 
‘si peed ene Pe ke Ms aks Baie kts eR Saale gay : fortes arg ? ee nee —. ear 53 ey . PP as - ee a ae : tied 
Ps ie Pcie Pree cee a ee ak pai Hes ‘ ‘ a eee eee eae $e oa es gs ( $C 2 eee RS ) ey 
or da apie aca 3 TS Ne eieeap oes Mes: : ae ; j Tey Bae ‘ ere ; fee aio eee ee ae hs 
inne : eee : Seven i : ee. sR erie ee ai ca ee i a . aR sab: 
4 i z on ‘ y ‘ i ny lng SMe ‘ a eet <> a : 
is aid Wi, ee x ie. a ‘uk ye. 
fk Penal ke ean age af = ae Saag ; : ae s Beene, Race aie J SE Noaeha eae ; 
ieee panty ae is hee era ins a ‘ “ 4 ice ‘ome yy ec a 
ae ope igh Fores * Wire ase eee ee ; ee te : cee ik Ee ie ee a 
eS ; cee! ERNE) me the pohittbe.< Sep tea bts set aie aie lps EO ee a 3 Pigg fess é ae We = ” 
SSSI i Wialy\'* ik SP uaa ne te, yas ies ees a te rt 3. Seis cai. aR OUMEe oe aca Va aay Ba AST aL oe i area. es ee ea OM re Sere tat ear, Tat NE. $3 ; 
Rh he cue . eee: ee pra or tas ies =p Sedans e" i eel ihe, aa i Lae Ce sce 4 Peas wipaemenetty (to Oa ae a Paes — ” _ Pi ho Mv, x 
Bes 2 Ay ag OY rates Pia Sine Fas eS ee eee i on y ‘ se serie Sa aa ae, id fs yee ah shay ist Sy 22 eee iat be eer ay co: cs x 4g i i 
pina ig r . aoe cs : > i ae “4 a Sh GS CypriaM _et Pr etaarh TaN leg Deel ara * i pe : 
: a aes —s ag ee Der iia: RI RE Ge phe Bein ee at eye: 
ey peers a iar : tot otra ae z Sas eet LT dbname ee Ske Mears Fe ED eR egg a steal } 
“ck Sa ees aR : ; an ee rag Oe eR eS Wome oe caseay, : 
: i . : g at malts ce Shere bees e = aay oe : «7 . ate | 
i leg ee a ON NRT ee bling garg a : 
e ’ ‘ : hate ols Oe ee | a) oe ease aig Se ee ay te 
acs Oe altar ee Osta Put lee ue rine dies : : ee ee a Pe ar ni Maat BORE Re ae Ne ek ay oe aml q 
: pear Seen 6 ee yk eG ae ‘ Page ae ae ee : - ce es oY ‘ we" aN > : d Set ae SY ee ee oe fA ne ae eee eee > ; 
anes ea oe ty na tele oo 1, eee, ‘ — aad iin Eas za a» et ee 
cy ie tL eaicad Je aie WE ey page ore Been 6 ea ered . . “ , ges 4 i pats a ad ae ‘ 
: ae ay ie ace ty eed eens " 2 ee emer) ‘ Re a a . ae oS Re alo iat? a S — ; 
; BRN Ute alt Fake ie erg a Me SR a =: pt aie 6 ee a : ae ey i. ey he ie the en: PATI CO aaa sy we “ c : 
re *: ees BENGAL ONY PERO SSG og ee a. pa i aid yk 5A Seana Peegeerek aod cy f ” gl oai ean ay «ot SI Ma Ste ed AP yi) Leeann, " eta oie eeomants * ; : ‘: 
¢: a een ree (esr tts aes : FPA) esrememen ete MiRNh c fity sd ie a VES eae A gE emcee Per meen eens fl ee pyle ES priate Ste ees Poe 
¢ =e Pee ; : : , a fe ee ice. f . i ees ae Monae VS sings ae de adit Sage Be See Nh TR gee Ke Bet es 
TST epee ele. ete i ae SR ca RO,» SiaeRe i ; £53 % 4 athe) ee TN eae aii dane ae ER ele we cmpstcmngias (iH Cre 
pete SSD Page Stas ete ae tant se 4 dpe ‘ ‘Caine 28 Pi ee li f es i eee ter SY - ae ara “3 fo MS oe 4 
x Bee hit Pp 5 oa Roe RE . x Woe es ss ar 2 eee 1, aie? etnies satis” aie * ee . ae. | 
Pies emer tet pe ag suai Pa ° ; ; CEL Clete eg Ree ar ae + PRM as tied tt Saga ee? en 
Sear Rye Saree oe 'Piiate See erg hcl ae Se Sey Si > 7a meter et Se eS acs SEE a da : - : 7 5 MN ag 
x tine 2 ae es are is aaa ee RE eee es . ae, aes aa eee fo) - . Bae w ae ee ee, 4 ee ‘ wey, 
Rar ag ae: Meee as : : : ‘ ii Ses ies dee ie, rab ee f Th Mie. i Cer et 
Pe LoCer mn on ae) i ea hk, Sone me 6): eae emia Ce oa MOIR Tr ett. Death: acy Coe as me eas 
: ? ea. Laue : n ‘ erat a ert Snes 9 aa 4 IE Ae ter SB ia Ree he 4 3: 5 aaa SP es rae Eee ae “9 A * 
: ei. paecoes ‘ Nereacky: a Thee a ¥ a FES hg erate pagans ’ Sethe ab i Pea ne eee ae 
fs ki . . ig: Pent N belied PME payed im ithe, a MN Rc ae wey eta mee pean b, Z Ae Ra Sipe ely yr ee ye Reyes ha!” | Al TONS Rea eta Dineen << ei 5 ee SORE x 
wean tei a ate oc aa Meret ke | : ee ee ee yee os, 
Ve : : ie pees ate | Laps ¢ adel i ga Tsk Me a ag ae a a ks ~ Beaty vet 
_ : / @ % ea ; aie ee ge aie a iad aie a e we a : ee ne - 
c 2 Ce te att tL : ae. a ae Ee ee eee ae , " 
arrals ne WE PF : iM ? ame, Re get ee imac hc SNe Sg ae Bie 
Nea a oe .. ae 7 zl Seite ek cg AR ar erento Nr og 
: ‘Ae : ; ie ie Mey ee Po ams.y =; ee : 
a 2 : < ‘ i . ‘ cae wane piel hat PREY 
: ¥ ere ; , oe ‘ , b= EATS che ie ee a 
i gered aj 4 : ‘ é vi t Y , 
“ oe + 4 : a j 
j « 4 ; : ee 
a < Tac $ ‘ bg 
E . Ay ee i ! ty 
a “Ge Yep iz ‘ os 
‘ Ses eae a a : oe | | : 
| ore " ue 2 i daa, fee | 
Ye ae : a ; 
| 4 s=, ee eee a : we 
oa “n BS a a aah t 
; fe: ms . ye it ’ oop 
: ’ is in ages i bine tes Sd 
 - ‘ a” x me ean 
a < * Fi is 3 L ae, 
: ; H 3 ce i ¢. u se 
; : $ a Ray - ig Ee ; oa 
ie. | s A es sie le fess ha se Mea in ee. ee ar pee ‘ yrs = has beta ec mee len Oe eee eens ite: | 
sie | ga, eee VR es er ; ee 2 = Nags gea ane NO » a By peas ‘ i aca 2 7 "gp tn Mis oto ee a eae. 
pe bee os ea Se en = eta ie ae “4 oe  . (a vee E : eS kN a: - —— bd) i 
; : : : i piers : " “ ee a ere a Ae 
; | ‘ . ~ 3 : ; ines ini oe oe ; ats ee er ee visage SE ge ee Se ae Pe 3 * 
‘ | ; : ‘ - ' pes 5 2 - eZ ‘ 01 ’ . - 8 sa «a r i sts - 
{ - . - . a “= 2 ai 
Po ; . 7 ' ry Se nenmmnnennel 
Ae . J . y spake is . 3h: é ieee , rE: 


Advertising Age, July 12, 1954 


Forjoe Adds Three Stations be production supervisor on the, 
WAAB, Worcester, Mass., and Chrysler color spectaculars to be! 
CJMS, Montreal, have appointed seen on CBS-TV this fall. 
Forjoe & Co. as their national rep-| 
resentative. Forjoe-TV has been TV Passes 30,000,000 Mark 
named to represent WNOW-TV,! More than 30,000,000 television 
| York, Pa., formerly handled by! sets were installed in the U.S. as 
George P. Hollingbery Co. ‘of May 1, 1954, according to an 
'estimate released by Hugh M. Be- 


George Haight, formerly super- planning for National Broadcast- 
visor of the “Four Star Playhouse,” |ing Co., New York. This is a gain 
‘of 6,000,000 over the May 1, 1953, 


has joined the Hollywood office of | 
McCann-Erickson. Mr. Haight will figure. 


Haight to McCann-Erickson ville Jr., director of research and | 
} 
} 


WMMB Appoints Keller -WGAR Boosts Robert Forker 
Robert S. Keller Inc. has been Robert B. Forker, a member of 
/named sales promotion representa-|the sales staff of WGAR, Cleve- 
'tive for WMMB, Melbourne, Fla. land, since 1942, has been pro- 
The company also will be ex-|moted to sales manager. He suc- 
clusive sales representative for|ceeds John B. Garfield, who has 
WMMB in New York. not announced his future plans. 


‘Names Lebo for Advertising Alloway Joins Lithograph Co. 
Edward Lebo, public relations | Robert M. Alloway has resigned 
director of Hewitt-Robins Inc.,,as display manager of Fuller & 
Stamford, Conn., has been given Smith & Ross, Cleveland, to be- 
the additional responsibility of ad-' come Ohio sales representative for 
'vertising manager. ‘Niagara Lithograph Co., Buffalo. 


71,759 responses to one of its amateur shows. 


in just two weeks. 
78,122 wrote to WPTZ. And during this time, in addition, 


BODY WRITES TO WBC 


In the first five months of 1954... 45,749 wrote to KDKA. In six weeks, 8,816 of them from 

80,094 people wrote to WBZ-WBZA, including 15,000 131 counties, 19 states and Canada sent quarters and 
who requested a snowfall map offered in just six an- boxtops for gladiolus bulb premium offer. 
nouncements. 


39,610 wrote to KEX. A two-week Valentine Day contest 
58,830 wrote to WBZ-TV. And last year a sponsor got drew 5,511 entrants. 


You see. People don’t just tune to the WBC stations. 
62,229 toKYW ...2,0 ; 
h—psoas OE oF Chem Sor Remit Geobiinte They do something about what they hear. That’s 


Audience Action! If you want to hear more, call your 
nearest WBC station or Eldon Campbell, WBC National 


one sponsor heard from 35,467 listeners to his show. Sales Manager, at Plaza 1-2700, New York. Ask about 
115,723 wrote to WOWO. One week brought $2,320 in $5 substantial group and frequency discounts on the 
orders for a garden product. Audience Action stations, too. 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


fe) 


WBZ-WBZA * WBZ-TV, Boston; KYW °* 
WPTZ (TV), Philadelphia; KDKA, Pittsburgh; 
wowod, Fort Wayne; KEX, Portland, Oregon 
Represented by: FREE & PETERS, INC. 

444 Madison Avenue, New York 22, N.Y. 
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‘Ellery Queen’ Going Steady 
with ‘The American Weekly’ 

The reciprocal promotion ar- 
rangement between The American 
Weekly and Television Programs 
of America, producer of the tv 
film series, “The Adventures of 
Ellery Queen,” has been extended 
to the 27 cities in which the 
supplement is distributed with a 
Sunday newspaper. 

The plan calls for the tv station 
to follow the telepix with a trailer 
calling attention to the Ellery 
Queen stories in the newspaper 
supplement. The American Weekly 
in turn follows its Ellery Queen 
stories with this reminder: “Ellery 
Queen is played by Hugh Mar- 
lowe on television. Check this 
newspaper for channel and time.” 
Newspaper delivery trucks dis- 
play large banners plugging El- 
lery Queen. 


Wesley Day Moves Office 
Wesley Day & Co., Des Moines 

agency, has moved to its own 

building at 2818 Ingersoll Ave. 


MASS TRANSPO RTATION 


is your best 
advertising buy... 


[Readership 1 


he 2 most important 
_ ee value” questions 
about ary publication are: 


1. Who reads it? 
2. How do they read it? 


MASS TRANSPORTATION 
is read by top executives—the 
men who buy—in every one of 
America’s 3,018 bus, streetcar and 
rapid transit companies. 


*Surveys in “48 and 52... 
_ again in 54 show that the aver- 
age MASS subscriber studies his 
copy for 2 hours and 20 minutes. 
What a difference from the 7 
minutes spent on ordinary maga- 
zines that are merely “thumbed” 
through. 56% even take MASS 
home, dig into it in several 
sittings. 

Yes, MASS wins on all counts 
for top readership by transit men 
who really count! So, for sales- 
winning advertising, place your 
message in MASS—now celebrat- 
ing its 50th year of transit pub- 
lishing leadership. acne 


*Survey copies available upon request. 
See SRDS, 21. Or write for rate card. 


TRANSPORTATION 


222 W. ADAMS ST. 
| CHICAGO, ILL. 


Cae Gs GORE 


1904 golden anniversary 1994 
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The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


BBDO Does Not Scorn Small Accounts; Record 
Shows 51% Billing Less than $300,000; 45 Under $100,000 


To the Editor: Your editorial in| 


the June 21 issue of ADVERTISING|came up with some figures which) 


Ace—"“The Importance of Small) 
Agencies”’—was extremely inter-| 
esting. 

But as one of the larger agencies, 
we were a little skeptical about 
this statement which appeared in 
the editorial: “Bigger agencies 
tend, more and more, to set mini- 
mum limits on the size of accounts 
they handle, and in the upper 
strata the conventional limit is 
now $300,000—a figure far beyond 
the scope of all but a tiny handful 
of American businesses.” 


Quality 
CIRCULATION BUILDERS 


for leading 


Magazine Publishers 


UNION CIRCULATION CO., INC. 
HAROLD F. DELANEY 
General Manager, 

33 West 60th St., New York City 


“Over a Quarter Century 
of Dependable Service” 


We dug into the records and 


were pretty interesting to us. 
In 1953 51% of our regular 


‘clients had a total billing with us 


of iess than $300,000. 

Here is the breakdown: of a 
total of 158 in 1953, 81 of our 
clients billed less than $300,000; 17 
billed between $200,000 and $300,- 
000; 19 billed between $100,000 and 
$200,000; and 45 billed less than 
$100,000. 

As a matter of fact, several of 
our present clients now have a 
total advertising billing with us 
greater than the total sales of the 
companies at the time the accounts 
came to BBDO. 

These figures may not prove 
much—except to us. They prove 
that we are not indifferent to the 
needs and interests of smaller 
clients. 

BERNARD C. DUFFY, 

President, Batten, Barton, 

Durstine & Osborn, New York. 


AA is delighted to print BBDO’s 
breakdown of accounts by size. The 
fact is, however, that BBDO is 
more the exception than the rule 
among larger agencies, most of 
which set lower limits on the size 
of accounts they will handle. 
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The Fourie: Journal M AG VAR DH 


AMERICAN 
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LOUISVILLE 


BELON 


ANY 


GS ON 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


More than 80% of the 100 leading national advertisers in 1952 
used newspaper supplement advertising. Many advertisers using one 
or more of the three national supplements used the Louisville Courier- 
Journal Magazine to complete their supplement schedule, In 1952, 
more than a 100 This Week advertisers placed a total of 286,419 
lines in the Louisville Courier-Journal Magazine, 


Send for your free copy of ao new factual study of newspaper 
supplements, Write to: Promotion Department, The Courier- 


Journal, Louisville 2, Kentucky. 


THE LOUISVILLE 


Conrier-Zonrnal 
SUNDAY MAGAZINE | 


Sunday Courier-Journal Circulation 303,238 »« Member of The Locally Edited Group 


Represented Notiouclly by The Branham Company 


Concerts More Popular than 
Baseball? Rea: er Wonders 

To the Edito. The selections 
printed in “Wha They're Saying” 
section of ADVER. 5ING AGE always 
interest me, and juch of the ma- 
terial has been } |pful in carrying 
out the sales p: moticn program 
for Restonic ma’ “esses. 

However, the . atement in Rob- 
ert A. Whitney’ speech, “People 
Like Nice Thing.” in the June 21 
issue, where he s. vs: “More money 
is spent on symphony concerts than 
on baseball gimes,” is truly 
astounding. Wou.d it be possible 
to hear how Mr. Whitney sub- 
stantiates this «stonishing state- 
ment? 

With a trend toward selling more 
promotional low-priced bedding, 
we are interested in information 
that would indicate to our sales- 
men that “people do like nice 
things.” Any more material avail- 
able on this subject would be sin- 
cerely appreciated. 


E. W. CARDIFF, 
Merchandising and Sales Pro- 


motion Manager, RKestonic 
Corp., Chicago. 
e a ae 


Gives Some Sidelights 
on John E. Powers Story 

To the Editor: I am glad that 
the AFA elected John E. Powers 
to Advertising’s Hall of Fame (AA, 
June 28). I have hoped for several 
years that someone would remem- 
ber him, for he was one of the 
profession’s truly great. 

Powers was a pioneer in the 
writing of short, simple copy, 
sometimes as few as a dozen words. 
If the product seemed to have no 
talking point, he discovered one. 
He would spend days or weeks at 
a manufacturing plant, studying 
men and methods, and then would 
come up with a simple selling ar- 
gument; he excelled in the writing 
of reason-why copy. His fee (55 
years ago, remember) for this re- 
search was $50 a day. 

As you state, one of his clients 
was the George A. Macbeth Co., of 
Pittsburgh, of pearl-top lamp 
chimney fame. As a boy I worked 
for the Macbeth concern in Lon- 
don, where my father was head of 
its British division. With each 


‘shipment of lamp chimneys to a| 
retailer we enclosed a_ streetcar 
card bearing one of Powers’ terse 
messages. These cards were wel- 
comed as American curiosities, 
and were often used as window at- 
tractions. Some English ironmon- 
gers even framed them and kept 
them for years. 

About 50 years ago, at a charity 
'baseball game in New York, the 
| official program contained skits 
/on important national ads. Several 
of these were supposed to be in 
the style of John E. Powers. Ex- 
ample: 

“Campbell’s condemned soups— 
just add hot water and starve.” 

Another that caused comment 
was: 

“Good grocers sell my lamp 
chimneys—all the rest can go to 
hell—Macbeth.” 

The companies paid regular rates 
for these ads. 

Powers usually avoided printing 
a word in all caps. He insisted that 
lower-case type was easier to read. 
He had plenty of imitators, and 
because his methods were based 
on straight common sense, many 
of them did very creditable work. 

And now at last he’s in the Hall 
of Fame. 


ALEXANDER MCQUEEN, 
Reason-Why Research for Ad- 
vertisers, Chicago. 

* ® 


‘World-Herald’ Minimum 
for One Color Is 1,000 Lines 

To the Editor: On Page 90 in 
your June 28 issue of ADVERTISING 
AGE, where you carry color infor- 
mation for the newspapers of the 
U. S., you indicate under Nebras- 
ka that the minimum requirement 
for size on a one color and black 
ad is one page. This is incorrect, 
as our minimum size for one color 
and black is 1,000 lines. 

I would appreciate it very much 
if you could run some kind of a 
correction notice in the next issue 
of AA, as we will accept color at 
a minimum of 1,000 lines. 

Davin A. LINDSEY, 

Manager, National Advertis- 

ing, Omaha _ World-Herald, 

Omaha. 

* * ae 


A ‘Still, Small Voice’ Asks 
for Drama in Ads 

To the Editor: An ardent reader 
I of The Creative Man’s Corner, al- 
ways stimulated by its succinct an- 
alyses and ideas. 

But—I was somewhat dismayed 


- 
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a lighted faggot at the “stake” ad 
for Norfolk and Western Railway 
(AA, June 28). 

It seems to me that the cult of 
the common has already stamped 
imagination out of too much ad- 
vertising. And I thought this par- 
ticular ad brought a nice touch to 
its everyday materials. Not that 
I believe drama is lacking in coal, 
chief source of power in our econ- 
omy, but are we to banish Caliban 
from the coal mines? 

I merely want to raise this still, 
small voice in the wilderness of 
logarythmic copy and Mondrian 
art treatment for the defense of po- 
etic conceptions in today’s adver- 
tising. Let us remember that the 
engineer and chemist, head awhirl 
with heavy facts and hard figures, 
may very well be as susceptible to 
the emotions kindled by a Haw- 
thorne tale as by an Einstein the- 
orem. It is these very gentlemen 
who, in our modern society, in- 
dulge in abstractions beyond the 
maddest fancies of Left Bank 
Fauves and transform them into 
realities! 

Better by far that we welcome 
such lively flights from the me- 
chanical (even the powerful) than 
denounce them as some obscure 
form of treason. After all, what is 
Hamlet but a murder story to 
which has been added “artificial 
sources of interest’’? 


JOEL FREDE, 
Director of Plans and Mer- 


chandising, Ray-Hirsch Inc., 
New York. 
a ey oe 


Corrects Figure on Average 
Pittsfield Family Income 


To the Editor: In the May 3 
issue you included a digest of 
market data on the Pittsfield mar- 
ket which we supplied. However, 
you incorrectly stated that the 
average Pittsfield family income 
was “the same as the national 
average.” If you will check the in- 
formation sent you, you will find 
the Pittsfield family income listed 
as $5,806, while the national av- 
erage is $5,086 and the New Eng- 
land average $5,596. Pittsfield 


The magic words 
in your ad played right 
——a give you the assurance of a faster, 


longer pull. If it's a mail order ad... 
JAY Pp, youcan do it better with Walk for 


so many reascns. See free samples. 
WALK aovertising TYPOGRAPHY 


and disheartened by its tossing of 


11 E. HUBBARD ST., CHICAGO 11 @ MO 4-6134 
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AAMERICAN [fiDECALS 


are your most permanent 
attractive and economical 


DOUBLE FACE DEC! SIGNS \ 


SELLING MEDIUM 


The rree space on dealers’ windows, truck pancls and dispensers 
offer unexcelled potential advertising value. Eye-catching American 
decals effectively and permanently utilize this space to promote your 
brand and product, or service to thousands of shoppers each day. 
They tie in your other advertising efforts at the point of sale and help 
assure continued dealer cooperation. Ficld tested for durability, 
American decals stay “on the job” for years delivering your message 
day and night. 


FREE! Write today for Free full color brochure and samples. 
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income per family, therefore, is 
$720 over the national average and 
$210 over the New England aver- 
age. 


WALTER KEARSEY, 


General Manager, Greylock 
Broadcasting Co., Pittsfield, 
Mass. 

e * * 


Agrees with Woolf on Putting 
Prices in Ads, Provided— 

To the Editor: In the June 21 
issue of ADVERTISING AGE, feature 
section, we particularly enjoyed an 
article by James D. Woolf with 
reference to advising prospective 
purchasers of prices applying to 
articles in which they may be in- 
terested. 

Certainly share Mr. Woolf’s con- 
viction that the promiscuous prac- 
tice of showing articles at the re- 
tail level on the floor and in win- 
dows as a come-on without prices 
in many cases promotes prospects 
to pass them up. 

As for advertising by the manu- 
facturers, it of course would be 
helpful to advertise suggested sell- 
ing prices, particularly provided 
the manufacturer is not surrepti- 
tiously feeding a surplus to a dis- 
count house that will make any 
subsequent differentials doubly 
disastrous to the regular retailers, 
who are working on normal mark- 
ups. 

Cep LoGaN, 

Doerman Shoe Mfg. Co., South 


Milwaukee, Wis. 


| 


Arthritis Treatment 
To the Editor: Today we re-| 

ceived our copies of the June 28 

edition of ADVERTISING AGE. 

On Page 46, under caption, “Ad- 
vertisers’ Expenditures in News- 
papers, 1953,” you have listed the| 
Ball Clinic as advertising a “Rup-| 
ture Treatment.” 

The Ball Clinic has never treated 
rupture. For more than 35 years 
we have specialized in the non- 
medical, non-surgical treatment of 
arthritis, rheumatism and kindred 
diseases. 

Last year I called your attention 
to the same discrepancy so, again, 
we would appreciate space in your 
columns announcing the error. 
(You might also correct your re- 
cords this time.) 

For your information as to the 
facilities of our institution, I am 
enclosing our 1953 Annual which 
we feel will be of interest. 


Louis G. MANHEIM, | 
Advertising Manager, The Ball | 
Clinic, Excelsior Springs, Mo. | 


AA has advised the Bureau of 
Advertising, which issued the re- 
port carried in our June 28 issue, | 
that Ball Clinic does not treat rup-| 
ture. 


* e . 
Ball Clinic's Ads Offer | 
| 


. . 7 | 
Colle Is Pioneer's Agency | 

To the Editor: We were proud. 
to learn from Page 30 of your June | 
21 issue, that our client, Pioneer | 
Engineering Works, received an 
honorable mention in the recent| 
“Toppers” competition sponsored | 
by the NIAA. Since there were 50 | 
entries in this particular classifi- 
cation, an “honorable mention” 
really carries some honor. 

Both we and Pioneer were dis- 
turbed, however, by the fact that 
you listed BBDO as the agency. 
The Alfred Colle Co. has been 
Pioneer’s sole agency for more 
than ten years. 

Perhaps the information was 
furnished to you in incorrect form, 
but at any rate, we would appre- 
ciate it if you would publish a) 
correction in a forthcoming issue. | 

KeitH L. SMITH, | 

Alfred Colle Co., Minneapolis. 


Calls Salesense ‘Dessert’ 


To the Editor: It is not my cus-| 
tom to write “fan” letters; quite 
the contrary, in fact. But when 
someone does an outstanding job 
week in and week out, I feel I 


must write and tell them about it. 

James D. Woolf’s column in Av- 
VERTISING AGE is my most looked- 
forward-to reading each week. It 
is the dessert after a good meal of 
interesting matter on the other 
pages of ApvVERTISING AGE. And 
most important of all, what he 
writes is not only interesting, it is 
also highly informative. 

Every article contains something 
worth reflecting upon, worth re- 
membering. My most sincere con- 
gratulations on continually doing 
a superb job. 

DONALD E. CREAMER, 

Creamer - Trowbridge Co., 

Providence, R. I. 


Wants Facts on Catalog Cost 
To the Editor: The article on 
Page 32 of the June 28 issue of 
ADVERTISING AGE, captioned: “In- 
dustrial Distributors, Printers 
Battle Over Which Catalog Pro- 
ducing Plan Is Best” is very in- 
teresting to us as our company’s 
livelihood is derived from our 
labor of compiling catalogs for 


the industrial supply distributors. 

Our interest centers, in particu- 
lar, on the paragraph in that article 
which states in part: “According 
to Mr. Ruddell’s calculations... 


the average catalog costs from) 


$50,000 to $100,000.” 

For some reason, the cost fig- 
ures that Mr. Ruddell gave you 
for this article are greatly enlarged 
from those in his 1953 report of 
his survey of catalog costs. On 
Page 4 of the attached original of 
that report you will note that Mr. 
Ruddell found the average costs of 
catalogs to be $19,375.20. 

We are not in any “battle” with 
the catalog committee’s catalog 
plan. All we are asking for are: 
“The facts...man.” 

HAROLD E. McKEE, 

Weinberg & McKee Inc., Chi- 

cago. ; 


All Clear, Creative Man 

To the Editor: It’s obvious that 
“You Can’t Be Too Careful!’’—re: 
The Creative Man’s column in June 


21 AA. While I agree with the gen- 
eral tenor of his comments, I 
would be ashamed to admit my ig- 
norance regarding the relative po- 
sitions of the infra-red frequencies 
and radioactive frequencies in the 
ether spectrum. For this info: 
Infra-red rays will not affect a 
Geiger counter, no matter how 
hard you try! The ether spectrum 
starts off at the low frequencies 
with sound. Then, in increasing 
order: 
Sound 300 cycles/sec-3 KC 
Ultrasound 30 KC 
Radio Broadcasting 300 KC- 
30 MC 
Television 300 MC 
Radar 3x10* MC 
Infra Red 3x10° to 3x10*° MC 
Visible Light 3x10°—3x10° MC 
Ultra Violet 3x10°—3x10" MC 
Soft X-Rays 3x10"°—3x10" MC 
Hard X-Rays 3x10"—3x10" 
MC 
Gamma rays (your radicac- 
tivity!) 3x10°—3x10" MC 
KC equals kilocycles 
MC equals megacycles 
As you can see, infra-red might 
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help make a hot cigar but it cer- 
tainly won’t make it radioactive. 
E. W. HERMANN, 
Manager, Agency and Adver- 
tising Service Department, Mc- 
Graw-Hill Publishing Co., New 
York. 


When YOU build a new home 
the odds are in your favor that 


THE 
ARCHITECT 
who 


designs it 
for you 
reads 


house+home 


the greatest influence in homebuilding 
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Distributors in every major city 
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PRESTIGE PAPERS 


TRADE-MARHK 
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The Champion Paper and Fibre Company 
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Plant an idea... 
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+ mM, ; 4 " 
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where it will orow! | 


A Manufacturer of a powdered-drink base consistently plants the idea in 
Country Gentleman advertising pages that his product makes a delicious, low-cost 
refreshment. A reader survey shows that over half of Country Gentleman families 
use this type product, and 92.3% of them buy his brand. Many another campaign 
in Country Gentleman is blossoming out with bigger sales. Your advertising will 
also produce better results in this healthy country climate. 


Put it in Country Gentleman 


A Curtis publication + Circulation now more than 2,600,000 The magazine for Better Far min 
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No Secrets, Please: C. M. 


Wrigley's ‘Research Agitant' 


Coupon Problem Needs Help: Weiss 


Bedell Finds a Big Name 


Employe Communications... 


If You Have a Communications 
Medium, Use It 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own consulting service in em- 
ploye relations.) 

During the discussion period in a recent 
supervisory training conference, a plant 
foreman asked the discussion leader to 
explain the difference between a union 
shop and a closed shop. The astonished 
discussion leader, remarking that he 
thought everyone in the factory knew the 
answer to that one, found out that actual- 
ly very few knew the answer. Most had 
the general idea, but they couldn’t pin 
down a definition. 

The quest for ignorance went further. 
The discussion leader, who was later to 
report his findings to his startled super- 
iors, unearthed the disquieting intelligence 
that few supervisors could answer routine 
questions about the labor contract, about 
the insurance program, the credit union. 
They appeared to be intensely interested 
in these matters, at least during the dis- 
cussion period, but the discussion leader 
reflected uneasily that apparently few had 
ever dug out the information themselves. 
He decided that a minority had even read 
the labor contract. 


s The discussion leader asked himself: If 
the supervisors, who are presumably the 
links between the upper levels of manage- 
ment and the lower levels of employes, 
don’t know the answers to these simple 
questions, how is the employe supposed to 
know? 

Not every company is saddled with a 
plight so grave, but many are. Many or- 
ganizations are so concerned with the 
problems of manufacturing, sales and ad- 
ministration that they have no time to 
relay important information to employes. 
Yet the companies guilty of these sins of 
omission often have the means at hand to 
pass the word along; they have employe 
papers, or management newsletters, or 


The Eye and Ear Department... 


bulletin boards, yet they fail to use them 
to provide basic information about the 
organization and its policies. 

Acme Steel Co.,-in Chicago, publishes a 
large, slick tabloid for its employes. It is 
edited with skill and freshness by Al 
Pocius. What makes “Acme Steel News” 
a valuable tool of communication for its 
sponsor is the simple fact that it is in- 
telligently used to convey important in- 
formation. Regularly the paper takes up 
some phase of activity about which em- 
ployes deserve to be informed. Currently 
it’s a department called “Dollars and 
Sense,” and its simple function is to tell 
employes what the Credit Union is all 
about, in a straightforward questions-and- 
answers fashion. This is an important em- 
ploye activity, not too easy for the new 
employe to understand; the department in 
the publication tells all for the new em- 
ploye and at the same time refreshes the 
memory of the older employe. Result: The 
supervisor also knows about the Credit 
Union and can refer questioners to the 
article, without using up his own time. 


# Acme plans an operational switch in 
August, a large-scale move of depart- 
ments. To stop the conversational hubbub 
before it gets started, the editors of the 
“News” have presented a large map, spe- 
cific, detailed, complete. In so doing, the 
editors relieve the tensions and curiosities. 
They take the load from the shoulders of 
supervisors. 

The confused supervisory condition 
mentioned at the start of this essay can 
be corrected only by management, dealing 
directly with supervisors. But the com- 
pany can well use its media of communi- 
cation more skillfully. It could take a cue 
from Acme Steel which, like any progres- 
sive company, posts its supervisors first 
and then follows up with the factual stuff 
in the employe paper that employes want 
and need to have. 


Forget the ‘12-Year-Old Mind’ 
Phrase; It's Meaningless 


There have been a number of com- 
ments lately about advertisers’ use of the 
“12-year-old mind” as the target for ad- 
vertising programs, particularly in radio 
and television. The critics have contended 
that this talking down to the really bright 
audience that exists is dangerous to 
democracy, snobbish and misleading. The 
foreign countries contemplating commer- 
cial television have viewed this ad ap- 
proach with alarm. 

The facts are these. In the first place, 
the phrase, “12-year-old mind,” is so old 
hat that few can remember who started 


it and what agency executive looking for 
publicity gave it wide circulation. In the 
second place, while no one actually ad- 
vertises with such psychological accuracy, 
the mind aimed at is less than a 12-year- 
old mind. In the third place, the critics 
of the technique obviously never got out 
of P.S. 12, or fell asleep during Psychol- 
ogy 1, or they would know that the 12- 
year-old mind is a mental age and not 
a physical age. 

To review the necessary background for 
this approach to advertising, it is elemen- 
tary that a company must move merchan- 


dise to stay in business. When a company 
does sell goods it returns a profit to the 
investors who made it possible for the 
company to exist. 


= The management of the company asks 
the professional salesmen and sales psy- 
chologists, the advertising agencies, to 
help sell merchandise through advertising. 
This unsentimental group of professionals 
approach their jobs with absolute objec- 
tivity. If the product is to be bought by 
everyone, smart, dumb, all colors, all in- 
come groups, all regions, the advertising 
must be simple enough to be understood 
by all and to motivate all. Hence the 
chosen direction toward the least common 
denominator. 

If the educators have turned over to 
the advertiser a bright, intelligent audi- 
ence, everybody is happy. But a simple 
fact of life is that the great majority of 
the radio and television audience is not 
capable of receiving an intelligent mes- 
sage. This is a flat statement made with- 
out qualification and without apology. 
The facts are available in any Army mass 
1.Q. or relative tests on 10,000,000 men. 
The facts are available to any executive 
who takes time out to go door to door in 
any town from Bridgeport on out. 


s The executives who sit around in the 
company of the Connecticut station wagon 
set and map out advertising campaigns 
that cause artistic comment from their 
intellectual friends and win awards from 
the advertising committees are selling 
each. other, for the most part. 

Critics of the daytime serials, for ex- 
ample, those who have never heard or 
seen one, are not the geniuses of advertis- 
ing who will make a company grow big 


Salesense in Advertising... 


and profitable. The research is available. 
Find out what the ward heeler’s wife in 
Boston watches and listens to, or the size 
44 in Omaha, whose husband kills hogs 
in the stockyards. That’s your audience. 


# Now about the 12-year-old mind. For 
the benefit of those who thought going to 
college was an excuse for getting drunk 
at night and cutting class in the day, the 
maximum mental age, or the age of ma- 
turity of the physiological characteristics 
of the brain, is 16. The ability of the 
synapsis to change with experience, of 
course, exists through a man’s lifetime, 
but he reaches his mental maturity at 16. 
If anybody thinks a 12-year-old mind is 
a low point, try to take some of the ex- 
aminations they give 12-year-olds in 
school. The 12-year-old mind is actually 
a little high for a least common denomi- 
nator of the radio-tv audience. Let’s say 
ten is closer to the truth. 

This treatise is not meant to recom- 
mend the practice of striking out at the 
lowest mind. As has been repeatedly 
said here, the progress in electronic pro- 
gramming has been remarkable. Certain 
products have been upgraded from a pro- 
gram point of view, but basically radio 
and television are mass media. 

The responsibility to understand them 
and treat them accordingly rests with 
the advertisers. If the advertiser refuses 
to recognize the documented facts of life 
and hides in the world he likes to think 
he lives in—the reflected world of his 
own social set—certain things are going 
to happen: 

1. The manufacturer is going to get a 
new advertising agency, or 

2. The stockholders are going to get a 
new management. 


Discover What You THINK 
Before You Write 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

Sydney J. Harris, the daily newspaper 
columnist, offers this advice to would-be 
writers: “To wusrite, first know what to 
say.” It is his notion that most people trust 
to luck when they write. Of his own writ- 
ing habit, he says: “It 
will take me four hours 
to think of an opening 
for a column, and 15 
minutes to write the 
whole column. Again 
like music, the writing 
is, in effect, all finished 
before you even put it 
to paper.” 

I was most fortunate, 
at the very outset of 
my advertising career, to have a boss, 
James Webb Young, who subscribes to the 
Harris work habit. He said of one of my 
maiden copy efforts: “I don’t believe you 
know what you are trying to say. Do you 


James D. Woolf 


have in your mind a clear picture of your 
objective? Exactly what do you seek to 
accomplish with these words you have 
written? If you will only make clear to 
yourself what is to be the central motive, 
the controlling thought, and keep this 
fairly before you, you’ll find it easier to 
write with directness and force.” Those 
weren’t Jim’s precise words, but they ex- 
press the sense of the advice he gave me. 

It is my observation that many begin- 
ning copywriters tend to write before they 
think. Given an assignment, they hurry to 
their typewriters and start to write at 
once—with no clear understanding of 
their destination. 


a “The just composer of a _ legitimate 
piece,” Lord Shaftesbury put it long ago, 
“is like an able traveler, who exactly 
measures his journey, considers his 
ground, premeditates his stages and inter- 
vals of relaxation and intention, to the 
very conclusion of his undertaking, that 
he happily arrives where he first proposed 
setting out.” 

What is the reason the tyro’s work habit 
is often so unlike that of the “able trav- 
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eler?” The reason, in my opinion, is a 
basic misconception of what constitutes 
good copy and how to produce it. This 
misconception has to do with the delusion 
that manner (how it is said)—as against 
matter (what is said)—is the secret of ef- 
fective salesmanship in print. The writer’s 
major concern is the “cleverness” of his 
phrasing. His procedure is exactly the re- 
verse of the Harris method: it takes him 
15 minutes to think of an opening, and 
four hours of desperate writing effort. 


s “The writer,” once advised brilliant 
Arlo Bates, “should not consider what he 
is to write until he has discovered entirely 
what he thinks. He should ask himself 
when he begins work, ‘What am I think- 
ing?’ He must not be contented with a sort 
of hazy phantom of thought; he must 
know exactly what that thought is when 
clearly comprehended by being clearly 
phrased. He can write well only of that 
which clearly occupies his mind.” 


On the Merchandising Front... 


In some advertising circles the prevail- 
ing notion seems to be that the gifted 
creative man is the man who has “a way 
with words.” In my book, the gifted crea- 
tive man is, first and foremost, a gifted 
thinker. To him, a legitimate copy idea is 
not, fundamentally, a manner of expres- 
sion. 

Have you ever heard a frustrated copy- 
writer moan: “I’m positively stymied! I 
can’t for the life of me think up even the 
germ of a good idea! What’s happened to 
my vaunted imagination?” 

Not failure to think up, but failure to 
think through—failure to measure his 
journey and consider his ground—is what 
has stymied him. 

When-we understand clearly all the 
facets of a problem and thus arrive uner- 
ringly at the right objective—when we re- 
fuse resolutely to be contented with “a 
sort of hazy phantom of thought’—our 
basic idea emerges almost automatically 
and we write easily and well. 


Advertising Age, July 12, 1954 


The Creative Man’‘s Corner... 
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What's the Secret? 


EVER-FLOAT _ 


Mechanical Processing May Solve } 
Retailers Couponing Problem 


| tee shore eencest you erie LEE BEACHWEAR “famous for Firsts in Swim Festioms” 1410 Grondeemy. Mew York 18 veer tee te teeny mene 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 

It is pretty generally known—and 
agreed—that I am something of a nut 
with regard to the coming age of the 
electronic robot in manufacturing and 
eventually in distribution. Indeed, at a 
talk I made recently before a group of 
store executives in which I opened with 
this very observation, I believe I noticed 
a disturbing inclination on the part of 
most of the audience to throw out the 
modifier I had calculatedly placed before 
that colloquial use of the word “nut.” 
They were a bit too inclined—that is, for 
my own comfort—just to let it go at 
“nut,” period. 

Perhaps that is why I took particular 
delight when I learned that the retailer’s 
constant complaint about the cost of han- 
dling manufacturers’ coupons may be on 
its way toward at least partial solution 
by applying mechanical and ultimately 
electronic processing to this time-con- 
suming task. Procter & Gamble is known 
to be working on a punch-card coupon 
in cooperation with Remington Rand and 
International Business Machines Corp. 
Various mechanical devices are also un- 
der consideration by other food proc- 
essors. 

However, my gratification over this 
further bit of proof that even the mer- 
chandising function is destined, both di- 
rectly and indirectly, to be reshaped by 
automation was somewhat diluted by the 
fact that it is to be applied to a merchan- 
dising practice that has too little to rec- 
ommend its perpetuation. 


# The retailer’s complaint about coupon- 
ing revolves around his cost of handling 
the coupons. It wasn’t so many years 
ago that manufacturers, in response to 
these complaints, began to pay 1¢ per 
coupon to defray retail costs. But the 
complaints became even louder and, be- 
fore long, extras were added by some ad- 
vertisers. Today. with a somewhat better 
than 1¢ rate common, if not prevailing, 
the complaints by the retailer are, if any- 
thing, louder than when the retailer re- 
ceived no compensation at all. 

As a matter of fact, retail complaints 
have of late become so vociferous that not 
only are manufacturers checking into the 
potential savings that might be obtained 
through the employment of mechanical 
and electronic devices and systems, but 


the Grocery Manufacturers of America 
has apparently directed a special re- 
search committee to give the entire 
problem special priority as a study proj- 
ect. 

This is even more gratifying to me 
than the satisfaction I derive from the 
consideration that the electronic robot 
is receiving. I find it gratifying because, 
to my mind, couponing is an archaic 
holdover as a competitive merchandising 
practice. Nielsen studies throw grave 
question on its contribution to anything 
remotely resembling lasting sales re- 
sults. And there is no doubt at all that 
it represents one of the major factors that 
bleed the advertising budget. It is, in 
part, accountable for the existence in the 
food field of advertising budget records 
that show that little more than half of 
the total ad budget goes into the purchase 
of recognized advertising media. 


= The Grocery Manufacturers of Amer- 
ica apparently plans to study the actual 
sales values produced by couponing, and 
this study is to consider these values not 
only from the competitive viewpoint of 
the food processors but also from the 
viewpoints of the distributing trade and 
of the public. I earnestly believe that an 
unbiased study of this sort will cast seri- 
ous doubts on the economic merits of the 
entire practice of couponing. 

It is interesting and significant to note 
that, at one time, couponing was pri- 
marily, if not exclusively, a practice 
turned to by manufacturers with little or 
no consumer standing. In more recent 
years, however, it has become almost 
traditional practice among manufacturers 
who include our largest national adver- 
tisers. The net result, so far as Nielsen 
studies seem to show, is a highly un- 
economic swapping of customers. More- 
over, millions of shoppers have been edu- 
cated to shop more assiduously for 
coupons than for brand names and, to 
the extent that this is true, couponing is 
directly canceling out the consumer fran- 
chise which manufacturers are spending 
millions to build up. 


® It hardly makes economic common 
sense to make huge advertising invest- 
ments on the one hand to create brand 
loyalty and then to dilute the required 
returns on that investment by pouring 
additional millions into a practice that is 
sure attrition to brand loyalty. 

Of course, when an advertising man 


rrr 


ourselves doing a William Beebe? 


) OO Oe 


makes remarks of this sort he promptly 
is accused of building an argument for 
still more commissionable advertising. 
That could be true. Few of us are totally 
immune to pocketbook motivation—in- 
cluding you! 

And yet, on the record, I think that 
couponing, with the usual exceptions,-has 
littie of long-term value to recommend 
it, particularly for our large advertisers. 
I hope that the studies of the GMA lead 


Tips for the Production Man... 


We have expressed the opinion before that, when a product has news in it, 
it’s not difficult to write an interesting ad around it—and this ad for the Lee 
Ever-Float swimsuit is a good example. 

The nearest we ever allow ourselves to get to water of any depth is in a 
highball. So naturally we were curious. How does the Lee Ever-Float turn 
fatty tissue into a cork-like substance? 

We read the copy thoroughly. It told us there was nothing to inflate, no 
gadgets to bother with. And that’s fine—as far as it goes. But we’re not in- 
terested in what it doesn’t have. We’d like to know what it has that assures 
us of not plummeting to the bottom once we get beyond our depth. 

Not a word about this, however. For all we know, it has an unsightly board 
sewn in the back. Or all the interstices are filled with kapok. 

One reason we'd like to know is—does the substance, or whatever the 
secret is, make the suit bulkier than the kind we just sink in? If so, we might 
think twice about buying one. Also, how permanent is this buoyancy feature? ) 
Will we immerse ourselves some day in our Ever-Float and promptly find 


This ad excites our curiosity, but it doesn’t sell us. It doesn’t sell us because 
it doesn’t tell us enough. The suit’s got a built-in bra and removable straps, 
but it’s got to have more than that before we go out and plunk down $19.95 
for it. $19.95 alone is enough to sink us. 


to this same conclusion. 

However, I am not optimistic that re- 
search, even though it leaves no room to 
question the economic demerits of cou- 
poning, will automatically lead to outlaw- 
ing this merchandising procedure. Cou- 
poning is a product of free competition, 
and I rather doubt that anything short of 
a blessing from the FTC of an industry- 
wide agreement to outlawing of the prac- 
tice would lay:it to rest. 


The New Foreign Type Faces 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 

Press and of Kenneth B. Butler 

& Associates, Mendota, Ill.) 

Does the present popularity of im- 
ported European type faces presage a 
renaissance in advertising typography? 
This is the belief of Aaron Burns, in 
charge of design and creative typography 
for The Composing Room Inc., New York, 
as stated in a recent discussion of the 
subject in the magazine Art Director & 


Studio News. 

It is the view of Mr. Burns that the 
growth of typesetting on slug-casting 
machines removed a large segment of the 
old-time market for foundry types. The 
lessened demand removed the incentive 
for introduction of new designs, and this, 
in his view, has left the field in recent 
years to the advertising typographers and 
to the paste-up and photographic letter- 
ing processes. 


Says he: “We began to experience 
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| Be it ever so humble, 


there was no place 


but home... 


It’s a lucky thing home was sweet in the “good” 
old days, because that’s where people were 
stuck most of the time. 

Housewives had their hundred and one daily 
chores. And husbands, with their daily 10-hour 
work stints, had neither the time nor the urge 
to go anywhere but home. 


In recent years we’ve had the most pleasant 
revolution in history ... a big change in our 
way of living. Appliances have provided us 
with mechanical maids to help run our homes. 
Our work week has been abbreviated. 


POPC AO OT I 02: remener 
- . 


To a startling degree, we now travel more, 
entertain more, pursue more sports and hob- 
bies. And, today, a large segment of America 
enjoys this pleasurable “holiday way”’ of living 
virtually every day. 

It’s this segment—the leaders in “everyday 
holiday living’”—for whom Holiday Magazine 
was designed. They’re the first people in every 
community to accept new ideas, new products, 
new ways to enjoy life both at home and away. 

Each month, Holiday whets the appetites of 
more than 850,000 of these pace-setting fami- 
lies—families who influence millions. 


This explains Holiday’s incredible success. 
It explains why Holiday is the only magazine to 
show gains in both linage and revenue every 
year since 1946.* Be it ever so unique, there’s 
no magazine like Holiday BUT Holiday. 


*Source—Publishers Information Bureau 
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HOLIDAY MAGAZINE 


A CURTIS MAGAZINE 


... its readers are leaders 
of the big change to “everyday 
holiday living!” 
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pleasant sensations by photographically 
distorting existing type faces into all kinds 
of shapes—curving them, extending them, 
e condensing them... which helped to cre- 
i ate a greater awareness of typographic 
design and an even more increased de- 
mand for new faces.” 

The imported faces plus revivals of 
‘ American-cut types has opened up new 
business. Mr. Burns mentions particularly 
2 the current favor of extended Gothics, 
listing Franklin Gothic Wide, Egyptian 
Expanded, Grotesque, Venus Extended, 
Wide Latin, etc. 

He reports that the type foundries of 
this country, still holding the mats of 
thousands of lovely faces which were 
never fully exploited in their time, are 
prepared to recast them if the demand 
justifies. This, he thinks, will set in mo- 
tion an entirely new creative cycle. 


= This creative cycle certainly exists, 
but in my opinion it is not new. There has 
always been a creative cycle, one follow- 
ing another. The creative typographer 
rides the crest of type family popularity 
until it begins to wane. He then seeks 
something new—to satisfy his creative 
urge, and to distinguish his work by com- 
ing up with something “new.” 
ood This something “new” consists in the 


G.D. Crain Jr. Says... 


Why Wrigley Has a 


A few months ago a marketing research 
man in New York received a letter from 
an executive of the Wm. Wrigley Jr. Co., 
of Chicago, the world’s largest chewing 
gum manufacturer. He was so much in- 
trigued by the title of the executive, 
which followed his signature, that he 
asked for more information about it. 

The executive was Andrew M. Howe, 
and the title was “research agitant.” This 
is probably the only title of its kind in 
the country, and since Philip K. Wrigley, 
president of the Wrigley company, created 
it, he wrote to the inquirer later and told 
how it happened to be born and what 
functions it covers. 

“The Wrigley company,” he explained, 
“did not have a research department until 
fairly recently; by that I mean the last 
15 years. Since then we have had a 
number of people handling this depart- 
ment, with varying titles, but practically 
all of them, no matter what position they 
started out in, ended up with the title of 
director of research. 


= “This to me was a mistake, because 
our research covers a very wide field, and 
no one man could possibly be an expert 
on all of the various subjects. But the title 
seemed to make them think that they 
should be, with the result that they started 
taking a part in the research, instead of 
just running it. This naturally slowed it 
down, as the director became a bottle- 
neck. 

“As a result of actual experience, when 
Mr. Howe was brought in to coordinate 
our research activities, we made a dili- 
gent search for a title that would indicate 
what we wanted done, and not mislead 
either the bearer of the title or the people 
he came in contact with. 

“According to Webster, ‘agitant’ means 
‘one active in furthering a course of ac- 
tion,’ which describes better than any- 
thing else we could find just exactly what 
we wanted our research agitant to do, that 
is, further a course of action on the part 
of individual experts in a lot of different 
fields, without himself trying to become 
one.” 

Mr. Howe, who was formerly associate 


photographic distortions that Mr. Burns 
speaks of, along with new hand-lettering 
creations—but mostly with revival of 
faces long since dead and presumably 
buried. 


a The market for foundry types has been 
so disturbed that the manufacturers are 
understandably cautious about investing 
large sums in new designs. Today the 
most interesting creative work is being 
done by hand-lettering specialists who 
draw alphabets for the paste-up type al- 
phabets. Some of these will find their way 
into foundry type castings and let us 
hope not too late—because type populari- 
ty is like women’s styles. If demand is 
not caught at the flood, the type founder 
is likely to find he has introduced a cost- 
ly new face just at the point of its down+ 
swing in popularity. In this respect, paste- 
up type is much more flexible, since it is 
less costly to introduce. 

But paste-up type, though fine for off- 
set printing and national ad campaigns, 
does not fill the bill for the great mass of 
general purpose ad composition and 
printed pieces. To top it off, handset type 
is of little use to the composing room 
which has equipped itself for low-cost 
slug composition as turned out on the 
Linotype or Ludlow. 


‘Research Agitant’ 


editor of Printers’ Ink and later worked 
on the Wrigley account with Arthur Mey- 
erhoff & Co., one of several agencies serv- 
ing the company, has both the equipment 
and the temperament to function well 
as an agitant in the research field. As a 
trained reporter and editor, he has an 
inquiring mind and the ability to assem- 
ble, organize and interpret facts; and since 
he works directly with the president of 
the company, he has ample opportunity 
to discuss situations which need explor- 
ing for the purpose of determining wheth- 
er better methods and ideas can be ap- 
plied to advantage. 


# One of the most interesting facets of 
his job is that he is not concerned with 
any one phase of the business exclusively, 
but with all. Consequently his investiga- 
tions lead him into all sorts of activities, 
from studying the way in which chicle is 
produced in the tropical forests of Central 
America to finding out why it is that 
chewing gum sticks to plastic dental 
plates. 

The latter problem is one which is not 
only significant from a marketing stand- 
point, since it is estimated that at least 
20,000,000 Americans wear dentures, but 
also is a problem of industrial research, 
since both the ingredients used in the 
manufacture of chewing gum and the 
characteristics of plastics used in dental 
plate manufacturing are involved. 

Mr. Howe does not profess to be a tech- 
nical research man, and so his work on 
this subject has resulted in the assign- 
ment of various phases of the study to ex- 
perts in the several fields. Interest of 
Wrigley production executives has been 
stimulated, and working with those who 
are authorities in the dental field may re- 
sult ultimately in a solution of the prob- 
lem. 

A problem which is approached by 
Andy Howe as a research agitant starts 
with the assumption that there must be 
a solution. The idea that because a certain 
job has been done in a certain way for 
many years, that is necessarily the best 
way to do it, is not accepted, but the 
situation is studied and analyzed for the 


purpose of finding out why the present 
method was adopted and whether im- 
provements are possible. 

This sometimes develops into a “nee- 
dling” operation, but it also presents a 
challenge to those who have followed 
precedent without stopping to find out 
whether there is a better way. 


= “Research agitant” is a title which 
probably would not fit the organization 
chart of the typical American industrial 
company. Such a chart would put the 
president or chairman of the board at 
the top, and place the various depart- 
ment heads below, the lines of authority 
flowing from the chief executive. 

Mr. Wrigley does not believe in that 
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kind of chart. His idea is that all of the 
executives and other workers in the com- 
pany are aiming at the same objective 
of more sales to the consu:ming public. 
Thus a chart he might draw would relate 
functions to that objective, and there 
would be a considerable amount of over- 
lapping. He does not believe in the stand- 
ard type of organization, in which the 
“chain of command” flows directly from 
the top, and each function is carefully 
packaged and insulated from every other. 

Consequently his decision to put the 
job of initiating company improvements 
into the hands of a “research agitant” is 
his way of cutting through company red 
tape and getting quickly at the heart of 
each problem. 


SIMMONS 


Hattress and Box Spring 


Ali Sizes 
Are Available 
Twin or Full 
Three Quarter 


26" or 2°9" 


Mail 
Phone ¢ Irders 


GLenweed aac | 


We Offer You the Finest 


4 


By Clyde Bedell 

(Mr. Bedell is a consultant in cre- 

ative advertising and advertising 

training.) 

I wonder what the merchants do in a 
city when a competitor uses an ad like 
this. This gives a quick impression that 
Beautyrests are being offered. 

In a good many cities newspapers that 
are alert—not only to the good of all ad- 
vertising—but to unfair tactics competi- 
tively—stop things like this before they 
run. 

Advertisers who hoodwink the public 
like this usually say they are innocent. 
They had “no idea in the world anyone 
would be misled.” If they claim that, 
they are either naive or dishonest. 

There is no excuse in any American 
city for ads running that try to inflate 


Looking at the Retail Ads 
AIT TELBERGER'S ... rirse ime in rutton Yours! 


Made By The Makers of The Famous 


Beautyrest 


Any Size You Desire All at One LOW PRICE! 


Open Every Evenin; 


oucept Satucdave 0! 4 PE 


Name in The Bedding Business Cig Oe 


it the LOWEST PRICE in 15 Years! 


Satieonn od Mase Spaing for ory 


0g tot Fiemmes Bowe fresh air 
rs for @aby 
Traore & i BOS, 


400 Avis St. 


Second Street Belew Ridgeway off Bewe, 
Plenty af Free Parking 


Just Off Dewey at the Sign of the 400 Steps 
CHOU ESTERS WOST FAMOTS NAME IN FINE FURNITURE 


merchandise to impossible levels. After 
slamming the name Beautyrest at the 
top, the copy says, “built with buoyant 
felt and sisa] upholstery.” Have you 
ever seen buoyant felt and sisal up- 
holstery”? Must be done with hot air. 

Copy also says that “Simmons, the 
Greatest Name in sleep, can now be 
yours for only $49.50 complete for Mat- 
tress and Box Spring.” In brief, if you 
don’t like the buoyancy of the buoyant 
felt and sisal, at least you’ve bought 
the Greatest Name for only a few bucks. 
Surely you didn’t expect a Beautyrest 
at that price, did you? What? Oh, the 
name at the top? Well, Beautyrest is a 
great name, but Simmons owns it, so 
Simmons is greater, and that name’s 
on your buoyant felt and sisal mattress. 
Whatcha kickin’ about? 
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NEW YORK’S savoes hnveae pee 
IN SUBURBAN CIRCULATION (Retail Trading Zone) 


21 counties within the 50-mile area, excluding the 5 boroughs of N.Y.C. and part of Hudson County, N.J. 


‘DAILY SUNDAY 
442,354 Sunpay News 864,588 
119,676 Journal-American ...320,714 
119,635 Mirror 
110,908 
94,194 
53,295 


All circulations are A.B.C. figures for the 
six months ended March 31, 1954. 


IN TOTAL CIRCULATION cis), sition and Coun) 


SUNDAY 
Dany News 2,039,799 Sunvay News 3,803,374 
Mirror 865,102 Mirror 1,652,716 
669,700 | i 1,201,133 


939,435 , 891,489 
931,469 


On June 26th, 416,622 
The News 340,235 


was 35 years old. Write The News or ask a News salesman for folder showing the circulation breakdown of all N. Y. newspapers. 


MORE THAN TWICE THE CIRCULATION, DAILY OR SUNDAY, OF ANY OTHER NEWSPAPER IN AMERICA 
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m™ Mexican Ad Business 
Good, But Different 


(Continued from Page 2) | Only recently two of Mexico City’s 
sistently (in the opinion of agency leading newspapers agreed to a 
men) are able to get net rates for compromise arrangement’ which 
themselves. will in effect yield 15% to the 
agencies. 


e The lack of a cash discount and 


resultant credit problems. Some of @ Labor problems. It is an unwrit-| 


the U. S.-connected agencies have ten but thoroughly understood 
been arguing hard for the institu-’ principle that only 10% of a com- 
tion of the cash discount, but meet) | pany’s payroll may be foreigners. 
the fairly baffling logic of “but Further, Mexican labor laws re- 
why should we give you a discount quire that a contract be signed 


| fired nor reducec 
these compariso: 
law seems not or 
enough. 


to the observer v 
for it. Of the 28,0 
live in Mexico, 


under six years «' 


mainder, about 

8,946,638) are ill 
300,000 of the illi 
over-40 age gr« 
bracket descend 


problem of illite 


@ The market itse 


up. 


rate drops sharp. 
government is dr: 


in salary. Under 
the Mexican 
ly mild but fair 


4) 


as 


lf is fascinating 
10 is unprepared 
»513 people who 
nearly 20% are 
age. Of the re- 
113% (or some 
erate. About 2,- 
‘rates are in the 
As the age 
the illiteracy 
The Mexican 
ing hard on the 
‘acy, and in vil- 


\ . 


pay promptly anyhow.” 


e Flexible rate cards in fringe) 
media, which means that the agen-| 
cy must do a considerable amount | 


possible deal for its clients. 


e The slow battle for the 15% 


of horse-trading to get the best | 


YOU CAN GET IT FREE! 
THE WORLD’S HANDIEST TYPE BOOK 


Features ...complete alphabets; transparent pages 
tor quick, “accurate type selection. An index set in 
the types named andin revers for easy, fast se 
lection of white letters on black background. Weighs 
only two pounds. Each page easily removed from 
2-ring binder or replaced in three seconds. Over 
130 alphabets P 120 copy blocks which represent 
44 over 90% of all type s used in modern advertising 
Price $15. lf it doesn't save you $15 worth of time 
and trouble after 10 days use, return it, without ob 
ligation. Place $100 business with us and it is free. 


Please ask for free literature 
HARRY BAIRD CORPORATION 
Advertising Typographers ; 
18 W. Kinzie St., Chicago 10, Ill., F. H. Bartz, Pres. 


for prompt payment? You always) with employes after a month’s 


trial (although the trial period is 
ifrequently extended to two 
|months); after that period, if the 
lemploye is discharged, he gets 
three months’ salary, plus 20 
days’ pay for each year he has been 
| employed. Wholesale firing and 


. hiring is not the practice of the 


} 


Mexican agency business. For in- 
stance, if an employe of ten years’ 
duration is fired, he gets the equi- 
valent of more than a year’s pay in, 
a lump sum. 

This may fall strangely on U. S. 
management ears—but to old Latin 
American hands it is familiar 
practice. In Brazil, for example, 


ten years, he has tenure, and he is 


yours for life. He may neither be, 


once you have employed a man for | 


lage after village the newest and 
most imposing st: ucture is the new 
escuela. 

This condition is reflected in the 
media structure. The great key to 
communication in Mexico is radio. 
Radios blat constantly in the can- 
tinas, shops, homes and filling sta- 
tions of the country. No one is 
quite positive about the number of 
radio sets in Mexico, and admen 
estimate anywhere from 600,000 
| Sets in the republic to 875,000 sets 
\in the federal district alone. Ad- 
vertisers have their choice of two 
radio networks (the Blue Network 
can assemble 18 stations on a tele- 
‘phone network), and individual 


stations operate with tremendous | 


power—XEW has a federal district 
station with 250,000 watts, and a 
repeat transmitter in San Luis 


Fort Wayne, Ind.—A new way to 
guard against delays and damage 
in shipping trade-show exhibits is 
being hailed by advertising and sales 
managers. 

Leading firms say this door-to- 
door moving service is faster and 
safer than former methods. 

It’s North American Van Lines’ 
specialized display and exhibit 
service. Staffed by full-time experts, 
this service utilizes the same padded 
vans and expert handlers who can 
transport family heirlooms and 
dainty china coast-to-coast without 
a scratch or a chip. 

NAVL padded vans eliminate 
most crating, all waiting. Nation- 
wide dispatching facilities, over 
1100 local agents in U.S. and 
Canada, assure prompt scheduling. 
No drayage or crate-storing extras. 


What good is your display if late or damaged? 


And because your displays are 
wrapped, not boxed, you econo- 
mize on quicker get-ready, setting 
up, dismantling. 

North American Van Lines, serv- 
ing the moving needs of a continent, 
offers the only departmentalized 
service for quick, safe, economical 


display moves. 

Phone your nearest NAVL agent. 
He’s listed in the yellow pages under 
‘“Movers,” or write for helpful new 
brochure on trade-show display 
moving. Packed with ideas! Address: 
North American Van Lines, Dept. 
AA754, Fort Wayne, Indiana. 


RATINGS—Here Ed Noble, president of Noble ; abiieilon. points out 
some of the paradoxical ratings in Mexican radio. In the top graph 
(Tampico) listening starts to climb at 1 p.m., 
2:30, falls until 3:30, and starts to climb again. The bottom chart, 
(Monterrey) follows the same pattern. 


Potosi which broadcasts with 150,- schedule simply acknowledges that 
| many employes go home for lunch, 
and this gives them enough time. 


000-watt power. 


= Admen generally agree that) 


Mexican radio is first class; 
production is superb, and its me- 
chanical talent topnotch. It racks 
up some phenomenal ratings, with 
soap operas leading the parade. 
The top hours, odd to U. S.-geared 
radio men, are around noon. Ed- 
ward J. Noble, whose Noble Ad- 
vertising Co. is among the largest 
of the Mexican agencies, says that 
noon to 2 p.m. is the top family 
hour of the day. At that point, 
ratings show a cost of 2 pesos 
per 1,000. 

The peak noon listening period 
is a reflection of Mexican family 
life, where the noon meal is the 
big meal of the day. Dinner is 
eaten late (ratings stay good until 
9 or 10 p.m.) and is generally a 
light meal. This pattern is not as 
pronounced in cities like Mexico 
City and Monterrey as it is in the 
“interior” (for some reason, the 
country around Mexico City is 
called the interior, although it lies 
between Mexico City and the bor- 
ders). However, Mexican advertis- 
ing agencies make concessions to 
it in their working hours, which 
are usually from 9 a.m. to 1 p.m., 
lunch, 3 p.m. to 6:30 p.m., 


accommodate the siesta—the 


its | 
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reaches « peak at 


= Along with being all-pervasive 
and getting tremendous ratings, 
Mexican radio is also cheap. A 
full-scale variety show can be 
staged for 6,000 pesos a week, or 
about $500; a network charge for 
lines and link-up for 28 minutes 
is 1,804 pesos. This represents a 
tremendous break for the adver- 
tiser, but it illustrates one of the 
basic problems of the agency busi- 
ness in Mexico—the 15% is figured 
on too little money. The low rates 
of Mexican media and the service 
required in making sure that re- 
mote stations do indeed play the 
ordered transcriptions in the way 
they’re supposed to be played 
make it unlikely that agency men 
will make their fortunes. Noble’s 
agency has 21 employes out of the 
federal district, whose job it is to 
see that shows sent out on tape are 
properly produced, monitoring 
Noble spots and those of compe- 
titors. 

It is probable that the phenome- 
nal popularity of Mexican radio 
would be equalled by television if 
it weren’t for the cost of sets. 
There are now two commercial tv 


five | 
days a week. This isn’t planned to, 


stations operating, and one has a 
repeat transmitter on Popocatepetl 
beamed toward Vera Cruz, plus a 


JREILLY PLASTICTYPES 


‘With more and more newspapers reduc 
ing column widths.:.with average 
shrinkage up. from 13/16 inches to 1'4 | 
 inches...it is more important than ever 
‘to supply newspapers with materials 


that will reproduce sharply after shrink- 
age. Reilly Plastictypes have always 
_ been known for reproductive superiority — 
_—and you may be sure of better results — 
when you ‘specify these feather-light 
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third experimental station. Tv was many cases, account men function|and decided that Mexico is the|largely concerned with health, in- | chain operates about five, and 


popular from the beginning in) 
Mexico, but there are probably) 
only about 60,000 to 80,000 tv sets. 
in the republic, including those | 
which were smuggled in. The sets | 
originally marketed there were 16 
and 17-inchers; Mexico missed the 
10-12” era altogether. With the new 
import duties, a 21” set will cost 
around 4,500 pesos, which is a lot 
of money in the Mexican market. 
Further the 21” set hasn’t the obso- 
lescence appeal to the 16” owner. 
Tv has magnificent production 
facilities in Mexico, and the shows 
are lavishly mounted and pro- 
duced. It pulls tremendously in 
bars and public places. Televised 
bullfights get tremendous audi- 
ences, as do boxing and wrestling. 


= Mexico differs from other Latin 
American countries, agency men 
say, in that there is considerable 
need for the use of regional media. 
Where one may cover Cuba from 
Havana, says Mariano Guastella 
(who operates Guastella-McCann 
Erickson S. A. in both markets), 
you must operate locally in Mexi- 
co. He figures about 55 newspapers 
are necessary to do an adequate 
national job. E. A. Hallett Jr., who 
has headed up D’Arcy’s office 
from the beginning, says the agen- 
cy uses about 45 newspapers 
routinely. Ed Noble, whose billing 
is 61% in radio, takes a somewhat 
less enthusiastic view of newspa- 
pers—he figures total newspaper 
circulation in Mexico at about 609,- 
000, and he thinks that radio sim- 
ply overwhelms newspapers from a 
coverage standpoint. 

Magazines haven’t developed to 
any degree in Mexico, with three 
exceptions: Selecciones, the Span- 
ish language version of Reader’s 
Digest, which every agency man 
cited to AA as offering national 
coverage in its circulation of about 
300,000, and two women’s maga- 
zines—La Familia and Confiden- 
cias, both highly regarded. 


= Some of the impact of television 
is gained through the use of motion 
picture advertising—or cine. Full 
color is the rule, and ads run in 
theaters from the largest houses to 
the smallest, and the cost is 2.74 
pesos per 1,000. 

Outdoor in Mexico is usually 
sold on an annual change basis, and 
24-sheets are the exception rather 
than the rule. Most of the “posters” 
are painted bulletins, which ac- 
counts for the long contract and 
the infrequent change. Spectacu- 
lars are common in the major cit- 
ies, and are executed brilliantly, 
with technical skill and artistic ex- 
cellence. 


= The artwork standards of Mexi- 
can agencies are surprisingly high, 
and the caliber of output is good. 
The mechanical facilities for re- 
producing art vary—lithography 
seems to be excellent, but publica- 
tion printing is on the whole me- 
diocre. Guastella-McCann Erick- 
son uses no free lance artists 
(“they just don’t deliver’) and 
the agency does all its own typo- 
graphy. On the other hand, there 
are now 12 newspapers in the 
country which can print r.o.p. 
color. 

Partially because of the literacy 
situation and partially because of 
the strong influence of European 
art techniques, Mexican artwork 
tends to be extremely graphic and 
to rely heavily on art techniques as 
against copy. Posters and display 
pieces are strikingly executed and 
are comparable to those produced 
anywhere on the continent for de- 
tail and production, and creatively 
are tremendously effective. 


= The reliance on art tends to 
make art men expensive. A good 
art director may command 6,000 
or 8,000 pesos a month, almost 
twice as much as a good copywriter 
(3-4,000), and more than an ac- 


count executive (4-6,500). In 


as copywriters in Mexico. 


The agency business runs to) 


large numbers of employes by U.S. 
standards. Noble—who will bill 
somewhere between $2,000,000 and 
$2,500,000 in 1954, has 81 em- 
ployes; Grant has 92; Guastella- 
McCann Erickson has 58. 


= Mexico City is the primary mar- 
ket in the republic. Depending on 
the type and distribution of the 
product, the capital city with its 
3,000,000-plus inhabitants will ac- 
count for anywhere from 20% to 
40% of its sales in the country. 
After the federal district come 
Monterrey and Guadalajara, the 
Puebla-Vera Cruz area, and then 
the border markets, San Luis Poto- 
si and lower California. There are 
22 principal markets of 40,000 or 
more population. 

It is an incredible market for 
soft drinks—in fact, beverages of 
all kinds—and for drugs and pat- 
ent medicines. Coca-Cola Co. 


made a study several years ago,|social security program, which is now operates 16 markets; another 


‘most competitive beverage mar- stead of the pension program it|Supers are either operating or 
ket in the world. It also is reputed|connotes to the U.S. The social| building in Monterrey, Puebla, 
to have the world’s highest per|security department supplies free|Guadalajara and other cities. Ad- 
capita consumption of soft drinks,| medicine, and thus cuts into the| men have observed that the supers 
which can be bought in bars, res-| market; if the patient buys the, tend to push Mexican products 
taurants, filling stations, stores and medicine, he may buy it at a dis-| and their arrival has been a major 
from corner vendors and refresh-|count through the social security| event for local canners, bottlers 
ment stands which line the pub- department. 
lic squares of cities and villages. | There are some discount houses’ 

The high bottled beverage con-|in the drug business, but so far When YOU build a new home 
sumption is attributed by some/the chain drug stores, or the giant 
marketing men to the uncertain | drug store familiar to U. S. eyes 
water supply, by, others to the hot has yet to make its appearance. 
climate. ses oe ome get very Some time ago, the druggists of THE 
nearly identical distribution, and) Mexico City decided that they : 
as a result Mexico consumes ought to form an association and it CONTRACTOR 
around 575,000,000 litres of beer is now operating. One result of the who 
a year. /state’s inroads into the drug busi- 

ness is that a larger number of byjlds it 

# It is equally strong as a proprie-| drug stores are now selling maga- 


the odds are in your favor that 


i 


‘tary market, and the sidewalk|zines, and more have installed soda for you 


|Familiar drug names like Bayer, 


drug business might be even bet- major chain in Mexico City— 


a 3 
farmacias do a roaring business. | fountains. | 
reads 


house+home 


the greatest influence in homebuilding 
DESIGN + CONSTRUCTION + FINANCE « SALES +» MODERNIZATION 


Ciba and Sharp & Dohme are & In the food field, supermarkets 
much in evidence in Mexico. The are growing fairly rapidly. The 


ter if it were not for the state’s| Super Mercados—began in 1946, 


0 Kl 


“Survey of Consumer Expenditures, 
U. S. Bureau of Labor Statistics, 1950. 


SU NDAY 


ahoma City Leads 49 Cities* 
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Biggest Cosmetic Market 
in the Entire Southwest! 


Oklahoma City, with an average annual 
expenditure of $19.07 per family for cosmetics, 
perfumes, hair preparations, deodorants, lotions 
and other toiletries, led all 49 other cities from 
coast to coast surveyed by the U. S. Bureau of 
Labor statistics in 1950. This was nearly twice the 
expenditure of families in the median city, and 
three times that of families in the 49th city. 


Multiply Oklahoma City’s high cosmetics 
expenditures by the biggest Sunday circulation in 
the Southwest—and USE that circulation—and 
you can reach the BIGGEST COSMETICS 
MARKET IN THE SOUTHWEST! 
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OKLAHOMA CITY TIMES 


Owned and Operated by the Oklahoma Publishing Co. 
The Farmer-Stockman * WKY Radio * WKY-TV 
Represented by the Katz Agency 
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and other food and beverage pro- 
ducers. 

The devaluation of the peso in 
April caused most companies to. 
review their position carefully. For 
U. S.-connected agencies, the de-| 
valuation meant that—despite siz~| 
able gains in peso billing—they 
might well show dollar volume, 
lower than the preceding year. 
Since Mexico is one of the few) 
free money markets lett—dollars | 
and pesos can be interchanged | 


EVERYBODY'S DOING IT } 
—.,, and so can YOU! 


® Increase Customer Traffic 

* Build Up Your Sales 

* Build Lasting Goodwill 
by giving 


FREE ORCHIDS — 
TO THE LADIES — 


Here’s the giveaway promotion to build 
goodwill... bring in NEW CUSTOMERS 
..- bring back OLD CUSTOMERS! Proven 
successful for every type of business— 
large or small! Order 100 or 100,000 
Orchids! Write today for new low price 
list and free brochure. Dept AA74. 


670 S. Lafayette Pk. Pl. 
Los Angeles 57, California 


without difficulty, and companies 
may bring in and take out money 
at will—it caused concern that 
Mexico might be moving down the 
familiar path of currency restric- 
tion. So far that has not happened. 


s But the downward path of the 
peso concerns all business men. 
The peso was 4.85 to $1 until July 
of 1948; then it went to 8.65. It is 
now 12.50. The rate of devaluation 
causes much worry, since it has 
political as well as economic over- 
tones. The new import duties make 
selling some products difficult; 
they may eventually lead to more 
manufacturing in Mexico—but the 


transition period is a difficult one. 


The government wanted the 


price line stabilized, so that many 
companies have the uncomfortable 
sensation of trying to contain rising 
prices of ingredients within the 
|price-fixed retail pricing system. 


It has had particular impact on 


the agency business, since media 
rates have not risen. While the 
cost of living has skyrocketed— 
some management men placing the 
rise as high as 30%—media rates 
‘are still where they were before government action through Aug- 
devaluation, so that agency in-|USt; advertisers and agencies have 
come has remained static. (Since|/NOw been notified that newspaper 
this story was written, radio rates rates will advance 20% in Septem- 
‘have been increased.) When the) ber. The big question, of course, is 


devaluation was announced, news- 


|print prices were maintained by 


Gillette 

Pal Blades 

Schick Shavers 
Remington Shavers 
Rolls Razors 


Barbasol 

Bristol Myers 
Colgate Palmolive 
Mennen 

Procter & Gamble 
Seaforth 

Williams 

Bromo Seltzer 
Grove Laboratories 
Johnson & Johnson 
Lambert Pharmacal 
Breck 

Frederick of Hollywood 
Max Factor 
Vaseline 


Service 


There's something about 


a soldier, aitman, 
sailor, or marine 
that makes him 


a 100 million dollar customer 
for toiletries, drugs, cosmetics 


That ‘‘something”’ is the care and grooming 
which makes the members of the U.S. Armed 
Forces the best turned out Servicemen in the 
world. The manufacturers on this list realize 
this. They know that the 314 million consumers 
in the Armed Forces are a rich market for their 
products. They also know the best way to reach 


consumers is through their advertise- 


ments in ARMY TIMES, AIR Force TiMEs, NAvy 
TIMEs, great Service weeklies, and Air Force 
Daily, THE AMERICAN Dalcy in Europe. 


How are your sales to Servicemen and their 
families? Ask our nearest representative ta show 
you how to get your product or service before 
Armed Forces consumers with their 8 billion 
dollar spendable yearly income. 


GET “HOW TO SELL’ DETAILS, SAMPLE COPIES, RATES AND MARKET DATA AT NEAREST OFFICE. 


=A aS eee ye 
Air Force Times | 


@ WIDEST SERVICE COVERAGE 
@ LOWEST COST PER 1000 READERS 


@ PUBLISHED IN 12 WEEKLY EDITIONS 
AT HOME AND OVERSEAS 


@ LOW COMBINATION RATES FOR ALL 
FOUR GREAT SERVICE PAPERS 


“THE MILITARY 
MARKET” 


The Monthly Trade 
Paper for Military Buy- 
ers Everywhere. Wid- 
est readership-Lowest 
cost per ad dollar. 


WASHINGTON ~~ 
3132 M ST_NW. 
YORK: 41 East 42nd St. 


AGO: 203 N. Wabash Ave. 


SAN 
ADELPHIA: R.W. McCarney, 1015 Chestnut St. ¢ 
DON © FRANKFURT © PARIS * ROME 


ARMY TIMES 
NAVY TIMES 


AIR FORCE TIMES 


(Members: Audit Bureau of Circulations) 


AIR FORCE DAILY 
The “AMERICAN DAILY” in Europe 


LOS ANGELES: 6399 Wilshire Blvd. 
FRANCISCO: Monadnock Bldg. 
TON: John Hancock Bldg. 

YO ¢ CASABLANCA 


a * 
Pay 


|/whether advertisers can be per- 
| suaded to boost budgets according- 
ily. 


| 


. In the meantime, agency man-| 
| agements have been confronted | 


with a severe squeeze on their 


‘employes, and have been granting 
|wage adjustments of about 10%. 
‘Other companies—Procter & Gam- 
(ble for one—have raised wages 
| about 20%. Until media rates begin 
to catch up with the cost of living, 
‘the agency men face a difficult 
|period of readjustment. 
Nevertheless, they are almost 
‘universally optimistic. The rapid 
industrialization of Mexico, the 
improved agricultural outlook (this 
‘year for the first time in many 
'years, Mexico is expected to grow 
'as much corn and sugar as she 
needs), and the tremendous strides 
made by the country in the post- 
|/war period make it seem likely 
that Mexico is on the move and 
moving fast. 


Random notes and comment: 
Young & Rubicam’s Stanton got a 
tremendous reception when he 
proposed in a speech to the Sales 
Executive Club of Mexico City 
that American companies under- 
take a campaign to spur tourist 
travel from within their own com- 
panies to Mexico. Mexico's tourist 
business has been declining... 
Best guess on the rank of agencies 
in Mexico: Noble is first, followed 
by J. Walter Thompson (Walter 
Thompson de Mexico, S.A.) and 
Publicidad D’Arcy at about the 
same level, followed by Grant, 
Guastella-McCann Erickson and 
Y&R... Not much argument about 
who is the biggest advertiser 
in Mexico—Clgate-Palmolive 
(Grant), which has spent 25 years 
in the market nd has a tremen- 
dous saturation campaign in radio 
(educated gues. at C-P expendi- 
tures—21,000,0 )} pesos). ..No 
outdoor compa! °s are national... 
Admen’s eyebro vs still lift at some 
of the copy they see in Mexico and 
other Latin A:verican countries, 
which obviousl; was prepared for 
the States, and seems completely 
out of charac'er when it ap- 
pears... Some a vertising practices 
in the “interior” would still startle 
U. S.-trained ac:men—newspapers 
often don’t acknowledge receipt 
of plates, frequently don’t run 
them, and sometimes don’t bill for 
them... Radio audiences are phe- 
nomenally responsive to contests 
and other write-ins...P&G’s Ace 
(as Tide is called south of the 
border) pulled 60,000 boxtops in 
five weeks for a prize of 1,500 
pesos... Grant has had spectacular 
success with a contest offering a 


OFFICE—This old Mexican home (the French style dates back to the 
Diaz regime) houses Grant Advertising’s Mexico City office. The 
stables in the rear have been made into recording and script studios. 


correspondence course in any sub- 
ject the recipient wants...A big 
factor in all advertising is Salubri- 
dad, the federal health depart- 
ment, which passes on all copy, 
specifically okaying and editing it, 
and assigning to it a number which 
must appear in the advertisement. 
Salubridad also gets a “basis de 
propaganda” when a new product 
appears, explaining what the ad- 
vertising claims will be, and what 
they are based upon. 


Opekasit to Rowe & Wyman 


appointed Rowe & Wyman Co., 
Cincinnati, to handle its advertis- 
ing and promotion. Newspapers, 
business publications, agricultural 
publications and direct mail will be 
used to promote the company’s 
farm management service. 


Houston Boosts Finley 


pointed v.p. and account supervisor 
of Bryan Houston Inc., New York. 
He has been with the agency and 
its predecessor, Sherman & Mar- 
quette, for the past year. 


Fairchild Camera Boosts Case 
marketing of Fairchild Camera & | 


Instrument Corp., Syosset, N. Y., 
has been promoted to exec. v.p. 
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Coming 
Conventions 


dag, 
i ¥ 
+ 


' ; *Indicates first listing in this column. 
i R” July 14-18. Trans-America Advertising 

ae Agency Network, annual conference, 
Seattle. 

Aug. 30-Sept. 3. Photographers Assn. 
of America, 63rd annual convention, Con- 
rad Hilton Hotel, Chicago. 

Sept. 10-12. Midwestern Advertising 
Agency Network, Sheraton Hotel, Chi- 
cago. 

Sept. 18-21. Advertising Specialty Na- 
tional Assn., fall specialty show, Palmer 
House, Chicago. 

Sept. 20-23. Premium Advertising Assn. 
of America, New York premium show, 
Hotel Astor, New York. 

Sept. 23-25. Newspaper Advertising 
Managers’ Assn. of Eastern Canada, an- 
nual convention, Mount Royal Hotel, 
Montreal. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Sept. 27-29. Life Advertisers Assn., an- 
nual convention, Hotel Sheraton-Gibson, 
Cincinnati. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston, 

*Oct. 18-19. National Newspaper Pro- 
motion Assn., western regional clinic, Ho- 
tel Westward Ho, Phoenix. 

Oct. 18-19. Agricultural Publishers Assn., 
annual convention, Chicage Athletic Club, 
Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

*Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 5lst annual convention, 
Boca Raton Hotel and CTfub, Boca Raton, 
Fla. 

Nov. 8-10. Assn. of National Advertisers, 
annual meeting, Hotel Plaza, New York. 


JOHN CRICHTON. 


Opekasit Inc., Hamilton, O., has 


George M. Finley has been ap- 


MacManus, John Names Two 

John H. Bryne, formerly with 
Grant Advertising, and William G. 
Winchester, formerly with Brooke 
Smith, French & Dorrance, have 
been named to the writing staff of 
MacManus, John & Adams, Bloom- 
field Hills, Mich. 


John M. Case, formerly v.p. of 


* THE SOUTH’S NEW “A” SCHEDULE MARKET x 


... and how it ranks with others 


much larger in population. 


Rank in N. C. Rank in Nation 
1 Per Family Income............. $6537 33 
2 Per Capita Income............. $1687 121 
3 Automotive Sales......... $26,953,000 170 
es ieee nds eans $ 3,605,000 164 
4 Furn.-Hse.-Rad.......... ..$ 7,434,000 176 
4 ME 6 56664444 v0 .$114,168,000 180 
5 DEED ccc cvesbdteeseavers 71,300 185 


(SM Survey, 5/10/54) 


Sell Raleigh . . . The South's new "A" Schedule Market . . . PLUS 
the 33 County ‘Golden Belt of the South’ with the area's ONLY 


Morning-and-Sunday Newspaper 
118,799 Morning 


128,305 Sunday 


(ABC Publisher's Statement 3/31/54) 


dae af CELGU 
News and Observer 
MORNING & SUNDAY - 


Raleigh, North Carolina 
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Sales and PR Notions... 


Merchandising Ideas 


e That American breakfast stand- 
by, toast and jam, gets merchan- 
dising attention this summer from 
McGraw Electric Co. The com- 
pany’s Toastmaster products divi- 
sion has begun distributing a 
“Toast ’n’ Jam” set, a handsome 
wooden tray which holds the 
Toastmaster toaster, a couple of 
jam pots in a wire rack, and a toast 
plate. 


e Charles L. Rumrill & Co., 
Rochester agency, has produced a 
booklet calculated to lift new em- 
ployes over that first rough period. 
It gives a concise rundown on 
agency rules and operations, with 
illustrative cartoons to emphasize 
the text’s point. 


TOAST ‘N’ JAM—This is the special 

toast and jam server the Toast- 

master division of McGraw Elec- 

tric Co. is offering along with its 
toaster. 


household products. It will pay one 
shilling (14¢) for a set of box tops; 
i.e, any six of Hedley’s seven 
products: Daz, Dreft, Fairy soap, 
Mirro, Oxydol, Sylvan and Tide. 
The offer is in effect until Aug. 31. 


e Britons now can contribute to 
their favorite charity via the box 
tops of Thos. Hedley & Co. Ltd., 
British subsidiary of Procter & 
Gamble. The company will pay one 
penny to a designated charity for 


each package top from one of its| ¢ George A. Hormel & Co., Austin, 


Minn., passed out cigars to more 
than 6,000 jobbers, buyers and 
'chain store headquarters to an- 
nounce, “It’s a Twin.” The blessed 
event: Hormel chopped beef, the 
\all-beef twin to Spam. During 
July and August the new product 
will be pushed in The American 
wees a Family Weekly, Parade, 


UST ASK FOR MARIE: 
all WAbash 2-8655 and-+:ask for 


b. Qui pick-up anc 

. accurate work, in 
; Cuperienced personnel, arges 

awaes in line. THE LETTER SHOP, 

Inc., 431 S. Dearborn St., Chicago 5. 

(Now in owr 25th succéssful year.) 


;back cover of Time on Aug. 16. 
|Local Sunday newspaper supple- 
/ments will also be used. Batten, | 


agency. 


ing Co., San Diego, has launched a 
drive for 
tuna, in which it is offering a 10” 
fork-and-spoon plastic salad serv- 
er for two labels. No money is 
required to get the premium. 

The campaign will run _ until 
September, with about 90% of the 
budget being spent locally in news- 
papers, car cards and television. 
Ads will also run in American 
Family, Better Living, Everywom- 
an’s Magazine, Family Circle, Good 
Housekeeping, Western Family and 
Woman’s Day. Foote, Cone & Beld- 
ing, Los Angeles, is the agency. 


Breck to Introduce New Rinse 
John H. Breck Inc., Springfield, 
Mass., will introduce Breck creme 
rinse, an after-shampoo prepara- 
tion, with a $1 combination offer 
running the last week in July and 
all of August. The new product 
will be advertised with color pages 
in women’s consumer magazines, 
Sunday supplements, and coopera- 
tive newspaper and point of pur- 
chase material. Car cards may be 
used at a later date. Charles Shel- 
don Inc., Springfield, is the agency. 


Carpet Group Elects Gussin 
Alfred S. Gussin, advertising di- 
rector of Firth Carpet Co., New 


of the public relations committee 


Barton, Durstine & Osborn is the) 


e Westgate-California Tuna Pack-| : 


its Breast-O’-Chicken|j 


York, has been elected chairman | 


er 7 


cays tA Be 


were vee pwecmast or 2 pact 


aon 


PREMIUM PACKAGE—Purchasers of. 
salt in selected eastern cities can 
pick up a set of two-tone plastic 
salt and pepper shakers at no extra 
cost through this two-box premium 
offer by Diamond Crystal Salt Co., 
St. Clair, Mich. Benton & Bowles, 
New York, is the agency. 


| 


71 
Gavin Younkin Named S. M. 


Minneapolis-Honeywell Regula- 


 |tor Co., Minneapolis, has appointed 


|Gavin S. Younkin to the new posi- 


_** |tion of general sales manager. A 


‘Diamond Match Boosts Ness 


veteran of 29 years with the com- 
pany, Mr. Younkin has been Pacif- 
ic regional manager since 1949. 


Diamond Match Co. has ap- 
/pointed Kermit M. Ness, formerly 
| midwestern district manager, sales 
/manager of its book match adver- 
tising department, with headquar- 
‘ters at Springfield, Mass. 


Ashley Gets New Address 


Ted Ashley Associates has moved 
to new penthouse offices at 579 
Fifth Ave., New York. This com- 
pany represents artists and pro- 
grams for radio and television. 


committee of the Carpet Institute, 
New York. The group is develop- 
ing plans for national advertising 
to be submitted to the board of 
trustees in September. If plans are 
approved, advertising will break in 
January in consumer magazines 
and business papers and on tv. 
Morey, Humm & Johnstone was 
named ad agency in May (AA, 
May 31). 


Kair Inc. Names van der Linde 

Kair Inc., New York, a new 
company turning out a household 
spray product intended to relieve 
hay fever, has named Victor van 
der Linde Co., New York, as mar- 


This Week Magazine and on the and head of the new advertising, keting and advertising counsel. 


When YOU build a new home 
the odds are in your favor that 
THE DEALERS and 
DISTRIBUTORS 
who 

supply 

your 

contractor ——_ C/ 
read 


house-+ home 


the greatest influence in homebuilding 
DESIGN +» CONSTRUCTION + FINANCE + SALES » MODERNIZATION 


are your sales keeping pace with the 
spectacular growth of the Denver Post’s Market? 


Water consumption is a reliable index 


growth. And in Denver, water consumption is up 
44% since the end of the war. This increase reflects 
the addition of 200,000 consumers to the Denver 
market since 1946... an addition which has swelled 


of a city’s 


CIRCULATION 


Evening, except Saturday 


Saturday 
Sunday 


Empire Magazine ont Conte 


236,366 
188,884 
353,675 
392,036 


A.B.C. Publisher's Statement 


March 31, 


1954 


Tha Voice of the 


the population of Metropolitan Denver to 669,700. 
To reach this growth market... to send your sales 
story home in Metropolitan Denver ...use the only 
newspaper read by almost 9 out of 10 of your pros- 
pects—The Denver Post. 


THE DENVER POST 


hd 
PALMER HOTT, EDITOR AND ouscsnee 


Represented Notionally by Moloney, Regen & Schmitt, Inc. 
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Information for Advertisers 


e Facts about farm equipment! 
ownership and consumer product 
buying habits of the readers of 
Farmer’s Advocate & Canadian 
Countryman, summarized from a 
survey made for the publication by | 
Canadian Facts Ltd., are now | 
available in a brochure from H. F.| 
Weld, national advertising mana- 
ger of the magazine, at 360 Ade- 
laide St., W., Toronto 2-B. 


@ Supermarkets continue to gain 
as the point of purchase for hair 
preparations, with soap or sham- 
poo going fom 24.5% in 1953 to 
40.5% in 1954 in the 14th annual 
Fawcett Women’s Group beauty 
reader forum on hair preparations. 


TELEVISION INTERVIEWS 


are only part of a Public 
Relations progra: 

mplete Public Rela- 
tions program CAN be 
a. to your business— 


Write, wire or phone . 


SHELBON M. HEIMAN, INC. 
w. yr ay St. 
2 hiewe 


Financial 60241 


Copies are available from the pub- 
lisher’s research department, 67 W. 
44th St., New York 36. 


e The preferences and plans of 
America’s homemakers with re- 
spect to most types of home and 
personal insurance are covered in 
American Home’s 36th consumer 
panel report. Additional informa- 
tion on accident and health insur- 
ance, auto insurance, and fire and 
liability and life insurance is also 
contained in the report, available 
on request from the magazine at 
444 Madison Ave., New York 22. 


e Market and media data on the 
Boston metropolitan area are con- 
tained in a new 16-page brochure 
released by National Transitads 
Inc., 366 Madison Ave., New York 
17. Copies are available on request 
by writing the company. 


e@ Where, when and how Amer- 
icans travel on their vacations is 
the subject of a study by the Cap- 


LETTERPRESS 


The improved science of letterpress print- 
ing offers better reproduction than ever 
before, provided your engravings meet the 
exacting requirements of modern printing 
equipment and techniques. 


At DOT, you get that quality. We are 
making outstanding line and _ halftone, 


color and black and white engravings for 
customers from coast to coast. 


Ine. 


600 W VAN BUREN ST- CHICAGO 7 
TELEPHONE STATE 2-5367 


available from Victor Hawkins, re- 


‘|prospects to bu. 


per publication. Household, now 


search department, Capper Pub- 
lications Inc., Topeka. 

e Southern far: families are good 
lawn mowers in 
‘hs, according to a 
Progressive Farm- 
t., Birmingham 2. 
1m 1,792 subscrib- 
ers queried b: the publication, 
25.9% say they »lan to buy mow- 
ers, and 69.3% c. these plan to buy 
power mowers. .. copy of the com- 
plete survey ma be obtained from 
the magazine’s market research 
department. 


the next 12 mor 
survey made by 
er, 821 N. 19th 
Of 937 replies f: 


@ Only 8% of ( c's readers drink 
alcoholic bever:zes while watch- 
ing television, which, according to 
the magazine, contrary to the 
impression television commercials 
leave of viewer* rushing periodi- 
cally to the refrigerator to get a 
drink. Favorites of Cue readers 
who do indulge themselves are, 
in order, highballs, on-the-rocks 
drinks and martinis. Other topics 
covered in Cue’s latest readership 
study are entertainment, transpor- 
tation and income. Copies of the 
study, which covers more than 20 
information categories, are avail- 
able by writing Cue Publishing 
Co., 6 E. 39th St.. New York 16. 


e A booklet showing how the con- 


middle market of $3,000 to $7,000 
‘income families in particular have 


sumer market in general and the 


expanded in the past 25 years is 
available from Julian Bers, pro- 
‘motion manager, Family Circle, 
25 W. 45th St., New York 36. 


e A market survey of air condi- 
tioners in Latin America has been 
|prepared by Canterbury Press, 
2001 S. Calumet Ave., Chicago 16, 
|publisher of Bebidas, Beverages, 
Elaboraciones y Envases, Radio 
| Articulos Electricos, La Tienda and 
La Farmacia Moderna. Copies may 
‘be had by writing Charles Hahn, 
editorial director. 


|e A new map, “the first ever to 
'show the entire farm chemicals in- 
dustry in the U. S.,”’ has been pre- 
|pared by Farm Chemicals, 317 N. 
Broad St., Philadelphia. 


@ The Wall Street Journal is 
distributing a media file, with 
sections labeled for quality of au- 
dience, circulation data, cross- 
‘section of advertisers, executive 
reading habits, etc. Each folder is 
individually imprinted with com- 
|pany or agency name. Available 
| upon request to the advertising re- 


| 


Anderson Barrett 


ADVERTISING FOURSOME—Attending 
Assn.’s fourth annual Guest Day 


Woodruff 


the Detroit Advertising Golf 
at Orchard Lake Country Club, 


Bryner 


Mich., were (left to right), Robert Anderson, v.p., Batten, Barton, 

Durstine & Osborn; Fred Barrett, v.p., BBDO; Jack Bryner, Detroit 

manager, Collier’s, and R. N. Woodruff, Detroit manager, Crowell- 
Collier Publishing Co. 


the instruments and regulators di- 
vision of the American Society of 
Mechanical Engineers has prepared 
a booklet called “Automatic Con- 
trol Terminology.” The society is 
located at 29 W. 39th St., New 
York 18. 


e A market study of the 47-county 
coverage area of WMAZ-TV, 
Macon, Ga., is being distributed to 
advertisers and agencies by the 
station’s representative, Avery- 
Knodel Inc. A coverage map is in- 
cluded with the study. 


e The Alford Baby Group, 424 


Modern Baby, Today’s Baby, Baby 
Time), has just released a mail 
survey of its readers prepared by 
Fact Finders Associates. The sur- 
vey shows brands of baby furni- 
ture, clothing, foods and toilet ar- 
ticles acquired for the baby. It 
also points out the items purchased 
before or after the baby was born. 
Copies available upon request. 


e A consumer analysis of the New 
York Spanish market, with em- 
phasis on the city’s Puerto Rican 
population, is available from El 
Diario de Nueva York, 378 Adams 
St., Brooklyn 1, N. Y. This study 
of the 800,000 Spanish-speaking 
residents of New York includes ra- 
cial characteristics, literacy, edu- 
cation, size of families, earning 
power, charted population growth 
and migration figures from 1940 to 
1954, residential area distribution, 
buying habits, etc. Copies avail- 
able on letterhead request to N. L. 
Sandler, advertising manager. 


‘search department of the news- 
paper, 44 Broad St., New York. 


e The terminology 


committee of Latin American, Canadian, Atlan- 


e A new data book covering the 


Madison Ave., New York 17 (The|% 


tic and Pacific editions of Time 
has been published bv Time Inter- 
national. Copies of ine 66-page 
booklet are available from William 
S. Honneus, advertising director, 
Time International, 9 Rockefeller 
Plaza, New York 20. 


~ PIONEER - 
Balloons 


be ig 


Box Office 


Smart Theatre Operators 
Use Balloons to... 


@ Increase box office receipts 


@ Offer inexpensive 
premiums for families 
with kids 


@ Publicize movies all over 
the town 


Because 


PIONEER Qualatex Balloons 


@are inexpensive, easy to 
distribute 
@ have real toy value as premiums 


@ carry name of your movie 
and theatre far and wide 


Get ideas, samples and 
imprint any og from 
our Premium Dept. 


eaves 
BALLOONS 


tae PIONEER company 


* Tiffin Road « i Ohio 
/ / 
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Western Ad Group 
Awards Best Ads 
in Six Major Media 

SALT LaKE City, July 7—Awards 
for the best advertising were given 
in six categories covering the ma- 
jor media at the 51st annual con- 
vention of the Advertising Assn. of 
the West here last week (AA, 
July 5). 

Presentation of the awards was 
made at the end of the Tuesday 
session of the convention and all 
winners and honorable mentions 
were placed on exhibit during the 
convention. 

Top winners, with advertiser, 


advertisement and agency listed 
in that order, are as follows: 


MAGAZINE ADVERTISING AWARDS 
(Sponsored by Magazine Advertising Bu- 


reau) 
First: Kaiser Aluminum & Chemical 
Corp., Oakland; “Vast Expansion;” 


Young & Rubicam, San Francisco. 

Second: Hunt Foods, Fullerton, Cal.; 
“Deliciously Yours;” Young & Rubicam, 
Los Angeles. 

Third: Sunkist Growers, Los Angeles; 
Sunkist Lemon Seasoning; Foote, Cone & 
Belding, Los Angeles. 

Fourth: Hawaiian Pineapple Co., San 
Francisco; Dole Fruit Cocktail; N. W. Ay- 
er & Son, San Francisco. 


NEWSPAPER ADVERTISING AWARDS 
General Awards 
(Sponsored by Pacific Coast division, Bu- 
reau of Advertising) 

First: Cinch Products, Los Angeles; 
Cinch Cake Mix; Elwood J. Robinson & 
Co., Los Angeles. 

Second: Hills Bros. Coffee Inc.; Hills 
Bros. Coffee; N. W. Ayer & Son, San 
Francisco. 

Third: Kaiser Aluminum & Chemical 
Corp., Oakland; Plant City; Young & 
Rubicam, San Francisco. 

Fourth: Portland General Electric Co.; 
Joseph R. Gerber, Portland. 


Retail Advertising, Cities over 50,000 

First: Food Basket, San Diego; ‘‘Super 
Shoppers Save More Money;”" Phillips- 
Ramsey Co., San Diego. 

Second: W&J Sloane, San Francisco; 
“Sloane’s Collection of Sparkling Penny 
Candy;"” J. W. Crawford, advertising di- 
rector. 

Third: Carson Park Mutual Homes, 
Lakewood, Cal.; “Seeing Is Believing;"’ 
Dan B. Miner Co., Los Angeles. 


Retail Advertising, Cities under 50,000 
First: Southern Arizona Bank & Trust 


Co., Tucson; “You're a V.I.P."; Cabat- 
Gill, Tucson. 
Second: Steinfeld's, Tucson; Andrew 


Geller Shoes; 
tising director. 

Third: Lusk Construction Co., Tucson; 
“See the New Lusk Homes;"’ Cabat-Gill, 
Tucson. 


Bessye L. Pittman, adver- 


RADIO ADVERTISING AWARDS 
(Sponsored by AAW in cooperation with 
radio stations and Southern California 

Broadcasters Assn.) 

The perpetual trophy donated by Van- 
couver Advertising & Sales Bureau for the 
best over-all job in all classifications was 
awarded to MJB Coffee Co. for spots pre- 
pared by Batten, Barton, Durstine & Os- 
born, San Francisco. 

The award for the best commercial pro- 
gram prepared and used primarily in 
cities of 100,000 or more went to Empire 
Motors, Vancouver, for “Why Do They 
Do It.” CKWX, Vancouver, was respon- 


visory Board, Gordon Steedman and Rene 
Weaver as originators of the idea, artist 
Jerry Wright, J. Walter Thompson Co., 
San Francisco. 

The traveling display award went to 
Paramount Pictures, Frank O’Brien and 
Robert Blair as originators, artist George 
McDonald, Buchanan & Co., Los Angeles. 


OUTDOOR ADVERTISING 
(Sponsored by Schmidt Lithograph Co., 
San Francisco) 

First: General Petroleum Corp., Los 
Angeles; “Extra Friendly Service Boy 
Scouts,” West Marquis Inc., Los An- 
geles. Bill Tara artist and art director. 
Second: Rainier Brewery of Seattle; 
“Nothing Refreshes Like Rainier”; Miller 
& Co., Seattle. Ray Pedersen was the 

artist and art director. 

Third: MJB Coffee Co., San Francisco; 
“You Can’t Make a Bad Cup of MJB88; 
Batten, Barton, Durstine & Osborn, San 
Francisco. Artists, Bruce Butte and Joe 
Bommarito. Stan Sullivan, art director. 


Wallace Peters Joins Booth 

Wallace J. Peters, formerly with 
American Family Magazine and 
Crowell-Collier Publishing Co., 
has joined the Chicago office of 
Booth Newspapers Inc., publisher 
of Michigan dailies. 


Mutual Gets Both Florida 
and California Citrus Fruits 
The Lemon Products Advisory 
Board of California has been 
added to the sponsor lineup for 
the “multi-message” programs 
on Mutual Broadcasting System. 
McCann-Erickson, Los Angeles, 
handles the account. 
Coincidentally, the Florida Citrus 
Commission has bought a “big, 
happy family-type” variety show 
featuring Tom Moore. The pro- 
gram originates from Winterhaven, 
Fla., Monday through Friday morn- 
ing, and features a daily phone 
call to a listener. J. Walter Thomp- 
son Co. is the agency. 


Financial Advertisers Elect 
Joseph T. Donovan, v.p. of Rock- 
land-Atlas National Bank of Bos- 
ton, has been elected president of 
the Financial Advertisers Assn. of 
New England. Frederick C. Hol- 
land, treasurer of Institution for 
Savings, was elected a v.p. Re- 


elected v.p.s are Stephen J. Burke, 


assistant v.p of National Shawmut 
Bank, and Dana F. Batting, v.p. of 
Malden Trust Co. John T. Wil- 
liams, v.p. of Bankette Co., was re- 
elected exec. v.p. and treasurer for 
a sixth term. 


Jackson, .Haerr Adds One 

The Missouri Motel Assn. has 
named Jackson, Haerr, Peterson 
& Hall, Jefferson City, to direct a 
public relations program. Four 
consumer trade publications will 
be sponsored each year by the 
association, and a state-wide pro- 
motion program for member mo- 
tels will be conducted. 


Weiner Co. Names Ohleyer 

H. R. Ohleyer will join J. J. Wei- 
ner Co., San Francisco, early this 
month as a v.p. and account ex- 
ecutive. Mr. Ohleyer has been an 
account representative with J. 
Walter Thompson Co., San Fran- 
cisco. He formerly was v.p. and 


Pacific Coast manager of Knox 
Reeves Advertising. 


Cue Publishing to Rockmore 

Cue Publishing Co., New York, 
has appointed Rockmore Co., New 
York, to handle its advertising and 
merchandising promotion. Will 
Burgess & Co. is the previous agen- 
cy. 


When YOU build a new home 
the odds are in your favor that 
THE 


finances it 
for you 
reads 


house+home 


the greatest influence in homebuilding 
DESIGN + CONSTRUCTION « FINANCE > SALES +» MODERNIZATION 


Again 


George A. Rader 
New England District 
Manager, General Foods 
Sales Division, General 
Foods Corporation. 


“New England is NOT ONE Big Market” 


sible for copy. 
The under-100,000 population program) 


award went to Gem Canning Co., Em- | 


mett; Arden Dairy, Boise; Kiem Packing | 


Co., Nampa, and Eagle Flour Mills, Eagle, | 
aired over | 
KGEM, Boise. | 


Ida., for “K-Gem Kitchens,” 

Spot announcement winners were Hol- 
sum Bakery, Lewiston, Ida.; 
iston, and Martin D. Rockey, 
der-100,000 class, and to MJB Coffee Co., 


San Francisco, BBDO, San Francisco, for | 


spots used in cities over 100,000. 


TELEVISION COMMERCIAL AWARDS | 
(Sponsored by AAW and the Hollywood | 


Advertising Club) 
The Sweepstakes Award for best over- 
all entry went to McLaughlin's Instant 


Manor House Coffee, Chicago; Earle Lud- | 


gin & Co., Chicago, agency; Five-Star 
Productions, Hollywood, producers. 
Local, regional and national commer- | 
cial awards went, respectively, to Smyth 
Van & Storage Co., Seattle, West Pacific 
Agency, Seattle, Telepix Corp., Holly-| 
wood; Pacific Chemical Mfg. Co., Seattle, 
Wallace Mackay Co., Seattle, TV Spots 
Inc., Hollywood; Pacific Coast Borax Co., 
Los Angeles, McCann-Erickson, Holly- 


KLER, Lew-. 
in the uns | 


... Says George A. Rader, New England Dis- 
trict Manager for General Foods . .. who agrees 
with other New England regional managers 
that New England is made up of major and 


distribution patterns. 


“Consider the Worcester, 


satellite markets, each with their own variable 


Massachusetts 


market, for example: while it is a prominent 
grocery distribution center, three of its major 


chains (Stop & Shop, First National and A&P 
| with over 75 super markets) have wholesale 


| headquarters outside of the Worcester market. 
| Therefore, wholesale grocery figures for 


| Worcester are not a 


reliable yardstick of 


Worcester’s retail grocery sales potential. 


| 


wood, Five-Star Productions, Hollywood. | 


The award for live or kine commercials of 
any length went to Bauer & Black, New 
York, Leo Burnett Co., Hollywood, TV 
Spots Inc., Hollywood. 


TRANSIT ADVERTISING AWARDS 
(Sponsored by Western Transit Advertis- 
ing.) 


| 
The car card award went to Wine Ad- | 


“Retail sales are the real measure of Worces- 
ter’s grocery volume... and they are in excess 
of $168 million annually. Advertising and sales 
promotion should be applied where consumer 
sales are greatest and not solely on the basis 


of wholesale figures.” 


Local-Level Knowledge Is A Must For Top-Level 


Decision-Makin 2 


e This advertisement is published in the inter- 
ests of fuller understanding of the Worcester, 


Massachusetts market by the 


Worcester Tele- 


gram, The Evening Gazette, and The Sunday 
Telegram. George F. Booth, Publisher. Circula- 
tion daily, 155,552; Sunday, 103,099. 
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Paper-Mate to Spend 
$8,400 on Railroad 
Seat Check Drive | 


| 

CULVER City, CaL., July 6—| 
Paper-Mate Pen Co. has put its 
advertising to work on Pennsylva-| 
nia Railroad passengers. 

Through the Kellogg Group, ad- 
vertising space representative for 
20 of the country’s large railroads, 
Paper-Mate has signed a contract 
whereby 30,000,000 Pennsy passen- 
ger seat checks will carry Paper- 
Mate advertising. 

The pen manufacturer, whose) 
sales represent 80% of all ballpoint 
pens sold in the U. S., is the sec- 
ond firm to use this medium. 
Lewis Howe Co., St. Louis, was the 
first; it just concluded three one-_ 
year campaigns for its Tums, also) 
on the Pennsy through Kellogg. | 


= Paper-Mate’s budget for the) 
seat checks will come to $8,400, | 
based on a cost of 28.3¢ per thou-| 
sand. Tums paid $10,000 yearly for | 
space on 36,000,000 seat checks. 

The 1x3%” pasteboard slips, 
called hatchecks by railroaders, 
identify passengers for the conduc- 
tor or trainmen after tickets or 
fares have been collected. 

All Pennsy passenger coach 
through trains will use the checks. 
They will not be used in suburban 
coaches, which carry card adver- 
tising. 

Seat slips are printed in solid) 
colors—red, orange, green, blue or) 
violet. The front center portion of | 
the face says ‘“Paper-Mate” and| 
the reverse illustrates the pen and) 
has the legend, “Bankers Approve, | 
Educators Approve.” | 

According to Lucios Corubia, 
staff representative of the Kellogg 
Group, advertising messages on) 
seat checks are the latest wrinkle 
in a business which includes simi- 
lar advertising on railroad dining 
car menus, meal tickets and wine. 
lists of the Pennsy, New York Cen- | 
tral, Reading, Chicago & North 
Western, Wabash, Baltimore & | 
Ohio, Kansas City Southern, Gulf, | 
Mobile & Ohio, Jersey Central, Le-| 
high Valley and the Pullman Co. 


# Current clients in this portion 
of the group’s business include 
Ford Motor Co., Studebaker-Pack- 
ard Corp., John Bartram Hotels, 
Anheuser-Busch Inc., Brown-For- 
man Distillers Corp., Miles Labor- 
atories, Jacob Ruppert Brewery, I. 
W. Harper Distilling Co., Horn & 


NATION'S LARGEST TRADE TERRITORY 


JUST RELEASED 
COMPLETE 
1954 
MARKET DATA 


OF A 24 COUNTY AREA 
Write for your free copy 


The El Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
(30° Line BUYS BOTH! 


road media.” 

Another phase of the group’s 
space sales efforts includes 20 rail- 
road employe publications of most 
of the above mentioned roads, plus 
those of the Central of Georgia, 
Chicago & Eastern Illinois, Erie, 
Illinois Central, Louisville & Nash- 
ville, Milwaukee Road, Missouri 
Pacific, Norfolk & Western, Union 


New York. 


ot 579 Fifth Ave., 


|Hardhart Automats, Glenmore) Pacific and Santa Fe. The com-|Lehn & Fink, Dorothy Gray 

| Distilleries Co. and Brown & Wil- bined circulation is 431,756 a Sign New Ray Bolger Show 
liamson Tobacco Co. They adver-| month, concentrated in 327 towns | 
‘tise in one or more of these “rail-| which are division terminals and 
railroad shop centers. 


‘Weed Moves, Gets WMAK 

WMAK, Nas! 
Weed & Co. as 
sentative, effec: 
& Co. and its sis! 
Weed Televisior 
to new offices 


Lehn & Fink Products Corp., 
New York, will return to the ranks 
of the bigtime network tv sponsors 
this fall as co-sponsor of the “Ray 
Bolger Show” (ABC-TV). Dorothy 
Gray cosmetics, which like Lehn & 
Fink is handled by Lennen & 
Newell, will share sponsor credits 
on the 30-minute situation comedy. 

Mr. Bolger’s sponsors in the sea- 
son just ended were American To- 
bacco Co. and Sherwin-Williams 


ville, has named 
is national repre- 
ive Aug. 1. Weed 
er video company, 
Corp., have moved 


Advertising Age, July 12, 1954 


Co. The 1954-55 series, which starts 
Sept. 17, will have a completely 
new format and a new time period 
—Fridays at 8:30 p.m., EDT. 


Hayes Joins Kerker-Peterson 

Robert W. Hayes has been ap- 
pointed head of the television and 
radio department of Kerker-Peter- 
son & Associates, Minneapolis 
agency. Mr. Hayes formerly was 
director of special events and as- 
sistant to the publicity director of 
Dayton Co., Minneapolis. 


Completely new and up-to-date data 
on 63 industrial and trade markets! 


Here’s what you'll find in the 1955 Market Data 
& Directory Number of Industrial Marketing: 


Media presentations describing the services, 
markets, circulation, coverage, etc., of over 


200 leading publications 


Basic information on 63 major classifications 


and 42 sub-classifications of industrial and 


trade markets 


Lists of the national trade associations which 


are authorities and sources of information 


in their fields 


Rates, circulation and mechanical specifica- 


tions for more than 2,400 industrial and 
trade publications 


Digests of market analyses available from 


publications serving each industry 
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| completed this week. 


‘Automatic Control’ 
Bows as First of 


Robot Publications 


New York, July 6—Substanti- 
ating its claim as “the nation’s 
first publication devoted exclusive- 
ly to this new field,” Reinhold 
Publishing Co.’s Automatic Control 
made its appearance last Thursday. 
Mailing to the controlled circula- 
tion list of 30,000 is expected to be 


month, the magazine scores a jump 
of 30 days or more on two other 
business publications scheduled for 
early issue—McGraw-Hill’s Con- 
trol Engineering and Penton Pub- 
lishing Co.’s Automation (AA, 
March 1). 

In introducing the new publica- 
tion, John Diebold, editor and as- 
sociate publisher, estimated that 
the control field today encompasses 
a $3 billion annual market. There 


|are some 750 companies making | that Control Engineering expects, 
By making its appearance this 


control systems, components, in- ito achieve its net paid circulation | 
struments and automatic products, 
he said. 


ahead of schedule. With 11,000 cir- 

(culation already reached more than 
@ Page size of the new publication | a month before the appearance of 
is 114%x11%”. The first issue con-| 


about 26 pages of advertising. Ad- tial issue will have a circulation of 
vertisers include International 15,000, a target originally sched- 
Business Machines Co., Remington uled to be hit in September, 1957. 
Rand, Panellit and Beckman In-| Paid circulation requirements of 
struments. |Audit Bureau of Circulations will 


Meanwhile, McGraw-Hill said have been met by the first issue, 


to these 7 fundamental questions of 


industry are noteworthy? 


and services, and how much? 


and factors who specify? 


facts about them? 


schedule consideration? 


The Market Data & Directory Number of 
Industrial Marketing is an exclusive infor- 
mation source designed to help you evaluate 
the basic sales and advertising potentials of 


industrial marketers on markets and media: 


What current trends and developments in the 


What are the industry's basic statistics — 
plants, employment, location, sales, etc.? 


What does the industry buy — what products 
How does the industry buy — buying standards 
What sources are available for further detailed 
market information on specific products? 


What publications serve the market — basic 


What publications are best qualified for 


tailed information on industrial and trade 
markets. Be sure that this reference book is 
available for your use. 


industrial and trade markets—and the media 
serving them. 


To uncover new market opportunities, and 
to help plan sales and advertising strategy to 
meet today’s competitive situations, MD&DN 
is your most up-to-date, quick source of de- 


Your personal copy of MD&DN is included with 
your subscription to Industrial Marketing. Sub- 
scription price, $3 per year including MD&DN. 
Send orders to: Myron A. Hartenfeld, Circu- 
lation Director, Industrial Marketing, 200 E. 
Illinois St., Chicago 11, Illinois. 


goal of 15,000 copies three years! F 


its first issue, W. W. Garey, pub-| > 
sists of 68 pages and cover, with lisher, has estimated that the ini- 


VICTOR S. COLLIN has joined Foote, 
Cone & Belding, Los Angeles, as 
director of merchandising, outdoor 
and trade publications for the 
Rheingold beer account. Mr. Col- 
lin formerly was with Cole & Web- 
er, Seattle. 


according to Mr. Garey, and ABC 
membership is expected by the end 
of the year. 


Come to the 


GIVEAWAYS... 
DECORATIONS 


Yes, fair time is near, time to 
order your advertising balloons 
—for what is a fair without 
balloons? Oak Balloons im- 
printed with your name or ad 
are excellent low cost give- 
aways that will carry your 
message to millions. They also 
make gay and colorful decora- 
tions for your booth or exhibit. 


Write or Phone Today 
for full information and 
be sure to ask about Oak’s 
Action Balloons—bal- 
loons that fly, roar and 
whirl—top attention 
getters at any fair. 


The OAK Ru BBER Co 
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E IDEAL CHECKBOOK 


COMRACT._warter-then fits whe pon of your bend 


COMVENRENT _cheays ovmictie mr 9 Your Oo" Fo 


of tocrse checks a yollr gue 
ae ae eons eee 
ab cn 


SOeoeses 


FEMININE PiITCH—Northern Trust Co., Chicago, set up this display with 

a bright, flower-garnished umbrella to promote special checkbooks 

\. for women. It brought requests for 250 of the purse-size (2%4x3%4”) 

check books when the normal weekly demand had been six. The 

books are thinner than normal because they contain only 10 checks 
each—an appeal to husbands. 


RUMDINGERS—Summer ad drive for Rums of Puerto Rico (AA, June 
21) started with a bathing beauty presentation of the campaign. 
Gals are standing in front of blowups for four 800-line ads which 
appeared next day in the Miami Daily News. Misses Ron Rico, Don 
Q, Maraca and Carioca, accompanied by News reps, later called on 
key retail liquor dealers. The campaign calls for two ads a week 
in the News for the remainder of the year. Hewitt, Ogilvy, Benson & 
Mather handles Rums of Puerto Rico. 


NO GLARE—Sportin, a pair of pearl- 
encrusted eye protectors and a 
costume appropriate for sunshine, 
Claudia Hall of F'vral Park, N. J., 
demonstrates the reasons for her 
selection as Miss Sunglasses, 1954. 


Burgess Callahan Dreyer Veith 

25 YEARS—Cutting the cake that marks Machine Design’s 25 yeurs of 

publication are Frank H. Burgess, art editor; Mary L. Callahan, ad- 

vertising service manager; Howard H. Dreyer, western manager, and 

Harold B. Veith, central western 

manager. All four helped launch 
the Penton publication. 


4 


WEATHER REPORT—Now greeting the 
Minneapolis public is this embel- 
lished painted bulletin erected by 
Naegele Advertising Co. for Water- 
man-Waterbury Co., Minneapolis, 
and featuring a 25’3” cut-out, the 
largest ever produced by Naegele. 
Mitchell & Mitchell, Minneapolis, 
is the agency. 


* %. 


DeLorenzo 


Johns Inc.; Daniel Ridder and John Lewis, St. Paul 
Dispatch and Pioneer Press; D. Rolland Martin and 
Charles J. DeLorenzo, San Jose Mercury and News, 
and C. E. Phillips, Long Beach Ind*pendent and 
Press-Telegram. 


Vogler Ridder D. G. Lewis 


CLAN MEETING—Holding their own meeting at the 
Newspaper Advertising Executives Assn. summer 
meeting in Coronado, Cal., were these representa- 
tives of the Ridder newspapers: Edwin S. Vogler, D. 
Garry Lewis and Peter Benziger, all of Ridder- 


Phillips 


Benziger Martin John Lewis 


Brophy Barton Gros 


Mrs. Anderson 


Anderson Peterson Carpenters Nolte Scheidker Mrs. Noite Holden 


WORK AND PLAY—Thomas D’Arcy Brophy, board chairman of Kenyon & Eckhardt, New 
York, and keynote speaker at the Advertising Assn. of the West convention last week, 
talks things over with Sam Barton, president, Market Research Corp. of America, New 
York, another speaker, and Bob Gros, Pacific Gas & Electric Co., San Francisco, Te- 
tiring president of the association. In the center are Mrs. John R. Anderson; John 
Anderson, the Quality Press, Salt Lake, co-chairman of convention entertainment; 


Frances Peterson, ad manager, ZCMI department store, Salt Lake, and co-chairman of 
convention entertainment; K. M. (Casey) Carpenter, national ad manager, Newspaper 
Agency Corp., Salt Lake, general convention chairman, and Mrs. Carpenter. At right, 
Lawrence W. Nolte, ad manager, White King Soap Co., Los Angeles; Dick Scheidker, 
v.p., American Assn. of Advertising Agencies, New York; Mrs. Nolte, and Jack Holden, 
ad manager, Rubenstein Furniture Co., Eugene, Ore. 
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The COMPANION reaches more | 


z 


married women 18 to35 than } 


any other magazin 


e HR r 


‘Hin 


These women have larger families... more children. depend on the COMPANION! To find out how im- 
They are your best customers... buying more now portant they are to you, get in touch with your 
than they ever have or ever will again... and they COMPANION representative. 


*SOURCE: From the latest Starch Consumer Magazine report 
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Orders harder to get? Competitive pressure increasing ? 


Where is the management who won’t agree it’s time to urge 


the sales force to fight harder—to step up its sales 
calls—to develop more new customers ? 


Grabbing the initiative in times like these is what makes 

new leaders. The company that steps out boldly today capitalizes 
on competitive weakness. [t pushes volume to win a larger share 
of available business. It improves its industry position and 
challenges old line leaders. 


Yes, this is the time to be bold—in selling—and in 
advertising. The company that aspires to leadership makes 
no little plans. 


It hits—and hits hard with everything it’s got. It 

demands that its advertising work harder—that its impact 

be increased—that its contacts be stepped up. Alert 
management today is giving advertising more jobs to do, in 
order that its sales force can become more productive. Has 

your company raised its sights to fight harder with advertising ? 


THE Pp | N T O N PUBLISHING COMPANY 


PENTON BUILDING e CLEVELAND 13, OHIO 
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Advertising Age, July 12, 1954 


JOSEPH R. FARRINGTON 


WASHINGTON, July 6—Joseph 
Rider Farrington, 56, president and 
publisher of the Honolulu Star- 
Bulletin, died June 19 after a heart 
attack suffered at his office here. 

A graduate of the University of 
Wisconsin, Mr. Farrington served 
in the Army during World War I 
and started his newspaper career 
as a reporter for the Ledger 
newspapers in Philadelphia. He 
returned to Honolulu in 1924 as 
managing editor of the Star-Bulle- 
tin, headed and managed at that 
time by his father, Wallace Far- 
rington. 

He became president and gen- 
eral manager of the newspaper af- 
ter his father’s death in 1933. He 
was also president of Honolulu 
Lithograph Co. and the Hilo Tri- 
bune-Herald as well as v.p. of 
Hawaiian Broadcasting System. 
Mr. Farrington served as Hawaii’s 
delegate to Congress for almost 12 
years. 


Three Crowell-Collier 
Publishers ‘Relieved’ 


(Continued from Page 1) drastic reversals in advertising 
‘character of the three publications. | volume. In 1945 it carried $5,065,- 
| Mr. Smith is represented as 417 in gross ad revenue; by 1949 
“content but not satisfied” with it was down to $3,515,314; in 1953 
| the magazines’ current content. It |it carried $2,472,720. 
will be fall before any Smith edi- 


torial changes become apparent. | Woman’s Home Companion has 


‘stayed well on the pace in adver- 
|| The latest shift in the Crowell- tising. It carried $7,780,671 in ad 
Collier executive echelon follows! yolume in 1945, rose to $11,267,552 
'a series of similar moves in the | in 1949, and to a peak of $12,410,- 
last three years. 419 in 1951. In 1953 it carried $11,- 
Fitzgerald __ In March of 1951, Thomas H. | 955,278. 
Beck stepped down as chairman! But while WHC had kept its vol- 
SPORT GENTRY—Talking things over at annual Baseball Day luncheon of the board, having been an ex-/ ume rising, it had lost rank. It was 
co-sponsored by the Sales Executive Club of New York and Sport, ecutive of the company (or its ninth among magazines at the end 
are Commissioner Ford Frick; Irving Manheimer, president of foreigner eng playpens CR Pong Mo 13th last —_ : 
ications; i i Do ee , the company gross 
lia aaae: "Wer Be eae 7 i — “year. His successor as chairman record $60,924,267, and reported a 
; s of the board was A. E. Winger,| net of $4,865,686. In 1952, its gross 


Frick 


Manheimer Robinson 


C. S. DAVIS 


PaRIs, FRANCE, July 6—Charles 
S. Davis, 77, board chairman of 
Borg-Warner Corp., Chicago, died 
here July 1 while on a vacation. 

A native of Terre Haute, Ind., 
Mr. Davis was graduated from 
Harvard in 1899 and worked for 
a year on the editorial staff of the 
New York Times. He returned to 
the Midwest as a coal miner and 
jobber and became general man- 
ager and _ secretary-treasurer of 
Glascock Bros. Mfg. Co., Muncie, 
Ind., of which he was later presi- 
dent. In 1928, Mr. Davis assisted 
in the formation of Borg-Warner 
and served as its president. for 
more than 20 years. 


JOHN G. PEW 


MoyLan, Pa., July 6—John G. 
Pew, 83, former president of Sun 
Shipbuilding & Drydock Co. and 
former v.p. of Sun Oil Co., died 
July 1 at his home here. 

Mr. Pew, who headed the ship- 
building company for 31 years, re- 
tired in 1950. He started his career 
as a 12¢-an-hour hired hand, and 
later joined the People’s Natural 
Gas Co. of Pittsburgh, a firm 
founded by his uncle, Joseph N. 
Pew, also founder of Sun Oil Co. 
He was named a v.p. of the com- 
pany in 1906, when it was owned 
by Standard Oil Co. of New Jer- 
sey, and was named president two 
years later. He resigned this post 
in 1918 to join Sun Oil as a v.p., 
becoming president of Sun Ship- 
building a year later. 


HENRY S. MACKAY JR. 


BALBOA, CAL., July 6—Henry S. 
MacKay Jr., 62, attorney and ex- 
ecutive in several Hearst news- 
paper organizations, died yesterday 
of a heart attack. He was a v.p. 
and director of Hearst Publica- 
tions Co., v.p. and general counsel 
of Hearst Consolidated Publica- 
tions Inc., v.p. of Hearst Corp., and 
co-executor of the estate of the 
late publisher, William Randolph 
Hearst. 


DONALD COPELAND 


TORONTO, July 6—Donald H. 
Copeland, 61, head of Don H. Cope- 
land Advertising Ltd., died yes- 
terday. 

Born in England, Mr. Copeland 
came to Canada in 1910 and started 
his career with Radio Station 
CJYC here. He was later associated 
with J. J. Gibbons Ltd., Toronto 
agency, as radio director, and As- 
sociated Broadcasting Co. and 
Dominion Broadcasting Co. He 
founded his own agency in 1946. 


JACOB RENTZ 


ArcapiA, CAL., July 8—Jacob F. 
Rentz Sr., 62, president and pub- 


137 Advertisers Have Ordered More Than 
$1,000,000 of ‘Sports Illustrated’ Space 


also a longtime executive of the was $68,067,000, but its net had 
company (Winger retired at the fallen to $77,000. In 1953, gross was 
end of 1953 after 40 years of serv- | $64,310,383 and net loss was $4,- 
ice). Clarence E. Stouch became 


009,826. 
president of the company in 1951. In September, 1952, AA reported 


New York, July 7—Time Inc.|cants, 6.6%, and other classes from 
revealed this week the names of 1 to 3%. 
137 advertisers who have ordered | 
more than $1,000,000 in space in ® Among the charter advertisers 
Sports Illustrated. ‘are retailers like Abercrombie & 
The publishing company also Fitch and Bonwit Teller, four state 
pointed out: |commissions (Colorado, Florida, 
1. That printing of four-color Michigan and North Carolina), the 
advertising plates began this week Bermuda Trade Development 
for the Aug. 12 issue. ‘Board, Canadian Government) 
2. That there are 250,000 char-| Travel, and the Elbow Beach Surf! 
ter subscriptions at the pre-pub-|Club. There are three camera) 
lication rate of $6. (Sports Illus- |makers—Argus, Lietz and Paillard | 
trated’s initial guarantee of 450,000 plus Weston. | 
is the largest initial guarantee of, On the liquor front, SI will car- 
any weekly magazine in publishing Ty Bourbon Supreme, Brown-For- | 
history.) _man’s Early Times, Glenmore’s | 
3. It now has an official rate Kentucky Tavern, Schenley’s Cor- 
card (the first issue closed for ad- onet Brandy, Cresta Blanca wine) 
vertising before the magazine ever and Dant Distillery, Seagram 
issued a rate card), listing $3,150 (product unlisted, but through Roy | 
for a b&w page, $4,800 for a color |S. Durstine, which handles V.O.| 
page. and Ancient Bottle gin), Standard 
4. That it has a wide range of Brands’ Black & White Scotch, 21 
advertising business on the books Brands’ Ballantine Scotch and Hi- 
—automotive, 18%; beer-wine-li-|Tam Walker Walker’s DeLuxe. 


| publishers’ posts were being shuf- | 


When Mr. Stouch became presi-| that Crowell-Collier would omit 
dent, E. A. Schirmer was made) payment of a dividend on its com- 
executive v.p. In April of 1953, Mr.'mon stock due that month, the 
Schirmer, a 24-year man _ with' first dividend to be omitted since 
Crowell-Collier, moved to Camp- payment was begun 30 years be- 
bell-Ewald Co. as senior v.p. (He fore. It has paid no dividends since. 
had headed the publishing com-| [n 1950, Crowell-Collier stock 
pany’s Detroit office from 1935 to! was traded over-the-counter at 
1950.) /$15; current quotations are $5.25 

In May, Paul C. Smith, former bid, $6 asked. 
general manager of the San Fran-| 


isco Chronicle, joined Crowell-| - . 

Collier as a v.p. In December he Compromise Bill May 

was named president, with Mr. Solve Pay Raise, 
Rate Hike Dilemma 


Stouch moving up to board csnial 

man. 

w While these moves were being (Continued from Page 1) 
made in the executive suite, the holed in the House rules committee. 
Supporters of the bill have not 
fled. In 1951, John W. McPherrin,| attempted to force the issue but 
formerly associate publisher of, have waited for the postal pay bill. 
Cosmopolitan and editor of Amer-| The drive for pay increases went 
ican Druggist, was brought into off the track last month, however, 
the company as_ publisher of after the unions induced the House 
American Magazine and a v.p. post office committee to work out 


quor, 15%; apparel and footwear.|Four brewers are represented— 
16%: smoking materials, 8%; |Goebel, Peter Hand, Van Munch- 
transportation, 8%; toiletries and ing (Heineken’s) and Miller. 
toilet goods, 7.1%; jewelry and) 

watches, 4.6%; gasoline and lubri-|# In the automotive field, the book 
|has commitments from Chrysler 
\for sales and Chrysler institutional, 
‘Ford (Ford, Lincoln and Mercury), 
General Motors’ Cadillac and Pon- 
tiac and Kaiser-Willys. Gas and oil 


Clarksburg Paper 
Loses Bid to FCC 


Edward A. Anthony, who joined 
Crowell as an associate editor on 
Farm & Fireside in 1924 and had 
been a v.p. and publisher of Wom- 
an’s Home Companion since 1943, 


in 1949, succeeding W. L. Chenery. 
W. A. H. Birnie. who had been edi- 
tor of Woman's Home Companion 
under Anthony, was moved up to 


was named publisher of Collier’s 


a bill which was unacceptable to 
Postmaster General Arthur Sum- 
merfield. The bill got out of com- 
mittee but failed to reach the floor 
for debate. 

As approved by the committee 
over the protests of the administra- 


tion, the pay bill grants across- 


the-board increases averaging 


about 7%, plus uniform allowances 


companies, as well as tire com- 
panies, are fairly well represented. 

The book will carry Chesterfield, 
Raleigh and Viceroy, and Parlia- 
|ment ads. 

Even Time cannot overcome the 
habitual caution of many an ad- 
vertiser and agency when con- 
fronted with a new publication. J. 
Walter Thompson Co., for ex- 


publisher in August of 1952. and other benefits. It omits author- 

The editorial staffs of Compan- ity for a complete overhaul of 
ion and American held fairly postal job classifications, a reform 
steady. Birnie, who had edited which Mr. Summerfield considers 
Companion for nine years, was re- the single most important step re- 
placed by Woodrow Wirsig after | quired to provide advancement in- 
Mr. Birnie was named publisher. centives for postal workers, with 
The American staff was headed by resulting improvements in service 
Sumner Blossom, as it has i efficiency. 


to Deny TV Station 


WASHINGTON, July 7—That 
Clarksburg, W. Va., newspaper that 
demanded the right to explain why 
the Federal Communications Com- 
mission shouldn’t approve a _ tv 
station for its community has had 
its hearing, and lost. 
The Clarksburg Publishing Co. 
wasn’t interested in starting a tv 
station itself, but it contended that 
Ohio Valley Broadcasting Corp., 
which had FCC approval for a sta- 
tion on Channel 12 in Clarksburg, 
shouldn’t have been given a per- 
mit. 

Ordinarily FCC won’t listen to 
anyone who isn’t an applicant for a 
license. But it decided the newspa- 


since 1929. Collier’s had a succes- 
ample, (aside from the Ford|sjon of editors after the war was) = The compromise was developed 
~ orale. gin ven Brpe, My ft | aah Henry LaCossitt, Walter) today after the rules committee re- 
F. Young Inc. (Absorbine Jr.) and| Davenport (Collier’s noted politi- | ¢rsed to clear tha gee, Uk. Te 
Mentholatum Co. Young & Rubi-| ea] writer). Louis Ruppel (roush ._: agg aeons lle 
cam has Argus, Goodyear Tire &| and ‘unions sought to p 


tumble newspaper back- for a discharge petition which 
Rubber and Union Oil set for the| ground), and Roger Dakin (who| would get the bill to the floor over 


pore ring anal —nae age otc ~ 1 work ed under Birnie on the Com-| the leadership’s opposition, but Mr. 
Osborn has Ethyl Corp., Peter! panion). | ‘eld fumes tedk. ana & 
Hand, Johnson & Johnson (Tek. Summerfield foug , 
; , : ; became apparent that the discharge 
Hughes) and Hamilton Watch |= The succession of editors was petition would fail. 
: ; ee ,apparently the result of Collier’s The compromise, proposed by 
per was a “party of interest” in waning advertising. In 1946, Col- Rees (R.. Kan.), chairman 
this case because = operation of Stokely Acquires Pictsweet | lier’s was third among magazines ee see heerlen 
a tv station in the community; Stokely-Van Camp Inc., Indi-| with a gross ad revenue of $22,- —. ina Oe wai 
might cut into its advertising rev- | anapolis, has acquired a souncdiing! waa in 1949 it was sixth, with es ral te sell — 
enue. a rae —o in Pictsweet Foods ine. $17,065,659 gross; in 1953 it was gives Mr. Summerfield authority to 
In a hearing before the full com-| Mt. Vernon, Wash., processor and eighth with a gross of $16,310,942— beet tal job reclassi- 
mission Clarksburg Publishing Co. distributor of frozen fruits and) having gone to bi-weekly fre- ser sscggh a ge conaninalaial 
said Ohio Valley Broadcasting | vegetables. Stokely-Van Camp, | quency in August. In 1945, buck- ie The bill has additional appeal 
pa concn had ve many broad- vaaare id a — . ae and) ing a paper oan ower fe car- hesnuse it would become the pat- 
cast properties and newspapers in| vegetables and of pork and beans,|ried $19,570,7 in advertising— ey - 
the Clarksburg area. It objected to|has announced plans to combine | but in only three of the succeed- ot y Beason oad! raises for all other 
the fact that Ohio Valley paid $14,- | frozen foods operations of the two|ing postwar years was the maga- : 


390 to cover expenses of another | companies. zine able to equal that figure. 
firm which decided to abandon a| | Last year, in discussing the rea- Radford Joines Boyer Chemical 
George A. Radford has been ap- 


nel 12. | R. W. Crowly, 68, writer for|ment to switch Collier’s from a pointed exec. 


lisher of the News, New Castle, 
Pa., died here yesterday. 

Among his survivors is his son, 
Richard E., v.p. and general man- 
ager of the News. 


competitive application for Chan- R. W. Crowly Dies sons which impelled the manage-_ 
v.p. and general 


The FCC’s decision rejected the | scientific publications since 1929,| weekly to a fortnightly, then- manager of Boyer Chemical Co., 
_publisher’s argument and rein- | died June 27 at his home in De-| president Stouch conceded that the Chicago, effective July 7. Mr. Rad- 
Stated the construction permit,| troit. He was the husband of Mrs.| magazine had lost money in the ford formerly was an advertising 
executive of Family Circle and 
met Sawyer-Ferguson-Walker Co. 


| 
| 


which had been suspended since|Barbara Crighton Crowly, busi- preceding year. 
American 


April 15. ness manager of Automotive News. | Magazine has 
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Liebmann Uses Oxen, Wagon, 2 Breweries 
to Swing Bung Starter at Western Market 


(Continued from Page 3) 


find the race to be won simply by 


all of the companies have local running. They will require great 


production and distribution. 


stamina and imaginative sales pro- 


Yet, the eastern firms hoping to motion to batter down stiff com- 


take the western market won’ 


t petition from the veterans. 


offset, zincs or silk screen reproduc- 
tion. Over 250 type styles and sizes. 
Send for your free copy of Catalog 53. 
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California’s 20-year-old Lucky 
Lager Brewing Co. still holds a 
tremendous lead, as measured by 
State Board of Equalization statis- 
tics for March, latest month for 
which figures are available. 

Lucky, during that month, sold 
| 4,275,766 gallons, or 29.6% of the 
14,437,079 gallons sold by all of 
the California brewers. Lucky’s 
California sales were 3,821,464 gal- 


s The “big four,” with sales to- 
taling 79.4% of the state’s beer 
market, obviously left but small 
portions of that market to their 
| competitors. 

| Falstaff, for example, had but 
|6.6% of California’s beer sales; 
Maier “102” amounted to 5.1%; 
Goebel accounted for 3.1%. Lieb- 
mann’s two breweries, just start- 
_ing production, had only a 1.6% 
| share of the market. 


BUSINESS & PLEASURE—Mixing conferences on the en- 
larged Hiram Walker ad budget for the coming 
months and a spot of the client’s product are Hiram 
Walker executives and admen of the two agencies 
involved, C. J. LaRoche (Canadian Club, gin, cor- 
dials and cocktails) and Foote, Cone & Belding (Im- 
perial and Walker’s DeLuxe). In the usual order 


are Don O’Brien, Walker v.p. and ad director; John 
Graetzer Jr., LaRoche account executive; Chester 
J. LaRoche, president of the agency; Fred Rhode, 
Foote, Cone & Belding; Ross Corbit, Hiram Walker 
president; J. W. 
Fairfax M. Cone, FC&B president; James Webb, 
LaRoche president; Ken Kersey, Hiram Walker. 


McConnell, assistant ad manager; 


This competitive situation, how- 
ever, doesn’t disturb either Philip 
Liebmann, board chairman of the 
corporation, Miguel Quirno-La- 
valle, president of Liebmann’s Cal- 


He Sold His 30th 


Who Want Their Volume 


and selling cookware in the 
motions to do business. 


going after it—da 


mystery and env 
keeping in the black. You se 


Who says "RECESSION" ? 


Asked the Independent Salesman As 


(A Two-Minute Tale for Frightened Business Men 


We'll call him John Jones. For years he’s been demonstrating 


territory. And here’s the difference between Mr. 
lot of other salesmen. He doesn’t wait in a store for customers 
to drift in. He doesn’t depend on sales or mark-downs or pro- 
ot Mr. Jones! He creates business by 
after day. He rings doorbells. He makes 
demonstrations right where his prospects live. He concentrates 
on his line of cookware with an enthusiasm and a passion you 
rarely see in stores. The result? Mr. Jones made $26,000.00 
last year, and is beating that record this year. And for his 
company, Mr. Jones and his hundreds of brothers and sisters 
are rolling up to $20,000,000.00 annual volume that’s both the 
of an industry that’s having a hard time 


Salesman—typical of the thousands and thousands of ener- 
getic, hard-hitting salespeople who don’t wait for business, 


Order in One Week 


to go UP Instead of DOWN) 


homes of his heavily populated 


ones and a 


e, Mr. Jones is an Independent 


ifornia Brewing Co., or the agency 
staff at Foote, Cone & Belding’s 
San Francisco office responsible 
for producing the advertising am- 
munition to be used in the beer 
battle. 


s The role of Mr. Liebmann in the 
California beer industry has con- 
fused those people who expected 
to see his eastern Rheingold label 
flood the entire western market. 

When his corporation took over 
Acme on Sept. 1, 1953, after many 
months of negotiation, he decided 
to use the Acme plant at Los An- 
geles solely for production of the 
Rheingold brand, and to distrib- 
ute that brand as far north as 
Paso Robies, Cal., as far south as 
San Diego and the Mexican bor- 
der. 

With Acme’s huge San Francisco 
plant, however, Mr. Liebmann de- 
cided to use an approach different 
from that of other eastern brew- 
eries which had brought their 


| 


Co. Just 29 days later, the last bit 


of work on an entire year’s cam- | 


paign was completed and the 
agency made its presentation to 


company executives. 

At that meeting, which was also 
the first full-dress meeting of the 
new company’s staff at San Fran- 


1 lons, with 386,097 gallons for ex- 
4 port and 68,205 gallons going to the 
; armed forces. r 
« San Francisco Brewing Corp.’s 
H “Burgermeister” label was second, 
with 2,764,697 gallons, or 19.1% 
€ Anyone in your office can set perfect of the total state sales. Pabst was 
8 headlines, body text, with Fototype. a close third, with 2,635,963 gal- 
; (A stenographer set this entire ad!) lons for 18.2%, and Regal Amber 
Cuts type costs by as much as 90%, Brewing followed, with 1,810,233 
Wien tahun eretaer | Eallons for 12.5% of the total siate Gree Rhode McConnell Webb Kersey 
heads! Clean, sharp characters for ’ O’Brien LaRoche Corbit Cone 


¢ RANE 
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but create business by going after it. Recession? The hundreds 
of companies who use Direct Selling to distribute their goods 
and services never heard of it! 


labels to California for western 
distribution. At San Francisco, Mr. 


Hundreds of na sell- 
ing an almost endless variety 
of goods and services are 
switching to Direct Selling to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct Sell- 
ing to go after business with 
bare knuckles. This method of 
selling is as old as selling it- 
self. Not only cookware, but 
wearing apparel, cosmetics, 
brushes, dinnerware, greeting 
cards, specialties, vacuum 
cleaners and other household 
appliances, insurance, and a 
host of other products are 


independ 


TAKE A LOOK AT DIRECT SELLING! 


TAKE A LOOK AT DIRECT SELLING! 


Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 


ready to sell your product and your serv- 
ice direct! For free copy, and proof-book- 
let, write today on your letterhead. Ad- 
dress Dept. A-175 


OPPORTUNITY 


28 E. Jackson Bivd., Chicago 4, Illinois 


sold in the millions direct to 
the users by hard hitting or- 

nizations of Independent 

alespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, of- 
fice and factory equipment, 
and industrial specialties have 
also found an easy path to 
volume and profits in Direct 
Selling. The millions of men 
and women engaged in this 
most American calling of all 
— independent salesmanship 
— represent the great hope 
for continued prosperity in a 
world of rapid changes in dis- 
tribution. 


No Obligation, Of Course 


ent salesmen and saleswomen.. . 


SALESMAN’S 


Liebmann decided, he would pro- 
duce a “strictly western beer,” 
manufactured exclusively for 
“western tastes” and for distribu- 
tion in California, Nevada, Alas- 
ka and as far east as El Paso. 

Both the San Francisco and the 
Los Angeles plants were set up as 
strictly separate companies, owned 
by Liebmann Breweries Inc., but 
with their own executive manage- 
ment. Mr. Quirno-Lavalle, who 
became associated with Liebmann 
in New York after serving from 
1937 to 1943 as commercial coun- 
selor for the Argentine embassy 
in Washington, was called to San 
Francisco to head the new com- 
pany. 


# Foote, Cone & Belding was in 
the fortunate position of being 
thoroughly familiar with the en- 
tire beer situation, nationally as 
well as in the West. It has been 
the agency for Liebmann in New 
York since 1947 and had handled 
Acme advertising for many years. 

On Jan. 5 the staff at FC&B’s 
San Francisco office was assigned 
‘the responsibility of preparing a 


complete campaign for Lieb- 


'mann’s new California Brewing 


| 
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Passing lures don’t take away our listeners. We stack 


up... for we carry the 20 top-rated programs, day 


and night. 


And for faithful listening, WBNS has 


lasting appeal — a greater tune-in than all other local 


stations combined! 


CBS for CENTRAL OHIO 


ASK 
JOHN BLAIR 


radio 


COLUMBUS, OHIO 
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cisco, the name was officially; purchase program, which included 
changed from Acme Brewery to approximately 80,000 pieces,” he 
California Brewing Co., the prod-| said. 


uct name was changed from Acme 
Gold Label to California Gold 
Label, and the campaign was ap- 
proved. 


# A staff of eight agency people, 
working under McAllan Gardner, 
the account supervisor (recently 
named an FC&B v.p.), and John P. 
Slattery, account executive (just 
appointed advertising manager for 
California Brewing Co.), began the 
work of putting the campaign 
plans into action. The first Cal- 
ifornia Gold Label advertisement 
made its appearance on April 14. 

Mr. Slattery, in his new post, 
told AA: “During those hectic 29 
days between Jan. 5 and Feb. 3 
we not only prepared a complete 
advertising campaign, but we also 
did a complete company promotion 
change-over job. We changed the 
label previously used by Acme, 
presenting 12 suggested designs. 
And the one design which we liked 
best was selected immediately. 

“We changed the design,” he 
continued, “the coloring and the 
decoration of the company trucks, 
re-designed the old trademark, 
laid out the newspaper, trade mag- 
azine and outdoor campaign, set 
the theme of the entire effort and 
developed our radio and tv pro- 
cedures. 


es “By April 1 we had completed 
work on sales promotion portfolios 
for the beer salesmen and had 
put together an entire point of 


Conducive to Creative Thinking 
and Luxurious Living... 
in Beautiful Brookville, L. I. 


Just 9 authentic Williamsburg re- 
productions on two wooded acres 
each. Center hall, large living 
room, dining room, kitchen with 
breakfast room, 4 bedrooms, 2 
baths, large game room, PLUS a 
lush swimming pool, All this for 


$38,900. 
Meet This Deadline! 
Walter O’Melia Co. 


65 Plandome Road 
Manhasset, N. Y. 


Manhasset 7-5500 


Working closely with the agency 
was San Francisco’s Harry Lerner 
& Associates, a public relations 
firm retained by the company. It 
was Lerner who was responsible 
for the unusual expense items 
listed above. 

Concentrating on the company’s 
desire to establish itself in the 
public mind as a strictly western 
brewery, Lerner rented a team of 
long-horn oxen, hired a covered 
wagon and a lanky wrangler and 
paraded the whole outfit, properly 
decorated and painted, through the 
traffic-jammed streets of down- 
town San Francisco. 

Loaded with pretty girls and 
started off at ceremonies attended 
by the mayor, chief of police and 
other civic and community dig- 
nitaries, the colorful symbol of the 
historic West has attracted the at- 
tention of thousands. It has also 
served as a dramatic introduction 
of the new brewery to San Fran- 
cisco. 


a “The expense has been pretty 
heavy, however,” Mr. Slattery told 
AA, “and the company is thinking 
seriously of buying its own oxen 
and covered wagon. It’s surprising 
how expensive those things are. 
We think we can get a pretty good 
pair of long-horns, broken to 
team, for from $700 to $1,000 
each.” 

The ox-hauled covered wagon 
promotion has by no means been 
the only heavy expense item in the 
campaign. More than $200,000 is 
being spent on point of purchase 
pieces, including Conestoga mod- 
els, plastic window signs, back bar 
plaques, display cards, picture 
wall pieces and reproductions, mo- 
tion display units, two-color shelf 
strips and 3-D fluorescent plastic 
window signs. 

Peter Hurd, an artist specializing 
in western works, was called in 
by the company and the agency to 
develop the theme—‘fine arts”— 
of the entire year-long campaign. 


# Paintings by Hurd will be used 
as the basis of all newspaper and 
outdoor advertisements. He will 
produce one painting a month and 
these will be reproduced in a 
form suitable for framing. They 
will be sent free to all who request 


‘them, and the originals will be 
presented to western art museums. 


| 


One b&w page a week is sched- 


IDEAL FOR 
SMALL USERS 


For a limited number 
of outlets you will 
find Ad-Around more 
economical to use 
than lithographed 
material which is 
usually bulky and re- 
quires large runs for 
economy. 


Sales Representa- 
tives Wanted— 
Select Territories 
Open. 


o ad-color 


650 S. Arroyo Pky. 
Pasadena, Calif. 


ik Peed 


Day or night, in trade shows, store windows, or on 
the counter, AD-AROUND, the long lasting point of 
purchase display unit, plus our full color, sales 
appealing transparencies, puts action into your sales 
message to the consumer, right at the point where 
they buy. Resembles smart table lamp in grey ham- 
mertone finish. Electric motor revolves lamp 4 times 
per minute. Your choice of beautiful stock trans- 
parencies or transparencies made from your own 
Color Film . 
ALSO, COMPLETE TRANSPARENCY & COLOR PRINT SERVICE 
"Kd Color Photo Corp., 650 5. Arroyo Parkway 
Pasadena, Calif. 


. « all at reasonable prices. 


sccanneienienst 


AA-3 
Please rush prices and literature. 


uled in 63 newspap: 
California markets. * 
ules will appear in 
papers. 

Sunday suppleme: 
color page reproduce’ as of the 
Hurd paintings. The « door cam- 
paign, using almost 1,).0 locations, 
will also be a year-\vound effort 
and it, too, will use | urd art. 

The radio phase the cam- 
paign is restricted short an- 
nouncements direct:. to minority 
groups of beer buye but may be 
expanded later. 

A television prog 
broad audience 
launched June 19 
network. It is a new 
Fonda Presents the 
Story.” 

Meanwhile, the ©.en and the 
covered wagon con! nue to parade 
through busy strec:- as the new 
brewery steps up production, 
distribution and prvmotional ef- 
forts to capture the western beer 
market. 


in major 
ilar sched- 
§ business 


get full- 


1, used for 
»peal, was 
on the CBS 
series, “Henry 
star and the 


Ohio Supreme Court 
Overthrows Ban on 


Turnpike Posters 


(Continued from Page 2) 

pike neighbors their first victory. 

The anti-poster groups will get 
their last chance in the next leg- 
islative session, in 1955, since 
northern Ohio’s super road is to be 
completed next September. The 
Turnpike Commission is expected 
to spur the drive for legislation 
similar to the law won by Gov- 
ernor Thomas E. Dewey prohibit- 
ing bulletins within 500 feet of the 
New York thruway. 


# The Ohio commissioners tried 
negotiations and spent a good deal 
of money, in court and out, to ac- 
quire poster easements from pro- 
perty owners with land not taken 
for the pike. Many landowners 
surrendered their rights volun- 
tarily, rather than go to court. Oth- 
ers presumably lost poster rights 
in appropriation cases that chiefly 
involved a price for their property 
and damages. 

Until the judges objected, Ohio 
officials thought they had elimi- 
nated the boards on residues of 
property within 1,000 feet of the 
right-of-way. 


= According to the court, Ohio’s 
turnpike act “does not authorize 
the commission to acquire by ap- 
propriation proceedings the right 
to prohibit the erection and main- 
tenance of billboards.” 

One of the plaintiffs, Cooley El- 
lis, a Toledo real estate dealer, had 
plans for a $16,000,000 shopping 
center and apartment project when 
the toll road cut through his 96- 
acre tract. Mr. Ellis won $150,000 
for land and damages. His prin- 
cipal complaint was that the bill- 
board restriction would keep him 
from developing his shopping cen- 
ter. Stores without signs would 
be like a turnpike without en- 
trances or exits, Mr. Ellis con- 
tended. 


Two Join Warwick & Legler 

Lon Laiffer and Baker Ostrin 
have joined the creative staff of 
the Los Angeles office of Warwick 
& Legler. Mr. Laiffer formerly was 
with the television copy depart- 
ment of McCann-Erickson, New 
York, and Mr. Ostrin previously 
was assistant to the creative direc- 
tor of Campbell-Mithun, Minne- 
apolis. 


Goebel Names Louis Wheeler 

Louis E. Wheeler, former assist- 
ant to the president of Blatz Brew- 
ing Co., Milwaukee, has been 
named director of marketing of 
Goebel Brewing Co., Detroit, with 


headquarters in Oakland, Cal. He} 


will supervise marketing opera- 
tions for the company on the West 
Coast and in Michigan. 


| 
| 
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hich 


design 


publication 
receives 
over 
80,000 
requests 

a year 

for 

tear sheets 
of editorial 


articles? 


Ask the man from MACHINE DESIGN to show you 
the evidence of how this publication rates No. 1 
in readership among design engineers. 
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This Year's Unseasonable Weather 
Cools Men’s Ardor for Summer Suits 


(Continued from Page 1) vertised 20% to 40% off on men’s 
offered selected groups of sports- furnishings and offered summer 
wear and haberdashery at reduc- suits priced formerly at $49.50 to 
tions of 20% to 40%; Tress ad- $125 for $38.75 to $99.75; Arnold 
aes Constable advertised a sale of $55 
tropical suits for $42, and 100% 
Dacron tropicals for $55 marked 
down from $65. 


' Saks-34th St. ran an ad saying 
“It’s late in the summer for us,” 
and listed, as a clearance sale of 
ie men’s tropical suits, 89 cords, for- 
Equipment Manufacturers ‘merly $32.50 to $39.75, for a flat 
Reaching more than 10,000 key dealers | |$28; 115 tropicals, formerly $45 to 
(total circulation 12,700) who serve the) $52, for $28; 290 tropical worsteds, 
needs of 25,000,000 sport fishermen. formerly $50 to $55, for $38; 104 

mohairs, formerly $59.50 to $65, 


\for $48, and 134 all Dacron trop- 
Fishing “ackle 


New Sales Opportunities 
for Fishing Tackle and 


icals, formerly $55, for $48. 
Bond’s is offering its entire stock 
‘of two-trouser tropicals “at give- 


TRADE NEWS | 


, ‘ 
» Hhnows @ Phone: Wilmette 4714 


Wilmette 


- 
areencnoece, 


ALMANAC 


2,100,000 CIRCULATION 
FOR 1955 


(GUARANTEED AND AUDITED) 


AGAIN! YOUR BEST ADVERTISING 
BUY IN THE SOUTH! 


NO RATE INCREASE : 
THE LARGEST UNIT OF : 


CIRCULATION IN THE SOUTH — ; 

Grier’s 2,100,000 circulation is concentrated 
in the fast-growing South. Its coverage is 
almost double that of any other publication 
in this territory. 


_ THE GREATEST R. F. D. “A ' 
Ne pies 
COVERAGE IN THE SOUTH | 


Grier’s 1,000,000 R. F. D. circulation is by far larger 
than is afforded by any other publication in the states 
shown below. Many thousands of the homes covered 
receive no other printed advertising medium. 


SRE CER ARE EERE ROE BES 


Every ad works a full 12 months! 


Pee ee 


ov ams 


Where Grier’s Almanac Goes: 


@ V,16 


or 
ort 


20.000 copies distributed through retail 
4q and general stores by means of a sys- 
“ip special editions sold to approximately 
f the largest wholesale druggists in the 


ciate Geeabaeente BeBe Ae 


2 uth. 

@ Another 1,000,000 copies of Grier’s ore 
nailed to R. F. D. Boxholders in the South. 
100% coverage of every R. F. D. box is 
guar ed in every county in which which Grier’s 
is Gis jistri 7 


_ FOR INFORMATION AND RATES 
| CALL, WRITE OR WIRE 


SEE. 


_ GRIER’ ALMANAC PUBLISHING COMPANY > 


GEO. M. KOHN, JR., General 
Ationta Office: P. ©. Box 1435, Atlanto, Ga. — WAlnut 5129 


©. eT stein 


Mid-Western Office 
SATROND 3. RYAN 
AST 
cH HICAGO tL, 
ANbovER 3; 2240 


Eostern Office 
DAN 8B. JESSE, R. 
é 10 SAST 43RD STREET 
€ NEW YORK 17.N. Y. 
¥ MURRAY Hiit 2-4845 


rn Office 
J. G. DAVENPORT SEOSATES 
. 2412 W. SEVENT 
Los ANGELES. 5, 5 CALIF. 
DURNKink 2.625 


‘away prices.” . 
| fering summer 
| stock, formerly 
to $65.50, for $: 
cloth and Oxfo 
$5, for $3.45 or 
$8.50 shirts for 

Wallach’s is » 
40% clearance 


ts from regular 
ced from $49.50 
5; white’ broad- 
shirts, formerly 


* cuts on Hart, 
Schaffner & M clothing, fur- 
nishings, sport ar, shoes and 
hats. Stern’s, i: ‘hat it calls its 
“biggest men’s hing sale ever,” 
is offering all 1 tropical wor- 
sted suits for $¢ Weber & Heil- 
broner started iy its semi-an- 
nual sale of me» furnishings “at 
striking savings 


el’s offered re- 
tropical suits, 


® In addition, C 
ductions on Da: 
Macy’s advertis mne-quarter off 
on summer suits . :d another full- 
page headline :°:i, “Robert Hall 
reduces prices ©) all men’s trop- 
ical suits.” 

Three factors ire responsible for 
a 10% to 20% tall off in retail 
sales of men’s summer and sports 
wear, according to Marshall Jacob- 
son, men’s clothing editor of the 
Daily News Record, a Fairchild 
publication. 

First among these, he places gen- 
erally cool weather which occurred 
in this part of the country during 
all of May and most of June, and 
which has continued right up till 
the present time. But “consumer 
hesitancy due to tight money, and 
general resistance to high price 
levels,” he adds, are also greatly 
responsible for the drop in sales. 


= To reverse the _ slow-traffic 
trend, New York retailers have be- 
gun price cutti.g and clearance 
sales, with retail figures marked 
down an average of 20% to 30% 
and in some cases as high as 50%. 
“However,” Mr. Jacobson told AA, 
“the reaction to these sales has 
been fair but not exciting. In cool 
weather, a man doesn’t feel that 
he should invest in a summer suit, 
so even at a lower price, he doesn’t 
think of it as a bargain.” 

The new man-made fibers, such 
as Dacron and Orlon, in blends 
with rayon or wool, have been gen- 
erally well received by the con- 
sumer public, says Mr. Jacobson, 
but basic resistance toward buying 
what is considered an unneeded 
item has kept sales down on gar- 
ments made of these fibers, too. 


as the clothing industry maintains, 
men’s garments constitute a rela-. 
tively small part of any individ-. 
ual’s over-all budget, but the in-| 


he doesn’t have 


n David is of-| 


‘ee for $10, and # 
5. * 


ortising 20% to 


ing sales are off about 10% gen-| 
erally because of unseasonable 


| weather. But the industry’s spokes- 
a “It is true,” he points out, “that, 


dustry must realize that after taxes hot spell, 
and such basic expenses as rent) same will happen here if a heat 
and food have been deducted from wave hits. 

the average working man’s income, | 
enough left to|too optimistic about the situation, 


Advertising Age, July 12, 1954 


|judging from their current adver- 
tising of clearance sales for sum- 
mer merchandise. 

A month ago, George M. Epstein, 
president of the National Retail 
'Clothing Dealers Assn., and owner 
™ of Bell Clothing Store, Kenosha, 
~*|Wis., told the International Assn. 
of Clothing Designers that most re- 
tailers were not keeping up with 
their promotion. Mr. Epstein 
pointed out that in 1939 men’s 
wear sales amounted to 2% of the 
national income; that by 1952 it 
had dropped to 1.6%, and that ’53 
would show a further drop, when 
the figures were finally in. 

In ’52, he said, less than half of 


CLYDE H. McDONALD, formerly an é 
account executive with the Toronto|1% of a poiaaege tee 7 — s 
office of Young & Rubicam, has| Wear Sold was channeled into ad~ 
been appointed to the new position chen tag of os sen, = 
of research director of Bureau of i onal ere 


sales, with only one manufacturer 
spending more than $1,000,000 on 
his brand. 


Broadcast Measurement, Toronto. 


spend on an item he doesn’t con- 
sider essential.” Plan West Coast Premium Club 

More optimistic, however, is Advertising, merchandising and 
Gervase Butler, associate editor,|manufacturing executives on the 
Department Store Economist, a|West Coast will meet in Los An- 
Chilton publication, who believes|geles July 12 to organize a new 
that sales of “clothing designed for| West Coast-Premium Club. Ken- 
warm weather should show good|neth F. Curry of Erwin, Wasey & 
results when the season is over.”|Co., Los Angeles, and Lew Lacy, 
Agreeing that the weather has had| White King Soap Co., are tem- 
a marked effect upon sales to date, |Porary chairman and co-chairman, 
he nevertheless believes that re-|respectively. Other members of the 
tailers are beginning to look upon|°rganization committee are Cory 
warm weather clothing for men as|Clark, Albers Milling Co.; Robert 
a 12-month business. Connor, Whitman Publishing Co.; 

“More retailers,” he says, “will|Michael Muggill, Reuben H. Don- 
begin to promote warm weather |Melley Corp.; Benjamin Kruse, 
clothing for resort and cruise wear |Premium Practice, and Lester 
earlier than they have done in the | Tobias, premium broker. 
past, and will not wait until after 
the conclusion of Christmas busi- 
ness.” 

Mr. Butler notes, too, that many 
stores “which used to cut their own 
throats” right after July 4 by of- 
fering summer and sportswear at 
sales prices are placing reduced, 
emphasis on that type of merchan- | 
dise which, he further believes, | 
will result this year in a longer} 
selling season than has been true) 
in past years. 


with Genuine 


GLOSSY. PHOTOS 


Ideal for all purposes! 


= At the National Retail Dry| im Ba cle. sce prints. in <a 

Goods Assn. AA was told that no| ‘ri i. Saeed 

figures were available yet on sum-| ’ 

mer clothing sales. | 
At National Coat & Suit Indus- | 

try it was said that summer cloth-| 


man said that figure was only an 
estimate. It’s too early in the sea- 
son yet to tell how sales will shape 
up, he said. Last week in the Mid- 
west, he said, when there was a 
sales climbed, and the 


The atti Co. 


$3-59 E. Ilinois St. * Chicago 11, Ill. 


Local clothing retailers are not Phone Wuitehall 4-2990 + 


West 
VIRGINIA 


RTP RTHE] 


OGOEN 


NEWSPAPERS 


WHEELING 


INTELLIGENCER (A.M.) 
NEWS-REGISTER (P.M.) 
NEWS-REGISTER (SUN.) 


Give Your Ad Budget the Three-Way Stretch 


in This Rich WEST VIRGINIA 
GOLDEN TRIANGLE. 


There's a triple threat to sagging sales curves waiting for you in this tri-city 
area in prosperous West Virginia. You get dominant coverage exclusively 
with the Ogden Newspapers . . . serviced nationally by McDevitt . . . Proof 
of the market value? These 1954 Consumer Market figures: 

POPULATION ..........455,886 DRUG SALES ......$ 8,955,000 
HOUSEHOLDS ..........134,480 GEN'L MDSE. .....$ 47,214,000 
CS} ............$684,070,000 APPAREL ........$ 23,376,000 
RETAIL SALES .... .$392,053,000 AUTOMOTIVE .....$ 73,038,000 
FOOD SALES ......$108,606,000 BM&H ..........$ 27,189,000 


PARKERSBURG FAIRMONT 


NEWS (A.M.) TIMES (A.M.) 
SENTINEL (P.M.) WEST VIRGINIAN (P.M.) 
NEWS (SUN.) TIMES-WEST VIRGINIAN (SUN.) 


Represented Nationally by GEORGE A. McDEVITT CO., INC. 
NEW YORK — CHICAGO — DETROIT — PHILADELPHIA — PITTSBURGH 


SPARK EVERY PROMOTION. 
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Advertising Age, July 12, 1954 


New TV Hazard: | 
Sponsors Losing 


Choice Time Spots 


(Continued from Page 1) 


Lite Co., which has been present- | 
ing “Suspense” Tuesdays at 9 p.m.., | 
EDT, since 1949. Donald B. Seem, | 
v.p. and director of advertising for | 
Auto-Lite, announced that the) 
company was quitting the show)! 
after Aug. 17 “because of an un-| 


The Ad League is. 


‘UNFAIR 


‘to organized 
MAD ROARIN: 20s PARTY 
ticket solesmen oe 
twe weeks te go and we 
se reservations- WOW/ 


Send yours sn TODKYS Ge 


* 


|ager George J. Al 


}in 1947. 


Last M aute News Flashes Ahrens Adds Reader 


New York, July 
cigarets from Hilton 
| made by “mutual ag 


& Riggio. 
‘Block Elects A. Manager 


| JERSEY City, Jul 


| Whitehall Pharmac: 


‘Waldie & Brigg: 


' Riggio Tobaccc eaves Hilton & Riggio | 
-Riggio Tobacco Corp. has moved its Regent Two Publications 


Riggio to L. H. Hartman Co. The move was) 
ment” between Frank V. Riggio, president and 
» | advertising director, and his brother, Louis J. Riggio, v.p. of Hilton | Publications is resuming use of 


Abrams a V.P. 


'\—Block Drug Co. has elected advertising man- 
ms a v.p. Formerly with National Biscuit Co., 
-o. and Eversharp Inc., Mr. Abrams joined Block 


3o0osts Frantz; Other Late News 


| e C. Peter Frantz, !ur the past two years copy director of Waldie & 


expected notification from CBS pretty PICKET—Drumming up trade | Briggs, Chicago, has been named plans chief for the agency. Mr. Frantz 


that it would not renew its facili- | for the Dallas Advertising League’s | 


ties contract.” | 


} 
= CBS explained that Auto-Lite 
had been informed that its con- 
tract for the Tuesday time would 
not be renewed at the end of the 
expiration date in February, 1955. 
With this fact in mind, Auto-Lite 
chose to get out at the end of the 
current cycle on Aug. 17. 

This company has been spending 
about a third of its total advertis- 
ing and promotion budget on “Sus- 
pense” television and its radio 
counterpart. The tv eviction no- 
tice came a few months after Auto- 
Lite had given CBS a cancelation 
on the am _ show, which was 
dropped as of last June 7. 

Auto-Lite was ousted to make 
way for “Life with Father,” spon- 
sored by Johnson’s Wax. “Danger” 
(Block Drug and Nash-Kelvinator) 
will be seen a half hour earlier on 
Tuesday night and “Life with Fa- 
ther” will move into the Tuesday 
10 p.m. spot. 


a Auto-Lite is the second adver- 
tiser to get such a notice from CBS 
in recent months. Lever Bros.’ 
“Big Town’”—following the switch- 
over of “Lux Video Theater” to 
NBC—was asked to move to make 
way for Chrysler’s new hour color 
extravaganzas. 

NBC likewise has not spared any 
advertiser’s feelings in shaping up 
its new program lineup for fall. 
RCA, Firestone, Speidel and Block 
Drug all were requested to give 
up their Monday evening shows in 
favor of Sid Caesar, “The Medic” 
and a monthly color spectacular. 
RCA, the network’s parent com- 
pany, which stands to profit by a 
lot of color tv set sales, bought 
half of the Monday color shows. 


ws Firestone turned down Sunday 
afternoon time offers and moved 
the “Voice of Firestone” to ABC 
for radio and tv, thus keeping the 
half-hour program where it has 
been heard for more than a quar- 
ter of a century—Mondays at 
8:30 p.m., EDT. 

Speidel, which has been alter- 
nate-week sponsor of “Name the 
Tune,” a $12,000 a week package, 
bought a part of the new $70,000a 
week Caesar show. Block Drug, 
the other sponsor of this show, de- 
cided Mr. Caesar was too rich for 
its blood, and moved “Name the 
Tune” to CBS-TV on Thursday at 
10:30 p.m. starting in the fall. 
Every-other-week backer’ with 
Block is expected to be American 
Home Products. 


= Most of these sponsors and ad- 
vertisers have gone quietly when 
asked to leave. Agencies involved 
complain about being’ kicked 
around, but they won’t talk for the 
record. They obviously hope to 
continue doing business with tv’s 
leading networks. 

Veteran agency men point out 
that it’s very much like the golden 
age in radio when “we could only 
get good time for a show if we in- 


“Mad Roarin’ 20’s” party is mem- 
ber Mary Cahill. The party is set 
for July 16. 


involved when a modest package 
is replaced by an expensive one— 
on which the network makes ad- 
ditional money as a packager. 


s U.S. Tobacco put up the loudest 
complaint. When NBC-TV re- 
possessed the “Martin Kane” time 
for “Lux Video Theater,” there 
were threats of court action, but 
this advertiser did not stay mad 
long—instead the network sold 
them 78 participations each on 
“Home” and “Today.” 

Crowded conditions notwith- 
standing, CBS and NBC managed 
to make room for a few more ad- 
vertisers this week. At CBS Amer- 
ican Home Products bought the 


the Wednesday and Friday periods 
available. Norcross (through Ab- 
bott Kimball Co.) signed as the 
third “Omnibus” backer. 

General Foods set “December 
Bride,” a situation comedy, as a 
replacement for the “Red Buttons 
Show” and Bristol-Myers was con- 
sidering a Celeste Holm stanza to 
replace “Man Behind the Badge.” 


| 

|= At NBC so many orders came in 
for Imogene Coca’s new 30-minute 
show that the network signed four 
sponsors for her, Johnson & John- 
'son, SOS, Griffin shoe polish and 
Tums. 

Armour may have two alternate- 
| week co-sponsors for “The George 
‘Gobel Saturday Night Show.” 
/Conditional orders (this is the 
network’s way of saying it hasn’t 
decided which of several would-be 
purchasers will be singled out) 
have been accepted from Paper- 
Mate and Pet Milk. 


Siegler Heater Sets 
$1,000,000 Budget, 
Names New Agency 


CENTRALIA, ILL., July 8—In an 
expanded advertising program 
with an annual budget of more 
‘than $1,000,000, Siegler Heater 
|Corp., a subsidiary of Siegler 
‘Enamel Range Co., has named 
Marvin Gordon & Associates, Chi- 
|cago, to share its account with 
‘Krupnick & Associates, St. Louis. 
Siegler formerly had an annual ad 
budget of $800,000. 

Krupnick, which had been hand- 
ling the complete account, will 
now promote the company’s line 
|of oil heaters while the gas heater 
division will be taken over by 
Marvin Gordon. Ad expenditures 
of the oil and gas divisions are 
about equal. 

Siegler Heater Corp., formed 
three years ago, now has national 
distribution and employs 35 sales- 


cluded 26 musicians and a lot of men to handle its 5,000 accounts. 


trimmings the net insisted on.” | 


Marvin Gordon is working out 


Some of the agencies which details of an ad schedule which 


have been roughly handled insist 
that the networks have more than 


'will include insertions in 500 news- 
papers, full pages and spreads in 


joined the agency as «ssistant account manager in 1946; before the war 
he was ad manager ©: Illinois Tool Works and its Shakeproof division. 


e Banquet Canning Co., St. Louis, began an introductory campaign in 
| Syracuse July 7 for iis new frozen chicken and frozen beef pies using 
420-1,000-line news; \per ads and tv spots. A similar campaign opened 
in Dayton June 22. Concurrent with the Banquet Syracuse campaign, 


Wilson & Co. is testing a line of non-refrigerated meat pies in the 
same city. 


e Audrey L. Cooper, formerly a member of the plans board of Abbott 


Kimball Co., has joined Donahue & Coe, New York, to handle fashion 
publicity and promotion. 


e Clifford Koch, formerly with Pines Publications, has joined Fawcett 
Publications, New York, as promotion manager for the women’s group. 
He replaces Marjorie Lent, who has been transferred to Glamour. 


e Revlon Products Corp., New York, reportedly is shopping around 
for an agency to place its radio and tv advertising. The cosmetics man- 
ufacturer is said to be looking for an agency with an option on a 
good nighttime network tv spot. William H. Weintraub & Co. cur- 
rently handles Revlon for broadcasting as well as print media. 


e Nobody wants to talk about it, but R. H. Macy & Co. (longtime ad- 
vocate of private-branding) and Life have a deal cooking. The promo- 
tion is supposed to come off in August, and it will not be the familiar 


“as advertised in Life” operation. 


Monday segment of the Douglas; e At a sales meeting in Chicago, Motorola Inc. announced itself the 
Edwards newscast following the first firm to offer “big screen” color television sets for under $1,000. 
exit of Oldsmobile. This still leaves | The new three-set Motorola color line offers a 19” screen (205 sq. in.) 

| and will retail for as little as $895. Paul V. Galvin, Motorola president, 
predicted a sale of 25,000 of the new sets this fall. 


WASHINGTON, July 9—Represent- | 
atives of about 15 advertising, 
agencies who attended a briefing | 
in the Pentagon this morning) 
heard Air Force officers outline al 
jet-age timetable for the selection 
of an agency to handle the $1,000,- 
000 recruiting contract. 

According to present plans, 
agencies interested in the account 
are to file by July 20 written an- 
swers to a detailed questionnaire 
and outline their past experience 
and qualifications for the assign- 
ment. A selection board is to nar- 
row the field to six finalists by 
July 30. The finalists are to make 
oral and visual presentations on 
Aug. 5-6, and the winner is to be 
selected by Aug. 9. 

Lt. Col. Harold E. Moore, chief 
of the special projects branch, said 
geographical location will not be 
a factor in the selection of the 
agency. “With a modern air force 
and air power, the location of the 
agency isn’t much of a problem,” 
he explained. 

While the contract is for one year 
and will not contain a renewal 
clause, the Air Force generally 
keeps its contractors for two years, 
the agency people were told. 


= Air Force expects to put $1,000,- 
000 into the contract, but only a 
small percentage is commission- 
able business. Most of the funds 
will go for production of printed 
materials, films and radio-tv ma- 
terial. The agency is reimbursed 
for production costs, but actual 


printing is financed with other | 
funds and the work is performed | 
at a recruiting publicity center at) 
Governors Island, N. Y., which 
works for both the Army and Air) 
Force. 

Col. Moore said the Air Force) 
spent about $200,000 last year for | 
print space, in college papers, tech-| 
nical publications, etc. He indicated 


Air Force Outlines Screening Procedure 
in Briefing Session for Agency Men 


ing $300,000 available to Air Force 
last year, $116,000 went for film 
production, $98,000 for radio and 
tv productions (used on free time), 
$33,000 for sales aids, $28,000 for 
print production, $2,000 for book- 
let production and $5,400 for 
posters and car cards. 


s Size will not be a consideration 
in the selection of an agency, he 
said, but the Air Material Com- 
mand has warned that the agency 
should have adequate financial 
resources to withstand a ‘20 to 30 
day lag” in payments. 

“Past experience indicates the 
20 to 30 day estimate is the under- 
statement of the year,’’ Col. Moore 
commented. 

Complicated government pay 
procedures have resulted in ex- 
cessive lags in payments for re- 
cruiting advertising, and agencies 
are reported to have sustained 
heavy losses because of their in- 
ability to provide vouchers ac- 
ceptable to military auditors. 


s Meanwhile the Army, which had 
canceled two tv series in order to 
keep within a slim budget for the 
new fiscal year, was attempting 
this week to develop a new tv for- 
mat which would keep its recruit- 
ing efforts on the air. 

The new program, “Soldier Pa- 
rade,” bowed on ABC Wednesday. 
It was an hour-long show fea- 
turing soldier talent, and MCeed 
by Arlene Francis. While it rep- 
resented a modification of the 
soldier-talent format used on “Tal- 
ent Patrol,” the half-hour Army 
show formerly telecast on ABC, 
the new show is an hour long, and 
devotes more time to films high- 
lighting Army life. 

The program started live on 
about 20 stations and was kine- 
scoped for additional local use. It 
is currently scheduled through 


good program balance and high color in consumer and farm publi- | this policy will continue and that mid-August, but may continue in 
ratings in mind. They call atten- cations, and tv and radio pro-| there will be no plan to buy space the fall if a satisfactory format de- 


tion to the financial considerations 


grams and spots. 


in general media. Of the remain-| 


velops. 


Service Cards to 


New York, July 9—Ahrens 
‘reader service cards in July issues 
_of two of its business papers. 

| The cards appear in Hotel Man- 
agement and Restaurant Manage- 
ment for the first time in about 
15 years. 

Charles G. Endicott, v.p. and ad- 
vertising manager, told AA that 
“competition and some demand 
from our advertisers” brought 
about inclusion of the cards in 
Ahrens magazines. Although an 
established practice in controlled 
circulation publications, use of 
such cards in paid circulation 
magazines is comparatively rare. 

Mr. Endicott said a_ survey 
among a sampling of the two books’ 
advertisers showed a 2-to-1 pref- 
erence for reader service cards. 
However, he added, some were ve- 
hement in objections, claiming that 
inquiries received via cards are 
not worth following up. 

Mr. Endicott said competition— 
in the form of cards bound into 
copies of American Restaurant, a 
Patterson publication, since last 
fall—has been a factor affecting 
the Ahrens decision. 

According to Industrial Market- 
ing’s tabulation of business pub- 
lication linage, advertising in 
Restaurant Management during the 
first half of 1954 was 498 pages, 
compared with 547 for the previ- 
ous year. During the same period 
American Restaurant increased its 
pages slightly—to 545 pages from 
542 for the comparable °53 period. 


CBS-Hytron Ready to 
Make 10,000 Color 
TV Tubes Per Month 


DANVERS, Mass., July 8—CBS- 
Hytron, electronic-tube manufac- 
turing division of Columbia Broad- 
casting System, today demonstra- 
ted its assembly line for large-size 
color television tubes. 

The company’s assembly line at 
Newburyport, Mass., is ready to 
roll at the rate of 10,000 19” tubes 
a month. Charles F. Stromeyer, 
president of CBS-Hytron, said in- 
dustry demand may make this rate 
necessary by late September. 


a “This makes large-screen color 
television picture tubes an assem- 
bly-line reality instead of a lab- 
oratory or pilot production proj- 
ect,” Mr. Stromeyer said. He pre- 
dicted that the industry will pro- 
duce between 50,000 and 60,000 
large-screen color tubes this year 
and that CBS-Hytron will make 
80% of the total output. 

Substantial orders for the 19” 
tube, which the company calls 
CBS-Colortron 205, have been re- 
ceived from Capehart-Farnsworth, 
CBS-Columbia, CBS’ set making 
division, Motorola, Westinghouse 
and two Sears, Roebuck & Co. sup- 
pliers. All want the tubes in time 
for fall production. The tube is 
priced at $175. 

Nobody at the company would 
estimate how much a receiver in- 
corporating this 19” tube could be 
expected to retail for. 


Agency Group Elects Aldridge 

A. E. Aldridge of A. E. Aldridge 
Associates, Philadelphia, was elec- 
ted president of the First Adver- 
tising Agency Group at its con- 
vention at Three Lakes, Wis. He 
had previously been v.p., member 
of the board of governors and a 
member of the agency group for 
seven years. 


Warren to Nelson & Powell 
Larry Warren, free lance writer, 

has been named special features 

| director of Carvel Nelson & Powell 


Advertising Agency, Portland, Ore. 


ie eRe gata war re Site! Bp PY, Wes er ae CR CAT eR iy NY ec a a8 Pa ie fin aN tee Be 8 Aa ue past Lae ty mote er SL ie? Bis Rane Sia ee he Re ie te > Mani er ees ot SK a ea URE © ae Le AAS, xd bes ay ae eR ele! eed iy Nera Eo as i 
Pe PU Sag ree aes» | ae i : hice Pes i Y oe Gee he RL Sipe Fy Oa ieee ie 5s eatin BoD HR a Ge oa Opa Mek, Mine T eR Gy > Vio aiaig Sa Shea Sate Sa ae AE aa ae) oi te Dik ath Cet ND ae Ste aor Ree le ert ee ae a ai Niptigie 1a tamrgs Oe Rate See oe eB, Ort 
PAAR Cage OUTS A ed Oe sy gD pO Pats, AR eg OL hae Ls Sie phn To oD eee: Ste eee ace by bes ee ae PE ks” Skee So FER Be ak Oe Shae ty PR er Kes a baer oR cow age Foes foglat! ne es aa ete a 
ORIN ET pace pee UE! a amner a Mini hey Be encod eC A Tiny, Pomel he ko cae Ra PER aA PR ese OL eat ers Men Sh eg eet Ue ae ae 9 t's Ree ee on Re ee Sea 2 Rays Te Me teas the FS baits. alte eee Mee, peer remalah ar mats SNe Ode Sb Oe ala eee en eset eee are ee one ie em Case NT Cate Es ical Sgt RIN ae Es ba hg 
ae ew ane Iie eh hee PE ge Des eee a es CMR Se, ORR OY Yn osiea ce etly. Rigen am Ueeate, Cte vk ro x git oh rahe RRS eae she ees vy PR aes, FSO ee i PGES Sy Be aE aS Aig cc ae ee RE Coe ae 2) ae ak aR a EUR lt Ne a ee ia Oe woes Ts opal iss afi: 
Pee ey acre ts, fe .. lab . Paraceaa 2 Re, Nye ne 0) ne te is ih 48 ON Pe: Bite tages oy iti OE Fo ep ee ssh, se TR era a 2 id Pie ae eM S aS fo Rat ©, ‘ - SM Tee et ee ree a ey Pe ae a MT ah, Eee e aani Ne 4 pe Nes ie aa oe ae : 
BE See ES Bp al ag Es Se tease hp Se ictaretiee Sah SCRE St ~ SiS Re aS ED Ges ees Va pC Seas ros SERIA 9) gets WPL it cots (5S TAS UNA coe Sele nc Sandu hor MR oP aS op eS a gegen an ere Aas i Cea FE oem cae 
Sag AR o> Deas a ae ee eee Pe LST ESSE ANG ENC as IE SOT ee ak gy a ae ae sso aaenemN OR l a ae NE aaa Oo ca CE. Ree eS oe Cee Ga, amie go! ogee cas ts) = nee © Silage Sot cae «ye Sones 
Res 22d ee 2 5 Sane iy abrir Bg tek ARs ae A A ee bees Pais oe, ee Vee 3 oe Aftes ait. 1 AS ae Sea: ee = re Ne: ee Bord 2 eee & 
cad eee sé: ate ‘ : Meee a ? £ : fae Magis s al, oe eth : F bw s Dag iF “f ; Me see 1, yet ye ines 2° ao Cae 
eS Paice ety 2 7a < etaets ao a Heh ae Be See aoe BSE es cnn Toe 2 se Ee : CE Mia Rae > eae Ail eet ee re 
Sagas ane alas ‘ : ‘ > ee 
ee aS : . ats 
aa eae? 
ES aaa a 4 
alas: 
4 i 
; - ry : " 
; f ee rs = } 
i. “ ; } Re a 
4 era ae ee iS al 
as foes “aaa al 
PS oe oat SaaS 
ies ee , 2 Sees a 
eee ak a 
aescieat aS Sa 
2 a 9 
7 Sone ’ 
ae é ae j : 
en sh + a} : ai 
ee Cm a  <D : ‘ 
al A , 7  - as 4 
| & ere eee - + 08 
5 o ¢) @ is aa ..¥ 7 ”. 
7 F 00 0 as se 2 a. a % 
RS Re Be ee ee 
’ DAR Ww Oe a : —* 
& * + a » a 7 a Wy 
>’ ge en AW, ™ 
~ ee 3 oe q Som 
oo j < . se “ ee 
: # : S 
OS deaf 
ae . . Bes 
; . 
a Pee 
Eke bel OE 
Fe rh 
let 2 eee 
. , ey 
; Se 
eee ‘ eee 
, a : ee fear 
i a i oa 
Pcekaes . oe 
mes a 
es Ree 
peace Ron ene 
ge es ‘ioe 
Fae kot, 
Aas ats 
ey Bee es ay 
Ra a : 
‘ aes mi 
; tea 
ete an 
aa i 
ecu 
; 4 ah 
| | | 
' a ial 
Pe ee te 
hale sis hooey 
earaee Raed 
souks 
Beate hese 
Re Pate > 
= ng ebiat 
Ste SE cies 
ae Sry | ‘ 
eae | : 
; ; oe 
" paar ae 
‘ ct Sa can 
Pe oh 
hey si ae 
fe 
ert 
eae pens 
ree Re eae 
ee, a 
ag Pe 
Seve ae 
ie op ihe me 
PISS yy es 
PRES | is. 
ee sae 
f 4 Pine = 
ere bir 
Were 
=o tae ft 
i 1m ee a ie 
q ye ae 
Te a Ea) 
eee j Shy 
beat, } 
Boyes eer } % 
sess gah \ 
ee 
: | : 
a : 
if git ran i | ’ 
Saepabile | ¥ 
’ a a ‘ 
’ e ar | i 
shea = 
} Tents 3 
es 
SA aS 
ecary * 
cays a 
me 
sD z 
C 
; a 
i 
i 
7 
if s 
ad ee 
a i 
H : Z pk Reg ney ge een NS ak yee tte é eA RT ew et he oe key < : ; ae as : : ie se saa Ue: : ate 3 ee ‘ ead Be et Ssh SR 4 i 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and 


spaces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 5 days' 
preceding publication date. Display classified takes card rate of $13.50 per 


column inch. Regular card discounts, 


HELP WANTED 


size and frequency, apply on display. 


HELP WANTED 


MAIL PROMOTION 
Competent direct mail adv. mgr. for 
seasoned mfg. of repeat business special- 
ty. Line for Jobber, Distributor, and 
Consumer. Must be responsible for pro- 
gram, personnel, lists, layouts, - a chal- 
lenging opportunity for qualified per- 
son. Alliance Rubber Company, Hot 
Springs, Arkansas. 


Rare opportunity for export advertising 
salesman. Fast growing export trade pub- 
lisher needs full time salesman for Mid- 
West. This man will be first hired by! 
company and has opportunity to grow 
and prosper with publisher. Salary and} 
bonus arrangement. Export Publishers Co.. | 
Inc., Transporte Moderno, 220 East 46th) 
St.. New Yrok 17, N. Y. | 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


202 S. State Street 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 
ADVTG MGRS - COPY WRITERS 
EDITORS - PUBLIC RELATIONS 
SALES PROMOTION - ARTISTS 


ADVERTISING 


Employer- 
Inves 
our active conf 


Betty 
DRAKE PERS: 


Suite 
7 W. Madison * Financial 


PERSONNEL 
nployee 

ite 

itial service. 
om 


‘NEL, INC. 


00 © Chicago 2, ILL. 


Serving both Employer and Employee | 


SHAY AGENCY 
30 W. Washington St. - Chicago 2, Il. 


| Chicago agency needs the services of ex- 


perienced free lance industrial copy 
writer. Engineering knowledge desirable. 
Box 6925, ADVERTISNG AGE 
200 E. Illinois St., Chicago 11, Ill. 
BARNARD 
A service for employer and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
Chicago, Ill. 


POSITIONS WANTED 


EXPERIENCED FOOD ADVERTISING 
MAN WITH AGENCY BACKGROUND 
will find this an exceptional opportunity 
for account executive work with a major 
national agency. Record of achievement 
in creative and merchandising phases of 
advertising is important. Send experi- 
ence record and references to Box 6948, 
Advertising Age, Chicago 11, Illinois. 


ADVERTISING-EDITORIAL MAN 
for business publications in Des Moines. 
Prefer Journalism graduate having some 
experience. Give age and qualifications. 

Box 6946, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Tl. 


Advertising Agency in Rochester, N. Y. 
will employ top notch, all around expert 
with thorough knowledge and experience. 
Copywriting, merchandising and produc- 
tion ability essential. Our employees 
know of this advertisement. Tell all in 
your letter of application. 
801 Second Ave., New York 17, N. Y. 
Box 6939, ADVERTISING AGE 
FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of position for men and women. 
185 N. Wabash Fr 2-6115 Chicago 
PRINTING SALESMAN 

We're not a “small change” operation, 
and quite frankly, we don’t want a man 
who is just looking for another “job.” 
The man who will be associated with us 
already has an “in’’ with the agency peo- 
ple, their clients, and advertising de- 
partment brass. He doesn’t necessarily 
have to carry the account in his hip 
pocket, but if his calls aren’t “cold,” he'll 
sell with us, because we've the equip- 
ment .. . modern offset lighography and 
letterpress...to bring in new accounts. 
This isn’t a spot for an old-timer, but it 
is an excellent opportunity for a ‘‘comer” 
who has gone just about as far as he can 
go salary-wise, in his present position. 
Write giving full particulars. We'll con- 
tact you and arrange for an interview. 

Box 6938, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


INDUST. ADV. ARTIST 
Roughs, layouts, finished art, color ap- 
plications, production know-how. 

Box 6935, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ml. 


PUBLIC RELATIONS ASSISTANT 
$15,000 - 18,000 
If you are a Public Relations Director or 
Assistant now earning from $12,000 to 
$18,000, and interested in a change, age 
38-48, send full information. 


EDITORIAL ASSISTANT 


$5,000 - 6,000 
Exper. writing newspaper releases, bro- 
chures. Degree. Age 27-35. 
ASST. TO PROMOTION DIRECTOR 
$6,000 - 7,000. Good at copy & layout. 


DOROTHY DOCKSTADER 
Employment Consultant 
De Paul University Building 
64 E. Lake St., Chicago, RAndolph 6-6168 


DOES YOUR AD AGENCY NEED 
WEST COAST REPRESENTATION? 
Would you like to have West Coast 


representation by a qualified adver- 
lising agency without the high cost 


involved in opening a branch office J) 
or joining an agency network? Los 1) 
Angeles advertising agency owner 


will be in the East about August Ist 
and would like to discuss represen- 
tation of your agency, under your 
own name, on the Pacific Coast. 
Complete production facilities. Ra- 


| 


dio, TV, Outdoor, Newspaper and || 
Magazine. Tentative appointments 
for meeting can be arranged by | 
letter. 

Box 932, Advertising Age | 


200 E. Illinois St., Chicago 11, Il. 


SALES PROMOTION MAN for nationally 
known paint firm doing business for over 
60 years, specializing in industrial main- 
tenance sales advertising, and sales train- 
ing experience desirable. 


Box 6933, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


COPY AND LAYOUT SERVICE. Give me 
the raw facts on your product, line or 
service and I'll give you copy and layout 
for ads, sales bulletins, mailing pieces, en- 
velope stuffers, salesmen’s presentations, 
dealer newspaper mats, etc. Will plan 
your complete campaign, promotional 
package or mailing program, if you de- 
sire. Six years agency experience on big 
name industrial & consumer accounts with 
samples and positive proof of effective- 
ness. N.Y.C.—N.J. 
Box 6945, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


SPACE SALESMAN 


Old established national trade magazine 
has opportunity for experienced space 
salesman with unusual growth potential. 
Midwest territory—Chicago headquarters. 
Replies confidential. 

Box 6947, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


COPYWRITER WANTED - SPARE TIME 
to re-edit baby’s health and care book. 
$500 plus bonus. Technical knowledge un- 
necessary; writing ability is. All replies 
confidential—our employees know of this 
ad. Box 6944, ADVERTISING AGE, 200 E. 
Illinois St., Chicago 11, Illinois 


BUDGET BOOST, ANYONE? I can help 
with shrewd buying, selling copy, pulling 
publicity, and gainful ideas. Let me sell 
you about it. 
Write Box 6943, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


Advertising Director of national consum- 
er publication seeks more opportunity to 
use ability. Can prove excellent record of 
advertising growth while manager of cur- 
rent magazine. Prefers a Southern Cali- 
fornia location. Now a resident of South- 
ern California. 


Box 6942, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ART DIRECTOR-CALIFORNIA 
Seasoned Art Director wants to return to 
California. Wide experience on both large 
and small accounts. Good, fast, creative 
layouts and some finished art. Well quali- 
fied and recommended. 

Write Box 6941, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 

A REP 
WITH A REP. 
25 years in advertising art. Know most of 
the A.D’s in N. Y. by their first names. 
Minimum drawing. 
Box 6937, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


TV copy sour? Have a free lance writer 
do it! A-1 references, top sales b.g., EXP!! 
Hard sell and eclat. Prompt! 


Box 6936, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ARE YOU THE MAN WE SEEK 
Seasoned Advertising man required, five 
figure type—not necessarily under forty- 
five, very light physical effort involved. 
Part ownership can be arranged with 
right man. 

Box 6934, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


REPRESENTATIVES AVAILABLE 
MIDW. REP NEEDS ONE MORE BOOK 
to add a man. Growth exceeding staff. 

Box 6940, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, III. 


MISCELLANEOUS 
FINE AGRICULTURAL ART 
Write for illustrated brochure 
JOHN ANDREWS 
7265 No. 36 Omaha, Nebraska 
CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


experience desired. Salary 


fidence. 


801 Second Ave. 


POSITION OPEN FOR ASS’T ADVERTISING MANAGER 


For important national drug manufacturer in New 
Jersey. DRUG ADVERTISING AND MERCHAN- 
DISING EXPERIENCE A MUST. Advertising agency 


superb, opportunity unlimited. Replies held in con- 


Box 930 ADVERTISING AGE 


open. Working conditions 


New York 17, N. Y. 


Midwest's 
jing placement 
for Adv. - Art & 
lied fields. 
pointment only 


OISON + SUITE 1408 
._ntral 6-5670 


BIRCH 
* 


Executive 


ou? 
serv 


Placement B. 
Counselors fii 


Production G::i “Friday” 


Do you know mechan. 

you type? Can you fi’ 

handling prestige na‘: 
splendid opportunity iv «cow with a young 
Chicago Agency, If t sounds like you, 
please write us in ¢ 1, Replies confi- 
dential of course. Box |), ADVERTISING 
AGE, 200 E. Illinois «:., Chicago 11, Tl. 


production? Can 


“Our 43rd Year” 


for advertising men and 

women seeking advance- 

ment, write, see or call— 

GLADER CORPORATION 
“The Agency's Agency” 


Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CF 6-5353 Chicago 


CONTACT 


J 

oe The staff OF STROMMERGEK, LAVENE, MoKENZIE 
PRESENTS ITS WAKM KEGAKDS, AND RESPECTFULLY REQUESTS 
THE PLEASUKE OF YOUR COMPANY AT AN APTERNOON S00 TAL 
PORK MEDIA FRIENDS, ON THURSDAY NEXT (247H), 


TO SEVEN O'CLOCK, AT 600 SOUTH LAFAYETTE PARK PLACE. 


AN ANSWER WILL OBLIGE 


July 12, 1954 


TRAFFIC 


TELEVISION 


FRACTIONAL ANNI- 
VERSARY—This is 
the invitation sent 
to media people to 
attend the “23 of 
1% of a century 
of progress” after- 
noon social held 
by Stromberger, 
Lavene, McKenzie, 
Los Angeles. The 
agency was formed 
nine months ago 
by former execu- 
tives of West-Mar- 
quis. 


FROM FOUR 


PRODUCTION 


TWO NOTABLE OPPORTUNITIES 
FOR CREATIVE WRITERS 


We're a medium-sized Chicago food 
agey. growing rapidly. Our accounts 
are strong and leaders. And we have 
an excellent opportunity for two ex- 
ceptionally creative people under 27 
and with 4 years’ exp. One of you is 
a fine cons. pub. copywriter now 
employed as ass’t or Ad Mgr. for a 
grocery product co. The other is a 
top food writer now with radio-TV 
station or ad agcy. You’re frustrated 
because you need “creating” room. 
We'll start you at a beginner’s wage 
of $5,000-6,000. And if you're as 
good as we want you to be, you'll 
be doubling that within five years. 
Write fully in confidence—ref., exp. 
Our staff knows. Box 931, Advertis- 
ing Age, 200 E. Illinois St., Chicago, 
11, Illinois. 


HOUSE ORGAN MAN 


Rightly edited, a House Magazine 
carries conviction that influences 
groups or masses to action. It can 
increase sales; rally dealer loyalty; 
educate present, attract new users; 
replace indifference with enthusi- 
asm; make boosters of stockholders; 
give any message the reader interest 
and authority of the morning paper. 
Editing House Organs is my exclu- 
sive business. 35 years in advertis- 
ing, sales promotion, magazine and 
news editing have equipped me with 
a skill peculiar to their success. I 
work on a monthly fee basis, have 
no printer connections. I can create 
a magazine for your business that 
will do a job. When may I call? 
Whom shall I see? Address: 


THE EDITOR 


28 East Jackson Bivd., Chicago 4 


MAGAZINE PROMOTION MAN 


e@ To manage promotion of 
advertising sales for 
large weekly magazine 


e Location: Ecst Coast 


We need a man (age: 28-35) who 
can supply the necessary leadership 
in our pursuit of these goals: 
1. Development of outstanding trade 
advertising. The job requires a man 
who is a creative. original, copy- 
writer. 
2. Development of good-looking, at- 
tention-compelling direct mail. See 
under trade advertising. 
3. Thorough account research. We 
want our salesmen to have the im- 
rtant facts about their accounts. 
The job requires a man who knows 
where to find them and how to pre- 
sent them. 
4. Thorough audience research. Job 
requires familiarity with research, 
its technique and its presentation. 
5. Development of a sound mer- 
chandising plan. Advertisers will be 
needing reprints, advance_ sheets, 
sales letters, cards, posters. We must 
set up schedules, facilities, and 
prices. Also, we want to develop a 
program of store display tie-ins. 


To fill the requirements, experi- 

ence should probably be in ma- 

jor magazines, agency, or both. 
Box 933, Advertising Age 

200 East Illinois St., Chicago 11, Ill. 


FTC Scolds Harley-Davidson Motor Co. for 
‘Unsportsmanlike Practices,’ Calls a Halt 


(Continued from Page 2) 
on motorcycling and to supply the 
sport and activity that goes with | 
it. He must organize motorcycle | 
clubs and promote races, hill 
climbs and competitive events. He 
must have that motorcycle atmos- 
phere around his place of business 
that makes the motorcycle crowd 
like to hang out there. He must) 
live, sleep, eat and talk motor-| 
cycles.” 


s Commissioner Mason said Har- 
ley-Davidson had done an excel- 
lent job of merchandising in this 
field. As a result it grew and pros- 
pered, and its dealers became the 
largest market for motorcycles, 
parts, accessories and supplies in 
the country. “Access to these deal- 
ers is most essential in the selling 
of motorcycle parts, supplies, ac- 
cessories and oil in the American 
market.” 

Harley-Davidson’s practices, 
used by a lesser company, might 
not lessen or restrain commerce, 
the opinion pointed out. “But Har- 
ley-Davidson is the dominant do- 
mestic factor in an industry which 
at one time counted many vital 
producers. This is all to its credit 
for we reject the idea that success 
and resultant bigness in a com- 
pany make it a threat to our free 
competitive system. But in a field 
where large and small companies 
compete, the larger ones must be 
especially careful to stay within 
the rules. Size brings with it, in- 
creased responsibilities, commen- 
surate with its increased power.” 


s FTC’s decision tells how Harley- 
Davidson moved to prevent its 
dealers from handling light-weight 
Servi-Cycles, which were pro- 
duced by Simplex Mfg. Co., New 
Orleans. During World War II 
shortage periods these machines 
were marketed through Harley- 
Davidson dealers, the decision said, 
but in the fall of 1947 Harley-Da- 
vidson introduced a competitive 


line and “let the dealers know it 


expected them to handle the Har-| 


ley-Davidson line exclusively.’ | 
Though the president of Simplex 
personally contacted Walter Da-) 
vidson, president of Harley-David- 
son, Simplex lost out and its sales | 
dropped 75%. 


ws The decision said there was evi-| 
dence that Harley-Davidson sales- 


men applied pressure on dealers 
who were handling replacement 


parts of other manufacturers. “Too 
zealous salesmen took the initia- 
tive in most cases,” FTC said, “‘but 
they acted with the encouragement 


and knowledge of company offi- 


cials. 

“We are glad no defense is made 
of these unsportsmanlike practic- 
es,’’ Commissioner Mason wrote. 
“Just like what is good for sport 
is good for the motorcycling busi- 
ness; what is good for free and 
fair competition is good for all 
business. 


a “But in both competitive: fields 
there must be rules to govern the 
game. When the enthusiasm of a 
contestant clouds his better judg- 
ment, there must be a referee or 
umpire to call the contestant to 
account. Sometimes when a motor- 
cyclist drifts out on a turn to force 
out a rival, it is difficult to de- 
termine whether it was deliberate 
or accidental. The same holds true 
in the field of industry. 

“The FTC is to interstate com- 
merce what the American Motor- 
cyclists’ Assn. referee is to a sanc- 
tioned race meet. Whether the 
challenged action was intentional 
or not, the turn must be called 
when someone fudges on the rules. 
In the realm of business that’s our 
job. 


s “We do not fine, we do not dis- 
qualify, we do not penalize, such 
as a referee in the world of sports 
may do. We interpret the rules 
and relate them to a specific busi- 
ness practice. If the practice is 
illegal we point it out to the of- 
fender. The great majority of 
American business men need only 
have their attention directed to a 
bad business practice to correct 
| a 

The commission’s order prehibits 
the firm from entering into exclu- 
sive dealing contracts but it per- 
mits it to enter into agreements 
prohibiting dealers from using oil 
or parts “which would adversely 
effect the mechanical operations of 
Harley-Davidson motorcycles.” 


Globe to Royal & deGuzman 

Globe Lighting Products, Brook- 
lyn and Los Angeles, has named 
Royal & deGuzman, New York, to 
handle advertising. Publications, 
direct mail and dealer aids will be 
used in a campaign aimed at elec- 
trical wholesalers, builders, archi- 
tects, interior decorators and con- 
sumers. 
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(Continued from Page 2) 
urged distributors to adopt sales 


more advantage of their existence 
after they’re installed. 

The biggest problem of distribu- 
tors, Rose believes, is the three and 
one-half or four-day week. Fri- 
day is a “zero day.” Rose now 
holds breakfast sales meetings on 
Friday, starting at 8:30 and over 
at 10, and each salesman gets a 
Friday “quota,” and is supposed 
to spend the rest of the day in mis- 
sionary work, upgrading B into A 
accounts, for example. 

Rose serves 10,000 retailers. It 
screens all the accounts periodical- 
ly, and each month any accounts 
not sold within 60 days are trans- 
ferred to another salesman. 


= The sales meetings have been 
changed. For years they were open 
forums; now they’re short and 
streamlined, with management 
men and supervisors doing the 
talking. Distiller representatives 
used to be a problem, particularly 
the many who turned up with an 
unplanned presentation. Now pro- 
ducer representatives are booked 
for a particular day and a sched- 
uled time. 

In the sales meetings, current 
promotions are discussed, sales 
methods analyzed, and producer 
advertising covered—‘“each sales- 
man is required to be familiar with 
each promotion, all major ad 
themes, and where helpful ads are 
being run currently.” Sales meet- 
ings used to be day-long affairs; 
the company now feels that 90 
minutes should be the maximum. 


s Distillers are fond of fooling 
with distributor quotas. Old Rose 
says flatly: “Setting the quota de- 
mands a delicate knowledge of 
producer objectives, the product, 
and the personality components of 
the distributor sales force. Only 
the distributor management can 
furnish this knowledge in the pro- 
ducer’s behalf.” 
Distillers sometimes send their 
own men into a market to help in 
achieving quotas. In citing a fail- 
ure, Old Rose points out that “the 
special representatives competed 
rather than cooperated with the 
distributor’s men. The producer 
incurred the displeasure of the 
men...The producer cannot ‘do it 
by himself’ in a local area...” 
Retailer relations still offer a 
tremendous opportunity for im- 
provement, for both distributor 
and producer have failed in this 
area. “Executives in many indus- 
tries who complain most vocifer- 
ously that the retail salesman no 
longer has his old ability are us- 
ually those who have done least 
about rectifying the situation, 
which is an outgrowth of a de- 
cade of chaotic conditions and 
many years of the seller’s market.” 


= Retailers need education, pro- 
motions which will help them and 
service according to customs and 
needs of the specific market. 

Retailer cultivation pays off. In 
1949, Old Rose bet $60,000 (which 
is what the soiree cost) on a nine- 
day open house to celebrate its 
60th anniversary. It invited 10,000 
retailers and 5,000 people turned 
up. Executives of the distributor 
met thousands of retailers. Old 
Rose had hundreds of accounts, 
and wanted thousands, and nine of 
ten prospects thought Old Rose 
was too small to do business with. 
The open house did the trick. 

Old Rose does considerable ad- 
vertising and promotion. A “want 


by salesmen to all accounts each 
year; the company runs ads reg- 
ularly in business papers, and each 
new line added is announced to 
the trade in advertising; 


| 


book” and calendar pad are given) 


Liquor Distributor Talks Back With Report 
Criticizing Distillers’ Selling Tactics 


consumers is run in the Chicago 
Sun-Times and in business papers 


control systems, but ought to take | (and no charge is made to suppli- 
‘ers for this advertising); Old Rose 


has its own truck to handle pro- 
motion and window display needs, 
and the distributor sends out a 
monthly mailing to the 10,000 Cook 
County accounts, and has its own 
house organ for salesmen. 


a The distributor figures on serv- 
ice: Each salesman must make a 
minimum of 15 calls a day (some 
of the best average 25 to 30); he 
must call in his orders twice a day, 
and orders called in before 5 p.m. 
will be delivered the next day; the 
company has a 24-hour order-tak- 
ing service, so that retailers may 
telephone in orders any time. A 
shipping department works around 
the clock. Salesmen mail in orders 
every night along with daily re- 
ports, and twice a month go over 
the accounts with a supervisor pri- 
vately. 

Here the distributing company’s 
report on how a major distributor 
operates ended. But it had some 
hard-bitten advice for distillers: 

1. Promotion materials ought to 
be better planned. To get the best 
effect, producers “must be more 
explicit in explaining what pro- 
motional materials are intended to 
accomplish, in showing how the 
materials may be used to best ad- 
vantage and in timing the release 
of such aids.” 

2. The problem begins with pro- 
ducers and distributors. Old Rose 
feels that “there is a need for edu- 
cation within producer and dis- 
tributor organizations before effec- 
tive educational work can be done 
among retailers.” 

“This first-things-first approach 
may be so realistic as to carry a 
jolt with it, but it is an objective 
appraisal of a factual situation in 
the market,” the report concludes. 


Dennis Mitchell 
Sets Its First 
Consumer Ad Drive 


PHILADELPHIA, July 7—Dennis 
Mitchell Industries Inc., maker of 
Pres-Toe and Little Miss Pres-Toe 
shopping carts, children’s car pens 
and seats, laundry carts and ham- 
pers, will use consumer advertising 
next fall for the first time in its 
12-year history. 

Insertions are scheduled in 
Parents’ Magazine for October or 
November. These ads will be fol- 
lowed by a heavier consumer 
magazine schedule during the re- 
mainder of the year. The company 
will also take space in Sunday sup- 
plements in more than a dozen 
major cities. 

Radio and television spots will 
be taken strictly on a regional 
basis to support Dennis Mitchell 
dealers in specific areas. 


= The emphasis in the opening ads 
will be on the Little Miss Pres-Toe 
shopping cart, which is designed 
for daughter to go on a shopping 
trip with mother. Each one of the 
small carts come piled high with 
boxes of nationally known and ad- 
vertised products found in food 
supermarkets. 

Irving Berlin, president of Den- 
nis Mitchell, told ADVERTISING AGE 
the consumer ad campaign will 
follow closely the reorganization of 
the company’s sales organization in 
which six to eight district sales 
managers will be assigned to work 
more closely with field representa- 
tives, distributors and dealers. 


= As a prelude to the consumer 
drive, the company is also taking a 
dozen full pages in Retailing Daily 
and in a group of automotive, 


each housewares and children’s trade 
year, a holiday double page for papers, plus special insertions in 


Toys & Novelties. 


In addition, the com); y for the 
first time will supply i‘; sousands) 
of dealers with mercha: sing kits, 
including displays, ewspaper 


mats, radio and tv spots «id direct 
mail pieces. 

The campaign is being handled 
by Gresh & Kramer. 


Copy Club Elects Fes wick 
David R. Fenwick, Calkins & 
Holden, has been elect: president 
of the Copy Club of I. = Angeles. 
Other officers elected «.. Kenneth 


When you buy the 


TORONTO DAILY STAR 


you reach 452,876 


Striker, McCann-Erici:son, v.p., : 
and T. C. Dillon, Batien, Barton, adult readers and buyers 
Durstine & Osborn, secretary- F 
treasurer. in the Toronto A.B.C. 
City Zone 
Eugene Dodson Direcis WKY y 


Eugene B. Dodson, administra- 
tive assistant at WKY and WKY- 
TV, Oklahoma City, since 1951, has 
been appointed director of WKY 
radio operations. He succeeds the 
‘ate Robert E. Chapman. 


Source: Sanders Marketing Research 
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eye | 
Be positive when you make your deci- 


sions on industrial advertising schedules. Watch for 


TIMEs Continuing Study 
of Executive Audiences 


The first —and only —thorough study of the huge, continually 
growing market made up of both big and little business. 


A study of the— 
2,348,676 men who manage U. S. industry, 


as reflected by the biggest single sample in the history of 
industrial research: 100,000 
executives. 


Independent, authoritative 
research conducted by Erdos 
and Morgan Research 
Service. 


Preliminary report will be 
ready on August 15. 
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Exclusive features 
of Packaging Parades 
September issue: 


A complete, detailed layout of the 
Industrial Packaging Show, giv- 
ing booth directions 


A directory listing exhibiting com- 
panies with the personnel in at- 
tendance and what they are ex- 
hibiting 


A complete Program of the Show 


Industrial packaging featured on 
the front cover and dominating 
the editorial features 


Bonus distribution from Packag- 
ing Parade’s booth at the Show 


Chicago 11:22 fost Huron « New York 17: 101 Park Avenue + West-Coust: McDonald -Thompson 2 


\ %. 


ee er eee sei : é 
bo : s 


@ 
e 
ie 
@ 
e 
@ 


= 


‘ 
; z = 
e@eeeee -e@eeeeeeeee © oe 
a? . . . a 


om Sap hedec dal tere 


Reach and sell 
the key men at this 


important show in Chicago 


SEPT. 28 to 30 


Packaging Parade’s big special September issue will help you 
increase traffic through your booth, reach important buyers who may 
not attend the Show. And it will act as a permanent reminder to buyers 
after the Show. There are 18,361 key men in 19 major industries who 
make the buying decisions on packaging, packaging materials and 
packaging machinery. They read and respect Packaging Parade as the 
No. 1 packaging authority. Get king-size sales impact with your ad on 


Packaging Parade’s king-size pages! 
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